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ACSI: SEGMENT IMPROVES AFTER DECLINES
  Customer satisfaction with the retail industry is stabilizing 
following two years of decline, according to the American 
Consumer Satisfaction Index.
  The economic indicator, which takes into account 
consumer evaluations on products and services across the 
United States, showed that overall customer satisfaction 
with retail inched up a modest 0.1 percent last year to 
a score of 77.3 on the index’s 100-point 
scale.
  The ACSI’s report covers six categories: 
department and discount stores, specialty 
retail stores, health and personal care 
stores, supermarkets, internet retail and 
consumer shipping. (For each category, 
customers evaluated the largest companies in terms of 
market share.) It noted that, while consumers found “no 
improvement” among brick-and-mortar categories, internet 
retail continued to make gains and demonstrate a stronger 
level of customer satisfaction, growing 1.3 percent to 81.
  According to the ACSI, three firms categorized under 
internet retail turned in scores above last year’s industry 
average of 81. Nordstrom, which scored 82, hails from 
traditional retail, but e-commerce now represents a little 
more than one-third of its sales. It has often been lauded for 
its innovative concepts and omnichannel savvy, including 
its pioneering of the “buy online, pick up in store” service, a 
revamped loyalty program and experiential store offerings.
  E-commerce giant Amazon retook the lead in consumer 
satisfaction among internet retailers with a score of 83, 
followed by online marketplace Etsy at 82. (Costco 
topped the list in 2018.)
  The department and discount stores category, on the 
other hand, recorded a score of 76 — unchanged from 
2018 after a two-year decline in consumer satisfaction. 
However, the ACSI pointed out that many traditional 
retailers have either begun adopting or ramped up their 
omnichannel approaches (think online order fulfillment 
or one-day shipping) as online retail continues to gain 
ground.
  Costco remained the sector’s pacesetter, leading at 83 
for the fourth consecutive year. Discount chain Kohl’s 
also tied Nordstrom in third place with a score of 79.
  Much like that of department and discount stores, 
consumer confidence in the specialty stores category 
remained steady with an overall score of 78 following a 
two-year dip.
  Among the retailers that improved were Abercrombie 
& Fitch, Foot Locker and Gap — all of which achieved 
scores of 79. Burlington, however, was unchanged at 76, 
while Dick’s Sporting Goods’ gained little to put it on par 
with the off-pricer.
  The ACSI’s retail and consumer shipping report analyzed 
data from interviews with roughly 500,000 customers 
about more than 400 companies across 46 industries.

HOW TOP RETAILERS SCORE IN CUSTOMER SATISFACTION
ADVERTISER NEWS
  Lowe’s will revamp its e-commerce site to boost online sales 
and stay competitive with rival Home Depot, CEO Marvin 
Ellison said. New features will include one-click checkout 
and a new layout will group items that typically go into the 
same room on a single page… Amazon is planning to take 
over a 109,000-square-foot space from the Metropolitan 
Museum of Art in New York City and 190,000 square feet 

of vacant space in Queens’ Rentar Plaza, 
according to loan database TreppWire. 
The Real Deal magazine says the moves 
are the latest in the e-commerce giant’s 
plans to expand its footprint in the city since 
it backed out of HQ2 plans in Long Island 
City, Queens... L Brands reported a $192.3 

million loss in the quarter ending Feb. 1, largely the result of 
a nearly $700 million write-down on Victoria’s Secret. The 
Wall Street Journal reports the lingerie brand will be spun off 
as a private company when Sycamore Partners completes 
its acquisition of a 55 percent stake in Victoria’s Secret… After 
nearly a century as Giant Food Stores, the Pennsylvania 
grocer announced this week it will now be known as The 
Giant Company. It has rolled out new, modernized logos 
for its Giant, Martin’s, Giant Heirloom Market, Giant 
Direct and Martin’s Direct banners, Progressive Grocer 
reports. President Nicholas Bertram says the name reflects 
the company’s desire to be an omnichannel retailer... 
Panera Bread has launched a subscription service that lets 
members of its free loyalty program pay $8.99 per month for 
unlimited coffee and tea, CNBC reports. The move comes as 
competition for breakfast customers continues to grow, and 
CEO Niren Chaudhary says the subscription program is 
expected to increase morning business... Best Buy reported 
a same-store sales gain of 3.2 percent in the fourth quarter, 
above the 1.9 percent expected by analysts, the Minneapolis 
Star Tribune reports. The consumer electronics chain 
benefited from a strong holiday sales performance to post 
earnings per share of $2.90, better than the $2.75 Wall Street 
was anticipating… J.C. Penney’s fourth-quarter net sales fell 
7.7 percent year-over-year to $3.4 billion, with comparable 
sales down 7 percent. (Excluding appliances, which Penney 
exited last year, comps were down 4.7%.) Operating income 
fell nearly 20 percent to $102 million, and net income fell 64 
percent to $27 million, per a press release. Penney beat the 
FactSet consensus estimate on earnings, sales and comps, 
however. The company says that it’s closing “at least six 
store locations in fiscal 2020.” The company currently has 
about 850 stores... Amid ongoing struggles, Stage Stores 
has reportedly laid off corporate staff and slated dozens of 
doors for closure, Retail Dive reports. The Houston-based 
company has plans to shutter more than 60 stores under 
the Gordmans nameplate, as well as 10 stores that were to 
become Gordmans. The firm had already slated 40 outposts 
for closure last fall. Additionally, Stage Stores cut more than 
20 of its corporate staffers this week.
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IT’S NOW OFFICIALLY A BILLION-DOLLAR PRIMARY
  As of noon (ET) yesterday, the 2020 White House hopefuls 
have spent $1.03 billion (and counting) on media buys related 
to the 2020 presidential primaries and caucuses, according 
to public file data compiled by Advertising Analytics.
  “We have already surpassed our initially predicted total 
of $970 million with four months to go until the Democratic 
Convention,” the competitive ad researcher writes in a just-
released primary report. “Of this total, $969 million has been 
spent by Democrats and $67.9 million has been spent by 
Republicans.”

  More than half that total comes from 
one candidate alone — former New York 
City mayor Michael Bloomberg — while 
77 percent came from billionaires, if you 
include two others: Tom Steyer and 
President Trump.
  In terms of the media mix, 36 percent 
($375 million) has gone to conventional 
TV and radio broadcast advertising, 
while 25 percent ($262 million) has gone 
to digital.
  Based on this pacing, Advertising 

Analytics projects that $322 million will be spent on Facebook 
and Google alone.

PENDING HOME SALES REBOUNDED 5.2% IN JAN.
  The index of pending home sales increased 5.2 percent 
in January following a decline the month prior, the National 
Association of Realtors reports. This was the second 
strongest monthly increase in more than two years, but came 
off a significant decline in December, MarketWatch reports.
  The index measures real-estate transactions where a 
contract has been signed but the sale has not closed, 
benchmarked to contract-signing activity in 2001. It serves 
as an indicator for existing-home sales reports in the coming 
months. Compared with January 2019, contract signings 
were up 5.7 percent nationally.
  On a monthly basis, pending sales increased in every region 
across the U.S., except the West, where they fell 1.1 percent. 
In the South they increased 8.7 percent month over month, 
followed by the Midwest (up 7.3%) and the Northeast (up 
1.3%).

VIZIO EMBEDS DISNEY+ ON SMARTCAST TV SETS
  VIZIO users have to date been able to stream Disney+ 
on SmartCast through Apple AirPlay 2 and Chromecast 
built-in, and the new update allows viewers to launch the app 
and search for Disney+ content directly from the SmartCast 
home screen.
  As well as offering consumers the ability to enjoy films and 
TV shows in 4K UHD and HDR from Disney, Pixar, Marvel, 
Star Wars, National Geographic, Disney+ has a hugely 
popular line of original programming.
  With SmartCast, users can search for content using their 
voice through compatibility with Siri, the Google Assistant, 
and Alexa-enabled devices, also includes Apple AirPlay 2 
and HomeKit, along with Chromecast built-in. SmartCast 
also includes WatchFree, a free-to-use streaming service, 
with no login or subscriptions required. WatchFree, powered 
by Pluto, offers access to more than 150 channels with 
news, sports, movies, TV shows and other content.

A CORONAVIRUS UPSIDE FOR TELEVISION?
  While health officials warn of “significant disruption” and 
the stock market drops over coronavirus fears, Nexstar 
Media Group sees an economic upside: If people end up 
hunkered down at home during a widespread quarantine, it 
could mean more television viewers.
  At least that’s the take of Perry Sook, the chairman and 
CEO of Dallas-based Nexstar, which owns nearly 200 TV 
stations across the U.S., the Chicago Tribune reports.
  “If you’re quarantined in your home and one of the few 
things you can do is watch television, I think advertisers see 
the benefit in that,” Sook said during a 
fourth-quarter earnings call this week.
  There are growing worries over the 
potential spread of COVID-19 in the 
U.S. The epidemic has essentially shut 
down the Chinese economy as the 
country continues to grapple with the new 
respiratory illness.
  Sook said a coronavirus epidemic in the 
U.S. could boost television viewership and 
advertising revenue. “We don’t think it will 
have a negative impact on our operations,” 
Sook said. “In fact, if it becomes more widespread in the 
United States and there’s more quarantine in home and all 
of that, then it could potentially benefit our business because 
we’d be the primary source of entertainment.”

NETWORK NEWS
  NBC’s America’s Got Talent has filled its two vacant judge 
chairs. Modern Family star Sofia Vergara is joining the 
hit summer reality series as a new judge for its upcoming 
15th season. Additionally, Heidi Klum, who was a judge 
on AGT for six seasons, from 2013-2018, is coming back. 
They are being joined by returning judges Simon Cowell, 
who is AGT’s creator and executive producer, and Howie 
Mandel, as well as host Terry Crews... Fox has greenlit the 
competition series Mental Samurai, hosted by Rob Lowe, 
for a second season. Debuting March 19, 2019, the series 
features contestants answering knowledge-based questions 
while being moved around by a large robot arm in the show’s 
specially designed capsule that can rotate 360°. The second 
season of Mental Samurai will launch on Fox on Wednesday, 
April 22 at 9 PM (ET)… Finding Carter alum Caleb 
Ruminer is set as a lead in the NBC drama pilot La Brea, 
and Angel Parker (Marvel’s Runaways), Catherine Dent 
(The Shield), Veronica St. Clair (Unbelievable) and Jag Bal 
(Beeba Boys) have been cast as series regulars... Law & 
Order: SVU is making television history this season with its 
record-setting 21st season, making it TV’s longest-running 
primetime live-action series. And Dick Wolf’s venerable 
crime drama starring Mariska Hargitay is nowhere near 
done. NBC has given Law & Order: SVU a new three-year 
renewal for Seasons 22, 23 and 24, expanding the gap over 
the previous record mark of 20 seasons set by mothership 
series Law & Order (1990-2010) and Gunsmoke (1955-
75)… Meanwhile: NBC has given more high-performing 
drama series three-year renewals. All three series in Dick 
Wolf’s Chicago franchise have been picked up for three 
more seasons. Flagship Chicago Fire has been renewed 
through Season 11, Chicago P.D. through Season 10, and 
Chicago Med through Season 8.
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Larry The Cable Guy

My buddy just had the 
ugliest baby. Instead 
of buying a teething 

ring, I signed it up for 
the Dollar Shave Club.
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CEO: APPLE TV+ EYES ORIGINALS, NOT RE-RUNS 
  Apple’s foray into subscription streaming video via Apple 
TV+ is all about original programming — not expensive 
re-runs. That’s according to CEO Tim Cook in response 
to a question during a shareholder meeting about why the 
tech giant hasn’t gone after well-known catalog fare such 
as Friends, The Big Bang Theory or The Office, among 
others.
  “We love ‘Friends.’ Who doesn’t love ‘Friends’? It’s not what 
Apple TV+ is about, it’s about original programming,” Cook 
said. “It doesn’t feel right for Apple to go out and take a rerun. 

It doesn’t feel like Apple.”
  AT&T’s WarnerMedia Entertainment 
reportedly paid $85 million per year for 
five years ($425 million) securing the 
exclusive streaming rights for Friends 
away from Netflix.
  NBCUniversal paid more than $500 
million for streaming rights to The Office, 
while Netflix paid about the same for 
Seinfeld.
  Apple TV+ launched Nov. 1 with 24 
original series, including The Morning 

Show, with Jennifer Aniston.

THIS AND THAT
  Whether they’re Irish or just Irish enough, consumers across 
the U.S. are getting ready to don something green, pour a 
glass of Guinness and celebrate St. Patrick’s Day. This 
year more than half of adults (56%) plan to celebrate, and 
total spending is expected to reach a record $6.16 billion, 
according to the annual survey from the National Retail 
Federation and Prosper Insights & Analytics... Uber sees 
a new revenue stream on the horizon — and it’s sitting atop 
the very cars occupied by its hundreds of thousands of active 
U.S. drivers. According to Adweek, the ride-share company 
has reached an agreement with Adomni — an out-of-home 
tech company — to put displays on top of 1,000 vehicles in 
three cities by the beginning of April. An Uber spokesperson 
says Uber and Uber Eats drivers in Atlanta, Dallas and 
Phoenix are the three cities in a pilot program.
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FunnyTweeter.com

Dog people always act like 
dogs are so much better 
than cats. But as a cat 

person, I just wanna say 
that you never see cats 
working with the cops.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

COMSCORE, COMCAST IN SET-TOP-BOX DATA DEAL
  Comcast Corp., which has long been protective of the 
set-top-box data set of its cable TV system subscribers, has 
made a rare measurement deal with TV/media data company 
Comscore, Television News Daily reports.
  Financial terms were not disclosed. The measurement 
agreement with Comcast “will greatly improve our direct 
measurement of television households across the U.S.,” Bill 
Livek, CEO of Comscore, said in a statement.
  He added: “It is a major step in our ongoing journey toward 
more precise measurement, helping us develop better 
products to serve our customers and drive 
revenue growth in the coming years.”
  Comcast cable systems totaled 21.4 
million subscribers as of November 2019 
— making it the biggest among all cable 
operators. Comcast cable TV set-top-box 
data has long been deemed a valuable 
trove of TV viewer information.
  The news comes as Comscore 
announced Q4 financial results which 
revealed that revenues slid 12 percent 
to $95.2 million compared with $109.3 
million in the prior-year quarter. Full-year 2019 revenue was 
down 7 percent to $388.6 million.
  For the current period, Comscore’s Ratings/Planning 
business revenue was down 11 percent to $66.8 million. 
Analytics/Optimization business revenue was down 26 
percent to $17.7 million. Movies reporting and analytics 
revenue was basically flat, $10.7 million versus $10.6 million.

UNIVISION EXPECTS RECORD AD SPEND IN Q1 2020
  Univision Communications says it anticipates record 
political advertising dollars in the first quarter of this year as it 
swung to a profit in Q4 2019.
  “Pew [Research] projects 32 million eligible U.S. Hispanic 
voters this election, the largest racial or ethnic minority 
group in the electorate,” CEO Vince Sadusky said on an 
earnings call yesterday, “accounting for over 13 percent of 
eligible voters, and further predicts that turnout will increase 
49 percent over 2018. The campaigns recognize that they 
must endeavor to win the Hispanic vote if they are to win in 
November.”
  The Spanish-language broadcaster posted earnings of 
$94.4 million versus a loss of $72.7 million a year ago, thanks 
to higher revenue and reduced expenses. For Q4 2019, 
Univision’s revenue increased 1 percent to $692.9 million 
compared with $688.5 million for the same period a year ago.
  Univision said overall Q1 ad pacings — including political 
— are in the mid-single digits. “We’re very confident that it’s 
going to be a record quarter,” Sadusky said. “We’re off to a 
very strong start relative to where we’ve been historically and 
in absolute terms as well. That’s boding well for how we’re 
going to land for the year.”
  Overall, revenue from Univision’s media networks segment 
came in at $626.8 million, an increase of 2 percent. Advertising 
revenue saw a 1 percent gain to $340.3 million.
  Core advertising, which omits political and advocacy ads, 
moved 6 percent higher to $334 million, while local and 
national TV core advertising increased 5 percent. Digital 
core advertising revenue was up 32 percent. Non-advertising 
revenue was $286.5 million, up 2 percent.


