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ABOUT $4.6B WILL GO TO TV, EMARKETER SAYS
  The 2019-20 campaign season will generate almost $7 
billion in political advertising spending and will account for 
1.4 percent of all media advertising revenues.
  That’s according to eMarketer, which says its forecast 
represents a 63 percent increase over the last presidential 
election cycle of 2015-16.
  “This election cycle’s digital political ad spend is more 
than three times the amount spent during 
the last presidential cycle, primarily due to 
a large number of Democratic presidential 
primary candidates vying for the party’s 
nomination,” the research firm says. “The 
roughly two dozen candidates have spent millions to list-
build and acquire small donors, the latter of which was a 
prerequisite for participation in the Democratic National 
Committee’s primary debates.”
  Digital is a key driver in the spending growth. The research 
firm says digital political advertising will reach a milestone 
this year — topping $1 billion ($1.34 billion) for the first time.
  That said, television advertising remains the proverbial 
big dog on the porch, the primary force when it comes to 
campaign strategies for federal, state and local office, as 
well as issues-oriented campaigns, eMarketer says.
  The TV ad spending forecast of $4.55 billion “means in the 
2019-20 cycle, spending on political TV ads will account 
for 3.2 percent of all TV advertising and 66 percent of all 
political ad spending,” eMarketer’s report says, adding, 
“TV’s share of political advertising is up a bit from the prior 
election year, as it takes share from radio and print.”
  When the dust finally settles, eMarketer anticipates that 
there will be $6.89 billion in total political advertising spend, 
with digital accounting for 19.4 percent of that amount.
  There remain two major wild cards that will heavily 
influence the ultimate spending totals: the campaigns of 
Democratic presidential hopefuls (and billionaires) Michael 
Bloomberg and Tom Steyer.
  Bloomberg, a three-term New York City mayor with a 
fortune of roughly $60 billion, and Steyer, a former hedge-
fund guru, combined to spend $340 million in the fourth 
quarter alone.
  “Campaigns will spend the 
money they have, so to a large 
extent, total political ad spending 
this year is dictated by the success 
of fundraising efforts — along with 
billionaires’ willingness to spend 
their own money,” eMarketer 
principal analyst Nicole Perrin 
said. “Between those deep pockets 
and Democratic candidates’ need 
to spend money to get themselves 
on debate stages last fall, we’re 
already on track for a record 
season.”

OUTLOOK: 2020 POLITICAL AD SPEND TO APPROACH $7B
ADVERTISER NEWS
  For 45 years, State Farm pitched itself as the “good 
neighbor” who stands by you when things go wrong — 
before retiring it in 2016 under its former agency-of-record 
DDB. Now, in an about-face, Business Insider reports, the 
Bloomington, Ill.-based company and the country’s largest 
insurance provider is launching a new brand campaign 
that brings back the tagline “Like a Good Neighbor, State 

Farm is There” as well as the spokesperson 
character “Jake from State Farm.” This 
marks a shift from the “Here to Help Life 
Go Right,” tagline that it launched in 2016, 
which polled poorly... TGI Fridays and its 

franchisees closed more than 30 restaurants in 2019, and 
finished the final quarter of the year with same-store sales 
down 11.3 percent and traffic down 9.1 percent, according 
to a regulatory filing released this week by Allegro Merger 
Corp. and reported by Nation’s Restaurant News. In 
November, the privately held TGIF Holdings agreed to 
merge with Allegro in a deal valued at $380 million... CVS 
Health reported fourth-quarter earnings and revenue that 
beat Wall Street’s expectations, boosted by higher sales in 
its pharmacy benefit management business... Bed Bath & 
Beyond shares plunged to a four-month low after it said 
holiday sales slumped and profit margins narrowed as new 
CEO Mark Tritton attempts to revive the struggling home 
furnishings retailer. Bed Bath & Beyond said comparable 
sales for the first two months of its fiscal fourth quarter, which 
ends in February, fell 5.4 percent from last year... Research 
by the U.S. Public Interest Research Group found that 
84 percent of grocery stores did not “adequately inform the 
public about recall notification efforts.” USA Today reports 
that Harris Teeter, Kroger, Smith’s and Target received 
passing grades in the research... Ahold’s same-store 
sales in the U.S. grew 2.3 percent in the fourth quarter as 
the grocery store operator saw strong growth from in-store 
pickup and delivery of online orders, Reuters reports. The 
company, which generates two-thirds of its revenues from its 
U.S. stores, pointed to strong performances by Food Lion 
and Hannaford during the quarter.
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AVAILS
  CBS4 and Fox59, the Nexstar stations in Indianapolis, 
are searching for an Account Executive to generate ad 
revenue by calling on established agencies, 
cold-calling new prospects and convincing 
potential clients of the merits of television 
advertising. The AE must implement 
strategies to consistently grow revenue and 
exceed revenue goals. Bachelor’s degree 
and a minimum one year’s experience in sales, preferably 
in the media field, and excellent computer skills required. 

CLICK HERE for more details or to apply 
now. EOE.
  The NBC & Telemundo Owned 
Television Stations in Chicago is 
seeking to fill the position of Account 
Executive. This position is primarily 
responsible for delivering sales revenue, 
as well as cultivating and developing new 
advertisers for the station’s multi-platform 
properties. The ability to work at the local 
level with clients of all levels of business 
is paramount, from large cap, medium 

and small businesses, in addition to exploring unique paths 
to procure business. Minimum 3 years of experience in sales 
and/or marketing roles start-up, media company experience 
required. Interested candidates must submit a resume/CV 
to this job through www.nbcunicareers.com. Look for job 
51979BR. EOE.
  WKMG-TV, the CBS affiliate in SUNNY Orlando, Fla., has 
an opening for an Account Executive with 3-5 years’ TV/
Digital sales experience. Must be highly motivated with the 
ability to grow existing revenue AND secure new advertisers. 
Ideal candidates will have a proven track record of producing 
revenue on TV/Digital platforms, strong new business 
development experience, and the ability to negotiate 
effectively with strong closing skills. Please send your resume 
to asawyer@wkmg.com to apply now. EOE.
  Nexstar Media Group / WHO TV (NBC) in Des Moines, 
Iowa, seeks a Promotions, Creative Service Director. 
This person is responsible for developing and leading the 
overall marketing strategy of the station and for designing the 
promotions that will achieve the objectives of that strategy. 
Minimum five years' experience in media promotions, a 
bachelor's degree or an equivalent combo of education 
and work experience, and excellent communications skills 
required. CLICK HERE  for details or to apply now. EOE.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  Container shipping companies are losing $350 million per 
week as China's coronavirus outbreak has led to shipments 
of more than 350,000 freight boxes being canceled, 
according to Sea-Intelligence, a Denmark-based maritime 
data provider... Some 84% of consumers won’t engage with 
a brand because of privacy concerns and many are worried 
about the potential misuse of data with social media accounts, 
email, messaging apps and games, according to a Braze 
study by Wakefield Research. Additionally, 94 percent of 
marketers say data privacy is important, and respondents 
saw business advantages to being proactive.

NIELSEN, ENTRAVISION IN MEASUREMENT DEAL
  Nielsen and Entravision have reached an agreement 
under which Nielsen will provide a suite of measurement 
services for Entravision’s local television stations.
  According to a news release, that includes Local TV ratings, 
Nielsen Local TV View, audio ratings, and digital ad ratings 
for Entravision’s 22-market footprint.
  Entravision is the largest affiliate group of both the Univision 
and UniMás television networks and operates 42 Spanish-
language stations (Univision, Unimas and  AZA affiliates) 
and 11 English-language stations (NBC, Fox, CW, and 
Independent).
  In October, Nielsen announced that 
it had completed a transformation of 
its local television business, combining 
advanced meter technology, big data and 
people-powered panels into its local TV 
measurement service. This new currency 
measurement marked the capstone of a 
comprehensive overhaul across 208 local 
markets.

NETWORK NEWS
  Fox has given a pilot order to an untitled drama about 
students remaking the 1985 movie The Goonies. In the 
untitled project, written by Sarah Watson, after failing to 
make it in New York and carrying a heavy secret with her, 
Stella Cooper returns to her distressed automotive hometown 
to substitute teach. She finds inspiration, hope and ultimately 
salvation when she agrees to help three students who are 
pursuing their filmmaking dreams by putting on an impossibly 
ambitious shot-for-shot remake of one of the student’s favorite 
movies, The Goonies. Over the course of the season, their 
passion inspires a town in desperate need of hope... Iola 
Evans (Carnival Row), Adain Bradley (Riverdale) and Leo 
Howard (Why Women Kill) are the first to be cast in CW’s The 
100 prequel backdoor pilot. Written by Jason Rothenberg, 
the prequel is being developed as a planted spinoff and will 
be introduced in an episode from the upcoming seventh and 
final season of The 100. The Untitled 100 Prequel is set 97 
years before the events of the original series. It starts with 
the end of the world — a nuclear apocalypse that wipes 
out most of the human population on Earth — and follows 
a band of survivors on the ground as they learn to cope in 
a dangerous world while fighting to create a new and better 
society from the ashes of what came before... John Corbett 
is set as a male lead opposite Katey Sagal in Rebel, ABC’s 
drama pilot inspired by the life of activist Erin Brockovich. 
Written by Krista Vernoff, Rebel centers on Annie “Rebel” 
Bello (Sagal), a blue-collar legal advocate without a law 
degree. She's a funny, messy, brilliant and fearless woman 
who cares desperately about the causes she fights for and 
the people she loves... Mike & Molly alumna Swoosie Kurtz 
is set as a lead opposite Maim Bialik in Call Me Kat (fka 
Carla), Fox’s multi-camera straight-to-series comedy based 
on Miranda Hart’s BBC series Miranda. Written by Darlene 
Hunt, Call Me Kat centers around Kat (Bialik), a 39-year-
old woman who struggles every day against society and her 
mother Sheila (Kurtz) to prove that you can't have everything 
you want — and still be happy. Which is why she spent the 
money her parents set aside for her wedding to open a Kat 
Café in Louisville, Ky.
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Jimmy Fallon

I’m not saying Joe Biden 
is in trouble, but the 

coronavirus is polling 
ahead of him, you know?
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AT&T TV TO LAUNCH FEB. 27 AT $59.99 MONTHLY
  AT&T’s rebooted online TV platform, AT&T TV, is set to 
launch Feb. 27, according to multiple reports. The service 
is a rebranding of DirecTV Now, the online TV service 
that launched to much fanfare at $34.95 monthly before 
hemorrhaging subscribers following a price hike.
  The new service will be priced at $59.99 and requires a 
two-year contract. The service features 4K functionality 
and includes 500 hours of DVR space, Media Play News 
reports.
  Whether AT&T TV will succeed where DirecTV Now failed 

remains to be seen. DirecTV Now lost 
nearly 20 percent of its subs in the six 
months after it raised prices. DirecTV 
Now subs dropped from 1.8 million to 1.3 
million in the past year.
  AT&T posted an overall loss of 946,000 
subscribers, including those from 
DirecTV satellite and U-verse wireline 
TV services. Things got worse in 2019, 
with the telecom announcing it lost more 
than 3.4 million linear TV subs, including 
945,000 in the fourth quarter.

U.S. HOUSEHOLD DEBT TOPS $14T FOR FIRST TIME
  Americans increased their borrowing for the 22nd straight 
quarter as more households took out loans to buy homes or 
refinance existing mortgages, according to a report released 
yesterday from the Federal Reserve Bank of New York.
  Total U.S. household debt rose by $601 billion in the fourth 
quarter from a year earlier, or 1.4 percent, surpassing 
$14 trillion for the first time, the New York Fed’s quarterly 
household credit and debt report showed. That’s $1.5 trillion 
above the previous peak in the third quarter of 2008. Overall 
household debt is now 26.8 percent above the second-
quarter 2013 trough.
  Mortgage borrowing rose by $120 billion to $9.56 trillion. 
The rate for a 30-year mortgage has fallen by about 100 
basis points over the past year, adding to home purchasers’ 
buying power. For example, a $500,000, 30-year loan costs 
about $300 less per month.
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FunnyTweeter.com

As my dog lovingly stares 
at me as I’m buzzed out on 
cold meds, I wonder if he 
can drive a stick shift and 
go get me some Doritos.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

OLDER VIEWERS HAVE STRONGER AD 'ATTENTION'
  Older TV viewers continue to pay more attention to TV 
advertising than their younger counterparts, Television 
News Daily reports.
  TVision, a media analytics company that measures 
viewability and attention for TV commercials, says viewers 
65 years and older have an attention index of 44.1 percent 
compared with those under 18 at 32.7 percent. TV ad 
viewability was also higher among older TV viewers, at 76.4 
percent, versus those under 18, at 60 percent.
  Viewability and attention increase for viewers in each 
succeeding age segment (ages 18-24, 25-
34, 35-44, 45-54, and 55-65), according to 
the study.
  TVision defines "viewability" as how 
effectively viewers are kept in the room 
while ads are on-screen — the percentage 
of all ad impressions in which a viewer 
was in the room for two or more seconds.
  "Attention" is defined as how effectively 
an ad held viewers’ attention while it aired 
— the percentage of all ad impressions 
in which the viewer was looking at the TV 
screen for two or more seconds.
  TV viewability/attention varies greatly in terms of network, 
programming, time period, and advertising creative, 
according to the study.

STUDY: GENESIS, BUICK TOPS IN DEPENDABILITY
  Genesis, with two nameplates, ranked highest in J.D. 
Power’s survey of light-vehicle reliability after three years of 
ownership, while Buick placed highest among mass-market 
brands and third overall.
  The 2020 Vehicle Dependability Study marks the first year 
Genesis, Hyundai’s luxury arm, has been included in the 
survey. For 2017, Genesis marketed just two vehicles: the 
G80 and G90 sedans.
  Lexus, the top brand in the study the past eight years, fell 
to second place overall. Genesis, Lexus and Buick were 
followed in the top 10 by Porsche, Toyota, Volkswagen, 
Lincoln, BMW, Chevrolet and Ford.
  At the bottom of the study, with an average of around 
200 problems reported per 100 vehicles: Volvo, Jaguar, 
Chrysler and Land Rover. Tesla wasn’t part of the study.
  The survey, conducted for 31 years, tracks problems per 
100 vehicles during a 12-month period by owners of 3-year-
old vehicles.

NBC SETS PREMIERES FOR 'SONGLAND,' OTHERS
  NBC has set the premiere dates for three of its returning 
unscripted series, Deadline reports.
  The “completely reimagined” Little Big Shots returns for 
Season 4 at 8 PM on Sunday, March 1 following a Feb. 24 
sneak preview. Season 3 of The Wall goes up at 7 PM on 
Sunday, March 15, and Songland tunes up for Season 2 at 
10 PM on Monday, April 13.
  Melissa McCarthy is hosting Little Big Shots. The Wall, 
hosted by Chris Hardwick, returns from an extended hiatus 
after doling out more than $11 million in its first two seasons.
  And the 10-episode sophomore run of Songland gives 
undiscovered songwriters the chance to pitch their original 
creations to top recording artists.


