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SUBARU, ACURA TAKE TOP BRAND AWARDS
  Hyundai, Lexus, Acura and Chevrolet build some of 
the cheapest cars to own and maintain, according to a new 
Kelley Blue Book report that ranks new vehicles from every 
segment based on their cost-of-ownership over a five-year 
span, from sports cars to full-sized trucks.
  KBB strives to provide a vehicle purchasing guide that 
focuses on saving people money. A vehicle that costs less 
to own will likely remain in better condition when it’s time to 
trade it in, which in turn means more money 
saved, says Driving, an automotive website.
  KBB says contributing factors to cost-of-
ownership include insurance, fuel economy 
and interest rates, but the biggest factor is 
depreciation. A vehicle that has a higher 
initial cost may be cheaper to own over five 
years, as the depreciation will be less.
  Among mainstream brands, Subaru took the top spot for 
lowest cost-to-own over five years; this is the second year 
in a row the Japanese brand has won the prize. For luxury 
brands, Acura won the honor.
  “Our 5-Year Cost to Own information breaks down typical 
ownership costs to help shoppers evaluate the impactful out-
of-pocket expenses they will incur over time beyond the initial 
price paid,” said Eric Ibara of Kelley Blue Book. “Subaru 
claims the top brand position for the second year in a row, 
right on the heels of winning a Kelley Blue Book award for 
Best Resale Value Brand of 2020. Accordingly, Subaru’s key 
advantage in claiming the top brand ownership cost award 
is its high residual value, which lowers depreciation costs. In 
addition, Acura claims the top luxury brand prize with several 
key models in its lineup performing well above the segment 
average in many vehicle ownership cost categories.”
  In the mainstream SUV category, the specific models with 
the lowest cost-of-ownership included: the 2020 Hyundai 
Venue, in the subcompact SUV field; 2020 Subaru Forester 
for compact SUV; 2020 Hyundai Santa Fe for 2-row 
midsize, and 2020 Mitsubishi Outlander for 3-row midsize; 
2020 Jeep Wrangler 2-door for off-roader; and the 2020 
Chevrolet Tahoe for full-size.
  Among luxury SUVs, top marks went to the 2020 Lexus 
UX, NX and RX in subcompact, compact and 2-row midsize 
segments, respectively; to the 2020 Acura MDX in 3-row 
midsize; and the 2020 Infiniti QX80 in full-size.
  Among cars, the awards went to the 2020 Hyundai Elantra 
for compact; the 2020 Honda Accord for midsize; the 2020 
Chevrolet Impala for full-size; and the Fiat 124 for sports 
car. The cheapest-to-own entry-level luxury car was the 2020 
Acura ILX; and overall luxury car was the 2020 Volvo V90.
  Top awards in other segments included 2020 Toyota 
Corolla Hybrid in the hybrid cars field; and the 2020 Nissan 
Leaf for EVs. The lowest cost-to-own title went to the 2020 
Chrysler Voyager for minivans, to the 2020 Toyota Tacoma 
for midsize trucks; and the 2020 Chevrolet Silverado for 
full-size trucks.

KBB UNVEILS AUTOS CHEAPEST TO OWN OVER 5 YEARS
ADVERTISER NEWS
  General Motors yesterday forecast flat profits for 2020 
and reported a better-than-expected fourth quarter result as 
it kicked off a new effort to win over investors stampeding 
into shares of electric car rival Tesla. GM said it expects 
earnings per share for 2020 in a range from $5.75 to $6.25, 
excluding one-time items, taxes and interest. GM expects 
U.S. car and light truck sales to fall by about 500,000 vehicles 
from last year’s 17.1 million. “Good enough,” J.P. Morgan 

analyst Ryan Brinkman wrote about GM’s 
2020 guidance in a note yesterday. GM’s 
Q4 profits took a $3.6 billion hit from a 
40-day United Auto Workers strike that 
shut down the automaker’s profitable U.S. 
operations. Profits from its operations in 
China also fell... The Best Buy board of 
directors conducted an investigation into 

an alleged inappropriate relationship between CEO Corie 
Barry and a former colleague at the consumer electronics 
retailer, and Barry will stay where she’s at, the Minneapolis 
Star Tribune reports. The board issued a statement that 
Barry “fully cooperated” with its investigation and that it 
stands behind her continued leadership of the company... 
A Midwest grocery store chain will no longer be a 24/7 
operation, USA Today reports. Starting Monday, Hy-Vee 
stores will begin closing daily from midnight until 5 AM, the 
company confirmed. Not all locations are currently open 24 
hours a day and hours can vary by location. No employees 
will be laid off, a Hy-Vee spokesperson said, but they will be 
moved to different shifts. The company said the decision to 
change store hours was the result of wanting to offer better 
customer service during the day, when most customers 
shop... Casper yesterday priced its initial public offering 
at $12 per share. At that price, the company would have 
a market value of $476 million, excluding the underwriters’ 
allotment. The online mattress retailer had cut its price range 
from $17 to $19 a share, to $12 to $13 a share, according to 
a regulatory filing. Casper plans to list today on the New York 
Stock Exchange under the symbol CSPR... Part of Macy’s 
strategy to try to keep shoppers interested in its stores is to 
revamp its private labels, with the goal of offering customers 
something so unique they can’t find it anywhere else, CNBC 
reports. Walking through its turnaround plans with investors, 
the department store chain said yesterday that it’s on track 
for its private brands to make up 25 percent of sales by 
2025. And Macy’s said it will grow four of its “best” in-house 
brands — International Concepts, Alfani, Style & Co. and 
Charter Club — to be worth $1 billion each... Convenience 
store giant 7-Eleven has begun testing a cashierless, 
checkout-free store for at its corporate headquarters in 
Irving, Texas, Supermarket News reports. 7-Eleven said 
the 700-square-foot store is only for employees, who use an 
app to gain entry and then take the items they want and exit. 
A detailed receipt is displayed in the app automatically after 
the customer leaves the store.
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AVAILS
  KIMT-TV, the CBS affiliate in Rochester, Minn., has an 
immediate opening for a Chief Engineer. This person 
is responsible for all studio and 
transmission technical operations, 
maintenance and information 
systems. As part of the station’s senior 
management team, this position plays a vital role in station 
strategic planning, budgeting and day-to-day operations. 
Rochester is a growing family-friendly community, rated as 
one of the best cities to live in the Midwest and the home of 

the world renowned Mayo Clinic. Apply 
at www.kimt.com or send cover letter/
resume to: hr@kimt.com. EOE.
  Live and work in Paradise! WTSP, 
TEGNA’s CBS affiliate in Tampa 
Bay, Fla., is looking for an innovative 
and experienced Regional Account 
Executive to maximize revenue and 
share of local and regional accounts and 
ad agencies. This position will super-
serve major accounts and agencies to 
position WTSP for broadcast revenue 

and share growth, as well as drive revenue opportunities 
for the OTT (Premion) platform. We’re looking for ELITE 
individuals who hold themselves to high standards, care 
about client results and relentlessly hit budgets. If that’s you, 
APPLY HERE.

See your ad here tomorrow! CLICK HERE for details.

THERE WILL BE A SEASON 2 FOR ‘JUDGE JERRY’
  Judge Jerry, the syndicated court show hosted by Jerry 
Springer, has been renewed for a second season, Deadline 
reports. With leading station groups pleased with the show, 
Judge Jerry already has been cleared in 95 percent of the 
U.S., NBCU said.
  The renewal adds to a growing list of shows being brought 
back, including talk shows hosted by Tamron Hall and Kelly 
Clarkson. The Meredith Vieira-hosted game show 25 
Words or Less also got a second season.
  One rookie show that won’t be back is The Mel Robbins 
Show. But the renewals suggest there is life left in the 
syndication marketplace, which is welcome news for new 
arrivals like Drew Barrymore and Nick Cannon, whose 
shows will premiere later this year.
  For the 2019-20 season, NBCU said, Judge Jerry premiered 
as the highest-rated court show in five years. The show is 
averaging a 1.0 national household rating, 1.4 million daily 
viewers and a solid 0.5 women 25-54 rating.

DONE DEAL
  The Television Music License Committee (TVMLC) says 
David B. Amy, a veteran executive in the local TV broadcast 
industry, has been selected as chairman of the committee. 
Retired as vice chairman of Sinclair Broadcast Group 
on May 31 of last year, he now serves as a consultant to 
the company. During his tenure at Sinclair, he also held 
the positions of executive vice president, COO and CFO. 
He succeeds Charles (Chuck) Sennett, who served the 
committee for decades as its chair and recently retired from 
Tribune Media Company.

SOTU VIEWERSHIP DECLINES BY DOUBLE DIGITS
  Roughly 37.2 million Americans tuned in for President 
Trump’s State of the Union speech, Nielsen said 
yesterday, making it the smallest live-TV audience for a 
presidential address to Congress since Barack Obama’s 
valedictory State of the Union in 2016.
  The viewership on Tuesday was a 20 percent decline from 
Trump’s SOTU last year, and well below the audience for 
his speeches in 2017 and 2018.
  In addressing the ratings decline, The New York Times 
says viewers may have been feeling a bit overwhelmed.
  A Pew survey last fall found that 66 
percent of Americans said they were 
“worn out by the amount of news these 
days.” And those numbers predated 
Trump’s impeachment, American military 
conflict in Iran, the president’s trial in the 
Senate and this week’s Iowa caucuses 
— the outcome of which, as of last night, 
was still not completely resolved.
  Fox News was by far the most-watched 
network for the speech, drawing 11.5 
million viewers, a slight increase from its 
audience a year ago. MSNBC fell to last place among the 
major channels airing the speech, a sign that Trump’s critics 
may have decided to tune out.
  NBC had the largest audience among the Big Three 
broadcast networks, with 4.8 million viewers. The Nielsen 
data did not include C-SPAN viewers or those who watched 
the speech online or via streaming video, meaning that many 
more Americans likely saw some portion of the address.

U.S. PRIVATE SECTOR ADDED 291,000 JOBS IN JAN.
  The nonfarm private sector in the U.S. added 291,000 jobs 
in January, topping economists’ expectations. Economists 
polled by The Wall Street Journal were anticipating the 
nonfarm private sector to add 150,000 jobs in January.
  Most of the growth was at small- and medium-size 
businesses, according to the ADP National Employment 
Report. Small-sized businesses added 94,000 jobs, the 
strongest performance in 18 months, said Ahu Yildirmaz, 
vice president and co-head of the ADP Research Institute.
  Medium-size businesses, or those with 50 to 499 
employees, added 128,000 jobs. Large businesses, or 
those with at least 500 employees, added 69,000 jobs.
  The service-providing sector drove most of the overall 
increase, adding 237,000 jobs, significantly higher than the 
54,000 jobs added by the goods-producing sector, with the 
construction industry leading the gain.
  New jobs in leisure and hospitality, education and health 
services, and professional and business services led 
growth in the service-providing sector. Financial activities, 
information, trade, transportation and utilities also 
contributed to the sector’s gains.
  December’s nonfarm private-sector payroll was revised to 
199,000, down from 202,000, according to the report, which 
is done by the ADP Research Institute along with Moody’s 
Analytics.
  The January jobs report from the Labor Department will 
be released tomorrow. Economists are expecting 158,000 
new jobs and for the unemployment rate, which was at 3.5 
percent for December, to stay the same.
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Larry The Cable Guy

Well, the wife just nixed 
hiring J.Lo and Shakira 
for my birthday party on 
the 17th, so it looks like 
it’s back to the grizzly 

bear on a unicycle again.
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MAKEUP FADES, PRESTIGE BEAUTY SALES FLAT
  Total sales in the prestige beauty market reached $18.8 
billion in 2019, flat over the prior year, according to a February 
report from the NPD Group that was reported by Retail Dive. 
The results were impacted by a 7 percent decline in makeup, 
which is the largest category in the segment, at $7.6 billion.
  The numbers told a story that has been repeated for some 
time now: that cosmetics is on the decline as consumers pivot 
to skin care. Makeup was the only category that declined, 
according to NPD’s report, while skin care rose 5 percent to 
$5.9 billion, fragrance was up 2 percent to $4.5 billion and 

hair care increased by 16 percent.
  In discussing makeup’s yearly 
performance, the report cited the “overall 
decline in makeup usage” as skin care 
rises, and noted that “the share gap 
between the two categories is narrowing.”
  Much buzz has been made lately about 
consumers shifting away from makeup in 
favor of a focus on skin care and more 
natural looks. Ulta lowered its guidance 
in August based on “headwinds” in the 
U.S. cosmetics market, which makes 

up about half of its business, and around the same time the 
popular beauty retailer was downgraded by Piper Jaffray, 
along with Estée Lauder, for the same reason.

SAN DIEGO PLANS $25M TOURISM AD CAMPAIGN
  In a first for San Diego, the city’s Tourism Authority will 
spend a record $25 million this year on a national advertising 
campaign expected to reach more than 120 million 
households via multiple cable TV channels, from Animal 
Planet to Bravo and ESPN.
  Launched last month and running through June, the new 
marketing initiative is a step up from previous efforts that 
targeted specific cities like Phoenix, Dallas, Chicago and 
New York, as opposed to the nation as a whole, The San 
Diego Union-Tribune reports.
  In 2018, San Diego saw a record 36 million visitors, and 
the year-end visitation numbers for 2019 are expected to be 
about the same.
  In addition to airing 30-second spots created around the 
theme “Something to smile about,” the Tourism Authority 
has produced digital ads that will be placed on such widely 
viewed platforms as YouTube, Facebook, Hulu, ABC, CBS, 
and NBC Sports and TripAdvisor, among others.
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FunnyTweeter.com

If the work week didn’t 
already exist and someone 

pitched the idea of 
everyone working five out 

of every seven days, they’d 
get thrown in a volcano.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

‘THE BLOOMBERG EFFECT’ HITS NORTH CAROLINA
  Massive TV spending by Democratic presidential 
candidate Michael Bloomberg is driving up the cost for 
other candidates in North Carolina and around the U.S., 
according to a new report.
  Advertising Analytics, which tracks campaign media 
spending, says the billionaire former New York mayor has 
spent $7.7 million on TV advertising in the state — and 
driven up the cost by 23 percent. Politico says that’s in line 
with what’s happening nationwide.
  Bloomberg has spent a total of $304 million on advertising. 
Through December, he’d already 
eclipsed the record for self-financing, 
according to the Center for Responsive 
Politics. The New York Times reported 
Tuesday that he plans to double his TV 
spending in markets where he’s currently 
on the air.
  “Amid this huge spending spike, 
North Carolina broadcasters are clearly 
responding like rational market actors 
by raising rates for all candidates when 
Bloomberg spends,” John Link, a 
company vice president, said in the report.
  “In fact, higher spending tends to lead to higher rates 
statewide,” he added. “(M)arket rates rose a dollar for every 
$1,100 that Bloomberg spent. Considering he spent a total 
of $7 million, this is not insignificant.”
  Said spokeswoman LaToya Evans: “Mike Bloomberg is 
focused on making sure we reach voters throughout the 
state, as North Carolina is vital to his campaign to beat 
Donald Trump. We’re also working hard to invest in local 
independently and minority-owned news outlets, which are 
important to North Carolina’s economy.”

NBC AFFILIATES: NO EARLY LATE-NIGHT SHOWS
  The NBC Affiliate Board is urging NBC Universal 
management to drop or modify a plan to “pre-air” NBC’s 
late-night shows on the upcoming Peacock streaming 
service hours before their standard broadcast times, 
MediaPost reports.
  The affiliates learned about the plan to stream The Tonight 
Show Starring Jimmy Fallon and Late Night With Seth 
Meyers at 8 PM and 9 PM (ET), respectively, starting in 
July, a week prior to NBC’s official announcement about 
that and other Peacock specifics on Jan. 16.
  Unrest among affiliates is never welcome for networks and 
would be particularly undesirable for NBCU at this juncture, 
with so much riding on the fate of Peacock, set to debut 
April 15.
  NBCU has opted for a multi-tiered, hybrid AVOD/SVOD 
offering for Peacock that aims to achieve multiple objectives. 
It seeks to lure both the cost-averse and the advertising-
averse, while maximizing ad sales opportunities, and to 
reward cable subscribers while perhaps also incentivizing 
cord cutters/cord nevers to consider a cable subscription.
  Peacock Free will offer 7,500 hours of ad-supported 
programming (including current NBC series, after their 
regular broadcast debuts), movies, sports and the 2020 
Olympics. Peacock Premium, meanwhile, will offer 15,000 
hours of programming, including originals and sports, will 
have ad-supported and ad-free versions.


