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ZILLOW: 2020 SAW HISTORIC MARKET SURGE
  When economists look back on the turbulence of 2020 and 
the profound consequences of the coronavirus pandemic, 
one area that will warrant close attention is the performance 
of the U.S. housing market.
  A new analysis from online real estate marketplace 
Zillow puts the strength of the housing market in stunning 
perspective. U.S. housing gained nearly $2.5 trillion in value 
in 2020, the highest increase in a single year since 2005.
  Homes sold last year at the fastest pace Zillow has ever 
recorded, pushing the full stock of U.S. housing to a value 
of $36.2 trillion.
  The driving force behind the surging U.S. housing market 
remains the combination of limited entry-level housing 
inventory and historically low interest rates that have given 
prospective buyers the impetus to compete for homes while 
the opportunity is there.
  For a variety of economic reasons, there is a growing 
expectation that interest rates will rise somewhat in 2021. 
This might normally be seen as something likely to dampen 
the demand for housing this year, but the 
climate of uncertainty around when it will 
happen is instead an unknown that may 
accelerate housing transactions among 
those looking to beat the change.
  Zillow’s analysts believe home sales 
will see 21.9% annual growth in 2021, 
marking what would be the biggest annual sales growth 
since 1983.
  “The optimistic outlook is due largely to the enduring 
strength of the market today, even through what is typically 
a slower season for home sales, and demographic factors 
that indicate demand will remain strong,” the company 
wrote in a series of predictions late last year.
  The top U.S. markets where housing values increased last 
year were New York City, Los Angeles, Chicago, Dallas-
Fort Worth and Philadelphia, according to Zillow data.
  While all of these indicators are positive, there are some 
areas of concern that remain to be considered.
  A substantial share of the demand for homes is coming 
from Millennials who want to establish roots. With home 
values continuing to rise, low interest rates may not help 
those who are getting priced out of a market that has too 
little of what they need — affordable starter homes.
  Competition is fierce. Well over half of all buyers, 56%, are 
facing bidding wars in their offers, according to a Redfin 
survey in January. That is up from 52% in December.
  And when interest rates eventually rise, that will make the 
margin of affordability a bit slimmer.
  “Don’t expect a few more basis points on 30-year mortgage 
rates to bring demand crashing to a halt, but it may end up 
pricing out some buyers already struggling to get onto the 
homeownership ladder — especially for first-time buyers 
who don’t have access to funds from the sale of their current 
home,” Zillow wrote among its predictions.

HOME VALUES SOARED IN ’20, BUT ’21 COULD BE BIGGER
ADVERTISER NEWS
  Jaguar Land Rover’s luxury Jaguar brand will be entirely 
electric by 2025 and the carmaker will launch e-models of its 
entire lineup by 2030, it said yesterday, as it joined a global 
race to develop zero-emission vehicles. JLR, owned by In-
dia’s Tata Motors, said its Land Rover brand will launch six 
pure electric models over the next five years, with the first 
one coming in 2024... On the subject of EVs, General Mo-
tors has unveiled the first of 30 new EV offerings that it will 
bring to market by mid-decade. Chevrolet revealed the new 
2022 Bolt EUV alongside a redesigned 2022 Bolt EV five-
door hatchback car. Chevrolet has sold the car since 2017, 
but the Bolt EUV is brand new and it’s longer and heavi-
er than the Bolt EV, providing more rear-seat legroom, so 
Chevrolet considers it an electric utility vehicle. The starting 
price for the 2022 Bolt EUV is $33,995 and the 2022 Bolt EV 
starts at $31,995, said Steve Majoros, director of Chevrolet 
marketing. Both are priced less than the 2021 Bolt EV, which 
starts at $36,500… Chocolate sales rose 4.7% over the past 
year, with premium product revenues doubling that growth 

rate. Brands and retailers expected the 
category to get a boost during Sunday’s 
Valentine’s Day celebrations as 86% of 
Americans planned to purchase choco-
late for the holiday… Sears went from 
once being known as the biggest retailer 
in the world to (as of this week), one with 

only 31 remaining locations. Most expect that more store 
closings lie ahead for the retailer and that its eventual end 
is not far off... L.L. Bean has joined the athleisure trend with 
a collection of joggers, jackets, hoodies, footwear and other 
items. The assortment includes newly introduced products 
as well as previously featured staples. While total apparel 
sales declined 19% last year, sales of “comfy cozy catego-
ries” were up: sweatpants sales rose 17%, sleepwear 6% 
and sports bras 10%, according to a report from The NPD 
Group... Extreme-value tween and teen chain Five Below 
remains one of the few specialty retailers that haven’t pulled 
in the reins on brick-and-mortar growth. Five Below plans 
to open 170 to 180 stores across the U.S. during the next 
nine months. The company currently operates some 1,051 
locations nationwide... Publix Super Markets has provided 
more than 300,000 COVID-19 vaccinations in four states 
since it began administering the vaccine a week into 2021. 
Publix says that through last Thursday, its pharmacies have 
administered more than 250,000 doses of the Moderna 
coronavirus vaccine to customers in Florida and roughly 
50,000 doses to customers in Georgia, South Carolina and 
Virginia... McDonald’s newest Happy Meal toy is a pack of 
four Pokemon trading cards to mark the 25th anniversary 
of the creation of the popular characters. Franchisees report 
surging demand for Happy Meals, and some say custom-
ers are asking to buy the cards without the food, prompting 
McDonald’s to issue a statement “encouraging restaurants 
to set a reasonable limit on Happy Meals sold per customer.”
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AVAILS
  WJCL in Savannah, Ga., is seeking an Account 
Executive to sell TV and digital advertising to existing and 
new businesses and agencies. The ideal 
candidate is coachable and goal-oriented with 
strong interpersonal skills. Are you motivated 
by an excellent product, great compensation 
and working with a talented team? We 
provide tools for powerful multi-platform marketing solutions 
creating partnerships, retaining and growing our client base. 
You provide sales ability, positive attitude, client focus and a 

desire to WIN! If you want to work for the 
best, click HERE to apply!
  WPBF 25, the Hearst-owned ABC 
affiliate in the beautiful West Palm 
Beach, Fla., market, has an incredible 
opportunity for you! WPBF 25 is looking 
for a dynamic sales superstar to join 
our phenomenal sales team. The ideal 
candidate will bring both Broadcast and 
Digital sales experience and will possess 
the drive and ability to thrive in a fast-
paced, highly competitive market. Your 

creativity, originality and passion for developing new 
business will be encouraged and rewarded! CLICK HERE 
to apply. EOE.
  WPLG-TV, the ABC affiliate in Miami-Fort Lauderdale, Fla., 
has an opening for an experienced Account Executive. The 
ideal candidate will have in-depth knowledge 
of television and digital, with proven success 
in cross-platform sales. We’re looking for 
someone who is creative, with the drive 
to develop new business as well as grow 
revenue on existing accounts. You will need 
to be goal-oriented and client-focused, with 
the ability to create campaigns and merchandize results. 
Send cover letter/resume to aprice@wplg.com. EOE.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  Omnicom Media Group says its agencies have been 
disrupted by a cyber attack that has forced the global 
network to use outside experts. “In recent days Omnicom 
Media Group experienced some disruption to parts of its IT 
network,” OMG said in a statement to Ad Age. New York-
based OMG is the world’s fourth-largest media network with 
$3.3 billion in worldwide revenue as of 2019, according to 
the latest information from the Ad Age Datacenter. Major 
clients include PepsiCo and Nissan... Jerome Powell, 
chairman of the Federal Reserve Bank, said the actual 
unemployment rate in the U.S. is “close to 10%” and not 
the 6.3% reported by the Labor Department. The Fed chair 
said that the labor force numbers do not account for people 
who have left the labor force or have been misclassified as 
employed... U.S. new-vehicle sales are on pace to rise in 
2021, though NADA believs pre-COVID volume isn’t on the 
horizon until 2023. NADA Chief Economist Patrick Manzi 
says demand will continue to rebound despite headwinds 
from the pandemic. “We’re looking at the potential for a 
wave of pent-up demand to be unleashed once everybody’s 
vaccinated and returning to normal,” Manzi said.

NETWORK NEWS
  Chris Harrison says he will be “stepping aside” from his 
role as host of ABC’s The Bachelor for an unspecified 
period of time. He will not appear on the After the Final 
Rose live special after the show’s season finale. Harrison 
has apologized for comments he made during a recent 
interview with former Bachelorette Rachel Lindsay, where 
he defended Rachael Kirkconnell, the current frontrunner 
of this season’s The Bachelor. Kirkconnell is under scrutiny 
in connection with photos of her at an antebellum plantation-
themed fraternity formal in 2018... Prince Harry and 
Meghan Markle are to sit down with 
Oprah Winfrey for a primetime interview 
on CBS. The network will air a primetime 
interview with The Duke and Duchess 
of Sussex on Sunday, March 7 at 8 PM. 
The news comes after the pair revealed 
over the weekend that they’re having their 
second child... Telemundo has launched 
a revamped morning show, Hoy Día, 
and it’s betting that Spanish-language 
viewers are craving a newsier format in 
the morning hours. The three-hour show, 
which will replace Un Nuevo Día, will feature a new group 
of hosts, including news anchors Arantxa Loizaga, Nacho 
Lozano and Nicole Suarez... The team behind The Conners 
is preparing another family comedy for ABC. The Disney-
owned network has handed a pilot order to Bucktown, a 
family comedy from Emily Wilson, co-exec producer of the 
Roseanne spinoff. The show follows Amy, who, after being 
dumped by her boyfriend and kicked out of her apartment 
on the eve of a big promotion, finds refuge at her mom’s 
house in the blue-collar neighborhood where she grew up... 
The Widower, a three-part true-crime miniseries from the 
producers of Dateline NBC, starts on NBC on Thursday. The 
twisting and turning series, about a man who has had four 
wives die under mysterious circumstances, represents the 
first time the network is airing a multi-night, true-crime series 
from Dateline... ABC is starting to whittle down its comedy 
projects. The Disney-owned network is not moving forward 
with two high-profile comedy pilots – Lucy Liu’s workplace 
comedy, which was formerly known as Kids Matter Now, 
and Work Wife. The workplace comedy, which has also had 
the title Bossy, starred Liu and former Angie Tribeca star 
Hayes MacArthur. Last February ABC handed a pilot order 
to Work Wife, a single-camera comedy inspired by the real-
life partnerships of co-hosts and longtime friends Kelly Ripa 
and Ryan Seacrest.

ANALYST: DISNEY+ TO SURPASS NETFLIX BY 2026
  In the rapidly changing home-entertainment ecosystem, 
2026 seems like a long time off. But that’s the time in which 
subscription streaming platform Disney+ is projected to pass 
Netflix in the number of subscribers, according to Digital TV 
Research.
  The UK research group, which is basing its estimate on 
December 2020 fiscal results for Netflix and Disney, expects 
that the number of subscribers to Disney+ (294 million) will 
overtake Netflix (286 million) in five years. Much of that 
growth will be driven by India, the world’s second-largest 
country in population. Disney+ ended 2020 with 30% of its 
95 million subs originating from India.
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FunnyTweeter.com

There are 400 billion birds 
in the world, 250,000 planes, 

and one Superman. So, in 
answer to your question, 

it’s probably a bird.
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FOX’S UPFRONT TO INCLUDE STREAMER TUBI
  Fox said it will be holding its upfront presentation on May 
17 and that, in addition to its entertainment and sports 
programming, this year’s event will showcase Tubi, the ad-
supported streaming service it bought last year.
  “The presentation will be a virtual experience, showcasing 
how Fox’s leading portfolio of content – including, for the 
first time, the free-ad-focused streamer Tubi – is aligning to 
build a stronger and more impactful ad-supported future,” 
Fox said.
  Ad-supported streaming services like Tubi are hot items 

in the ad market now as advertisers look 
to follow viewers who are streaming 
content on connected TV devices (CTV).
  Fox’s upfront strategy follows similar 
announcements from other programmers 
that they too plan to hold virtual events 
in accordance with the schedule the in-
person events have followed for years.
  That schedule was disrupted last year 
by the coronavirus outbreak, which 
canceled the in-person events and 
led to virtual events being held later in 

the year. Most of those events were super-charged star-
studded zoom calls for media buyers.
  Because of the pandemic and the way it affected business, 
advertisers didn’t make their upfront commitments for 
2020-21 until September, just before the start of the fall 
season.

NPD: JAN. VIDEO GAME SALES HIT RECORD $4.7B
  Strong video game sales momentum continued into 2021 
as consumers seek hard-to-get new-generation gaming 
systems from Sony PlayStation and Microsoft Xbox.
  Consumer spending across game hardware, content and 
accessories reached a record $4.7 billion, up 42% from 
$3.3 billion in the previous-year period, according to new 
data from The NPD Group.
  Hardware sales totaled $319 million, up 144% from sales 
of $131 million last year. Accessories sales totaled $222 
million, up 73% from revenue of $128 million. Software 
sales reached $4.17 billion, up 36% from revenue of $3 
billion last year.

2/16/2021

Kelley Blue Book

The estimated average 
transaction price in January 
for a light vehicle in the U.S. 

was $40,857. New-vehicle 
prices increased $2,110 

(5.45%) from January 2020.

WORK-AT-HOME ADULTS USE MULTIPLE SCREENS
  Recent analysis from New York Interconnect, an 
integrated media solution provider for the New York market, 
reveals more work-at-home adults are watching daytime TV, 
an unsurprising trend. But the company 
also identified an overall increase in 
the use of one or more screens while 
watching TV among all viewers.
  Only The Media Audit’s Winter 
2021 Survey for the Indianapolis market combines these 
two trends: 55.9% of adults 18+ working from home and 
watching TV between 10–11 AM were 
also viewing a second or third screen – 
their computer, smartphone or tablet, or 
multiple screens.
  The peak in the Indianapolis market is 
during the 1–2 PM hour, when 73.2% 
of the adults working from home and 
watching TV are viewing a second or third 
screen. These adults were 73% more 
likely to do so. They continued this trend 
throughout the afternoon: 2–3 PM, 67.7% 
and 60% more likely; 3–4 PM, 57.7% and 
36% more likely; and 4–5 PM, 53.5% and 26% more likely.
  “This combination of working at home, watching TV and 
viewing a second or third screen is definitely a pandemic-
generated trend,” said Tim Robisch, West Coast Market 
Manager, The Media Audit. “It provides an integrated 
approach for many local retailers and advertisers to reach 
these adults with daytime delivery offers or a multitude of 
other promotions.”

AVERAGE NEW-VEHICLE PRICES STAY OVER $40K
  The valuation analysts at Kelley Blue Book says the 
estimated average transaction price for a light vehicle in the 
U.S. was $40,857 in January. New-vehicle prices increased 
$2,110 (up 5.45%) from January 2020, while falling $295 
(down 0.72%) from December.
  “January 2021 prices are coming off a historical fourth 
quarter, with average transaction prices reaching more than 
$40,000 for the first time at the end of 2020,” said Kayla 
Reynolds, industry intelligence analyst at Cox Automotive. 
“As we have seen the last few years, we expect transaction 
prices to continue to grow. While many manufacturers saw 
year-over-year growth, FCA/Stellantis had the largest 
increase at nearly 10%.”
  Fiat was the greatest contributor to FCA/Stellantis’ success, 
up 25% year-over-year. The brand recently discontinued 
its lowest priced model, Fiat 500, increasing average 
transaction prices from this time last year. Alternatively, 
Mitsubishi had the largest year-over-year drop, down 8%. 
The brand’s two highest priced models, Eclipse Cross and 
Outlander, saw significant year-over-year declines in sales.
  At the segment level, Minivans reported the largest year-
over-year growth, up 12%, while the Luxury Car category 
followed closely behind with a more than 11% year-over-
year average transaction price increase.
  Among Minivans, Toyota Sienna and Chrysler Pacifica 
were the largest drivers for price increases. Additionally, 
Luxury Cars benefited from many discontinued lower-
priced models, such as the BMW 6 Series, INFINITI Q70, 
and Cadillac CT6.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY


