
 

www.spotsndots.com
Subscriptions: $350 per year.

This publication cannot be
distributed beyond the office

of the actual subscriber. 
Need us? 888-884-2630 or  

sales@spotsndots.com 
Copyright 2020.The Daily News of TV Sales                       Wednesday, February 17, 2021

PANDEMIC-ERA TRAFFIC THE LOWEST SINCE 1984
  U.S. passenger airline traffic fell 60.1% in 2020 to the lowest 
number since 1984 as the COVID-19 pandemic devastated 
demand for air travel, the U.S. Transportation Department 
said yesterday.
  In total, there were 368 million passengers in 2020, down 
from 922.6 million in 2019. The previous yearly low was 
351.6 million in 1984, the department said.
  December air travel fell 62%, slightly more than the decline 
in November, the department said. For all of 2020, U.S. 
domestic air travel fell 58.7%, while international travel 
fell 70.4% as many countries imposed significant travel 
restrictions. U.S. airlines say air travel demand remains 
down more than 60% through early February.
  Airlines for America, an industry trade group representing 
American Airlines, Delta Air Lines, United Airlines, 
Southwest Airlines and others, said 
the nine largest U.S. airlines lost $46 
billion before taxes in 2020 and said that 
passenger volumes are unlikely to return 
to pre-COVID-19 levels before 2023 or 
2024.
  The trade group also says that for the 
week starting Jan. 31, revenue from airline 
bookings was down 82% compared to 
the same week in 2019.
  U.S. citizens are still barred from travel to much of Europe 
and other countries, and business travel remains severely 
depressed. The number of flights operated by U.S. carriers 
remains down about 45%.
  A $1.9 trillion COVID relief bill making its way through 
Congress would allocate another $14 billion to extend payroll 
assistance to U.S. airlines to keep thousands of workers on 
the job through Sept. 30.
  The outlook for 2021 isn’t terribly encouraging. Passenger 
numbers are likely to rise from 2020 but no one knows by 
how much. Initial optimism of a coming inflection point in 
the recovery early in January has been tempered by a slow 
rollout of COVID-19 vaccines and increased concern of new 
coronavirus strains.
  Global trade group the International Air Transport 
Association (IATA) forecasts just a 
38% increase in passenger traffic in 
2021 compared to last year. This is 
a 12-point drop from its December 
forecast owing to the new virus 
concerns that have emerged since the 
beginning of the year.
  “The near-term outlook is darker than 
we expected,” IATA chief economist 
Brian Pearce said earlier this month. 
“We don’t have enough information as 
yet to know with a greater degree of 
certainty what the second half might 
look like.”

U.S. AIRLINES SAW 60% DROP IN PASSENGERS IN 2020
ADVERTISER NEWS
  Walmart has temporarily shuttered 415 namesake and 
Sam’s Club stores across Texas and in nine other states 
because of snowstorms and sub-freezing temperatures 
that have made travel dangerous. The retailer has created 
an interactive map to show shoppers which stores are up 
and running... Amazon’s continued push into grocery and 
its success during the pandemic has led to the opening 
of nine brick-and-mortar Amazon Fresh stores in recent 
months, which have complemented the growing reach of its 
technology and helped the company earn the top ranking in 
dunnhumby’s 2021 Retailer Preference Index... Aldi is 
in growth mode in the U.S., with plans to grow from about 
2,000 to more than 2,500 stores by the end of next year, 
and the discount grocer has also been revamping its mer-
chandise mix to appeal to affluent consumers. The German 

supermarket chain, which opened its 
first U.S. store in 1976, launched a plan 
in 2018 to expand its fresh food offerings 
with a focus on fresh meats and organic 
fruits and vegetables... BJ’s Restau-
rants is expanding its subscription beer 
club throughout California and consider-
ing an expansion into more states. The 
chain is also testing a virtual concept 
called Slow Roast with a menu built 

around slow-roasted meats that were developed first for 
BJ’s main menu... Daimler AG’s U.S. unit Mercedes-Benz 
USA says it is recalling 1.29 million vehicles sold since 2016 
because software may fail to communicate correct vehicle 
location in the event of a crash. The recall covers some 
2016-2021 model year CLA-Class, GLA-Class, GLE-
Class, GLS-Class, SLC-Class, A-Class, GT-Class, C-
Class, E-Class, S-Class, CLS-Class, SL-Class, B-Class, 
GLB-Class, GLC-Class and G-Class vehicles, according 
to a filing with the National Highway Traffic Safety Ad-
ministration... Adidas is parting ways with Reebok. The 
German athletic footwear and apparel giant said it plans to 
sell or spin off the underperforming brand as part of a new
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AVAILS
  KOLD News 13 in Tucson, Ariz., has an immediate 
opening for a Regional National Sales Manager to lead our 
national and political sales efforts. 
Candidate must possess strong 
leadership, highest level of customer 
service and sales skills, along 
with a proven track record of success with negotiating and 
servicing national agencies. Achieving digital and broadcast 
sales objectives, continuously building relationships, 
communicating clearly and concisely, accurate forecasting, 

budgeting, developing and executing a 
strategic plan is critical. Come join our 
dynamic sales team! Apply at KOLD 
News 13, a Gray Television station. EOE. 
  Join our winning team in the Mile High 
City – DENVER! Nexstar Media seeks a 
dynamic Local Sales Manager to lead 
a team of winning Account Executives at 
Fox 31 and Colorado’s own-2 (CW). 3-5 
years of television sales management 
experience is preferred. 5+ years 
television sales experience mandatory. 

Experience working in duopoly environment a plus! Top 
candidates will have excellent motivational, leadership and 
forecasting skills, along with a proven track record of rate 
integrity and winning new business. CLICK HERE for more 
information or to apply now. EOE.
  SALES POSITIONS available NOW! We have immediate 
openings for self-starters who flourish in a sales environment. 
We seek executive-level individuals who want to become a 
part of our team and join us in our dynamic sales organization. 
Existing client list available, prior broadcast sales experience 
including with Advertising Agencies preferred. Comprehensive 
training, exciting earnings potential, and a simply fantastic 
company to work for. Apply at jobs@frontrangetelevision.
com or call (307) 277-7888 to apply NOW! Equal Opportunity 
Employer.

See your ad here tomorrow! CLICK HERE for details.

UNIVISION TO DEBUT ‘NEW VISION’ MARCH 24
  Univision says that ahead of its May upfront presentation, 
it will hold an event for advertisers that will introduce the 
company’s new management and its new direction to 
advertisers, Next TV reports.
  The new event, set for March 24, will be titled A New Vision 
at Univision. Univision was acquired by a group headed by 
former Viacom CFO Wade Davis.
  The event will be a coming-out party for Davis and Donna 
Speciale, the former Turner ad sales head named president 
of ad sales and marketing for Univision earlier this year.
  Univision said the event will provide an update on the 
company’s ongoing transformation and lay out its vision for 
clients as it sets a new go-to-market strategy and develops 
advanced advertising capabilities.
  The new event will be followed by Univision’s more traditional 
upfront presentation on May 18. This year’s presentation 
will be conducted virtually. The traditional in-person upfront 
presentations were disrupted last year by the coronavirus 
outbreak and networks are having virtual events again this 
year.

C-STORE TRAFFIC AWAITS COVID-19’S DEPARTURE
  The return of normal levels of customer foot traffic to 
convenience stores is directly correlated to the rollout of 
the COVID-19 vaccines, according to Eric Dzwoncyk, 
global co-leader of the restaurants, leisure and hospitality 
practice at AlixPartners business consultancy.
  In a new survey of 1,001 adult U.S. consumers released 
late last month, AlixPartners reported convenience store 
visits continue to be very low as 29% of respondents said 
they didn’t make even one visit to a c-store in the past 
week.
  Even looking ahead to the next six 
months, 26% said they will stay away 
from c-stores, while 20% said they will 
visit three to four times a week, and just 
15% said they will visit at least daily. The 
highest percentage — 39% — said they 
will make one to two visits per week.
  “The good news for c-stores is that the 
pandemic has squeezed five years of 
progress into seven months,” Dzwoncyk 
told Convenience Store News. “By 
focusing on loyalty programs and 
delivery services, c-stores have closed the gap with other 
retailers, especially QSRs [quick-service restaurants].”
  The AlixPartners 2021 Convenience Store Industry 
Outlook study found that c-store consumers across all age 
groups expect to order more deliveries over the next 12 
months than in the previous 12 months.

AUTO INVENTORY FALLS BELOW 3 MILLION AGAIN
  Auto inventory levels in the U.S. began to recede again in 
January as stronger retail demand and production issues 
dragged stocks back below 3 million, well below where 
they were a year earlier, Automotive News reports.
  Cox Automotive estimates U.S. inventory stood at 
2.79 million vehicles at the beginning of February, a 66-
day supply, according to an analysis of vAuto Available 
Inventory data. That’s down more than 200,000 vehicles 
from where it stood a month earlier, which had been the 
first time since May that U.S. inventories had crossed the 3 
million threshold, Cox said.
  At the beginning of February 2020, there were an estimated 
3.35 million unsold vehicles in the U.S.

NETWORK NEWS
  ABC has handed its latest pilot to the workplace comedy 
Harrity Elementary. The single-camera project scored a 
put pilot commitment in September and now will aim to 
film a pilot over the next few months. Created by, starring 
and executive produced by A Black Lady Sketch Show 
star Quinta Brunson, Harrity Elementary follows a group 
of teachers brought together in one of the worst public 
schools in the U.S. simply because they love teaching... 
Danielle Moné Truitt has been cast as a series regular 
opposite Christopher Meloni, Dylan McDermott and 
Tamara Taylor in Law & Order: Organized Crime, NBC’s 
Law & Order: SVU spinoff series. The drama, now filming 
in New York after a brief pause earlier this month due to a 
positive COVID test, will premiere April 1 at 10 PM as part 
of a crossover with Law & Order: SVU at 9 PM that same 
night.
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She got me a heart-
shaped pizza made with 
cauliflower crust. Talk 

about mixed messaging.
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APPLE TV+ GAINS WITH AFFLUENT MILLENNIALS
  Although still behind many of the big premium streaming 
services, Apple TV+ is making improvements with one 
key consumer group: high-income millennials, Television 
News Daily reports.
  Apple TV+ subscriptions for that key demo grew at a 
faster rate than some other streamers, nearly doubling from 
6.8% in May to a 12.6% share in November of its overall 
customers, according to Acxiom, the advertising database 
marketing firm.
  The premium service made gains (as other streamers did) 

during the COVID-19 pandemic.
  By comparison, Disney+, which 
launched in the same month as Apple 
TV+ (November 2019), climbed more 
slowly, from 37.4% in May to a 40.3% 
share of high-income millennials in 
November. This analysis credits Apple 
TV+’s recent extension of its free-trial 
period until June 2021.
  Still, overall subscriptions among all 
consumers continue to find Disney+ in 
growing numbers, up 31% in November 

from 23% in May, the percentage of U.S. consumers signing 
on to the service. Apple TV+ stayed virtually unchanged, 
inching from 8% to 9%.

ADVERTISER NEWS
(Continued from Page 1)
five-year strategy aimed at strengthening Adidas’ position 
in the global sporting goods market… IHOP has made the 
decision to cancel its National Pancake Day promotion 
amid the ongoing pandemic. The restaurant chain decided 
instead to turn the event from a one-day affair to a month-
long promotion. New and existing members in its MyIHOP 
email club will be able to redeem an IOU for a free short 
stack of pancakes at its locations through the end of April… 
CVS reported that same-store sales grew 5.3% during Q4 
as prescriptions were up 7.5% even as its front-of-store 
business fell 1.8%... Meanwhile, CVS says it will return next 
year to offering individual health insurance plans through 
participating Affordable Care Act marketplaces in 2022. 
President Biden’s administration is seeking to bolster the 
program.
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AutoNation

The seasonally-adjusted rate 
of U.S. new-vehicle sales will 
grow 7% in 2021, up from 14.5 
million in 2020, which was the 

lowest since 2012.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY

AUTONATION SEES STRONGER U.S. CAR SALES
  AutoNation, the largest U.S. auto-dealer chain, expects 
U.S. sales of new cars and trucks to hit 16 million vehicles 
this year, rebounding on a pandemic-fueled increase in 
demand for personal transportation.
  Bloomberg says CEO Mike Jackson is predicting growth 
despite disruptions to vehicle production caused by a global 
semidconductor shortage and lingering inventory issues 
from pandemic-related shutdowns last year. He expects 
the seasonally-adjusted rate of U.S. new-car sales to grow 
7% this year, up from 14.5 million vehicles in 2020, which 
was the lowest since 2012.
  “The demand is higher than that, but I 
think it’ll be constrained by production,” 
Jackson said. “The situation is very 
opaque, no one knows exactly how this 
is going to unfold, production is definitely 
unpredictable.”
  Vehicle production at carmakers ranging 
from General Motors to Tesla has been 
pinched by the shortfall in supplies 
of chips this year as semiconductor 
makers have allocated more capacity to 
consumer products than cars. Now snowstorms are adding 
to carmakers’ woes by forcing plant shutdowns in Texas 
and other states in the central part of the U.S.

ANALYST: 98% SUBSCRIBE TO STREAMING MEDIA
  New data from Brightback reveals that 86% of respondents 
say they anticipate maintaining or even increasing their 
number of subscriptions over the course of 2021.
  The data found that 98% now subscribe to streaming media 
(75% subscribe to two or more services, foreshadowing 
a greater propensity for hoppers to jump from service to 
service).
  Up to 40% subscribe to online news, food, fitness or 
curated box services; another 36% have subscribed to 
services since the onset of the pandemic that they would 
not have otherwise.
  As retention remains the industry focus, the Brightback 
report points to the unexpected impact of SVOD 
cancellations, suggesting ease of cancellation influences 
a company’s re-engagement, brand perception and more.
  According to respondents, more than 80% of consumers 
would be more likely to try or buy a new subscription if 
they could pause or cancel that service online. This data 
suggests subscription services should pivot to not only 
simplify their cancellation processes, but to tout this for 
potential new customer acquisitions.

THIS AND THAT
  Retail sales revenue for the technology industry will 
reach $461 billion in the U.S. in 2021, a 4.3% increase 
year-over-year, according to the Consumer Technology 
Association’s twice-yearly U.S. Consumer Technology 
One-Year Industry Forecast... Hub Entertainment 
Research reports that 13% of new subscribers to 
streaming services chose HBO Max in December, almost 
double the service’s November market share. “Theatrical” 
movies drove the decision for 12%, and the same share of 
new Disney+ customers cited movies as their reason for 
signing up.


