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UNILEVER’S DOVE WINS PRAISE ONLINE, OFFLINE
  Trader Joe’s and Walmart’s Great Value are the “most 
loved brands,” offline and online, respectively, based on 
positive conversations and referrals, Engagement Labs 
says. 
  Consumer conversations changed dramatically during the 
COVID-19 pandemic, according to the company’s fourth 
annual TotalSocial Brand Awards.
  Everyday categories such as beauty and personal care, 
video games, and household cleaning products took on 
new importance and shifted consumer needs as time 
spent at home surged and amid quarantine mode for many 
Americans.
  Carter’s joined Trader Joe’s in rocketing up the list of brands 
most positively talked about in offline conversations, ahead 
of more than 650 brands across all consumer categories. 
Other top brands on the offline list include Nintendo Switch 
(which last year led offline), Oreo, Dove, Minecraft, Lego, 
Lipton, Dove Men+Care and Nivea. 
  Online, American Family insurance, 
which topped last year’s list, held the 
No. 2 spot this year. Others in the top 10 
are Kirkland, Dove, Garnier Fructis, 
KitchenAid, Clean & Clear, Frigidaire, 
Clinique and Fabuloso.
  The beauty and personal care category stood out for high 
net sentiment online and offline. Unilever’s Dove claims 
special notice as the only brand to rank among brands both 
online and offline during the COVID-19 era. 
  Dove’s improvement in online brand love grew more 
than any other top 10 brand. This reflected Dove’s focus 
on campaigns that resonated to women everywhere and 
providing a platform for impactful conversations on social 
and racial justice in America.
  Dove has a long tradition of campaigns that are engaging 
both online and offline since its provocative landmark 
Real Beauty campaign, and 2020 was no exception, per 
Engagement Labs.
  Notably, despite the pandemic and a polarized political 
climate, consumers continued to talk about brands, said 
Engagement Labs CEO Ed Keller.
  “Marketers need to have unique 
strategies for positive engagement 
and consumer conversation online 
vs. offline to drive better brand and 
business outcomes.”
  The analysis ranks the most 
loved brands based on net positive 
conversations happening online (via 
social media) and offline (via face-to-
face conversations) as well as phone, 
emailing, texting, IM’ing and video chat 
(any channel other than posting on 
social media) to determine its annual 
TotalSocial Brand Awards winners.

TRADER JOE’S, GREAT VALUE ‘MOST LOVED BRANDS’ 
ADVERTISER NEWS
  Target will unveil an expanded selection of iPads, iPhones 
and other Apple devices in special sections in 17 stores 
starting this month, with plans to roll out the enhanced Ap-
ple-branded sections to more locations later on. The new 
experience has debuted on Target’s e-commerce site and 
the in-store shops will be staffed by Apple-trained employ-
ees… Driven by e-commerce and new video game con-
soles from Sony PlayStation and Microsoft Xbox, Best 
Buy yesterday reported a 31.4% leap in Q4 domestic enter-
tainment sales, a major turnaround from a decline of 21.8% 
in the previous-year period. International entertainment rev-
enue skyrocketed 59.5% compared to a 16.9% drop last 
year. The entertainment segment saw same-store sales 
increase 12.4% compared with a 3.4% increase during the 
previous-year period. Online sales grew almost 90% to a 
record $6.7 billion, and made up 43% of total $15.4 billion 
domestic sales... LG Electronics plans to let rival televi-

sion manufacturers license its webOS 
platform, and says that more than 20 
companies have signed on. The operat-
ing system includes apps from popular 
streaming services, voice controls and 
artificial intelligence technology… L 
Brands will shutter as many as 50 Vic-

toria’s Secret stores in the U.S. this year and will continue 
to move forward with plans to spin off the lingerie brand, 
the company said. Bath & Body Works, meanwhile, will 
close up to 40 mall-based stores while opening 49 new 
locations, almost all of which will be standalone stores... 
The technology behind the Amazon Go experience, which 
allows shoppers to pay automatically with no checkout 
process, has been rated “excellent” by more than half of 
the customers who have tried it, with another 35% ranking 
the overall experience as “good,” says a new survey from 
Piplsay. Amazon Go, launched last year in Seattle, uses 
special software along with sensors and cameras to tally 
purchases as people shop... Walmart and BigCommerce
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AVAILS
  Nexstar Media Group’s DCW 50, the CW affiliate in 
Washington, D.C., seeks a Local Sales Manager. The LSM 
is responsible for leading the day-to-
day operations of the sales department, 
including development of new business 
and achievement of revenue goals 
across Broadcast and Digital Platforms. 
The sales manager drives new business development and 
manages inventory and revenue forecasting. Minimum three 
to five years of media sales experience. CLICK HERE for 

more information or to apply now. EOE.
  WJCL in Savannah, Ga., is seeking 
an Account Executive to sell TV and 
digital advertising to existing and new 
businesses and agencies. The ideal 
candidate is coachable and goal-oriented 
with strong interpersonal skills. Are 
you motivated by an excellent product, 
great compensation, and working with 
a talented team? We provide tools 
for powerful multi-platform marketing 
solutions creating partnerships, 

retaining and growing our client base. You provide sales 
ability, positive attitude, client focus, and a desire to WIN! If 
you want to work for the best, click HERE to apply!
  Nexstar Media Group in Erie, Pa., is seeking a dynamic 
Local Sales Manager for WFXP, our FOX station, with a 
minimum of three (3) years of broadcast sales experience. 
We’re looking for a sales leader who creates a positive 
culture for success through leadership, clear direction, 
teaching, motivating and evaluating the sales efforts of our 
Local team; and develops and executes sales strategies 
that result in exceeding revenue targets for Local and Digital 
Sales. Interested applicants should apply HERE. Look for 
REQ-5798EEO. EOE M/W/V/D.

See your ad here tomorrow! CLICK HERE for details.

PANDEMIC MENU: FROZEN FOOD SALES UP 21%
  A new report from the American Frozen Food Institute 
and FMI—the Food Industry Association finds frozen 
foods were among the fastest-growing categories in the 
grocery store during COVID-19, with clear signs that 
the trend toward frozen will continue to grow beyond the 
pandemic.
  The Power of Frozen 2021 identifies megatrends 
influencing the demand for frozen foods, including increased 
engagement in all categories, online shopping and health 
and well-being. 
  “The frozen food aisle has been a growth driver for 
retailers since 2016 with acceleration ahead of most other 
departments,” said AFFI president and CEO Alison Bodor. 
“Frozen foods are a pandemic powerhouse ringing in $65.1 
billion in retail sales in 2020, a 21% increase compared to 
a year ago.”
  In 2020, frozen food sales grew in both dollars (+21%) and 
units (+13.3%), with nearly all types of frozen foods seeing 
double-digit sales increases.
  During the early weeks of the pandemic in mid and late 
March, frozen food sales nearly doubled. In subsequent 
months, sales tracked 30% to 40% ahead of a year ago.

AT&T AGREES TO SPIN OFF DIRECTV, PAY-TV UNITS
  AT&T said it has reached an agreement with investment 
company TPG to spin off its pay-TV assets, including 
DirecTV, AT&T TV and U-verse, into a new company.
  AT&T bought DirecTV for $49 million. The new deal values 
it at $15 billion. AT&T also bought WarnerMedia but has 
been trying to pivot its entertainment business from pay-TV 
to streaming with HBO Max.
  AT&T will own 70% of the new company and TPG will own 
30%. As part of the transaction it will receive $7.8 billion in 
cash and the assumption of debt from the new company. 
TPG will contribute $1.8 billion in cash to 
the new company.
  The CEO of the new company will be Bill 
Morrow, who is now CEO of AT&T’s U.S. 
video unit.
  DirecTV’s agreement for NFL Sunday 
Ticket will be moving to the new company.

THIS AND THAT
  PBS is expanding its digital footprint via 
smart television apps and considering 
partnerships with advertisement-
supported platforms following a 2019 digital-focused 
rebranding. The broadcaster has already introduced an 
Amazon Fire TV donation option... First-time jobless claims 
fell to 730,000 for the week ended Saturday (Feb. 20), the 
Labor Department said yesterday. That was well below 
the 845,000 Dow Jones estimate and a sharp decline from 
the 841,000 the previous week. Continuing claims hit a 
fresh pandemic-era low just above 4.42 million... The U.S. 
economy grew at a 4.1% pace in the final three months of 
2020, slightly faster than first estimated. In 2020, the overall 
economy, ravaged by a global pandemic, shrank more 
than in any year in the past seven decades. The influx of 
new government stimulus efforts and accelerated vaccine 
distribution could lift growth in the current quarter, ending in 
March, to 5% or even higher, economists believe.

NIELSEN REVENUES HOLD THE LINE IN Q4 2020
  Nielsen’s revenues held steady in fourth quarter 2020, with 
a modest 1.1% dip to $1.67 billion compared to the same 
period one year ago.
  Revenues at Global Media, the unit the company is 
not selling, decreased 1.9% to $872 million. Audience 
Measurement, the part of Global Media that includes its 
syndicated TV and radio measurement services, inched up 
0.2% to $624 million.
  The vast majority of Nielsen’s audience measurement 
business is contract-based, making it largely immune from 
the massive disruption caused by COVID-19. But sports 
and non-contracted measurement revenue were negatively 
impacted by the pandemic. The company also cited “ongoing 
pressure in local television” for its flat Audience Measurement 
performance.
  Billings at Plan/Optimize, the smaller part of its Media 
segment, fell 6.8% in the quarter to $248 million, mainly from 
the COVID impact on sports, its Gracenote auto product and 
short-cycle revenue.
  Nielsen Global Connect, which measures consumer 
purchase behavior and which the company is in the final 
phase of selling, saw Q4 revenue dip 0.2% to $800 million.
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FunnyTweeter.com

Eating Doritos is fun, but 
there’s always that one that 

gets in your mouth and 
decides it’s not gonna die 
without putting up a fight, 
so it stands up and pokes 

you in the gums.
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PLUTO TV TO DEBUT MLB CHANNEL NEXT MONTH
  AVOD platform Pluto TV on March 2 will launch a new 
channel with Major League Baseball featuring classic 
games and highlights. The branded MLB channel will 
stream more than 200 hours of ad-supported classic 
content licensed from the MLB Film & Video Archive, with 
quarterly refreshes.
  MLB Spring Training games begin this weekend in 
Florida and Arizona, with Opening Day scheduled for April 
1, featuring a quadruple header on ESPN. All 30 clubs are 
scheduled to play their first regular-season game that day.

  Major League Baseball is the latest 
sports league to join Pluto TV’s growing 
lineup, which includes NFL Channel, 
Major League Soccer, PGA Tour, 
Bellator MMA, Pac-12 Insider and 
more, in addition to hundreds of channels 
spanning a wide range of other genres, 
and thousands of movies and TV series.
  Viewers can stream the MLB channel 
on Pluto TV across all major mobile, 
connected TV and Web-based devices.

ANALYSIS: COVID-19 ADS HIT APEX IN Q2 2020
  If TV advertising messages are a barometer of how 
Madison Avenue thinks, the COVID-19 pandemic peaked in 
the minds of the ad industry’s creative departments during 
the second quarter of 2020, with nearly a fifth of all U.S. 
national TV advertising related in some way to the crisis.
  That’s the finding of an analysis of television creative 
executions during 2020, which reveals the share of 
COVID-19 messages.
  The analysis, reported by MediaPost and from an op-
ed published yesterday by Nielsen SVP for Product 
Management Ad Intel Heather Jordan, shows that the 
COVID-19 campaigns climbed from less than 1% during 
Q1, peaked at 17.9% in Q2 and began ebbing to 11.4% by 
Q4.
  The data also reveals how quickly major U.S. TV advertisers 
and their agencies were able to respond to the crisis, despite 
challenges to normal TV ad production processes.
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COVID-19 advertising 
campaigns climbed from 

less than 1% during Q1 2020, 
peaked at 17.9% in Q2 and 

began ebbing to 11.4% by Q4.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

SCRIPPS PLOTS NATIONAL LIFESTYLE NETWORKS
  E.W. Scripps is planning to create new national lifestyle 
networks that will leverage its recent $2.65 billion acquisition 
of national broadcast company ION, sources tell Axios.
  The company, founded in 1878, has survived by gradually 
spinning off its newspaper business while simultaneously 
acquiring and then reimagining its television assets.
  The networks will be managed by the group within Scripps 
that handles entertainment programming, according to a 
source familiar with the company’s planning.
  The company has begun to migrate multicast networks 
Bounce, Court TV, Court TV Mystery, 
Grit and Laff to the stations it acquired 
from the ION deal, creating cost savings.
  The networks will be available both over-
the-air and via cable packages, which will 
presumably help them reach scale at the 
national level.
  Scripps currently sells most of its TV 
advertising at the local level via its local 
affiliate stations. New national networks 
would help the local news giant tap into a 
more lucrative national ad market.

GRAY TV’S Q4 BROADCAST REVENUE CLIMBS 38%
  Gray Television yesterday announced that total revenue 
for the fourth quarter of 2020 came in at $792 million, an 
increase of $213 million, or 37%, from Q4 2019. That was 
broken down into broadcasting ($763 million, up 38%) and 
production companies ($29 million, up 25%).
  With total core revenue at $284 million, down about 8% 
from a year ago, the big revenue drivers were political and 
retransmission consent.
  That broadcasting revenue total included: Local advertising 
revenue (including internet/digital/mobile) of $222 million, 
down 9% from $243 million; national ad revenue of $62 
million, down 7% from $67 million; political ad revenue of 
$245 million, up 545% from $38 million; and retransmission 
consent revenue of $217 million, up 11% from $195 million.
  The production company revenue totaled $29 million, up 
16% from $25 million.
  Other revenue totaled $17 million, up 55% from $11 million.

ADVERTISER NEWS
(Continued from Page 1)
have partnered to allow the online platform’s customers to 
sell on the retailer’s site… Gap Inc. has announced that it 
will build an 850,000-square-foot e-commerce fulfillment and 
distribution center in Longview, Texas, to support the retailer’s 
growing online business. The facility, which will eventually 
employ more than 1,200 full-timers, is expected to be fully 
operational by August 2022… Belk has filed for Chapter 11, 
and the bankruptcy court has approved the reorganization 
plan, which will see the department store’s lenders take a 
larger stake in the company after Sycamore Partners has 
ceded control. The chain only had $7 million in cash available 
when it filed for bankruptcy… Wayfair yesterday reported 
that its Q4 net revenues rose nearly 45% year over year 
to $3.7 billion. The home retailer posted a net profit in the 
quarter of $23.8 million, up from a loss of $330.2 million last 
year. The number of active customers grew 53.7% year over 
year to 31.2 million.


