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TOTAL IMPRESSIONS AT 16B, AMOUNT TO $99.8M
  Leading into next month’s high-profile NCAA Men’s 
Basketball Tournament, also known as March Madness, 
regular-season college basketball continues to see steady 
viewership, up 7% vs. a year ago.
  National TV spend is sharply higher — 22% more across 
virtually all TV networks airing, according to iSpot.tv.
  From Nov. 10-Feb. 20, total national TV viewing came 
in at 16 billion impressions, amounting to $99.8 million in 
advertising revenue. A year ago, over the same period, 
impressions totaled 14.9 billion, while national TV ad 
revenue amounted to $81.7 million.
  TV commercials airing during the game have averaged 
a 97 “attention” index, according to iSpot. The attention 
scale is 0 to 200, with 100 the average. A year ago, TV 
commercials averaged a 108, iSpot said.
  “Attention” measures viewer attention based on a viewer’s 
tendency to interrupt an advertisement on TV. That can 
include viewer actions that interrupt an TV ad such as 
changing the channel, fast-forwarding or turning off the TV, 
which decrease the creative’s attention score.
  Typically, the March Madness event is college basketball’s 
overwhelming revenue driver. It roughly 
generates just over $1 billion in national 
TV advertising revenue for the three-
week period across CBS and Turner TV 
networks, which air the games.
  Sports TV advertising remains a stable 
media buy for major brand campaigns. 
For the regular-season college games so far, the top five 
paid TV advertising brands in terms of impressions for 
viewers 18 years and up are Sonic Drive-In (437.3 million) 
followed by Lexus (426 million); Progressive Insurance 
(413.4 million); Capital One (305.4 million) and Geico (269 
million).
  In terms of top TV networks airing college basketball this 
season, ESPN has totaled 6.3 billion impressions ($24.3 
million in estimated TV spend), followed by ESPN2 with 3.3 
billion ($14.1 million); CBS with 2.2 billion ($6.2 million); Fox 
Sports 1 with 2.1 billion ($7.3 million); Fox with 1.7 billion 
($5.3 million); and ESPNU with 1.3 billion ($5.8 million).
•  Driven by the massive deals inked by Amazon and 
YouTube to show NFL action, the global spend on sports 
rights is set to reach $8.5 billion in 2023, a 64% increase 
vs. the previous year, according to an Ampere Analysis 
report.
  This would mean the share of spend on sports rights by 
streaming platforms will increase in 2023 to reach 21% of 
global sports rights investment, up from 13% in 2022.
  The study makes the case for how streamers are helping 
help media rights owners achieve revenue growth. It noted 
that subscription OTT services’ spend on sports rights has 
lagged compared with investment in original TV and film. It 
calculated that in 2022, 28% of original content spending 
was from streaming platforms.

COLLEGE BASKETBALL VIEWING UP 7%, TV SPEND 22%
ADVERTISER NEWS
  Walmart’s fiscal fourth-quarter same-store sales rose 8.3% 
from the year-ago period, results that exceeded expectations 
and reflected strength in the grocery category as more 
affluent consumers turned to the retailer for essentials. The 
retailer also expressed caution in its outlook for the coming 
year amid a slowdown in sales of discretionary goods… 
Barnes & Noble has created a membership program that 
will offer perks including discounts, free shipping and larger 
lattes for an annual fee of $40. The book retailer has also 
unveiled a free program in which customers will earn credits 
toward future purchases, and both programs are part of 
a push by the retailer to learn more about its customers’ 
reading habits, CEO James Daunt said… Home Depot is 
raising wages for hourly employees, a move that will cost 
the home improvement retailer an additional $1 billion as it 
competes in a tight labor market. Under the raise that took 
effect earlier this month, all hourly employees in the U.S. 
and Canada will earn at least $15 an hour… P.F. Chang’s 
owner Paulson & Co. will invest $20 million to further fuel 
the 300-unit chain’s growth efforts, which have included 
renovations and new restaurant openings... Toyota Motor 

will begin producing mid- to large-sized 
electric sport-utility vehicles at its Kentucky 
plant as early as summer 2025, aiming for 
monthly output of more than 10,000 by 
the year’s end, the Nikkei business daily 
reported. The company aims to sell about 
1 million electric vehicles globally by 2026, 

according to the report... BJ’s Wholesale Club continues to 
grow its footprint. The membership warehouse club retailer 
will open a store in McDonough, Ga., on Friday. It will be BJ’s 
sixth location in the Peachtree State, for a total of 237 U.S. 
clubs overall. The new club will have a BJ’s Gas location 
on-site. The new outpost in Georgia follows the opening last 
week of a BJ’s club in Davenport, Fla., its 36th location in the 
state... Subway wants to make things more convenient for
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NETWORK NEWS
  CBS has renewed nine of its series for new seasons: 
procedural dramas NCIS, NCIS: Hawai’i and CSI: Vegas; 
news programs 60 Minutes and 48 Hours; and reality 
competition series Survivor, The Amazing Race, Tough 
as Nails and Lingo. These series join other recently 
announced renewals at CBS, which include Fire Country, 
Young Sheldon (as the last part of a three-season renewal 
given in 2021) Ghosts, The Neighborhood, Bob Hearts 
Abishola, So Help Me Todd, The Equalizer (as the last 
part of a two-season renewal given in 2022), FBI, FBI: 
International and FBI: Most Wanted 
(as the last part of a two-season renewal 
given to each show in the franchise in 
2022). Additionally, the network gave 
a series order to The Never Game, 
a drama starring Justin Hartley and 
based on the book of the same name. 
Most notable among the series CBS 
has yet to renew is East New York, 
the police procedural starring Amanda 
Warren that premiered its first season in 
October 2022... And Barbara Bosson, 
who is remembered for her performance on the 1980s crime 
drama Hill Street Blues, died Saturday. Produced by her 
then-husband Steven Bochco, Bosson was nominated for 
an Emmy in the category of Best Supporting Actress in 
a Drama for five consecutive seasons as Fay Furillo, the 
ex-wife of Daniel J. Travanti’s Capt. Frank Furillo on Hill 
Street Blues. She later played the tough prosecutor Miriam 
Grasso on the legal drama Murder One from 1995 to 1997. 
She co-starred in her third Bochco production, the musical 
crime drama Cop Rock, in 1990. The pair divorced after 27 
years of marriage in 1997. Barbara Bosson was 83 years 
old.

SPRING BREAK TRAVEL GETS MORE EXPENSIVE
  Spring break travel demand is picking up, driving up 
airfare and hotel rates, CNBC reports.
  Travel app Hopper said in a new report that domestic 
airfare is averaging $264 a round trip for March and April, 
up 20% from a year ago and 5% above pre-pandemic 
levels.
  Airlines, grappling with pilot shortages and aircraft delivery 
delays, have already limited capacity growth, which is 
keeping airfare up from last year.
  Now travelers are going back to booking patterns common 
before the pandemic, flying on peak days to traditional 
destinations, airline executives say. That makes it even 
more important for travelers to stay flexible if they’re trying 
to save money to avoid spikes in fares.
  It’s good news for airlines that are trying to make up for 
higher costs. Spring break demand is “probably the best 
we’ve ever seen,” Frontier Airlines CEO Barry Biffle 
said. “Constrained capacity is real. When you couple that 
in with higher costs, most notably fuel, people are willing to 
pay [the higher fares], and the airlines need to charge it.”
  This is the first U.S. spring break season since the Biden 
administration scrapped a requirement that travelers show 
proof of a negative COVID test before flying to the U.S., 
making it easier for some people to travel abroad, while 
capacity remains limited.
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I’m giving up being poor 
for Lent, so send me 

your credit card details.

AVAILS
  Are you looking for an excellent career opportunity 
combined with an outstanding quality of life in a growing 
riverfront market? KBSI/WDKA TV, 
the Standard Media-owned duopoly 
located in Cape Girardeau, Mo., 
is looking for our next Director of 
Creative Services and Marketing. 
This position is responsible for the development and execution 
of brand- and buzz-building strategies to grow ratings, 
audience engagement, and revenue on all platforms. Send 

resume and cover letter to: careers@
kbsi23.com. No calls. EOE.
  Nexstar’s WTTV-CBS4/The Dot 4.2 
is seeking its next Sales Manager in 
Indianapolis, Indiana! Here is your chance 
to join the management team of a proven 
CBS Affiliate in the 25th Television 
Market, combined with a high-performing 
Nielsen-rated digital subchannel station. 
This is an opportunity for a leader with 
the right qualities who creates a positive 
culture through strong leadership, clear 

direction, effective coaching, a proven recruiting track record, 
and a vision of long-term success. 3-5 years of television sales 
management experience is preferred. 5+ years of television 
sales experience mandatory. CLICK HERE to apply. EOE.

See your ad here tomorrow! CLICK HERE for details.

LITHIA KNOCKS AUTONATION FROM NO. 1 IN SALES
  Lithia Motors, once the smallest publicly traded dealership 
group before embarking on a multiyear dealership buying 
spree, surpassed longtime No. 1 AutoNation in new vehicles 
sold in 2022.
  Lithia retailed 271,596 new vehicles last year, up 4.2%, 
and more than 40,000 vehicles more than AutoNation, which 
retailed 229,971 new vehicles, a 12% drop, in 2022.
  Lithia retailed 68,159 new vehicles in Q4, up 5.2%. 
AutoNation also saw a Q4 increase with retail sales of 60,074 
new vehicles, up 4.3%.
  Lithia’s figures include a small but undisclosed number 
of vehicles sold in Canada, including those from a Harley-
Davidson store, as well as recreational vehicles sold at RV 
stores in the Western U.S. that were acquired by Lithia in 
October.

THIS AND THAT
  The average cost of a wedding in 2023 is expected to be 
$29,000, up from $28,000 in 2022, according to wedding 
planning platform Zola. While the 2022 wedding boom is now 
winding down, a survey of vendors found 77% are raising 
prices this year because of inflation. Catering and other 
services that are labor-intensive are seeing stiff increases, 
according to one wedding planner... Audi of America is 
extending its long-standing partnership with Major League 
Soccer in a multiyear deal, the two entities said. The 
automaker has been the league’s official automotive partner 
since 2015. New this year, Audi will be the first presenting 
sponsor of the MLS Cup. Also new is the Audi Goals Drive 
Progress Impact Award presented by MLS Works, which 
will recognize charitable work by players in their communities.

mailto:careers%40kbsi23.com?subject=
mailto:careers%40kbsi23.com?subject=
https://nexstar.wd5.myworkdayjobs.com/en-US/nexstar/jobs/details/Sales-Manager_REQ-22784?locations=0b7c96a3cb16010e4bf5bf6502011c21
https://www.spotsndots.com/site/forms/online_services/classified_ad/


 The Daily News of TV Sales @ www.spotsndots.com PAGE 3

HOME SALES FALL FOR 12TH STRAIGHT MONTH
  U.S. home sales declined in January for the 12th consecutive 
month as mortgage rates remained elevated and stubbornly 
high prices kept homebuyers out of the market. It was the 
weakest home sales activity since 2010.
  The continuation of a slowing trend that began in February 
2022 is the longest streak of month-to-month declining home 
sales on record, going back to 1999 for all homes and 1968 
for single-family homes, CNNBusiness reports.
  Sales of existing homes — which include single-family 
homes, townhomes, condominiums and co-ops — fell a 

whopping 36.9% in January from a year 
ago and were down 0.7% from December, 
according to a National Association of 
Realtors report.
  The seasonally adjusted annualized 
sales pace dropped from a pace of more 
than 6 million units a year ago to 4 million 
last month. The steep decline in sales 
activity is driven by the large increase of 
mortgage rates over the past year. Last 
year, the average rate for a fixed-rate 
mortgage ranged from 3.22% to 3.55% 

in January, according to Freddie Mac. This year, rates in 
January ranged from 6.13% to 6.48%.

ADVERTISER NEWS
(Continued from Page 1)
drivers of electric vehicles. The restaurant giant, which 
is exploring a potential sale, is partnering with GenZ EV 
Solutions, a provider of EV charging solutions, on an 
initiative that will eventually include the opening of Subway 
Oasis charging parks at select locations. The parks will 
feature charging canopies with multiple ports, picnic tables, 
Wi-Fi, restrooms, green space and playgrounds... Hasbro 
said Magic: The Gathering, a fantasy card game, has 
become the company’s first billion-dollar brand in terms of 
annual sales, surpassing other toy lines in its stable, like 
Transformers and G.I. Joe. That milestone was achieved 
after 30 years of nurturing the game for longtime fans while 
finding ways to coax new players to pick it up. Since it was 
introduced in the mid-1990s, more than 50 million people 
have played Magic around the world. The game casts players 
as wizards who derive their powers by picking cards from the 
decks they have built.
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Sales of existing homes fell 
a whopping 36.9% in January 

from a year ago and were 
down 0.7% from December.

MEDIA & ENTERTAINMENT ADS RULE BIG GAME
  If you felt like you saw a lot of ads during Super Bowl 
LVII for movies, TV shows, streaming services and media 
properties and that there were 
fewer car ads, you weren’t alone.
  A new analysis of the 82 ads 
from 58 unique advertisers airing 
during Super Bowl LVII by MediaRadar found that media 
and entertainment ads dominated while the number of 
auto ads declined precipitously.
  Of the 58 companies that advertised, 16% showcased 
more than one brand, as did GM while 
most focused attention on a single 
product, the analysis found.
  Advertisers spanned a range of 16 
distinct product categories, with the top 
five responsible for 75% (44 minutes) of 
the commercial run time, MediaRadar 
reported.
  Ranked by minutes of ads, the Top 5 
categories were media & entertainment, 
technology, food, alcohol and 
automotive.
  Media & Entertainment was by far the largest category 
with 23 commercials from 13 companies.

‘GOLDILOCKS’ CONSUMERS LIFTING ECONOMY?
  Call it the Goldilocks consumer. Defying high inflation and 
sharp interest rate hikes, Americans keep spending — a 
trend that, if sustained, could keep the economy humming 
just enough to help avoid a much-predicted recession.
  At the same time, surveys show that consumers on 
average don’t expect today’s still-high inflation to last for 
very long. That confidence could lead them to moderate 
their spending habits and wage demands, which would 
help slow inflation over time, according to Fortune.
  If the combination lasts, it could make it easier for the 
Federal Reserve to tame inflation without derailing the 
economy. As inflation eased, the Fed would be able to 
curtail its rate hikes, making a recession less likely.
  “The economy is in the middling phase,” said Neil 
Saunders, managing director of GlobalData Retail. “It’s 
not too hot but not too cold, especially for retail. Things are 
not in the boom phase, but neither have they collapsed.”
  A survey by the New York Federal Reserve Bank earlier 
this week found that the typical consumer expects inflation 
to be just 2.7% in three years, down from 4.2% in the fall 
of 2021 and barely above the level in January 2020. That’s 
far below the current inflation rate of 6.4%.

JUDGE MATHIS GETS A TELEVISION REPRIEVE
  Just days after Warner Bros. announced the cancellation 
of Judge Mathis after 24 seasons, Byron Allen’s Allen 
Media Group has scooped up the services of Judge Greg 
Mathis to host a new first-run one-hour strip for fall 2023.
  Mathis Court with Judge Mathis has been given a “firm 
go” by Allen Media Group, which is now pitching the show 
for broadcast, cable and distribution platforms.
  In addition to broadcast syndication, the show will join 
Allen Media Group’s eight court series are carried on its 
television network Justice Central, which is available in 
more than 50 million U.S. homes.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


