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2022 TOTAL OF $422M A 138% YOY HIKE VS. 2021
  Airlines have been in the headlines recently for all the 
wrong reasons. Southwest Airlines, for example, just 
announced that its holiday debacle cost it $800 million.
  And a few weeks ago, the FAA’s system outage caused 
thousands of flight delays and cancellations, leaving 
passengers in an unprecedented and puzzling situation. 
  Still, airlines are big business. In fact, U.S. scheduled 
passenger airlines reported an after-tax net income of $2.4 
billion for Q3 2022 despite the industry still regaining its 
footing after the turbulent pandemic years. 
  According to MediaRadar, airline advertisers spent 
more than $422 million in 2022, representing a 138% YoY 
increase from 2021. The biggest jump came in Q1, when 
airline advertisers boosted budgets by more than 200% as 
travel restrictions began to fade. On Jan. 28, 2022, more 
than 1.6 million people crossed through TSA vs. less than 
775,000 on the same day in 2021.  
  In February, spending spiked more than 500% YoY, thanks 
mainly to advertisers for Delta increasing their investment 
by 730%. As “revenge travel” — traveling to make up for 
lost time during the pandemic — started to consume the 
masses, airline advertisers continued to spend.
  In Q2, spending jumped 55% YoY but 
fell 36% from Q1. Meanwhile, spending 
in Q3 and Q4 rose 51% YoY (7% QoQ 
decrease) and 168% YoY (83% QoQ 
increase), respectively. 
•  More than half of 2022’s airline ad 
investment (60% or $254 million) went to digital formats, up 
by 86% YoY. At the same time, advertisers spent roughly 
$27 million (6%) on print publications and the remaining 
$142 million (34%) on TV, the latter of which was up by 
more than 288%.
•  In 2022, advertisers for Southwest Airlines increased 
spending 103% YoY. The most significant push, however, 
came in Q4 when spending rose 388% YoY and 199% 
QoQ.
•  In 2022, advertisers for Delta increased spending 
nearly 200% YoY. Q1 spending, in particular, increased 
1,000%+ YoY, peaking in February.
•  United (Continental and United Airlines) advertisers 
increased spending 271% YoY. That triple-digit increase 
came despite a 35% YoY reduction in Q1. From Q2 through 
Q4, advertisers increased spending 300% to 630% YoY, 
with the largest increase coming in Q3.
•  In 2022, advertisers for American Airlines increased 
spending just 49% YoY, which would have been significantly 
less if not for the 242% YoY spike in Q4.
•  In 2022, advertisers for Southwest, Delta, United, and 
American Airlines took the industry’s spending to new 
heights, collectively investing more than $294 million or 
70% of total spend from airline advertisers.
  The airlines were crushed during the pandemic. In 2020 
alone, the airline industry lost an estimated $370 billion.

OUTLOOK: AIRLINE ADVERTISING BUDGETS SET TO SOAR
ADVERTISER NEWS
  When it comes to pitching alcohol brands in this year’s 
Super Bowl, tennis legend Serena Williams is playing 
doubles. Not only is she in Michelob Ultra’s ad, but high-
end French cognac brand Rémy Martin yesterday said 
Williams will star in its first-ever Super Bowl ad. Rémy 
Martin’s 60-second spot comes from Fred & Farid New York 
and likens the tennis star’s commitment to excellence to the 
tradition of Rémy Cointreau, a family-owned spirits company 
established in 1724. It is scheduled to run during the second 
commercial break of the first quarter... VaynerMedia’s Nick 
Miaritis predicts 50% of Super Bowl 2023 advertisers will 
incorporate QR codes to spur engagement, while some are 
using them to related social and out-of-home activations… 
Cracker Barrel has announced a romantic new venture for 
Valentine’s Day. Five lucky couples will have the chance to 
win free Cracker Barrel for a year, according to its website. 
Here’s the catch: To have a shot at the tantalizing prize, 
each couple will need to get engaged at a Cracker Barrel 
location... The Vitamin Shoppe is looking to expand its store 
fleet with local partners in new markets across the U.S. In a 
key milestone in its fledgling franchise program, the specialty 
vitamin and nutritional products retailer has opened its first-

ever new franchise location in Valparaiso, 
Ind. (An existing location in Greensboro, 
N.C. was converted into a franchise 
unit in January 2022.) To date, Vitamin 
Shoppe has assigned 58 franchise 
territories to 15 franchise partners, with at 

least a dozen stores planned to open in 2023... Toyota will 
use this month’s Chicago Auto Show to introduce a long-
promised larger three-row crossover to its U.S. lineup, while 
Volkswagen and Subaru will showcase updates to strong-
selling crossovers on opposite ends of the size spectrum. 
The Chicago show is in its 115th year, and with Detroit’s 
move to the fall, now occupies the lead-off position among 
major metropolitan auto shows on the calendar… Stellantis
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FOX SELLS OUT BIG GAME; SPOTS GO FOR $7M+
  Fox has sold out all of its Super Bowl LVII ad inventory, 
Fox Sports announced yesterday. A few 30-second ads 
went for more than $7 million, and most went for $6 million to 
$7 million, according to Mark Evans, Fox Sports’ executive 
vice president of ad sales.
  Fox reported that 90% of inventory was sold out last 
summer, and 95% by September — a higher level in those 
early months than what was seen in previous seasons. 
But “atypical” events — including rising inflation and the 
“implosion” of the cryptocurrency category following the FTX 
fiasco — held up the sale of the last 5% of 
inventory, Evans said. The actual sellout 
happened during the week of Jan. 23, he 
reported.
  Four cryptocurrency brands — FTX, 
Coinbase, Crypto.com and eTore — 
ran ads in last year’s Super Bowl, causing 
it to be dubbed the “Crypto Bowl.”
  Anheuser-Busch is again the biggest 
advertiser with three minutes of national 
time, but relinquished its game exclusive, 
opening the way for Diageo, Heineken, 
Remy Martin and Molson Coors to buy airtime this year.

NETWORK NEWS
  The 65th annual Grammy Awards telecast brought in 
12.4 million in total viewers on Sunday night, according to 
Nielsen’s time zone-adjusted fast national ratings, making it 
the most viewed show of the night and the largest audience 
for the ceremony since 2020. That’s up 30% from last year’s 
show, which drew in approximately 9.6 million total viewers 
after Live+Same Day tallies came in later in the week. The 
2022 ceremony served as the first in-person Grammys show 
following the pandemic. Hosted by Trevor Noah for the third 
consecutive year, the show’s live-streaming figures were also 
up 33% from last year, breaking its previous record of the 
largest live-streaming audience in history across Paramount 
Plus and other CBS platforms, per CBS... Kevin Harvick 
won’t spend a single day in retirement when his NASCAR 
driving days are over: Fox has hired Harvick for its broadcast 
booth next season. Harvick said last month he will retire 
from NASCAR competition at the end of the 2023 season. 
He will then transition into a broadcast role for Fox, which 
has used Harvick regularly as a guest analyst since 2015... 
And Charles Kimbrough, who played a straight-laced news 
anchor opposite Candice Bergen on Murphy Brown, died 
Jan. 11 in Culver City, Calif. He was 86. Kimbrough played 
newsman Jim Dial across the 10 seasons of the CBS hit 
sitcom between 1988 and 1998.

ACCOUNT ACTION
  Constellation Brands — one of the largest beer companies 
in the U.S. — has put its media account in review. The 
company’s brands include Corona, Modelo and Pacifico 
beers as well as a portfolio of wine and spirits brands. 
Constellation’s longtime incumbent agency is Horizon 
Media, which first won media planning and buying duties for 
the alcohol beverage company in 2009 when it was called 
Crown Imports. Constellation reported global advertising 
expenses of $826.4 million in the year ended Feb. 28, 2022, 
up from $805 million in 2021.
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I don’t forgive or forget. 
I make voodoo dolls.

AVAILS
  Are you looking for an excellent career opportunity 
combined with an outstanding quality of life in a growing 
riverfront market? KBSI/WDKA TV, 
the Standard Media-owned duopoly 
located in Cape Girardeau, Mo., 
is looking for our next Director of 
Creative Services and Marketing. 
This position is responsible for the development and execution 
of brand- and buzz-building strategies to grow ratings, 
audience engagement, and revenue on all platforms. Send 

resume and cover letter to: careers@
kbsi23.com. No calls. EOE.
  Nexstar’s WTTV-CBS4/The Dot 4.2 
is seeking its next Sales Manager in 
Indianapolis, Indiana! Here is your chance 
to join the management team of a proven 
CBS Affiliate in the 25th Television 
Market, combined with a high-performing 
Nielsen-rated digital subchannel station. 
This is an opportunity for a leader with 
the right qualities who creates a positive 
culture through strong leadership, clear 

direction, effective coaching, a proven recruiting track record, 
and a vision of long-term success. 3-5 years of television sales 
management experience is preferred. 5+ years of television 
sales experience mandatory. CLICK HERE to apply. EOE.

See your ad here tomorrow! CLICK HERE for details.

NETFLIX PASSWORD SHARERS UNLIKELY TO PAY
  With Netflix set to begin enforcing new guidelines for 
subscribers sharing their password to non-subscribing third 
parties by the end of the first quarter, data from Wall Street 
firm Jeffries finds that 62% of people now accessing Netflix 
for free have little interest in paying for access going forward.
  Citing a survey of 380 people who don’t subscribe to Netflix 
but access content from a third party subscriber, 35% said 
they could find an alternative content source (notably Hulu 
and Peacock), another 31% said they didn’t think Netflix 
content was worth paying for, while 25% said they could 
afford paying for access. About 48% of survey respondents 
said they access Netflix content at least once a year.

REPORT: U.S. MALLS SEE BIG TRAFFIC LIFT IN JAN.
  America’s shopping malls saw a big increase in customer 
visits in January vs. a year ago.
  Visits increased 4.1% at indoor malls, 5.2% at open-air 
lifestyle centers and 2.7% at outlet malls vs. January 2022, 
according to a report from foot traffic analytics firm Placer.ai.
  “The wider trend of YoY uptick is significant because of 
the draw these formats have shown in the face of powerful 
economic challenges,” stated Ethan Chernofsky, SVP of 
marketing, Placer.ai.
  A final indication of the return of mall normalcy is the 
distribution of visits throughout the week, according to the 
report. Where December saw the relative decline of Sunday 
visits — because of the holidays falling out on these days —  
January has seen the return of weekend shopping.
  Compared to pre-pandemic, however, visits are still down: 
vs. three years ago, visits in January were down 11.6% at 
indoor malls and down 8% at open-air lifestyle centers.
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OCCUPIED OFFICE SPACE SLOWLY TICKS HIGHER
  Nearly three years after the pandemic began, American 
offices are finally more than halfway filled again as workers 
have gradually returned to the office.
  Office occupancy across 10 major U.S. cities crossed 
50.4% of pre-pandemic levels for the first time since early 
2020, according to security swipe tracker Kastle Systems. 
That marks the first time occupancy has crossed the 50% 
mark since March 2020, when many offices sent workers 
home because of the pandemic.
  Workers still aren’t coming back to the office consistently 

or every day: Last week’s data showed 
Friday was the lowest day of occupancy 
and Tuesday was the highest. Kastle 
noted that all 10 cities it tracks “have now 
reached occupancy rates above 40%.”
  Major companies have begun to crack 
down on employees who are reluctant 
to return. Disney is ordering corporate 
employees to return to offices four days a 
week beginning March 1. Starbucks also 
recently instituted a three-days-a-week 
office schedule.

ADVERTISER NEWS
(Continued from Page 1)
is headed back to the Super Bowl after taking last year off. 
The automaker yesterday confirmed it will run two 60-second 
commercials in Sunday’s game on Fox — a Jeep ad in 
the second quarter and a Ram ad in the fourth quarter... 
AMC Theatres, the nation’s largest movie theater chain, is 
changing how it prices tickets. The company’s new “Sightline 
at AMC” initiative will eliminate the one-price-fits-all approach 
to selling tickets. AMC will divide up seats into “Standard 
Sightline,” “Value Sightline” and “Preferred Sightline” tiers… 
Giant Eagle will stop mailing weekly ad circulars to consumers 
in its home market of Pittsburgh, effective March 2. A notice 
in the most recent circular announced the circulars were 
“moving from your mailbox to your inbox” and provided a QR 
code that customers can scan to create a digital account and 
to begin receiving the weekly circulars digitally.
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People who wonder if the 
glass is half empty or half full 

miss the point.
The glass is refillable!

MLB FORMS ECONOMIC GROUP AS RSNs WITHER
  Concerned about a possible bankruptcy for the company 
that owns local broadcasting rights to 14 of the 30 Major 
League Baseball teams, the league has formed a new 
economic study committee that will soon gather at the 
owners’ meetings in Palm Beach, Fla.
  According to The Associated Press, the committee also 
will examine revenue disparity among MLB clubs.
  Baseball executives have said in recent weeks that the 
sport needs to prepare in the event that rights-fee payments 
are not made by Diamond Sports Group, the subsidiary of 
Sinclair Broadcast Group that operates 
networks under the name Bally Sports.
  Diamond owns rights to the broadcasts 
for the Arizona Diamondbacks, Atlanta 
Braves, Cincinnati Reds, Cleveland 
Guardians, Detroit Tigers, Kansas 
City Royals, Los Angeles Angels, 
Miami Marlins, Milwaukee Brewers, 
Minnesota Twins, St. Louis Cardinals, 
San Diego Padres, Tampa Bay Rays 
and Texas Rangers.

THIS AND THAT
  The January jobs report exceeded expectations across the 
board, with unemployment rates dropping to 3.4% — the 
lowest level since May 1969, according to the U.S. Labor 
Department. The Bureau of Labor Statistics report showed 
the leisure and hospitality segment as the biggest winner, 
with an increase of 128,000 jobs. Food and drinking places 
made up 99,000 jobs on the month, while accommodation 
was up by nearly 15,000... Amazon has disclosed that its 
spending across TV, film and music content jumped 28% in 
2022 — thanks in large part to pricey deals for the NFL’s 
Thursday Night Football and fantasy epic series The Lord 
of the Rings: The Rings of Power. The company’s total 
expenses for video and music for 2022 were $16.6 billion, 
up from $13 billion in 2021, Amazon disclosed in its annual 
report last week... Universal Pictures’ thriller Knock at the 
Cabin halted the seven-week No. 1 box office reign of 20th 
Century Studios’ Avatar: The Way of Water — generating 
as estimated $14.2 million in revenue in its weekend debut 
through Sunday.

HOUSING MARKET SHOWS SIGNS OF THAWING
  Falling mortgage rates are beginning to stir demand in the 
housing market, The Wall Street Journal reports.
  The average 30-year home loan rate has come down by just 
about a full percentage point from a 20-year high above 7% 
in November, largely in response to signs that the Federal 
Reserve is nearly finished lifting rates. That has brought 
some new buyers into the market.
  Mortgage applications are up by about a quarter since the 
end of last year. A measure of signed real-estate contracts 
rose in December after six months of declines. And the 
number of people contacting real-estate agents to start 
the buying process has rebounded from a November low, 
according to brokerage Redfin’s internal data.
  Applications for purchase mortgages are up 15% since the 
end of last year, and refinances are up 50%, though both 
declined in the week that ended Jan. 27, according to an 
index tracked by the Mortgage Bankers Association.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY


