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REPORT: HIKE SLOWS FROM EARLIER QUARTERS
  Average monthly payments and the average amount 
financed were higher for both new and used vehicle loans in 
the fourth quarter of 2022 vs. a year ago.
  But the increase was at a slower pace than prior quarters, 
possibly an indication of better availability. That’s the 
relatively good news in the just-published Quarterly Credit 
Industry Insights Report from TransUnion.
  “The average amount barely moved,” says Satyan 
Merchant, SVP and head of TransUnion’s auto finance 
business. “That’s a good sign, coming from the inventory 
challenges we were facing.”
  The bad news is interest rates rose so much in 2022, a total 
of 4 percentage points in the Federal Funds rate, that the 
rise in monthly auto-loan payments in Q4 2022 vs. a year 
ago was out of proportion percentage-wise, considering the 
narrow rise in the amount financed. “It’s a function of the 
interest rate,” Merchant tells Wards Auto.
  A high mix of models with high trim and equipment levels, 
especially light trucks, also contributes to increases in loan 
size and monthly payments, he says. In the continuing short-
supply environment, dealer and manufacturer incentives 
also are low.
  “For Q4, for the entire year of 2022, 
there are very few incentives, whether 
subvented loans or  cash back from the 
manufacturer,” Merchant says.
  According to Chicago-based 
TransUnion, the average new vehicle 
amount financed increased just 2.7% in Q4 to $41,590. But 
the average new-vehicle monthly loan payment was $718 in 
Q4, an increase of 9.8% vs. a year ago.
  For used vehicles, the average amount financed was up 
just 1.8% from a year ago to $27,664. But the average used-
vehicle monthly payment jumped 7.5% to $530.
  Merchant says Q4 2022 appears to be the first time the 
average new-vehicle payment was above $700 at the same 
time the average used-vehicle payment was above $500.
  Logically, the increases hit borrowers with subprime credit 
harder, presuming they’re stretching to make monthly 
payments, Merchant says. But interest rates are up across 
the board. He says, “It’s not just in one 
risk tier; it’s across the spectrum.”
•  Ford Motor predicted new U.S. car 
prices will fall about 5% as automakers 
dial up the discounts, giving consumers 
a break from last year’s sticker shock. 
Parts shortages emptied dealer lots of 
inventory over the past three years and 
drove up average sale prices on new 
cars to a record $49,507 in December, 
according to Kelley Blue Book. But 
Ford sees that easing this year, and as 
the supply of cars grows, carmakers will 
face pressure to make deals.

AUTO LOAN AMOUNTS GROW FOR NEW, USED VEHICLES
ADVERTISER NEWS
  Discount dollar stores’ share of total grocery spending 
has been creeping up, according to a recent report from 
Coresight Research. Already, more than 1 in 5 consumers 
buy groceries at dollar stores, according to Coresight’s 
weekly U.S. Consumer Tracker. A separate study published 
in the American Journal of Public Health also found that 
dollar stores were the fastest-growing food retailers, in 
part because they are expanding at an unmatched pace, 
especially in rural areas... Honda Motor last week issued 
a “Do Not Drive” warning for 8,200 model year Acura and 
Honda vehicles with unrepaired Takata air bag inflators 
in the U.S. The urgent warning covers various 2001-2003 
model year Honda Accord, Civic CR-V and Odyssey, Pilot 
and Acura 3.2CL and 3.2 TL vehicles with so-called “Alpha” 
inflators… After decades as America’s dominant off-road 
vehicle, Jeep Wrangler is seeing Ford Bronco take a big bite 
out of sales as the highly competitive iconic brands battle for 
customers. In January, Ford saw Bronco sales jump 25.5% 
year-over-year while Jeep sales dropped 25%, according 
to the Detroit Free Press… Amazon reported a 9% year-
over-year increase in Q4 sales, topping expectations as the 

e-commerce giant reaped the benefits of 
a second Prime Day sale event. Total 
2022 revenue grew 9%, including a 2% 
dip in online store sales… Adidas has 
created Adidas Sportswear, its first full 
fashion collection in 50 years, to court 
Generation Z consumers with more 

stylish versions of the loungewear they grew accustomed to 
during the pandemic. Wednesday star Jenna Ortega and 
South Korean soccer player Son Heung-min will be the 
first faces of the brand, which features tracksuits, jerseys 
and athletic dresses… Sally Beauty’s new “We See You” 
campaign for Black History Month includes a video of 
various textured-hair models, social media ads and in-store 
and online-promotions that celebrate diversity in hairstyles. 
The retailer carries 100 textured hair brands, 54% of which 
are Black-owned… Droga5 unveiled a 60-second version of

(Continued on Page 3)
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STUDY: 47% TO SPEND LESS IN NEXT 3 MONTHS
  Despite easing inflation, American consumers are 
proceeding with caution — and changing the way they shop 
in some instances.
  Concerns about the current economic climate are affecting 
83% of consumers’ shopping habits, with 47% saying they 
will spend less overall in the next three months, according to 
a study by Shopkick. The shopping rewards app surveyed 
more than 11,000 consumers nationwide from Jan. 21-23, 
to understand their financial concerns and how they plan to 
adjust their shopping behavior. 
  The survey found that the high price of 
groceries has hit Americans especially 
hard, causing 73% to utilize shopping 
reward apps and coupons more frequently.  
Nearly half (49%) are intentionally taking 
fewer trips to the store to save on gas, 
31% are shopping in bulk, 29% are using 
store-specific credit cards and 19% are 
buying canned foods over fresh. 
  Shopkick noted that one of the changes 
in consumer behavior has been the shift 
away from shopping local. In March 2021, 
65% percent of consumers said they were supporting local 
or small businesses when possible. However now, only 17% 
say they regularly shop at local brick-and-mortar stores.

NETWORK NEWS
  NBC has renewed Night Court for Season 2 following the 
airing of the revival’s first four episodes. NBC says Night Court 
has reached an audience of 25.7 million in delayed viewing 
since it premiered Jan. 17. The premiere episode ranked as 
the No. 1 broadcast premiere of the 2022-23 season in both 
the ad-friendly 18-49 demo and in total audience. In total 
viewers, it raked in the most viewers for any comedy premiere 
since The Conners debuted on ABC in 2018... There will 
be a few familiar faces on Season 9 of The Flash. Rick 
Cosnett, Matt Letscher and Jessica Parker Kennedy will 
return for the final season, Deadline has confirmed. Cosnett 
was an original cast member, playing CCPD Detective Eddie 
Thawne. Season 9 of The Flash premieres Wednesday, Feb. 
8 on The CW... ABC has pushed the midseason premiere 
for Alaska Daily back one week from its original Feb. 23 
date. The drama series starring Hilary Swank will return for 
the remainder of its first season at 10 PM Thursday, March 2, 
after Grey’s Anatomy.

LG SURVEY: ENHANCED ADS BOOST PURCHASES
  With recession fears wreaking havoc on ad budgets, a new 
survey from LG Ad Solutions suggests there are ways of 
making those budgets more efficient by using enhanced ads 
to boost the chances of a consumer buying a brand’s product.
  The survey found that nearly half of all consumers are likely 
to engage with enhanced TV ads, with 94% saying they are 
more likely to buy brands using enhanced ads. Examples of 
enhanced ads include those with dynamic QR codes or ads 
that change messaging based on time of day, are location 
specific or are weather triggered. 
  According to online research conducted by LG Ad Solutions 
among 807 consumers, projectable to the U.S. population, 
82% say they like enhanced ads overall, with 93% saying 
they feel favorably towards brands that utilize enhanced ads.
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FunnyTweeter.com

I just want to have the 
confidence of a YouTuber 
who thinks they can sing.

AVAILS
  KBSI/WDKA TV, the Standard Media-owned duopoly in 
Cape Girardeau, Mo., is looking for a Director of Sales. 
We’re looking for a sales leader 
who is highly organized, able to 
coach and mentor a winning team, 
and have experience in pricing and 
inventory management. The ability 
to develop and maximize revenue opportunities within the 
local advertising community is critical. Five or more years 
of television sales management including both local and 

national sales preferred. Send resume/
cover letter to: careers@kbsi23.com. No 
calls, please. EOE.
  WPLG-TV, ABC affiliate, a Berkshire 
Hathaway company in Miami-Fort 
Lauderdale, is searching for an 
experienced Account Executive who’s 
able to set them self apart in a competitive 
marketplace. Must have strong 
experience in selling broadcast, digital 
and multiplatform media. AEs will handle 
client, agency and direct accounts. Key 

tasks include strong New Business developmental skills; 
contacting and presenting to clients and agencies; developing 
marketing campaigns that encompass broadcast and digital 
platforms; negotiating contracts; building creative solutions; 
and executing transactions. Resume to: Belinda Tuckerman, 
LSM, btuckerman@wplg.com. No calls, please.
  This opportunity doesn’t come along very often. Gray 
Television’s WLBT, Jackson, Miss., is looking for a 
General Sales Manager to lead 
their team of highly experienced 
account executives. The successful 
candidate will guide our team in 
creating solution-oriented campaigns that deliver results. 
The top candidate will provide dynamic leadership and foster 
a winning culture to achieve budgets and grow revenue for 
local, regional, national and digital sales. Bachelor’s degree 
or equivalent experience/minimum of five years in sales or 
sales management preferred. APPLY HERE. EOE.

See your ad here tomorrow! CLICK HERE for details.

REPORT: PLANT-BASED SMALL BUT GROWING
  While many are wondering whether interest in plant-based 
foods is a fad or a long-term trend, recent research from 
The NPD Group has found that plant-based is a small but 
growing category, and that as more innovations and items 
come on the market, consumer interest broadens.
  The market information firm noted that about 25 million 
consumers currently eat plant-based beverages and foods 
occasionally or regularly as part of a meal or as an ingredient, 
with about one in five consumers saying that they want more 
plant-based foods in their diet.
•  NPD also found that consumers have specific types of 
plant-based beverages and foods they want to eat at home 
and which ones they want to purchase from a restaurant or 
foodservice outlet. Although drinking dairy milk at home is still 
a more prevalent behavior, about 93% of meals or snacks 
including milk alternatives are consumed at home, while 7% 
are at/from a restaurant or foodservice outlet.
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REPORT: PIRACY COSTING BILLIONS PER YEAR
  Pirating TV and movies may not be a new issue, but research 
from Ampere Analysis and Synamedia shows how much 
potential revenue is being stolen each year.
  In a survey of seven countries, the report finds the U.S. 
has the most to gain by clamping down and converting pirate 
viewers to legal subscribers. Stopping movie and TV piracy 
in the U.S. has the potential to drive $13.7 billion in annual 
revenue for the market, according to Ampere’s findings 
commissioned by Synamedia, with an additional $5 billion 
added to the pot related to sports.

  The report said this would generate 
$5.9 billion in annual income for U.S. 
streaming providers. And while there’s 
a vast variety of content available both 
legally and illegally, the 28 most heavily 
pirated movies and TV titles alone would 
contribute up to $1.8 billion in new 
revenue in the U.S.
  Synamedia’s report involved 16,000 
consumers in Brazil, Italy, India, 
Germany, Thailand, the UK and the U.S. 
The research determined behavioral 

pathways consumers would take if sports and entertainment 
piracy was completely blocked, accounting for the impact on 
cinema attendance, transactional behavior, traditional pay 
TV and streaming subscription upgrades.

ADVERTISER NEWS
(Continued from Page 1)
its 30-second Super Bowl spot for Paramount+, which 
stars Sylvester Stallone along with other characters from 
the platform’s shows such as Captain Pike from Star Trek 
and Dora the Explorer. The ad shows Stallone climbing his 
own face carved into Paramount Mountain, before realizing 
he’s in a perilous predicament as his rocky profile begins 
to sneeze… Wetzel’s Pretzels delivered 11.3% same-
store sales growth last year, building upon the nearly 24% 
increase the year prior vs. 2019, combining for a three-year 
improvement of 35%... CVS Health recently announced the 
launch of its latest private label brand that aims to “celebrate 
and embrace individuality” in the personal care space. The 
new one+other brand (pronounced as “one another”) offers 
more than 200 self-care staples, from cotton balls and nail 
polish remover to tweezers, eyelash curlers and more.
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Ampere Analysis

Stopping movie and TV 
piracy in the U.S. has the 
potential to drive $13.7 

billion in annual revenue 
for the market.

AUTO MARKET SEES REBOUND; SAAR TOPS 16M
  U.S. light-vehicle deliveries rose 4.5% in January and the 
seasonally adjusted annualized rate of sales came in at 16.2 
million vehicles, above the range of forecasts, with higher 
fleet shipments offsetting flat retail volume.
  The SAAR last topped 15 million in October and last 
surpassed 16 million in May 2021, when the market ran 
extra hot for three months starting in March of that year, in a 
favorable comparison to the early months of the pandemic.
  Another key metric from an LMC Automotive report 
estimates the industry’s sales per selling day in January — 
typically one of the weakest months of the 
year — was 43,200 vs. 47,500 per sales 
day in December.
  Most automakers that report monthly 
results easily posted higher volume vs. 
January 2022, when the chip shortage 
wreaked havoc on inventory and sales.
•  Honda Motor snapped a 17-month 
losing streak and Toyota Motor volume 
dropped 15%, while Ford, Hyundai and 
Kia racked up another month of U.S. 
sales gains on improved inventory levels, 
higher fleet volume and electric vehicle demand.
•  Toyota, hampered by some of the industry’s lowest 
inventory levels, said deliveries fell 17% at the Toyota division 
and 0.9% at Lexus, the luxury brand’s 12th straight decline.
•  At Ford, sales rose 1.8% last month, with volume up 1.9% 
at the Ford division and 1.2% at Lincoln. It was the second 
straight month of gains for both brands.

MORE RESTAURANTS MADE RENT IN JANUARY
  Independent restaurant operators continue to manage a 
confluence of challenges, but January’s rent picture provided 
a thin silver lining relative to previous months.
  According to new data from Alignable, 38% of small 
restaurants were delinquent on rent in January, vs. 52% in 
December. January’s data was also more favorable than 
November’s (42%) and October (49%). Typically, December 
is a strong month for independent restaurant sales as more 
people are out and about shopping and celebrating. This 
may have created healthier cash flows for January’s bills.
  That said, minority-owned businesses continue to struggle 
at a higher rate, with 56% of such businesses unable to cover 
January rent, up 6% from December and the highest rate 
among minority-owned small businesses since last May. 
Further, nearly four out of 10 independent restaurant owners 
are still unable to pay rent, continuing a grim picture that has 
escalated throughout the pandemic.

AD EMPLOYMENT GAINED 1,400 JOBS IN JANUARY
  Employment in advertising, public relations and related 
services rose by 1,400 jobs in January, rebounding following 
two months of decline.
  For the overall economy, U.S. employers added 517,000 
jobs in the first month of the year, according to the monthly 
employment report from the Bureau of Labor Statistics. 
That’s the biggest monthly gain since July, a sign of resilience 
in the labor market despite incessant reports of corporate 
layoffs and speculation about an impending recession.
  The unemployment rate fell to 3.4% in January from 3.5% in 
December. That’s the lowest unemployment rate since 1969.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY


