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DESPITE HEADWINDS, SHOPPERS KEEP SPENDING
  Consumers continued to spend in January even amid 
inflation and an uncertain economic environment.
  U.S. retail sales (excluding auto) rose 8.8% year-over-year 
in January, according to Mastercard SpendingPulse, which 
reports on national retail sales across all payment types.
  In-store sales were up 8.9% year-over-year and e-commerce 
sales increased 8.4%. (Mastercard SpendingPulse reflects 
nominal spending and is not adjusted for inflation.)
  “Consumer spending remains resilient in the first few weeks 
of 2023,” said Steve Sadove, Mastercard senior advisor and 
former CEO of Saks. “Mastercard SpendingPulse insights 
show that the overall retail story remains largely positive with 
January posting a solid month of growth across the country.”
  Key trends from January are below:
•  Restaurant sector shows strength: Coming off the 
holidays and a strong year of growth in 2022, spending at 
restaurants remained a top priority for consumers, surging 
24.2% year-over-year.
  “This remains consistent with trends we saw throughout 
the holidays and a broader shift of consumer spending on 
services,” the report noted.
•  Jewelry sector experiences growth: After nine months 
of stagnant growth, jewelry sales 
increased 6.5% year-over-year, 
potentially reflecting early Valentine’s 
Day shopping.
•  Housing-related sectors soften: 
As a result of the decline in home sales throughout 2022, 
furniture and furnishings sales continued to experience 
softened growth with many projects limited to home 
enhancements rather than new builds. Sales in the sector 
were down 1.2% year-over-year.
  “The primary factor driving spending decisions is income 
— not just income today but the expectation for income 
tomorrow,” said Michelle Meyer, North America chief 
economist, Mastercard Economics Institute. “The strength 
in the labor market remains a critical support for consumer 
purchasing power and we’re seeing this reflected in our 
SpendingPulse insights for January.”
  Mastercard SpendingPulse findings are based on aggregate 
sales activity in the Mastercard payments network, coupled 
with survey-based estimates for certain other payment forms, 
such as cash and check.
•  Credit cards played a big role in holiday shopping. Forty-
seven percent of respondents used credit cards to fund 
holiday spending, and one in five intends to pay off bills with 
federal tax refunds, according to a post-holiday spending 
survey by ScoreSense, a credit monitoring product.
  Overall, 53% mentioned that 2022 holiday spending 
“somewhat” or “extremely” added to current debt, and 37% 
are concerned about paying off holiday bills.
  The survey found that delinquencies increased 24% from 
2021 to 2022, and care over limit increased 19% in 2022 vs. 
2021. And new Inquiries dropped 18% in 2022 vs. 2021.

MASTERCARD: IN-STORE SPENDING TOPS ONLINE IN JAN.
ADVERTISER NEWS
  Supermarket operators Kroger and Albertsons are 
advancing plans to sell 250 to 300 stores they hope will 
alleviate U.S. antitrust concerns over their combination, 
Reuters reports. The divestitures would come as the Federal 
Trade Commission, which is reviewing Kroger’s proposed 
$24.6 billion acquisition of Albertsons, is under pressure 
from some U.S. lawmakers and consumer advocacy groups 
to block it over concerns it could lead to grocery price hikes 
when inflation has already been raging. Between them, 
Kroger and Albertsons operate a total of 4,996 stores... 
Tapestry raised its full-year earnings guidance on strong 
fiscal Q2 demand among younger consumers for its brands 
including Coach and Kate Spade. The company reported 
that about half its 2.6 million new customers in North America 
were millennials or Gen Z shoppers… Walmart will close its 
last two stores that are focused solely on pickup and delivery 
orders. On Friday, the retailer will shutter a 15,000-square-
foot facility in Bentonville, Ark., that opened in 2014 and 
a 42,000-square-foot location in Lincolnwood, Ill…. CVS 
Health plans to shutter approximately 900 stores over the 
next three years, the pharmacy and retail giant announced. 
Beginning next spring, the chain will close roughly 300 stores 

a year as the company re-evaluates 
its in-person retail strategy with more 
consumers going digital. The company 
plans to create three new store formats, 
dedicated to primary care services, 

enhanced HealthHUB sites for everyday health needs and 
traditional CVS pharmacy and retail stores… To usher in St. 
Patrick’s Day, Dairy Queen released a new festive shake 
and brought back its shamrock-colored Mint Brownie Blizzard 
Treat. The new Under the Rainbow Shake blends strawberry 
flavor and rainbow sprinkles with DQ’s vanilla soft serve 
and is garnished with whipped topping and more rainbow 
sprinkles... Murphy USA overcame operational challenges 
to complete 36 new-build convenience stores in 2022,

(Continued on Page 3)
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EVs COULD MATCH GAS CARS ON PRICE IN 2023
  More quickly than seemed possible a few months ago, 
sticker prices for electric vehicles are falling closer to the 
point where they could soon be on a par with gasoline cars, 
The New York Times reports.
  Increased competition, government incentives and falling 
prices for lithium and other battery materials are making 
EVs noticeably more affordable.
  The battery-powered version of General Motors’ 
Equinox crossover, for example, will start around $30,000 
when it arrives this fall, the carmaker has said. That is 
$3,400 more than the least expensive 
gasoline-fueled Equinox. But factoring 
in government incentives, the electric 
Equinox should be cheaper. Like all EVs, 
the car will need less maintenance, and 
the electricity to power it will cost less 
than the gasoline used by its combustion 
engine equivalent.
  Only a few months ago, EV buyers faced 
long waiting lists, and dealers marked up 
sticker prices by thousands of dollars. 
At the end of 2022, the average price of 
an EV was $61,488 vs. $49,507 for all passenger cars and 
trucks, according to Kelley Blue Book.

A LAST-MINUTE VALENTINE’S DAY SALES BUMP?
  According to a new consumer survey from online deals 
and savings platform RetailMeNot, 32% of respondents will 
buy their gifts the week of the Valentine’s Day holiday, and 
2% will wait until Valentine’s Day (which is tomorrow) itself.
  Meanwhile, 40% got an earlier start (two weeks in 
advance) to their Valentine’s Day shopping, and 11% made 
Valentine’s Day purchases at least a month early.
  Women are more likely to buy a Valentine’s Day gift in 
advance, with 15% of women and 9% of men saying 
they’re likely to buy a gift a month in advance vs. men (9%). 
Similarly, 47% of women are likely to buy a gift two weeks 
in advance vs. only 35% of men.
  Conversely, men are more likely to buy a gift last-minute. 
One-third of men are likely to buy a gift the week of 
Valentine’s Day vs. 29% of women. Three times as many 
men as women (21% vs. 7%) are likely to buy a gift two to 
three days before Valentine’s Day.

NETWORK NEWS
  Fox Sports used its Super Bowl platform Sunday to break 
some news among the ads and pregame hype: New York 
Yankees Hall of Fame shortstop Derek Jeter is joining the 
MLB on Fox team for the 2023 season. MLB on Fox regular 
Alex Rodriguez helped make the announcement yesterday 
in Glendale, Ariz. Rodriguez and Jeter played together on 
the Yankees from 2004 until Jeter’s retirement in 2014, 
winning a World Series title together in 2009... Cody Longo 
(aka Cody Anthony), an actor best known for his role as 
Nicholas Almain on NBC’s daytime drama Days of Our 
Lives and also as Eddie Duran in Hollywood Heights, has 
died, his manager said. He was 34. Longo was found dead 
last week at his home in Austin, Texas, according to TMZ. 
Longo’s other TV credits included guest/recurring roles on 
CSI: Crime Scene Investigation, Brothers & Sisters and 
most recently Nashville, The Catch and Secrets & Lies.
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FunnyTweeter.com

Never tell me to make 
myself at home. Because 

I’ll eat all your cheese 
and then take a nap.

AVAILS
  Are you looking for an excellent career opportunity 
combined with an outstanding quality of life in a growing 
riverfront market? KBSI/WDKA TV, 
the Standard Media-owned duopoly 
located in Cape Girardeau, Mo., 
is looking for our next Director of 
Creative Services and Marketing. 
This position is responsible for the development and execution 
of brand- and buzz-building strategies to grow ratings, 
audience engagement, and revenue on all platforms. Send 

resume and cover letter to: careers@
kbsi23.com. No calls. EOE.
  Nexstar’s WTTV-CBS4/The Dot 4.2 
is seeking its next Sales Manager in 
Indianapolis, Indiana! Here is your chance 
to join the management team of a proven 
CBS Affiliate in the 25th Television 
Market, combined with a high-performing 
Nielsen-rated digital subchannel station. 
This is an opportunity for a leader with 
the right qualities who creates a positive 
culture through strong leadership, clear 

direction, effective coaching, a proven recruiting track record, 
and a vision of long-term success. 3-5 years of television sales 
management experience is preferred. 5+ years of television 
sales experience mandatory. CLICK HERE to apply. EOE.

See your ad here tomorrow! CLICK HERE for details.

25% OF AUTO OWNERS ARE CAR WASH REGULARS
  Nearly 90% of U.S. consumers over the age of 18 own a car 
or truck. Your clients may be able to reach vehicle owners on 
a night out as they are 2% more likely 
than average consumers to visit a bar 
twice a week.
  While there, 37% might be watching 
their favorite programming: football. 
And they might respond to a car wash or auto detailing ad. 
About 35% of car and truck owners also plan to pay for an 
oil change or routine auto service, not from a dealership, in 
the next 12 months. Forty-five percent of this audience says 
store brands are usually as good as national brands.
  Your clients might also want to know that around 61% of 
vehicle owners prefer purchasing from small, family-owned 
or independently owned businesses. About 28% watch 1-2 
hours of TV in a typical day, while 17% watch less than one 
hour. In the past year, approximately 56% say they responded 
to an advertisement they saw on TV, 48% acted after seeing 
an ad on streaming TV, and 25% responded to ads that 
played before or after the videos they wanted to watch.
  Let your clients know that 45% of this audience likes classic 
rock, and commercials featuring this music genre may attract 
the attention of vehicle owners.
  AudienceSCAN contains all this information and more. For 
a demo and free trial, visit AdMall.com.

THIS AND THAT
  NBCU’s Peacock has partnered with Kerv Interactive 
to make on-screen products interactive, giving viewers the 
chance to buy the exact or similar items offered by brand 
partners via remote control using NBCUniversal Checkout.
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SMI: ADS FOR ONLINE BETTING FELL 8% IN ’22
  While some researchers are predicting that betting on Super 
Bowl LVII will break records this year, with some 50 million 
Americans projected to bet $16 billion on the big game, ads 
for online betting are on the decline. 
  New data from Standard Media Index (SMI) shows that 
after a huge bump in 2021, when the gross ad spend for 
online betting soared by 167% from 2020, the ad spend by 
online betting companies fell by 8% in 2022. 
  The slump occurred as losses by online betting companies 
soared and firms such as FuboTV pulled out of the business. 

  SMI’s latest numbers, which capture 
actual agency invoicing data (from all 
major holding companies and most major 
independents) representing about 95% of 
national brand ad spend, also found that 
linear TV remains the main beneficiary 
of ads by online betting companies even 
though some major streaming players 
have been working with online betting 
platforms. 
  Close to 90% (87.9%) of the media mix 
went to linear TV players in 2022, with 

digital clinging to a mere 4.7%.
  Among the major media companies, Comcast led with 
15% of the online betting ad spend, followed by Fox (14%), 
Paramount (10%) and Disney (8%).

ADVERTISER NEWS
(Continued from Page 1)
including two new QuickChek locations. The retailer also 
completed 32 raze-and-rebuild sites. In 2021 the company 
added 23 new stores and 27 raze-and-rebuilds... Honda 
Motor said the global semiconductor shortage is bottoming 
out but still cut its global sales forecast as it warned that 
tight supplies will likely drag into the latter half of 2023. 
Japan’s No. 2 automaker trimmed 250,000 units off its sales 
outlook for the current fiscal year, citing lingering chip woes 
and uncertainty about the pandemic in China. Honda now 
expects worldwide volume to dip to 3.85 million units… BJ’s 
Wholesale Club will move into its 19th state with the opening 
of its initial outlet in Tennessee, set to open in June. The club 
in La Vergne, about 20 miles southeast of Nashville, will be 
the first of multiple locations in the metro Nashville area.
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Standard Media Index

Nearly 88% of ads by online 
betting companies went to 
linear TV players in 2022. 

Digital had 4.7%.

VAB: STREAMING EXCLUSIVITY CUT NFL VIEWING
  As more sports become available on streaming platforms 
and a growing number of games are only available on 
streaming platforms, a new study from 
the Video Advertising Bureau (VAB) 
provides a cautionary analysis of how 
streaming exclusivity can impact overall 
viewing. 
  The new VAB report examines the 2022 NFL season when 
saw Thursday Night Football (TNF) shifted from national 
TV to streaming as part of a new 11-year exclusive national 
distribution deal for Amazon Prime Video. 
  The report found that TNF audiences 
were down significantly in 2022 after 
shifting exclusively to streaming, with 
average audience and weekly reach 
declining 37% and 49%, respectively, vs. 
games in 2021 that were available across 
multiple major video platforms.
  “A key implication for marketers is that 
streaming exclusivity of sports doesn’t 
drive nearly the total audience of TV 
networks, who utilize their cross-platform 
access points including broadcast, cable and streaming,” 
said Jason Wiese, SVP, director of strategic insights, VAB. 
“While streaming’s in-app audience can have longer tune-
in times and skew towards younger adults, a multi-screen 
approach — encompassing both linear and streaming — 
typically delivers higher reach, a larger total audience and 
multicultural demographics in greater numbers.”

REPORT: BALLY RSNs TO FILE FOR BANKRUPTCY
  Diamond Sports Group, the Sinclair Broadcast Group 
unit that runs the Bally Sports regional sports networks, is 
planning to file for bankruptcy next week when a big interest 
payment is due, according to a published report.
  Sinclair borrowed about $9 billion dollars when it bought the 
19 Fox RSNs from Disney in 2019. Sinclair rebranded the 
networks after making a deal with Bally’s Corp.
  Since doing that deal, cord-cutting has eroded the number 
of viewers subscribing to the networks and the price of sports 
rights has climbed, putting the RSN business in a financial 
bind.
  In a bankruptcy, the RSNs could drop its contractual 
responsibilities to the teams whose games they carry or try 
to renegotiate the terms. That, says Broadcasting+Cable, 
could shake up the teams that depend on the revenues 
generated by broadcast rights.

SLING TV UNVEILS FAST STREAMER ‘FREESTREAM’
  Sling TV has launched a free, ad-supported streaming 
service dubbed Sling Freestream. In addition to the content 
and a “seamless” user experience, the company is touting 
Freestream as a “premium advertising experience” built on 
the same ad tech that powers Sling TV.
  The FAST, which is separate from the pay-TV service of 
the vMVPD, offers more than 210 channels and 41,000 on-
demand TV shows.
  The content spans news, sports, sitcoms, game shows, 
cooking and other lifestyle areas, and includes channels 
such as CBS News, ABC News Live and Fail Army. It also 
includes international programming in seven languages.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY


