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MOFFETTNATHANSON ANSWERS: WHAT’S AHEAD FOR 2018?
TOTAL MEDIA GROWING BY 7%- MOSTLY DIGITAL
  With the return of the Winter Olympics and the midterm 
elections, overall ad spending is expected to recover this 
year after a challenging 2017. But even with those reliable 
twin pillars of ad bucks, traditional media spending is 
forecast to be negative in 2018, albeit by a slim -1%. This 
is the outlook from MoffettNathanson Research in a new 
report entitled, “U.S. Advertising: What Happens As You 
Turn The Page?”
  “As investors turn the page to a new year, there is a 
natural tendency to expect that there will be a 
reset of business trends,” the report says. “Yet 
given the underlying fundamental advertising 
challenges in 2017, we continue to believe that 
these structural headwinds will only accelerate 
in 2018.” 
  Total media spending is on track to rise 7% 
this year, thanks to growth in online advertising, 
which will decelerate slightly this year. But 
the advent of mobile marketing has brought 
a revenue windfall to only a handful of digital 
platforms, while the erosion of monetizable 
audience impression has limited the growth of all traditional 
media.
  The proof is in the numbers. Traditional media fell 11% in 
the third quarter of 2017 while digital advertising jumped 
22%. The recent first half report from the Interactive 
Advertising Bureau “shows the digital world as dualities: 
Facebook/Google vs. Everyone Else, and Mobile vs. 
Desktop.” Indeed MoffettNathanson data shows Google 
and Facebook captured 74% of the ad market’s growth in 
the first half of 2017 and mobile advertising comprised 84% 
of digital’s growth.
  For total year 2017 MoffettNathanson is cutting its estimates 
across the board for traditional media advertising from -6% to 
-8%. At the same time, it’s adjusting upwards its estimates for 
digital advertising from +19% to +20%. Overall, the research 
firm expects reported ad growth of 2.5% in 2017, down from 
a previous estimate of 3.4% growth. 
  Among traditional media, Nathanson predicts TV doing 
best in 2018, with advertising growing 2.7% after a 5.5% 
drop in 2017. He also predicts broadcast network revenue 
will be up 2%, national cable down 1.5%, syndication down 
1%, local stations up 9.1% and local cable up 6.6%.  
  Back in December we asked TVB President Steve Lanzano 
to look ahead at 2018. Lanzano is pretty optimistic about the 
year—especially for NBC affiliates who’ll not only have the 
Super Bowl, but also the PyeongChang Winter Olympics.  
“And of course the mid-term elections next year where the 
Democrats are getting more and more emboldened about 
being able to win not only the House but also take back the 
Senate.  So we expect to have a pretty good political year 
in 2018,” Lanzano says.

ADVERTISER NEWS
  Sonic Drive-In’s posted revenue of $105.4 million in their 
First Fiscal Quarter 2018 (which ended Nov 30, 2017). First-
quarter profits were $11.4 million. The company opened 
five new stores in the quarter....Dunkin’ Donuts will offer a 
slightly smaller menu starting on today, aiming for speedier, 
more accurate service. The scaled back menus will appear in 
New England and upstate New York this week, and roll out 
to the rest of the nation before the end of March. USA Today 
says Dunkin’ will eliminate “slower moving” items such as 

afternoon sandwiches, some muffin, bagel 
and cream cheese varieties, smoothies and 
flatbread....L Brands shares plummeted 15 
percent last week after December sales were 
reported. Victoria’s Secret comparable-store 
sales were down 1 percent. Growth in sales 
in the beauty and Pink businesses was more 
than offset by a decline in lingerie sales. At 
Bath & Body Works, comparable-store sales 
increased by 4 percent, but profit margins at 
the chain were flat....How’s the future look for 
retailers? They can look forward to a brighter 

2018, but there will still be casualties among companies 
struggling with high levels of debt, says MarketWatch. 
Moody’s Investors Service is expecting the default rate 
among high-yield retailers to fall to 5% in October from 9% 
today — but only after a peak of 11% that the agency is 
expecting to be hit in March. There were 11 defaults in the 
U.S. retail and clothing sector in 2017, compared with seven 
in 2009....Smart Speakers are coming to the bathroom. 
Kohler has developed a number of new products including 
a new Verdera Voice Lighted mirror with Alexa built in. 
The mirror has an Alexa-enabled speaker encased in its 
bottom with dual, front-facing microphones to listen for voice 
commands, CNET reports. You’ll be able to use that mirror to 
interact with some of Kohler’s other new bathroom fixtures. 
For instance, you can ask Alexa to fill the water in Kohler’s 
new PerfectFill bathtub at your perfect temperature, or 
start a shower at exactly the flow and temp you enjoy with 
its new DTV (digital thermostatic valve) shower....Corona 
maker Constellation Brands missed Wall Street estimates 
for third-quarter sales and said Friday that wine and spirit 
volumes for the full year would be at the low end of its prior 
forecast. Constellation’s shares, up around 50 percent last 
year, fell 2.4 percent. Beer sales, which account for more 
than half of the company’s total sales, rose 8 percent in 
the quarter. But wine and spirit sales fell 10.3 percent. The 
company said it now expects sales of wine and spirits, 
which include Robert Mondavi wines and Svedka vodka, 
to be at the lower end of a prior forecast that already called 
for a decline of 4 percent to 6 percent for the full year.
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NETWORK NEWS
  CBS has renewed Young Sheldon for a second 
season. The network made the announcement Saturday 
that the freshman prequel of the long-running and highly 
successful series The Big Bang Theory will return for the 
2018-2019 broadcast season, making it CBS’ first official 
announcement for the next year. Young Sheldon, which is 
executive produced by Chuck Lorre, Steve Molaro, Jim 
Parsons and Todd Spiewak, is the No. 1 comedy in adult 
18-49 viewers and in adults 25-54. It’s the No. 2 comedy 
overall, just behind its predecessor The Big Bang Theory. 
It also has the best retention rate for any 
show that has followed The Big Bang 
Theory, according to the network. The 
midseason premiere of Young Sheldon, 
which aired last week, was up in live 
viewers with a rating of 2.6 in adults 
18-49 and 14.7 million viewers overall. 
That was a 50% increase in the demo 
from the winter finale and almost 30% 
more total viewers……The new Fox 
competition series The Four got off to 
a good start for its debut last Thursday 
night. The first installment of the six-part series scored a 
1.2 adult 18-49 rating and 3.7 million total viewers. That 
tied the launch of the network’s series Beat Shazam in 
May as the network’s biggest unscripted launch in over 
three years. It placed second in the 8 PM (ET) hour behind 
the midseason premieres of The Big Bang Theory and 
Young Sheldon on CBS. The special documentary Truth 
and Lies: Waco on ABC managed a 1.1 demo rating and 
5 million total viewers……NBC’s Saturday Night Live 
picked up five nominations from the Make-Up and Hair 
Styling Guild this past Friday. The long-running late-
night sketch comedy series was nominated for the Best 
Contemporary Make-Up, Best Contemporary Hair Styling, 
Best Period/Character Make-Up, Best Period/Character 
Hair Styling, and Best Special Make-Up Effects. The CBS 
soap The Bold and the Beautiful received nominations 
in daytime television for Best Make-Up and Best Hair 
Styling……ABC has removed its new comedy The Mayor 
from the Tuesday, 9:30 PM (ET) time slot and replaced 
it with reruns of Modern Family. The move effectively 
cancels the freshman series after only nine episodes. The 
network has not extended the show’s initial 13-episode 
order, though it had ordered an additional three scripts 
earlier this season. The Mayor averaged a 0.8 Live +Same 
Day adult 18-49 rating and 2.9 million total viewers, 
according to Nielsen. The show starred Brandon Michael 
Hall as an aspiring rapper who runs for mayor of his 
hometown as a publicity stunt and winds up being elected 
to office. Executive producers of the series are Daveed 
Diggs, Jeremy Bronson, Jamie Tarses, and James 
Griffiths. The series was to make its midseason debut on 
Friday, January 19th……. Gaye Hirsch, the CW network’s 
head of scripted development, has been promoted to 
Executive Vice President, Development, taking over the 
top programming post at the network formerly held by 
Thom Sherman. Sherman left the job in May to take a 
position at CBS. Hirsch will now oversee all development 
for scripted and alternative projects.

AVAILS
  KCTV5 in Kansas City seeks a Digital Sales Manager. 
The DSM will work collaboratively with the station’s director 
of Sales and Local Sales Managers to drive revenues and 
retention by providing training and direct sales expertise 
to Account Executives. The DSM will effectively price and 
package all sales inventory of the owned and operated 
digital properties and audience extension opportunities.  
5+ year’s digital sales, and 2+ years sales experience in a 
management role preferred. CLICK HERE for more info or 
to apply now- Job #JR04365 EOE.

   There’s a great opportunity in Topeka, 
Kansas for a sales leader that always 
manages to get “more than your fair 
share” and is looking for career growth.  
KSNT is looking for a National Sales 
Manager to be responsible for directing 
the national sales efforts for the NBC/
ABC/FOX & CW stations while working 
in concert with our sales management 
team to grow overall revenue. Full 
details HERE. If this sounds like your 
next challenge, we want to hear from 

you!  Send cover letter, resume and references to jfaith@
ksnt.com EOE/M/F/D/V
  KHON2, the FOX and CW affiliate in Honolulu, is 
looking for a General Sales Manager. We are seeking a 
“game changer” and proven leader who can communicate 
a vision, while developing a 
management and sales team to 
generate extraordinary growth. 
The GSM should be proficient in 
inventory analysis, control and pricing; revenue forecasting, 
and budgeting; account strategy; product training; and 
energetic, candid and focused team development. CLICK 
HERE for more info or to apply.  KHON2 is a Nexstar Media 
Group station and an EOE.
  Fox Television Oakland/San Francisco, KTVU and 
KTVU Plus, seeks a Local Sales Manager for the sale of 
advertising time and digital assets to local/regional clients 
and agencies and to achieve/exceed station goals on all 
media platforms—television, internet, mobile & digital 
channels.  Knowledge of marketing, retail and competitive 
media, ratings, pricing, inventory control and budgeting 
are essential with ability to motivate a local team.  3 -5 
years’ experience required/4 year degree preferred. When 
applying, please indicate your referral source and respond 
to:  www.ktvu.com/jobs. EOE.
 KCCI, the market-leading Hearst Television CBS 
affiliate in Des Moines, IA is seeking an experienced Local 
Sales Manager with a proven track 
record of success in advertising sales. 
This leadership role encompasses 
revenue management for our top-rated 
TV station, digital, and multicast platforms.  You will work 
in one of America’s most recognized cities for business 
climate and quality of life.  Ideal candidates should be goal-
oriented, organized, driven, and disciplined. WATCH THIS!  
Then CLICK HERE to apply.  EOE

CLICK HERE to place a job in Spots n Dots! 
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Conan O’Brien

It’s starting to look like the 
Russia investigation will 
finally bring Trump down. 

And by bring down, I mean 
get him reelected.
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ONLY 1 IN 5 TOP TV MARKET TEAMS IN PLAYOFFS
  The NFL is now well into the playoffs, but advertisers 
may not be happy with the teams who made the cut, says 
AdAge.  Even though the NFL regularly brings in high 
ratings (despite a 9 percent drop during the 2017 season), 
‘favorite’ teams bring in a different number of viewers.  
  And three of the nation’s top five ratings producers are 
already eliminated from post season play: The Dallas 
Cowboys, the Green Bay Packers, and the Seattle 
Seahawks. In 2017, the Cowboys had an average 11.9 
household rating, the Packers had an average 10.6 
household rating, and the Seahawks had 
an average 10.0 household rating.
  For comparison, the Buffalo Bills and 
Jacksonville Jaguars played Sunday in 
the AFC wild-card game (Jax won 10-3). 
During the 2017 season, the Bills scored 
an average 3.6 household rating and the 
Jacksonville Jaguars were not even given 
a national audience rating after their 
London game vs. the Baltimore Ravens 
failed to bring in many viewers (although 
neither the NFL or streaming service 
Verizon would offer numbers on the number of streams for 
that game). The NFL is counting on some larger market 
teams — like the Philadelphia Eagles (Market #4), New 
England Patriots (Market #10), the Atlanta Falcons 
(Market #9), and the Pittsburgh Steelers (Market #24) — 
to bring in viewers for this year’s playoffs.

THIS AND THAT
   The number of original scripted shows was up seven 
percent in 2017, according to data by FX Networks. There 
were 487 original scripted shows across all platforms, 
including linear TV, Netflix, Hulu, and Amazon, per the 
Wall Street Journal, up from the 455 in 2016 and 288 in 
2012. Of the 487 original scripted shows in 2017, 117 were 
on streaming services, 153 on broadcast TV, and 42 on 
pay TV channels (like HBO and Showtime), and 175 on 
basic or commercial cable channels.... The week starting 
with Christmas Eve saw a record number of purchases 
and downloads, as users spent $890 million via the Apple 
App Store. In 2017 iOS developers earned $26.5 billion 
through App Store sales – a 30% increase over 2016. And 
2018 is off to a fantastic start too. Users spent $300 million 
on apps on New Year’s Day.... Fox’s Family Guy will be 
testing out an episode with reduced commercial load, for 
the first time in the show’s 15-year history. Fox made the 
announcement this week for the episode, “Send in Stewie, 
Please,” which will air March 11.
  Family Guy executive producer Rich Appel said the 
discussion started because the show was running long, 
and Fox wanted to make room for the full episode. The 
network will look for a sponsor to make up the ad revenue.
  According to AdWeek, Fox has been looking to shake 
things up since the appointment of Joe Marchese to 
president of Advanced Advertising Products, including 
the introduction of six-second linear ads and 30-second 
ads being removed from streaming and video-on-demand 
platforms of FX. Fox has previously experimented with 
fewer commercials for Empire.

CAUTION: CABLE RATE HIKES AHEAD
  Comcast says customer bills will rise 2.2 percent, on 
average, in 2018. AT&T is raising DirecTV’s prices by up to 
$8 a month in mid-January. Smaller providers are planning 
increases, too, according to the AP, per the New York Post.
 Over the past decade, prices for TV service have risen 
almost twice as fast as inflation, according to an analysis 
of government data. S&P Global Market Intelligence says 
customers’ cable and satellite TV bills have soared 53% 
since 2007, to an average $100.98 in 2017.
  Cable companies point to rising fees they pay to carry 

TV networks. The networks, in turn, 
have their own rising costs – particularly 
sports, as they willingly pay more to 
sports leagues for what they consider 
must-have programming. But the 
networks also know they can pass 
those costs back to cable companies 
and ultimately their subscribers.
  It’s industry convention that a cable 
bundle needs live sports. Otherwise, 
cable companies risk losing subscribers 
to Netflix and other sports-less 

alternatives.
  Consulting firm PwC estimates that sports leagues in 
North America raked in $18.4 billion in 2016 from TV, radio 
and tech companies that stream games, up from $11.6 
billion in 2012. That’s expected to keep growing as tech 
companies like Amazon and Facebook become more 
interested in sports, meaning more competition for rights 
to televise games.
  The big winner in the TV ecosystem? “If anyone’s the 
beneficiary it’s NFL players,” Pivotal Research Group 
analyst Brian Wieser said.
  Meanwhile, to get the biggest audience possible, many 
entertainment companies like Disney require cable 
companies to include expensive channels in the most 
popular bundles. Verizon tried to offer a cheaper package 
by dropping Disney’s ESPN from a basic package, making 
it an optional add-on. ESPN sued, and now Verizon offers 
a sports-focused basic package with ESPN alongside ones 
that doesn’t have sports.
   Beyond sports, networks pay for high-quality TV series to 
compete with hits on Amazon, Netflix and other services. 
Those costs are passed along, too.
  In all, S&P Global Market Intelligence estimates that 
network fees that cable companies are paying are nearly 
2.5 times what they were a decade ago.
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FunnyTweeter.com

Bomb Cyclone storm? 
Down in Florida, we have 

the good sense to have our 
catastrophic weather events 

in the summer, when it’s  
nice out.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY


