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TV HEARS THE CALL OF SMART SPEAKERS
USERS WILL LOVE FAMILIAR TV VOICES
  Just-released data from Edison Research shows one-in-
six Americans (16%) now has a smart speaker, more than 
twice as many as a year ago.  The jump, according to Edison, 
came in part because 7% of those it surveyed received one 
between Black Friday and the end of December.  “Voice-
activated speakers are perhaps the most dynamic sector 
not only in the audio space but in consumer electronics in 
general,” Edison SVP Tom Webster says. The research, 
done in conjunction with NPR, also found 30% of smart 
speaker owners said the devices are cutting into 
the time they spend with TV. 
  “These smart speakers are absolutely here to 
stay and they’re going to become an integral 
part of people’s lives,” Whiz Technologies 
CEO Nuikhil Modi says. “Now the question 
is how TV stations can leverage that.”  
His San Jose-based company is currently 
working with about 20 television stations that 
are on the cutting edge of giving TV’s news 
and sales departments a place in the smart 
speaker.  “If you look at the role of the TV station and what 
people gravitate toward, one thing is network TV shows,” 
Modi says. “But independent of that it’s local news and 
weather—you have people who trust and bond (with)the 
weather personality of a particular TV station.”  That’s 
where the opportunity comes in.
  Whiz has created a “skill”—what apps are called on 
smart speakers—which allows a TV station to produce on-
demand weather forecasts and local newscasts using its 
own meteorologists and anchor teams. “Having it in the 
generic Alexa voice is nice; it’s like the first step, but if you 
want to make it really valuable you have it in the anchor’s 
voice,” Modi says.
   It’s also where the local sales opportunity comes in.  Like 
a live read ad on a radio traffic report, the anchors can 
mention the weather report is sponsored by Tylenol Cold & 
Flu for example.  “From an advertiser point of view it’s cool 
because while it’s a small population today that’s going to 
use it, say 100,000 viewers in a medium size DMA, those 
people are a little cutting edge and more technically savvy,” 
Modi says.  “It’s a good sales opportunity for the reps to go 
out to the more adventurous client.”  Clients will need to be 
willing to overlook the fact there aren’t any metrics at this 
point, in part because Amazon won’t disclose how much 
Alexa owner use the device.
   The national ad market is leading the way as Amazon 
has reportedly approached big consumer packaged goods 
companies such as Procter & Gamble and Clorox about 
placing audio ads on Alexa.  CNBC reported last month 
those ads could be tied to securing preferred product 
placement on Amazon’s e-commerce platform as it looks 
to boost its advertising revenue.
(Continued on page three)

ADVERTISER NEWS
  Energizer Holdings is buying the global battery and 
portable lighting business of Spectrum Brands (Rayovac 
batteries, and other products) in a $2 billion deal.  Spectrum’s 
battery and portable lighting business generated revenue of 
$866 million in 2017. Spectrum said the sale will allow it to 
focus on its remaining businesses, which include hardware, 
auto care, pet and gardening products....McDonald’s plans 
to recycle customer trash at all of its 37,000 restaurants by 
2025. At present, just 10% of the company’s stores have 

recycling programs in place, says Fortune.
com....Nestle confirms it’s selling its U.S. 
confectionery business to Italian candy maker 
Ferrero for an estimated $2.8 billion. “This move 
allows Nestle to invest and innovate across a 
range of categories where we see strong future 
growth and hold leadership positions, such as 
pet care, bottled water, coffee, frozen meals 
and infant nutrition,” CEO Mark Schneider said 
in a statement....Chevrolet marked its 100th 
anniversary of making trucks at the Detroit 

Auto Show with a redesigned, full-size Silverado. The big 
news is that the 2019 model lineup will offer an all-new 
Duramax 3.0L inline-six turbo-diesel….And Ford, as part 
of a presentation for the 2018 Deutsche Bank Global Auto 
Industry Conference in Detroit Tuesday evening, said it 
would increase its SUV mix by 10 percent and shrink its car 
portfolio proportionally. Ford and other automakers have 
been upping SUV and truck production to address a shift 
away from passenger cars in the U.S.... Nissan’s premium 
Infiniti brand will almost entirely sell electrified vehicles after 
2021, Nissan CEO Hiroto Saikawa said at the Automotive 
News World Congress on Tuesday. All new Infiniti models 
launched after 2021 will either be all-electric or will rely on 
the parent company’s new range-extending electric motor-
powered technology called ePower.... As part of a 10-year 
investment to build the Red Stripe’s brand, Heineken has 
completed a $16 million investment in a state-of-the-art 
production line for the Jamaican beer’s export markets, 
according to Fooddive.com. The new equipment will allow 
Red Stripe to increase its export production to 5 million cases 
annually. Competitor Anheuser-Busch InBev’s Mexican unit, 
Grupo Modelo, recently announced that it’s adding an 
eighth brewery and bottling plant in Mexico, which will allow 
the maker of Corona to produce about 320 million gallons 
of beer annually, or 9 million bottles daily.... Beyond Meat 
(plant-based burger patties) estimates roughly 70% of the 
customers who buy its ‘Beyond Burger’ product are meat 
eaters, according to Food Navigator. The company calls 
this demographic “flexitarians,” a group of consumers who 
eat proteins such as beef and chicken, but are cutting back 
on their meat intake. Beyond Burger is largely sold in the 
refrigerated meat department at grocery stores, as opposed 
to the vegan section, and had triple-digit revenue growth in 
2017.
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NETWORK NEWS
   CBS Television Distribution has acquired the digital 
multicast rights to The Carol Burnett Show. The deal was 
made by CBS with Burnett directly, who controls the library 
of the variety show that aired on CBS from 1967 to 1978. 
The Carol Burnett Show is among the renowned series 
in TV history. The cast included Burnett, Tim Conway, 
Harvey Korman, Vicki Lawrence, and Lyle Waggoner. 
The 50th anniversary Carol Burnett special aired on CBS 
in December and delivered more than 17 million viewers. 
CBS Television Distribution will shop more than 276 
hours of the show to digital multicast 
channels that specialize in vintage TV, 
including Tribune’s Antenna TV and 
Weigel Broadcasting’s MeTV. The 
company noted that some episodes 
of the show have not been seen since 
they were originally aired……Singer 
and actor Leslie Odom Jr., best known 
for his Tony Award-winning role in the 
Broadway smash Hamilton, has been 
tapped to sing America The Beautiful 
at Super Bowl LII on NBC Sunday, 
February 4th. The performance will be televised live prior 
to the kickoff at U.S. Bank Stadium. Odom was an original 
cast member of the award-winning musical created by 
Lin Manuel-Miranda and was named the Best Actor in a 
Musical at the 2016 Tony Awards. He also won a Grammy 
as a principal singer on the cast recording of Hamilton. 
NBC previously announced that Pink will sing the National 
Anthem and Justin Timberlake will perform the Pepsi 
Super Bowl LII Halftime Show……. The 49th Annual 
NAACP Image Awards were handed out Monday night 
at the Pasadena Civic Center and ABC’s black-ish swept 
the comedy category in television. The show picked up the 
award for Outstanding Comedy Series while Tracee Ellis 
Ross won the Outstanding Actress in a Comedy Series 
award. Her co-lead in black-ish, Anthony Anderson 
won the award for Outstanding Actor Comedy Series and 
Taraji P. Henson won the Outstanding Actress in a Drama 
Series award for her work on the Fox primetime series 
Empire……Tvline.com is reporting that One Tree Hill’s 
Bethany Joy Lenz will play the fiancée of returning guest 
star Matthew Morrison’s character, Paul when ABC’s 
Grey’s Anatomy returns on Thursday at 8 PM (ET). It was 
announced in October that Lenz would take a role in for 
an arc in the primetime hit……. Typically, NBC’s Today 
Show has originated from the Olympics host city for three 
weeks: the week leading up to the games, and the two 
weeks during the games. However, for the upcoming 
PyeongChang Winter Games, The Today Show will scale 
back to just the two weeks of the games. Hoda Kotb, 
Savannah Guthrie and Al Roker will begin anchoring 
from the games on Monday, February 12th, the 4th day 
of the games. Since PyeongChang is 14 hours ahead of 
the Eastern Standard Time, the show will go live at 9 PM 
(KST) from South Korea. Megyn Kelly will host her show 
at 9 AM (ET) followed by the 10 AM (ET) hour with Kathie 
Lee Gifford and Jenna Bush Hager from the New York 
studios. Lester Holt begins broadcasting NBC Nightly 
News from PyeongChang on Thursday, February 8th, a 
day before the Opening Ceremony.

AVAILS
   CW22 & myRDC28 in Raleigh, NC seek an experienced 
TV and Digital Marketing Consultant. We’re looking 
for an Account Executive who will maximize revenue 
with existing clients, grow share of business with agency 
partners, and develop new relationships with television and 
digital prospects. Raleigh Durham is ranked #7 by U.S. 
News for ‘Best Place to Live’. The triangle is luring nearly 
80 new residents a day with a high quality of life. CLICK 
HERE to join a thriving team in a winning market. EOE.
  WVEC TV-Norfolk, a TEGNA Inc. station, is looking for 

an experienced Major Account Sales 
Manager to lead and manage the major 
account team. You will negotiate the 
largest share of major account business 
possible, and super-serve major 
accounts and agencies to continue to 
position TEGNA for maximum revenue 
opportunities, while maximizing rates 
on live sports and delivering share 
goals on political revenue, and driving 
revenue opportunities on assigned 
accounts for OTT platform.  CLICK 

HERE for more info or to apply now.
   WSLS 10, the Graham Media Group-owned - NBC 
station in Roanoke/Lynchburg, VA seeks a seasoned 
marketing professional to serve as its Research Director. 
The successful candidate will create an information flow so 
WSLS can achieve revenue budgets and increase market 
share for its broadcast and digital stations. The Research 
Director will work with all departments and play a key role 
in utilizing research to grow and develop ideas for sales, 
news and promotions. More details HERE. To apply, email 
resume to: bnorris@wsls.com. No calls please. EOE.
  Not enjoying the sub-zero temps around the country 
this winter?  Leave the shovel behind and come work 
where the sun shines 300 days a year! KOAT, the market-
leading Hearst Television ABC affiliate in Albuquerque, 
NM  is looking for a Local Sales Manager; a creative sales 
leader with a proven track record of success in multi-platform 
advertising sales. Ideal candidates should be goal-oriented, 
able to motivate and lead high-performers, organized, 
driven, and disciplined. CLICK HERE to apply. EOE.
   If you are motivated by selling an excellent product, 
great compensation and working with a talented team 
of professionals, look no further.  NBC4, (WCMH-TV) in 
Columbus, OH seeks an Account Executive. We provide 
the tools for powerful multi-platform marketing solutions to 
retain and grow our existing and new client base – you 
provide sales ability, positive attitude, client focus, energy 
and desire to WIN! If this describes you, we want to hear 
from you today! CLICK HERE for more info or to apply.
  KIRO-TV in Seattle is seeking an Account Executive. 
The successful candidate will be an excellent negotiator 
of transactional and direct business with a track record of 
growing share, developing new 
accounts, an understanding of 
ratings and estimates and a strong 
ability to forecast revenue goals. Must have the ability to 
develop relationships and bring relevant opportunities to 
all levels at agencies from the account group to the media 
buyer! CLICK HERE for more info or to apply now. EOE.
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Conan O’Brien

Saudi Arabia has lifted a  
35-year ban on movie theaters, 
and the first movie to screen 

publicly was “The Emoji 
Movie.” So the ban is back on.
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https://jobs.coxmediagroup.com/job/seattle/account-executive/1646/6132930
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FACEBOOK CHANGES GOOD FOR TV?
  Facebook’s move to change the news feed to prioritize 
posts by friends and family sent news publishers into a panic 
last week. But as the dust settles, many of those publishers 
are thinking it might be a good thing. News companies and 
local businesses have struggled for years to gain organic 
reach to their users on Facebook, and have instead found 
they have had to pay for that reach. 
 The change will likely make any current organic reach even 
more difficult to achieve. But Facebook brings in nearly as 
many referrals as Google to publishers, and publishers 
have felt the need to play the game. 
When Facebook wanted more clickable 
headlines, the industry complied. And 
when Facebook decided video was the 
way to go, local businesses learned how 
to produce video. The latest change 
will force the industry to branch out to 
different channels. And although that isn’t 
good news for companies who have built 
their businesses based on Facebook, it 
will allow for more freedom in the industry 
as a whole.
  “This one’s really going to capture the attention of 
publishers in the sense that, you can’t build a business 
around the Facebook algorithm because you don’t know 
when it’s going to change,” David Chavern, president and 
CEO of the News Media Alliance, told DigiDay.
  Many analysts are also saying that it could drive the 
prices up for Facebook advertising, something many 
businesses rely on in their ad planning. DigiDay reported 
that Facebook’s ad rates have increased by at least 35 
percent in the last quarter, and their auction is expected to 
increase even greater with the algorithm change.
   News stations may benefit the most from the change. 
While Facebook tends to prioritize trending, viral, repetitive 
content, local news stations have found themselves on an 
island. And even those who were succeeding were having 
a hard time making money off the platform. With the new 
algorithm, news stations may come out on top because 
people are engaged with local news. They will comment 
and share if a story is important to them.

THIS AND THAT
 comScore is partnering with Turner for linear TV rating 
measurement and advanced audience segmentation. The 
agreement will allow Turner to gather consumer behavioral 
data from third-party segmentation providers, with more 
insight than just age and gender demographics.... At the NRF 
(National Retail Federation) Big Show, VISA announced 
a pilot project with two banks (one in the U.S.—Mountain 
America Credit Union) to test biometric authentication for 
credit card purchases. The biometric payment card pilots 
will test the use of fingerprint recognition as alternatives 
to PIN or signature to authenticate the cardholder……The 
Wall Street Journal reports that sales for Amazon’s online 
grocery-delivery service, AmazonFresh, rose 35% to $135 
million in the last four months of 2017 over the previous four 
months, according to data analytics firm One Click Retail. 
That was the period after Amazon acquired Whole Foods.

DONE DEALS
  Julie Zoumbaris has been named Vice President and 
General Manager WNEM TV, the Meredith 
property in Saginaw, MI. Zoumbaris replaces 
Al Blinke, who retired after more than 
40 years in broadcasting.  Most recently, 
Zoumbaris was the DOS at WRTV in 
Indianapolis. Additionally, she worked as 
Director of Sales at WISH-TV in Indianapolis.   
She starts her new position on Monday, January 29th.

...THE CALL OF SMART SPEAKERS
(Continued from page one)
  “Smart speakers are going to become 
an integral part of people’s lives.  Now the 
question of how TV stations can leverage 
that,” Modi says. “I would imagine the 
money would follow the audience.”
   The Edison survey found nearly two-
thirds (64%) of smart speaker owners 
would be interested in having smart 
speaker technology integrated into their 
vehicle.  And more than half (53%) would 

like to see the functions in their TVs.  The next step for Whiz 
Technologies is how to take smart speaker functionality and 
put it into the connected dashboard.  Modi thinks if given the 
choice that consumers would rather get their news from their 
favorite personalities while they’re in the car, an environment 
where TV currently doesn’t have any reach.

SCRIPPS TARGETS POLITICAL DOLLARS
  The E.W. Scripps Company is making their product, 
MarketPredict available to political campaigns that want 
to simulate how changes in their marketing and media 
buy plans will affect voters’ decisions on Election Day. 
MarketPredict is a data analysis service that offers live, 
predictive modeling to help campaigns and agencies 
deliver smart media campaigns and convert voters.
  Among other things, MarketPredict provides omnichannel 
recommendations across paid, earned and owned media 
including television, digital, social media and campaign 
events.
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FunnyTweeter.com

These days, people on social 
media will threaten murder in 

the comment section of  
a cake recipe.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


