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AUTOMOTIVE SETS TWO RECORDS IN 2016
 
    By a margin of about 80,000, the automotive industry 
created a new record in 2016, selling 17.550 million 
vehicles, compared to 17.470 million in 2015.  
    For the full year, Ford was down 0.1%, Fiat Chrysler 
was flat and General Motors dropped by 1.3%. Toyota 
was down 2%, losing share to Nissan which grew by 5.4%.  
Kia was up 3.5%, its sibling Hyundai was up 1.7% and 
Honda was up 3.2%.  For the industry as a whole, it was 
the seventh straight year of gains, rebounding from the 
bottom of 10.43 million vehicles sold in 2009.
   GM, Nissan and Honda were the big winners for 
December, but all reports note the month 
was especially heavy in incentives being 
used to make deals.  TrueCar reported 
average incentives for the month 
amounted to $3,673 per vehicle, up 20% 
over December, 2015.  Even taking into 
account the increased average selling 
price, incentives last month were 11% of 
the average selling price, up from 9.1% 
in December, 2015.  In total the industry sold 1.69 million 
vehicles during the month, 3.1% more than December, 
2015, despite December, 2016 having one fewer selling day.
    The Ford F-Series pickup was the best selling vehicle for 
the year.  The pickup truck sector grew its market share to 
15.3%, up from 14.6% one year ago.

RECORD HIGH FOR TRANSACTIONS
   Auto dealers had plenty to celebrate on the price tag 
side as well. According to Kelley Blue Book (KBB), the 
average transaction in December 2016 was $35,309—an 
all-time high. New vehicle prices were up 1.5% ($521) from 
a year earlier and 0.3% ($166) from November.
  Nissan posted the biggest year-over-year gain in 
transaction prices, up 5.9%. Even so, it is one of only 
four manufacturers with average transaction prices 
under $30,000, coming in at $29,736. Fiat Chrysler 
Automobiles (FCA) gained 3.3% to $35,700 and Ford 
Motor Company 3.0% to $39,160. Sales mix certainly had 
an impact. KBB noted that FCA’s Chrysler brand was up 
10% for its average transaction price due to strong sales 
of the Pacifica minivan and fewer sales of the 200 sedan.
     At Ford, the Explorer saw average transaction prices 
rise 11% year-over-year due to strong sales of its “Sport” 
and “Platinum” trims. Also, the new Lincoln Continental 
helped Ford’s luxury brand boost average transaction 
prices by 3% with an average sale at $57,156, as tallied 
by KBB.
    Only two makers posted a decline in average transaction 
prices from a year ago, according to KBB. Hyundai-Kia 
was down 3.9% and American Honda 0.4%. Hyundai-Kia 
had the lowest average transaction price at $24,611. The 
highest was General Motors at $40,749.

ADVERTISER NEWS
 Reaction was mostly negative to Sears’ sale of the 
Craftsman brand to Stanley Black & Decker for $900 
million and its latest update on closing 150 more stores.  An 
advisor to vendors said “Vendors had gotten really spooked. 
But now it seems that Sears has bought themselves 
another year.”  In a preliminary estimate of holiday sales, 
the company said comps may have been down as badly 
as 13% for the November/December period.  And although 
Sears-related stores currently produce about 90% of 
Craftsman sales, Stanley Black & Decker has no obligation 
to supply Sears beyond current inventory levels……Fred’s, 

which of course is currently waiting for the 
pending Walgreens/Rite Aid deal to be 
resolved to see if it will more than double 
in size, had comp store sales decline 3.4% 
in December, pulling the year-to-date 
comparison down to minus 2.0%.  At the 
moment, Fred’s has 647 stores operating 
with only 18 of them being franchised 
locations……J.C. Penney joined other 

traditional department stores announcing a 0.8% same-
store sales decline, although that shortfall was less than 
some of its peers suffered……Based on the 5-week 
period that ended on New Year’s Day, Costco reported 
a 3% same-store gain from its U.S. warehouses……Audi 
became the third automotive company to confirm a Super 
Bowl buy (following similar announcements from Kia and 
Honda).  Audi’s U.S. sales were up 4% to 210,213 vehicles 
last year, a new record……Mitsubishi announced it will 
end production of the Lancer sedan later this year to 
concentrate on crossovers in the U.S.  The company’s 
overall U.S. sales were up 1% last year, but it sold just 
14,304 Lancers, down 19%......It’s official, The Limited 
closed all its stores over the weekend……Starbucks is 
killing off wine and craft beer sales at its Starbucks Evening 
stores (now about 400), but it will include beer, wine, and 
spirits at the upscale Reserve and Roastery locations 
it’s opening……Spirits company Constellation Brands 
reported “another dynamic quarter” with beer sales up 
16%, 12% from previously existing brands such as Corona 
and Modelo and four points from the acquisition of Ballast 
Point.  Constellation completed the acquisition of Grupo 
Modelo from Anheuser-Busch InBev last month……We 
reported a while ago the Department of Agriculture was 
looking for food retailers to test online ordering under the 
Supplemental Nutrition Assistance Program.  It’s going 
to be a two-year test in seven states.  Selected retailers 
are Amazon (MD, NJ, and NY only), FreshDirect (NY), 
Safeway (MD, OR and WA), ShopRite (MD, NJ, PA), Hy-
Vee (Iowa), and Hart’s and Dash’s Market in upstate New 
York.  The USDA expects to add more retailers as the test 
progresses.

INCENTIVES PUSHED SALES OVER THE TOP
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NETWORK NEWS
 Research data released by CBS last week is showing 
the network drawing slightly more viewers in 2016 that in the 
2000-01 season. The report also shows the impact of time-
shifted and multiplatform viewing options, and their effect on 
live TV consumption. Sixteen years ago, Everybody Loves 
Raymond was drawing 20.81 million viewers the night it 
aired. Compare that to The Big Bang Theory, which delivers 
22.23 million viewers if you count viewing across linear TV, 
DVR, VOD and streaming outlet totals after 35 days of the 
original airing. The report also concludes that viewers still 
watch successful programs, it just takes 
longer to get them to the screen……
ABC scored solid ratings for Truth and 
Lies: The Menendez Brothers this 
past Thursday. The special posted a 
1.8 18-49 Nielsen rating. However, the 
best rating of the night was delivered by 
The Big Bang Theory on CBS with a 
3.6 demo rating, the comedy’s second 
best performance of the season. CBS 
got the number two ranking with rating 
of 1.9 in the demo   from The Great 
Indoors. NBC’s best performance was from Superstore 
and Chicago Med with both programs posting a 1.2. The 
first half of a double run Hell’s Kitchen with a 1.2 was the 
best performance for Fox……The NBC Sports Group 
has promoted two ad sales executives to new positions. 
Kevin Lappen has been promoted to senior vice president 
of sports sponsorships, strategy and digital sales. Kevin 
Conroy will be vice president of media sales for the NBC 
Sports market-facing team……NBC has announced that 
the winter debut of its hit show This Is Us will air one hour 
later than expected. In order to accommodate President 
Obama’s final address to the nation, This Is Us will air at 
10 PM (ET) tomorrow night. A shorter version of The Wall 
will air just before This Is Us starting approximately 9:40 PM 
(ET). An episode of Chicago Fire originally scheduled for 
tomorrow night will air on Tuesday, January 17th at 10 PM 
(ET)……JoAnna Garcia Swisher will reprise her role as 
Ariel, the Little Mermaid when Once Upon a Time resumes 
its sixth season in March……Veteran actors Stacy Keach 
and Valerie Harper will play the parents of Matt LeBlanc’s 
character in the freshman CBS comedy, Man with a Plan. 
The duo will appear in at least two episodes of the series. 
CBS ordered additional episodes of Man with a Plan in 
November bringing the total episode order to nineteen……
Scott Michael Foster (Greek) has been cast as Rebecca’s 
(Rachel Bloom) love interest on My Crazy Ex-Girlfriend 
on CW. Foster will star as Nathaniel, an arrogant, alpha-
male lawyer....Speaking of CW, The network has renewed 
seven of its series for the 2017-18 season, according to 
Variety. The network announced early renewals for all 
its comic book franchises - Arrow, D.C.’s Legends of 
Tomorrow, plus The Flash, Supergirl, Jane the Virgin, 
Crazy Ex-Girlfriend, and Supernatural. The CW will also 
resurrect DC’s Constantine as an animated series starring 
the voice of Matt Ryan on digital outlet CW Seed.  CW 
President Mark Pedowitz made the announcement this 
weekend during the The Television Critics Association tour 
in California.

AVAILS
 WSBT-TV, South Bend/Elkhart, IN is looking for a 
Local Sales Manager to lead our local CBS and FOX 
sales departments in maximizing all sales opportunities 
with an emphasis on new business 
development and NTR.  The LSM 
will oversee new local business 
efforts, including accountability for 
new business goals and inventory 
management. At least five years 
broadcast sales experience, management experience, and 

college degree preferred. Candidates 
must have a thorough knowledge 
of ratings and the ability to create 
presentations utilizing comparative 
values. APPLY HERE.  EOE.
 KOCO 5, the Hearst Television ABC 
affiliate in Oklahoma City (41st DMA 
and growing), has an opportunity for a 
highly motivated Account Executive. 
The AE will be required to bring in new 
businesses to advertise on the TV and 
web. Exceed your goals utilizing the 

top syndicated programming, OU and OSU football, OKC 
Thunder NBA, OKC’s #1 web & mobile sites, and MeTV. 
Must be organized, with strong presentation skills, and 
a passion for developing new business. CLICK HERE to 
submit your resume and cover letter. EOE
     Comcast Spotlight, the advertising sales division of 
Comcast Cable, seeks a Local Sales Manager for its sales 
operation in Falls Church, VA (Washington metro).  The 
LSM is responsible for managing the operation for small 
advertisers to have the opportunity to reach customers 
in their retail trading areas.  The LSM also oversees the 
hiring, training, evaluating and assisting of a motivated staff 
to carry out marketing functions.  CLICK HERE for more 
details on this position or to apply now.  EOE
     WIS, the NBC affiliate and dominant multi-platform 
media outlet in Columbia, SC, seeks an experienced Local 
Account Executive with 3-5 years’ 
sales experience. You must have a 
proven track record of negotiating 
and developing business in broadcast 
sales and digital sales! Candidates must possess excellent 
verbal and written communication skills. Experience with 
MSOffice, Adviews, Matrix, One Domain and Wide Orbit 
preferred. Professional appearance and demeanor with a 
positive attitude are required!  CLICK HERE for more info 
or to apply.  No calls please. EOE-M/F/D/V
     E.W. Scripps seeks a qualified, dynamic, driven leader 
to join our market leading team. We are currently seeking 
a high-energy, multi-tasking Local Sales Manager to 
join our sales team at KMGH-TV in Denver. The LSM is 
responsible for leading and motivating the local sales team, 
and negotiating agency and local direct business. The LSM 
will also assist the Director of Sales in training, development 
and motivation of local sales team Minimum 3-5 years 
media sales experience, management experience strongly 
preferred Apply at www.scripps.com, job #12408. EOE.

Send your jobs ads to:  ads@spotsndots.com or CLICK 
HERE for details and pricing. 

1/9/2017

Just saw ‘The limited’ 
stores are closing! Damn! 
Now where do I go. That’s 

where I get all my petites and 
sleeveless ribbed sweaters!

Larry the Cable Guy

https://sbgtv-openhire.silkroad.com/epostings/index.cfm?fuseaction=app.jobinfo&jobid=6232&source=ONLINE&JobOwner=993873&company_id=17011&version=1&byBusinessUnit=99&bycountry=&bystate=&byRegion=&bylocation=&keywords=&byCat=&proximityCountry=&postalCode=&radiusDistance=&isKilometers=&tosearch=no&city=
http://careers.hearsttelevision.com/ShowJob/Id/1064051/Account-Executive/
https://career8.successfactors.com/sfcareer/jobreqcareer?jobId=150710&company=21114P&username
https://careers-raycommedia.icims.com/jobs/6223/account-executive/job
file:///F:/SND%20Issues%202016/www.scripps.com
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ECONOMIC RATINGS
     The Labor Department’s monthly report for December 
said the economy added 156,000 non-farm jobs last month, 
bringing the total gains to just under 2.2 million for all of 
2016, which is the lowest total of new jobs for a year since 
2011.  The official unemployment rate was up a bit to 4.7%, 
but that’s the lowest total for a December in at least ten years 
and largely a result of more people entering the labor market.  
With the labor market tight, average wages are rising.  Year-
to-year for December, the average rose 2.9% to $26.00. 

THIS AND THAT
      The upcoming change in administration 
may provide a new opportunity for 
banks:  the student loan market.  Under 
the Obama administration banks such as 
J.P. Morgan Chase and U.S. Bancorp, 
which had previously been student loan 
lenders, were sidelined as origination 
of federally-backed student loans was 
transferred to the government.  Federal 
loans now account for about 93% of the 
student loan market.  The Republicans 
have called for a return to private lenders….Another lending 
opportunity for banks is the re-emergence of house-flipping 
after home prices started to recover in the last couple of 
years.  Of course this is a practice that varies widely by 
market, but banks such as Chase, Wells Fargo and 
Goldman Sachs have been actively extending credit to 
companies that specialize in lending to home-flippers.  After 
the practice peaked about twelve years ago and bottomed 
out in 2008/09, 2016 was the most active year for flipping 
since 2007.  And the gross profit per flip of about $61,000 
rivals the peak of the boom.... Hulu announced Saturday 
that every episode of Golden Girls will be available 
February 13 on Hulu. The show was a top 10 favorite in six 
of its seven seasons between 1985-92....Hearst Television 
and Direct TV settled their differences over the weekend.  
Hearst-owned stations had been off DirecTV since New 
Year’s Day, when a retransmission consent contract 
expired. 30 Hearst-stations in 26 markets were affected.... 
MediaPost reported Friday on the death of Bob Coen, who 
passed away in November at his home in West Orange 
NJ, at age 93. Coen was Madison Avenue’s first and best 
known industry forecaster.  He joined McCann-Erickson in 
1948 and retired from the business in 2009.

ACCOUNT ACTIONS
   The U.S. Army has issued a Request For Proposals 
for agencies to handle its full marketing efforts to recruit 
and retain personnel in the active Army, Army Reserve 
and National Guard.  McCann Worldgroup has had the 
account since 2005 and held on to the business during a 
review in 2011.  Adweek notes several sibling agencies 
under the IPG umbrella also work on the account. 

Comments? Suggestions?  
Clicks to reach the SND editors Jack Messmer
by email:    Fred Rains
     Joe Marcoe

AVAILS
      KOLD News 13, the Raycom-owned CBS affiliate in 
sunny Tucson, AZ is looking for a dynamic, self-motivated, 
idea driven Local Sales Manager with a proven sales history 
who exhibits strong leadership skills and the ability to recruit 
and inspire the best talent.  Candidates must demonstrate 
skills such as training new account executives, negotiating 
direct and agency business (local and national) and have 
experience and a desire to focus on digital, non-traditional 
and new business initiatives. CLICK HERE to apply EOE.
Buckeye Broadband, Toledo, Ohio is looking for a Local 

Sales Manager. We need an energetic 
and creative individual to manage our 
advertising sales team as we imagine 
and craft the future of TV advertising. 
Must be customer focused and able 
to supervise and assist sales reps to 
reach their goals! 5 years Media Sales 
Management experience in the same 
or similar medium, and a history of 
developing non-traditional revenue are 
required.  CLICK HERE for more details 
or to apply now.  EOE.

NFL RATINGS, REVENUE AND ‘THE BIG GAME’
   National TV advertising for the 2016 NFL regular 
season rose 6%, even as overall TV ratings declined. NFL 
regular-season games pulled in $3.4 billion in 2016 versus 
$3.2 billion the year before, per iSpot.tv, and reported 
by MediaPost....Who got the most ad money? iSpot.
tv estimates CBS pulled in $1.08 billion in total ad sales 
from NFL regular-season football. NBC got $1.01 billion; 
Fox, $820.7 million; ESPN scored $306.3 million; and the 
NFL Network, $173.6 million...We all remember the well-
publicized ratings decline that was so talked about at the 
beginning of the season.  That problem was resolved after 
the election.  The Wall Street Journal says the 14% decline 
in average ratings (mostly from the primetime games on 
Sunday, Monday and Thursday) became just a 1% drop for 
weeks 10 through 17.  For the entire season, the average 
audience totaled 16.5 million viewers, 8% below the 17.9 
million viewers the league averaged in 2015... Fox still has 
some inventory available in the Super Bowl.  Adweek says 
the network is asking more than $5 million for each of the 
remaining spots.  When Fox last had the big game three 
years ago it averaged about $4 million per spot.  So far the 
client roster is very light on automotive—as we’re reporting 
elsewhere in this issue, Audi has now confirmed it’s running 
in the game, joining just Kia and Honda.

1/9/2017

Bill and Hillary Clinton 
will attend Trump’s 

inauguration. I think that’s 
very nice that she’s being 

a gracious loser. And if you 
count the popular vote,  

a gracious winner.

Stephen Colbert

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY
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