
 www.SpotsnDots.com PAGE 1

www.spotsndots.com
Subscriptions: $350 per year.

This publication cannot be
distributed beyond the office

of the actual subscriber. 
Need us? 888-884-2630 or  

sales@spotsndots.com 
Copyright 2017.The Daily News of TV Sales                        Thursday, January 5, 2017

WHERE TV IS HEADING: 2017 AND BEYOND
 
    Kantar Media is out with its latest report on where TV is 
heading—and it identifies five trends to be aware of in the 
evolution of Television to Total Video. Not surprisingly, they 
present both challenges and opportunities for traditional 
TV stations, networks and cable operators.
First is the growth of Broadcaster VOD. The growth of 
online video on demand has gone hand-in-hand with 
growing broadband penetration, speed and the increasing 
ubiquity of personal connected devices. Kantar says online 
VOD allows broadcasters and platforms to expand the life 
of content and maximize its reach, to 
extend the broadcast experience to other 
devices, and target harder to reach ‘digital 
natives’ on mobile connected devices. 
   There’s a challenge, though, from new 
entrants offering TV-like services. 
Both subscription- and advertising-based 
VOD services have proliferated, while 
social networks are live-streaming TV 
programming and content, and Video 
Aggregators offer apps on mobile devices and smart TVs. 
   The third trend is targeting niche audiences with 
channels and VOD. Over recent decades most TV markets 
have followed a similar pattern, moving from channel 
scarcity (restricted by broadcast bandwidth and regulators) 
to channel abundance. This growth has been driven by 
greater bandwidth on cable, broadband and satellite 
systems, the transition from analogue to digital television and 
low barriers to entry for online-only channels and services 
delivered Over The Top via increasing broadband speeds. 
YouTube has facilitated the rise of multi-channel networks 
for cars, fashion and food with some having millions of 
subscribers worldwide. Meanwhile Hulu, Amazon, Sony, 
Vimeo and Roku all distribute online niche channels.
   Kantar says another trend is the rise of Extended TV: 
viewing on connected devices. With connected devices 
seemingly everywhere, it is startling to remember that the first 
smartphone launched in 2007 and the first iPad as recently 
as 2010. Consumers had been able to access online video 
via PC and broadband since the millennium, but personal 
connected devices seem to be the real game changer. 
   The fifth important trend is a TV ecosystem powered 
by data. While TV currency measurement remains of 
paramount importance, the TV and advertising ecosystem 
is now extremely “data rich,” with information to enhance 
TV currencies available from set top boxes, web servers, 
subscriber databases and social media conversations. 
This all generates data that can be used to shape the 
development of new services and programming and 
build direct relationships with viewers. Advertising can 
now be targeted to discrete groups, and there are new 
ways to determine ROI. Meanwhile the planning and 
buying process is becoming increasingly automated via 
programmatic trading, which places ads where audiences 
are in real time.      

ADVERTISER NEWS
 Macy’s plans to close 68 stores, up from 63, as they 
recover from a tough holiday shopping season.  Holiday 
sales declined by 2.1% in November and December 
compared to a year ago...After a challenging 2016, the 
first prediction for the restaurant business in 2017 is 
not encouraging.  The NPD Group says traffic at quick-
service restaurants will manage a 1% gain, but traffic at 
dine-in locations is expected to fall by 2%.  Additionally, 
last year’s trend of restaurants being forced to compete 
with lower prices at supermarkets is expected to continue.  

“It’s just a battle for share,” NPD analyst 
Bonnie Riggs said.  “More restaurants 
than visitors…It has become a very 
fragmented market”……Tesla, whose 
unconventional automotive sales tactics 
that avoid traditional dealerships have 
brought about legal problems in some 
states, sold 22,200 vehicles in the fourth 
quarter, a 27% increase over 2015’s 
fourth quarter.  The upstart company 

had set a goal of 80,000 sales for the year and came up 
a bit short at 76,230.  Its major effort this year will be the 
introduction of the Model 3 sedan priced at $35,000……
Fiat Chrysler is introducing a new concept car at the 
Consumer Electronics Show this week—it’s an electric 
minivan concept called the Chrysler Portal targeted at 
millennials.  Among other innovations, the Portal would 
replace the steering wheel with a device similar to the 
controls used in airplanes.  There’s no timetable for the 
vehicle as yet……Once an iconic symbol for a brand 
has been established it can be used decades after the 
introduction.  B&G Foods, which purchased Green Giant 
from General Mills a few years ago, moved the account 
to Deutsch and the agency is bringing back the Jolly 
Green Giant in a series of new commercials.  The Giant 
has been around in various media since 1928, and his “Ho, 
Ho, Ho” tagline has been retained……After the merger 
of their parent corporations in Europe, Ahold USA and 
Delhaize America have formed a new subsidiary called 
Retail Business Services to work with all the chains 
brought into the merged company, including Food Lion, 
Giant Landover, Giant Carlisle, Hannaford, Martin’s, 
Peapod, and Stop & Shop’s New England and New York 
Metro divisions.  The goal of the new service is “to assist 
the local brands in accelerating their local strategies”……
Toy manufacturer and distributor ThreeSixty Group, which 
bought the FAO Schwarz brand from Toys ‘R’ Us last year, 
is now buying the Sharper Image brand from the Iconix 
Brand Group.  Sharper Image had gone bankrupt and 
closed all its stores several years ago, but has continued 
to sell online and through other retailers.  Iconix, as its 
name suggests, licenses and markets a variety of brands 
that have been around for many years, including Candie’s, 
Joe Boxer, Danskin, London Fog, Starter, Cannon and 
Fieldcrest.

OPPORTUNITIES AND CHALLENGES
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NETWORK NEWS
 The FCC issued a favorable ruling for Univision 
Communication regarding foreign ownership involving 
Univision’s partner, Grupo Televisa. The commission 
granted a waiver of its foreign ownership rule that bars non-
U.S. individuals and entities from holding more than 25% 
interest in a company that owns broadcast TV stations. 
The ruling was issued Tuesday and allows Mexico’s 
Televisa and its affiliates to own up to 49% of Univision 
and up to 40% of the voting shares. Univision can now 
move ahead with a possible IPO. Televisa already owns 
10% of Univision’s equity and 14.4% of 
voting shares……Michelle Obama will 
make her last talk show appearance 
as First Lady on NBC’s The Tonight 
Show Starring Jimmy Fallon. This will 
be Mrs. Obama’s third Tonight Show 
appearance and it will come one day 
after her husband’s farewell address 
from Chicago. She will appear on the 
Wednesday, January 11th episode……
ABC’s Designated Survivor continues 
to gain significant viewership once the 
DVR and on-demand viewing is added. The drama, with 
Kiefer Sutherland, grew its audience for its last episode 
of 2016 by 142% in Adults 18-49, from a 1.2 rating to a 2.9 
for the biggest percentage gain for the week of December 
12th. In total viewers, the series rose from 6.18 million to 
12.37 million. ABC’s Modern Family jumped 1.7 points to 
a 3.7, and The Big Bang Theory on CBS increased to a 
5.4 rating. Empire (FOX) had a 1.4 rating point increase 
and Timeless on NBC boosted its rating by 0.9 points in the 
demo……The CEO of Hulu, Mike Hopkins, announced 
this week that the company’s live steaming plan will include 
CBS-owned stations. The move means that Hulu should 
have all the big four broadcast networks on its streaming 
service. It already has agreements in place with Disney 
for ABC, FOX and Time Warner, and is negotiating with 
Comcast for NBC. CBS has yet to make a deal with AT&T’s 
DirecTV Now. CBS Chief Les Moonves told investors last 
month that he’s “assuming we’ll be able to make a deal” 
with DirecTV Now……ABC News has appointed Hilary 
Estey McLoughlin, a veteran development executive, to 
senior executive producer of The View, as well as non-
fiction content. Estey McLoughlin will also oversee Lincoln 
Square Productions, Disney’s documentary and non-
fiction programming production studio. Her career has 
included stints at CBS Television Distribution, and she 
was involved with Ellen and The Rosie O’Donnell Show. 
Estey McLoughlin has been serving as a consultant on The 
View.

HEARST DIRECTV STANDOFF CONTINUES
     Thirty-three Hearst TV stations in 26 markets remain 
dark on the DirecTV line-up as the two companies still have 
not reached a carriage agreement. In a statement on its 
station’s websites, Hearst said “we’ve been thwarted by 
what appears to be a strategy of unrealistic proposals and 
outright delay by a national distributor that does not seek to 
serve their subscribers or local communities.” DirecTV has 
said that it’s Hearst making undue demands.

AVAILS
 KOLD News 13, the Raycom-owned CBS affiliate in 
sunny Tucson, AZ is looking for a dynamic, self-motivated, 
idea driven Local Sales Manager with a proven sales history 
who exhibits strong leadership skills and the ability to recruit 
and inspire the best talent.  Candidates must demonstrate 
skills such as; training new account executives, negotiating 
direct and agency business (local and national) and have 
experience and a desire to focus on digital, non-traditional 
and new business initiatives. CLICK HERE for more info or 
to apply now.  EOE.

    WIS, the NBC affiliate and dominant 
multi-platform media outlet in Colum-
bia, SC, seeks an experienced Local 
Account Executive with 3-5 years’ 
sales experience. You must have a 
proven track record of negotiating and 
developing business in broadcast sales 
and digital sales! Candidates must 
possess excellent verbal and written 
communication skills. Experience with 
MSOffice, Adviews, Matrix, One Do-
main and Wide Orbit preferred. Profes-

sional appearance and demeanor with a positive attitude 
are required!  CLICK HERE for more info or to apply.  No 
calls please. EOE-M/F/D/V
    KOCO 5, the Hearst Television ABC affiliate in Oklahoma 
City (41st DMA and growing), has an opportunity for a high-
ly motivated Account Executive. The AE will be required to 
bring in new businesses to advertise on the TV and web. Ex-
ceed your goals utilizing the top syndicated programming, 
OU and OSU football, OKC Thunder NBA, OKC’s #1 web 
& mobile sites, and MeTV. Must be organized, with strong 
presentation skills, and a passion for developing new busi-
ness. CLICK HERE to submit your resume and cover letter. 
EOE
    KHNL/KGMB TV – Hawaii News Now (CBS and NBC 
affiliated television stations), the dominant news organization 
and premier multimedia company in Honolulu, Hawaii has 
an immediate opening for a Senior Level Sales and 
Marketing Executive. The ideal candidate should have a 
proven track record of successfully achieving Transactional, 
New Direct Business, and Digital goals. A minimum of 3 
years broadcast sales experience required. CLICK HERE 
for info or to apply now – Job ID #2016-6121.  No calls 
please!.  EOE.
    E.W. Scripps seeks a qualified, dynamic, driven leader 
to join our market leading team. We are currently seeking 
a high-energy, multi-tasking Local 
Sales Manager to join our sales 
team at KMGH-TV in Denver. The 
LSM is responsible for leading and 
motivating the local sales team, and 
negotiating agency and local direct 
business. The LSM will also assist 
the Director of Sales in training, 
development and motivation of local sales team Minimum 
3-5 years media sales experience, management experience 
strongly preferred Apply at www.scripps.com, job #12408. 
EOE.

Send your jobs ads to:  ads@spotsndots.com 
1/5/2017

Boss: Who said that just 
because I tried to kiss you at 
last month’s Christmas party, 
you could neglect to do your 

work around here?
Secretary: My lawyer.

Anonymous

https://careers-raycommedia.icims.com/jobs/6243/local-sales-manager/job?mobile=false&width=710&height=500&bga=true&needsRedirect=false&jan1offset=-300&jun1offset=-240
http://careers.hearsttelevision.com/ShowJob/Id/1064051/Account-Executive/
https://careers-raycommedia.icims.com/jobs/intro?hashed=-435772224&mobile=false&width=710&height=500&bga=true&needsRedirect=false&jan1offset=-300&jun1offset=-240
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STAY-AT-HOME MOMS WATCH MORE
  Stay-at-home moms aren’t just watching their kids—
they’re also watching more television, at least in 
comparison to women their age who are working.
    Of course, that’s logical and could be expected but 
Nielsen has quantified the difference in its third quarter Total 
Audience Report, where it estimates there are 25.1 million 
women between the ages of 18-49 who have one or more 
kids under the age of 12.  About three-quarters of them are 
working with the older part of the demo more likely to work 
than the younger half.  (77% of the 35-49s 
work while 71% of the 18-34s have jobs).
Although the households with working 
moms are generally more affluent 
and more likely to live in high-tech 
homes, they only average 28:49 of TV 
viewing weekly, while stay-at-home 
moms averaged 36 hours and 26 
minutes of viewing in a typical week. 
     In total viewing, adults averaged 4:06 
viewing of daily live TV during last year’s 
third quarter.  That’s one minute less than 
had been viewed in the same quarter 
of 2015—a surprising result considering the Olympics ran 
in the quarter in 2016 and would have been expected to 
increase viewing.

MOBILE DATA USAGE TO SOAR
   People love their smartphones and other mobile devices 
that connect wirelessly to the Internet—and that means 
they’re piling up data usage. Juniper Research projects 
that by 2021 average smartphone cellular data usage will 
reach 5GB per month. That’s more than double the 2GB per 
month projected for 2017. One way to relieve the demand 
on cellular networks is to offload traffic to Wi-Fi hotspots. 
That saves consumers money and eases spectrum needs 
for wireless providers, so Juniper says over 60% of global 
mobile data traffic will be offloaded to Wi-Fi networks in 2017. 
Even so, the demand on wireless networks is staggering. 
    Data from Nielsen shows that many consumers are 
paying dearly for their wireless cravings. Digital video is a 
huge data allocation user, so we can assume that the rise 
of mobile streaming is a big factor. In the second quarter 
of 2016, 6.6% of Android consumers were faced with 
overage charges. In response, people aren’t reducing their 
smartphone usage, but they are increasingly turning to 
Wi-Fi networks to save on costs—and some are shopping 
for carriers offering a better deal. As has been noted in 
numerous studies, U.S Hispanics are extremely devoted 
users of smartphones for communications, information and 
entertainment. But the Nielsen data shows that Hispanics 
also tend to be the most satisfied with their wireless 
carriers—perhaps because they’ve shopped around for a 
package that meets their needs. Hispanics top the chart for 
monthly cellular data usage—at 3,805 MBs per month—but 
are also the heaviest users of more cost-effective Wi-Fi 
data—at 10,098 MBs.

Comments on a story?  Send to: editor@spotsndots.com

AVAILS
    Comcast Spotlight, the advertising sales division of 
Comcast Cable, seeks a Local Sales Manager for its sales 
operation in Falls Church, VA (Washington metro).  The 
LSM is responsible for managing the operation for small 
advertisers to have the opportunity to reach customers 
in their retail trading areas.  The LSM also oversees the 
hiring, training, evaluating and assisting of a motivated staff 
to carry out marketing functions.  CLICK HERE for more 
details on this position or to apply now.  EOE.
 WJZY & WMYT, FOX owned duopoly in Charlotte, 

NC is looking for an Account Execu-
tive.  The AE is responsible for grow-
ing transactional list, developing new 
business & selling digital products by 
maximizing opportunities.  Must devel-
op & maintain relationships with clients.  
Must be detail oriented, with excellent 
oral & written communications skills 
required.  Prior experience with Wide-
Orbit preferred. The ideal candidate 
will be a sales professional with a mini-
mum 4 years media sales experience.  

CLICK HERE for more info or to apply now.  EOE/M/F/V/D

CBS DEALS WITH HULU
    The Wall Street Journal is reporting CBS and Hulu 
are making a deal to license the broadcast network and 
some cable channels for Hulu’s upcoming live-streaming 
service.  CBS is expected to get $3 per subscriber per 
month initially, with increases built into the deal that could 
take it to more than $4 monthly.  The deal also includes 
the CBS Sports Network and Pop, with an option for 
Hulu to add the CW and Smithsonian Channel in the 
future.  Hulu will not get full current seasons of CBS shows 
which will continue as exclusive to CBS All Access. 
 
TUESDAY NIELSEN RATINGS
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Q: Why doesn’t Toledo 
have a professional 

football team?  
 

A: Because then 
Cleveland would  

want one. 

Jokes4us.com
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