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GENERATION DEVOTED TO STREAMING VIDEO
    When it comes to TV and video content, Millennials refuse 
to be tied down—with cable cords, telephone wires, or any 
other conventional delivery “pipe.” According to GfK MRI’s 
Survey of the American Consumer, Millennials (ages 18-
34) account for 43% of the “cordless” population—those 
who have never had cable, satellite or fiber optic TV service 
and those who once had it but have “cut the cord.” That is 
by far the largest generational subsection of the cord-free 
group. Almost one-third (30%) of all U.S. Millennials are 
cordless, compared to just 16% of Boomers.
    While they don’t have a traditional pay-TV 
subscription, those untethered Millennials are 
still avid viewers of television and other video. 
The GfK MRI survey says they turn to streaming 
for TV and video, spending two-thirds (65%) of 
their viewing time streaming via a TV set or other 
device. That is almost double the proportion for 
cordless Boomers (36%), who instead spend 
the majority (56%) of their viewing time watching 
live TV via an over-the-air antenna.
    GfK MRI also found that, compared to all Millennials, 
those who have cut the cord (they once had pay-TV, but 
cancelled) are more likely to use some key streaming 
entities. Their favorites for streaming video are fairly 
standard—YouTube, Netflix, Hulu and Amazon Prime; 
but they also over-index for smaller entities like Crunchy 
Roll, Twitch and the Adult Swim App.
   Cordless Millennials place a premium on being 
independent, preferring to watch TV or video whenever 
and wherever they want. They don’t differentiate on the 
basis of where content was developed and are most likely 
to define “TV” as anything they can watch on any device—a 
TV, laptop, smartphone or tablet. And when they sit down 
to watch TV or video, they are most likely to go to a specific 
show on a streaming service—with one-third (34%) of cord-
free Millennials citing this as their default viewing strategy. 
Obviously, having one of those default viewing shows is 
a strong selling point for a content provider, regardless of 
how it is delivered.
     As far as advertising is concerned, 
GfK MRI’s study  shows that Millennials 
are hard to reach because they are 44 
times more likely to be cord-free than 
the average U.S. consumer Cordless 
Millennials also do not use much media 
except for Internet—they are heavy 
streamers, heavy binge viewers, but 
light on traditional linear TV watching.
  The findings from GfK MRI’s Cord 
Evolution research are based on 
around 25,000 respondents in 
GfK MRI’s Survey of the American 
Consumer.

ADVERTISER NEWS
   Despite the huge problems it (and its dealers) had in 
the U.S. last year because of the emissions scandal, 
Volkswagen surpassed Toyota and became the number 
one automaker worldwide, ending Toyota’s four-year run at 
the top.  VW sold 10.3 million vehicles while Toyota and its 
sub-brands including Lexus sold 10.18 million……Ford will 
offer owners of older vehicles a SmartLink device that can 
bring connectivity including 4G wi-fi to 2010-2016 Fords, 
Lincolns, and even some models of the discontinued 

Mercury brand……What to do if you’re a 
major multi-national package goods company 
with slow growth?  For the CEO of Colgate-
Palmolive the answer is to increase advertising 
both in absolute dollars and percentage of 
sales.  The company reported just a 1.5% 
organic (excluding acquisition and divestitures) 
growth rate in the fourth quarter but is now 
targeting organic growth of 4-7% for this year.  
“We are not going to reduce our investments 
in advertising to deliver a quarterly number,” 

CEO Ian Cook said……Sherwin-Williams reported strong 
performance from its paint stores group, with net sales up 
9.8% in the fourth quarter and 8.1% for the full year.  94 
new stores were added during the year bringing the total 
to 4,180.  The company is still trying to acquire Valspar 
but says it now expects it will need to make a divesture to 
gain Federal Trade Commission approval……Speaking 
of attempted acquisitions, in the seemingly never-ending 
Walgreens/Rite Aid deal, the New York Post is now 
reporting Cerberus Capital Management has emerged 
as a possible “white knight” to buy the 800+ Rite Aid stores 
if the FTC has too many concerns about Fred’s ability to 
make that big an acquisition.  Cerberus had previously 
made a bid for the stores which had been rejected by 
Walgreens due to concerns the FTC would not approve a 
private equity buyer.  Cerberus currently has investments 
in Albertson’s and Supervalu and a decade ago owned 
Chrysler……(continued on page three)

MILLENNIALS DOMINATE ‘CORDLESS’ HOMES
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NETWORK NEWS
  Tom Llamas will now anchor both telecasts of ABC’s 
weekend editions of World News Tonight. Cecilia Vega, 
who shared those duties with Llamas, will become senior 
White House correspondent. Jonathan Karl was named 
Chief Washington correspondent and Chief White House 
correspondent……Fox has ordered a new show loosely 
based on the film Behind Enemy Lines. Described as a 
“distinctly patriotic series”, the hour-long drama will follow 
soldiers on the ground, and the officers and service men 
and women on a nearby aircraft carrier. The pilot will be 
written by Nikki Toscano, a producer for 
the upcoming series 24: Legacy……In 
conjunction with 24: Legacy’s premiere 
this Sunday following the Super Bowl, 
Fox is bringing the trademark 24 ticking-
clock sound effect to Amazon’s voice-
activated Echo devices. Starting this 
week, Amazon Echo users will be able 
to select the action-drama signature 
effect as a personalized alarm tone for 
Alexa……A new hour-long pilot called 
The Gospel of Kevin has been ordered 
at ABC. The pilot is about a down-on-his-luck man who is 
tasked by God with a mission to save the world.…NBC has 
ordered a new medical drama from former Law & Order: 
SVU showrunner Warren Leight and executive producer 
Paul Haggis. Salvation is described as a “real-time event” 
medical drama that follows the doctors and nurses of an 
understaffed Brooklyn hospital that becomes the borough’s 
last viable trauma center after a catastrophic hurricane strikes. 
Salvation is the fourth drama ordered by NBC so far……An 
upcoming episode of Law & Order: SVU on NBC will feature 
a story that follows along with the real-life story of former Fox 
News CEO Roger Ailes and the sexual harassment suit filed 
by former Fox News host Gretchen Carlson. Characters in 
the SVU episode include a “controlling” news network head, 
a female anchor with a dark secret, and an ambitious young 
up-and-coming reporter.…Somewhere Between, a new 
thriller-drama series with a supernatural twist, has been 
given a straight-to-series order from ABC for a 10-episode 
run this summer. Paula Patton has been cast as the lead 
and co-creator Stephen Tolkin is writing the script……CBS 
has ordered an untitled drama about the Navy Seals from 
former Justified executive producers Ben Cavell, Sarah 
Timbermen and Carl Beverly as well as Shameless and 
Animal Kingdom executive producer Chris Chulack.

ACCOUNT ACTIONS
   Fox Sports has named independent Wieden + Kennedy, 
New York, as its creative agency of record. That’s a big deal 
because W+K had worked with ESPN for more than two de-
cades. Fox Sports has not previously had an official AOR, but 
worked with Pereira & O’Dell……HSBC has picked Publi-
cis Groupe’s Saatchi & Saatchi, London, to be the bank’s 
lead creative agency worldwide. The incumbent had been 
WPP’s JWT……For-profit Strayer University has named 
independent Erwin Penland, Greenville, SC, as its AOR……
MediaPost reports that RPM Advertising, Chicago, was 
named agency of record for Fields Auto Group, which owns 
41 luxury car dealerships in Illinois, Florida, Wisconsin and 
North Carolina.
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You know you’re ugly when 
it comes time to take a group 

picture and they hand you 
the camera.

Anonymous

AVAILS
    Account Executive: KTVU/KTVU+ (SF Bay Area) seeks 
an AE to maintain & improve existing client list & generate 
new business on our FOX stations/websites.  Involves 
local travel to call on regular and 
prospective clients. Bachelors’ 
Degree plus 4 years major market 
experience in transactional & online 
advertising is required.   Must have a 
valid CA driver’s license with a good driving record.  EOE/
M/F/Disabled/Veteran   Qualified candidates should submit 

their resume and cover letter via the 
on-line process at www.ktvu.com
    Waterman Broadcasting Company 
seeks a Digital Sales Specialist. This 
person is responsible for all aspects 
of the Waterman Broadcasting Digital 
sales effort, including but is not limited 
to Waterman legacy websites, mobile 
and social media. This individual would 
work closely with the current Television 
staff of 13 Local and Regional Account 
Executives and Sales management 

staff. The Digital Sales Specialist should exhibit superior 
time management skills and should be completely self-
motivated.  More details HERE. Send cover letter/resume 
to laura.tourt@water.net. EOE.
      ABC 7 Chicago seeks a motivated self-starter looking to 
overachieve in the role of Account Executive/Multimedia 
Business Development Specialist at one of the strongest 

television stations in the country in the 
3rd largest market. This position requires 
a proven track record of success in 
sales/new business development, 
experience in transactional business 
within advertising agencies as well as 

direct client contact.  Interested candidates should upload a 
cover letter and resume online at www.disneycareers.com, 
requisition ID# 415880BR.  EOE
     Director of Sales: WBRE (NBC) and WYOU (CBS 
through a JSA with Mission Broadcasting), Wilkes-Barre/
Scranton,  and PAhomepage.com seeks a proven sales 
executive who has a track record of achieving new direct 
business, core digital and station revenue budgets. 
Proficiency with audience extension, inventory control, 
revenue forecasting and budgeting, account strategy and 
product development required. The DOS is responsible 
for achieving all assigned budgets. Minimum one year of 
television sales management experience required. CLICK 
HERE for more info or to apply now. EOE.
    ABC6 in Providence, Rhode Island 
is looking for a sales professional with 
sales experience to join this growing 
ABC affiliate as an Account Executive. 
We need an enthusiastic, accountable 
individual to work with local and regional 
clients– at the agency and local levels. This position is a 
great opportunity for someone looking for a move into a top 
60 market. Send resume to cantonio@abc6.com. No phone 
calls please. WLNE-TV / ABC6 is an EOE.

Send jobs to: ads@spotsndots.com   Pricing Options
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AVAILS
  WRGB/WCWN (Schenectady - Albany - Troy, New York) 
seeks an enthusiastic, highly motivated Account Executive. 
We’re looking for someone who can connect with clients 
and help them achieve their business objectives through 
effective TV and digital advertising. The ideal candidate will 
possess excellent communication skills, have an enthusiastic 
and outgoing personality, and a drive to succeed.  Most 
importantly, we are looking for a hard-working salesperson 
who wants to have FUN and make money!  CLICK HERE for 
more info or to apply now. EOE.

  KPRC, the Graham Media owned 
NBC affiliate in Houston, seeks a highly 
capable Station Traffic Specialist 
to their sales team. This position is 
responsible for the gathering and entering 
of copy instructions and materials as 
well as maintaining a materials library. 
This person will also produce daily 
dub lists and weekly purge lists for the 
station, and will communicate with other 
departments to ensure their spots are on 
the log. Good organizational and time 

management skills a must!  Resume to: jobs@kprc.com 
   WSMV-TV Nashville, TN the Meredith Corporation is 
searching for talented Account Executives that know how 
to achieve assigned revenue goals, solicit 
new advertisers and increase their share of 
business. If you are an experienced driven 
self-starter, ready for a move and would 
love to join our team and put satisfied 
advertisers on our station and digital 
properties please visit www.meredith.com/careers for more 
information see requisition JR02928, JR02877 or submit 
your resume directly to: Paul.Scott@wsmv.com  EOE.
 
THIS AND THAT
   Retail Leader reports a new study from Clavis Insight 
found that 41% of respondents in the 18-34 demographic 
say they now use smartphones as their primary shopping 
device, even for fresh food and household products, and 
69% of respondents in that demo use smartphones to do 
some research even while they’re in a bricks-and-mortar 
store.  And the phenomenon isn’t just for Millennials:  28% 
of the 35-54 demo agreed that smartphones are now their 
primary online shopping tool.
    Not surprisingly, Amazon was the most-frequently vis-
ited website by those in the survey at 78%, with Walmart 
runner-up at 42%.  While cost was the number one driver 
of smartphone use, convenience and need were also quot-
ed as significant drivers for online purchasing.

INTERNET-CONNECTED TVs UP TO 74%
   A new report from The Diffusion Group finds that the 
penetration of internet-connected TVs among U.S. broad-
band homes reached 74% by the end of last year, up from 
just 50% three years before.  That places use in the “Late 
Mainstream phase of its trajectory” according to the direc-
tor of research at TDC, who adds the growth is particularly 
good news for Over The Top television services that are 
“particularly well positioned to leverage this utility, which 
permits scale at much lower costs.”

ACA WANTS PAI TO UNBUNDLE
   With Republican Ajit Pai settling into his new role as 
Chairman of the FCC, the American Cable Association 
(ACA) is calling on him to make unbundling of channel deals 
his first priority. Joined by three in dependent programmers—
MAVTV Motorsports Network, One America News 
Network/AWE and RIDE TV—argued that channel bundling 
should take precedence over two other areas that the FCC 
had proposed to address; namely, unconditional “most-
favored nation” (MFN) clauses and unreasonable alternative 
distribution method (ADM) provisions.
     The ACA filing urged the FCC to address 
“the harms” associated with channel 
bundling, calling it “an industry practice 
where large, powerful programmers 
require smaller multichannel video 
programming distributors (MVPD) to clog 
their systems with unpopular channels” 
in order to be able to carry the popular 
channel(s) from the same programmers.

ECONOMIC RATINGS
  Commerce Department numbers found 
consumer spending was up 0.5% last month, the biggest 
increase in spending in a December since 2009.  The increase 
was greater than the 0.3% increase in individual incomes, 
which led to the savings rate falling to 5.4%, the lowest since 
early in 2014.  For the full year, consumer spending was up 
a healthy 3.8% and that was on top on a 3.5% increase in 
2015.  That’s great news for the full economy as consumer 
spending accounts for about two-thirds of U.S. growth.

FIAT CHRYSLER ADDING DEALERSHIPS?
   At the beginning of the decade, all the Detroit 3 carmakers 
went through a round of shedding dealerships, essentially 
firing hundreds of local dealers in efforts to reduce costs.  
Most of the closings were contentious, and a handful of 
them were eventually reinstated.
   Now according to Automotive News, Fiat Chrysler 
is going the other way, with plans of adding as many as 
400 U.S. dealerships to the roughly 2500 stores that now 
sell Chrysler, Jeep, Dodge and Ram vehicles.  Dealers 
have told Automotive News it’s an attempt by FCA to gain 
additional market share, although in some cases new 
stores are being planned within just a few miles of existing 
dealerships.  FCA sales have generally been down for the 
last few months while the overall market is seen as stable.
   “They probably did need to add more stores, but they’re 
about five years too late,” one dealer said.  “The market is 
really tough and getting tougher.”

ADVERTISER NEWS (continued from page one)
    Dollar General opened the first of its DGX concept stores 
in Nashville last week—the store is described as “a focused 
selection of consumable items and instant consumption 
options in a compact format.”  The second store will open 
shortly in Raleigh……We’ve seen reports lately that the ap-
pliance business is strong and Whirlpool’s results bear that 
out.  Net sales in North America for the fourth quarter were 
up 7%, although currency fluctuations brought the profit 
gain down to just a 2.3% increase.  The company is expect-
ing industry unit shipments to go up by 4-6% this year.

Jeff Foxworthy

If your working television 
sits on top of your non-
working television, you 

might be a redneck.
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