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FORECAST: SPENDING TO BE NEARLY $63B IN ’19
  One benefit of a national brand has long been the ability to 
market a product using national media. But with media habits 
evolving, more CMOs are looking at local as an option.
  A new report from BIA Advisory Services forecasts national 
brands will spend $62.7 billion to reach local consumers 
this year. That’s a $600 million increase compared to what 
national brands spent locally in 2018. “We expect 
this will rise to $67.5 billion by 2023,” the firm says 
in a new report.
  Put into perspective, BIA says the amount national 
brands will spend on local ads this year will be 
nearly double the $33.1 billion local advertisers 
will spend. And it’s more than the $52.7 million 
that smaller, regional brands will spend.
  A factor in the growth of local spending by national brands is 
to support franchisees. BIA says CMOs realize ad campaigns 
that rely on national ad platforms “often underperform in the 
lift and brand and engagement goals compared to what 
localized advertising can deliver.” So while a network TV buy 
may build awareness, to achieve a sale it helps to have local 
and regionalized ads that tell consumers where the nearest 
franchisee is or alert them to specials and discounts.
  “Of course, the most successful local marketing programs 
are not only about advertising and branding, particularly in 
a growing franchise organization,” says Kandi O’Connor, 
COO of marketing resources company Vya. “As a franchise 
organization grows, it has to be concerned with how to scale 
marketing programs to support franchisees at the local level.”
  BIA’s survey finds more than 60 percent of franchisees plan 
to increase ad spending in 2019 over 2018. The survey also 
shows the typical franchise buys 16 different media channels, 
spending an average of $64,000 per year on marketing. But 
budgets vary widely depending on size. Those with 500 or 
more employees spend an average of $4.7 million per year, 
while those with 100 to 499 spend an average of $253,059.
  Traditional media like TV still gets the biggest portion of 
the budget, capturing 29.4 percent of marketing dollars spent 
locally by franchisees. But the BIA data also shows digital 
(25.7%) and mobile (21%) are gaining ground. Plus, social 
media nabs about 12 percent of the dollars spent locally.
  Local franchisees tell BIA that half to three-quarters of their 
ad budget comes from co-op programs, and since national 
brands are pushing — and in some cases, requiring — 
dollars go to digital, it’s likely traditional media will need to 
fight harder for its place on the buy in 2019.
  Traditional media’s inroad may be its digital properties. For 
instance, 55.3 percent of those surveyed said their company 
has used website video to promote their business in the past 
year. Having better return-on-investment (ROI) data will also 
help. BIA reports just 9 percent of those surveyed don’t do 
any sort of analysis to determine ROI for their marketing 
dollars. Another 3.7 percent said they don’t, either — but will 
likely begin to do so soon.
  Download a free copy of the report HERE.

BIA: NATIONAL BRANDS STEP UP LOCAL MARKETING
ADVERTISER NEWS
  Ad Age reports that PepsiCo is buying three 30-second 
ads for Super Bowl LIII, for Pepsi, Doritos and Bubly, 
its newish sparkling water (which is pronounced ‘Bubbly’). 
Goodby, Silverstein & Partners is handling all three ads. 
Goodby did last year’s fun symbiotic Super Bowl ads for two 
PepsiCo brands, Doritos Blaze and Mountain Dew Ice. No 

word yet on what the creative will look like. Super 
Bowl LIII airs Sunday, Feb. 3 on CBS... Sears 
received another possible lifeline yesterday 
when the company’s chairman and largest 
shareholder promised to line up financing to keep 
the department store chain afloat. The reprieve 
followed the company board’s initial rejection 
of Eddie Lampert’s proposal, which sought to 

preserve 425 stores and 50,000 workers. According to lawyers 
close to the matter, one of the main sticking points was that 
the bid didn’t include cash. The revised version now requires 
Lampert to deposit $120 million by 4 PM today through his 
ESL hedge fund... Red Lobster tells Business Insider it 
will no longer advertise on Tucker Carlson’s Fox News 
show following his controversial comments on immigrants 
and women. BI reports that at least 19 brands have stopped 
advertising on the show over the last month... Amazon 
is quietly piloting a program to let brands like Maybelline 
and Folgers pay to send free samples to consumers — all 
based on what the retail giant already knows they’re likely 
to buy, Axios reports. Samples of new products are sent 
to customers selected using machine learning based on 
Amazon’s data about consumer habits, according to recent 
job postings and details listed on its site. Amazon is betting 
the sample strategy is something its biggest competitors 
— Google and Facebook — can’t match... Mondolez 
International, manufacturer of Oreos and other popular 
cookie brands, plans to relocate its headquarters from 
Deerfield, Ill., to the Fulton Market neighborhood in Chicago, 
the Chicago Sun-Times reports. The company plans to 
make the move next year... Kroger and Microsoft are 
joining forces to bring the ease of online shopping to brick-
and-mortar grocery stores, Bloomberg reports. Kroger, 
America’s biggest supermarket chain, has remodeled two 
stores to test out the new features, which include “digital 
shelves” that can show ads and change prices on the fly, 
along with a network of sensors that keep track of products 
and help speed shoppers through the aisles. Kroger could 
eventually roll out the cloud-based system it developed with 
Microsoft in all of its 2,780 supermarkets... Automotive 
News reports that General Motors, after reviewing several 
union proposals to keep an Oshawa, Ontario, assembly 
plant operating beyond 2019, told Unifor yesterday it will not 
reverse its decision to cease production at the plant at the 
end of the year. Vowing to continue fighting GM’s decision 
to close the factory, Unifor Canada President Jerry Dias 
urged Canadian consumers and others to press the U.S. 
automaker to keep the factory open.
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NETWORK NEWS
  Fox is bringing back Paradise Hotel, greenlighting a new 
installment of the reality series to air during the 2019-20 
season. Casting has now opened for the revival, Deadline 
reports. Paradise Hotel follows a group of singles who are 
given the opportunity to check in to an exclusive tropical 
resort – and check out with big money. The original version 
aired on Fox for one season in 2003, with a second season 
running on MyNetwork TV and Fox Reality Channel in 
2008... ABC has slotted recently picked up Bless This 
Mess for midseason in the Tuesday 9:30 PM slot. The 
single-camera comedy, starring Lake 
Bell and Dax Shepard, will debut April 
16. ABC swooped in and picked up Bless 
This Mess to series last month with a 
six-episode order. The show features a 
newlywed couple (Bell, Shepard) who 
make the decision to move from big 
city New York to rural Nebraska. After 
dropping everything (including their 
jobs and overbearing mother-in-law) 
to make the move from skyscrapers 
to farmhouses, they soon realize that 
the simpler life isn’t as easy as they planned... The Good 
Doctor executive producer Daniel Dae Kim is stepping in 
front of the camera on the popular ABC medical drama. The 
former Hawaii Five-O co-star is set for a key recurring role 
on The Good Doctor, playing a brash new chief of surgery at 
St. Bonaventure... The longest-running series on NBC is not 
going away anytime soon. NBC has renewed the daytime 
soap Days of Our Lives for a record 55th season. The show 
continues to be a solid ratings draw. The 53rd season (Sept. 
2017-Sept. 2018) saw a 4 percent increase in total viewers 
(2.55 million vs. 2.45 million in live + 7 per Nielsen) vs. the 
previous season... Two familiar faces are joining the ABC’s 
pilot NYPD Blue, a new iteration of the iconic cop drama. 
Kim Delaney will reprise her role as Det. Diane Russell 
from the original series, while Bill Brochtrup will reprise his 
role as PPA John Irvin. The sequel revolves around Theo, 
the son of Dennis Franz’s Det. Andy Sipowicz character 
from the original series, who tries to earn his detective shield 
and work in the 15th squad while investigating his father’s 
murder... Al Roker will be moving back to the 9 AM time 
slot, nearly three months after NBC canceled Megyn Kelly 
Today. He will be joined by MSNBC anchor Craig Melvin, 
NBC News meteorologist Dylan Dreyer and NBC News 
correspondent Sheinelle Jones. Roker used to host the 
third hour with Tamron Hall before Kelly joined NBC... The 
Cosby Show alum Phylicia Rashad will guest star in an 
upcoming episode of NBC’s This is Us. Rashad will play 
Carol, mother of Beth (Susan Kelechi Watson) in episode 
No. 13, which focuses on Beth’s backstory, Deadline says. 
Rashad joins a roster of previous guest stars on This is 
Us, including Katey Sagal, Sylvester Stallone, Jane 
Kaczmarek, Denis O’Hare, Sam Trammell, Seth Meyers 
and Katie Couric... And Deadline says a permanent 
replacement for Les Moonves may have to wait until CBS 
and Viacom become one company again. The quest to 
find a full-time CEO has lost some of its intensity over the 
holidays as a consensus is emerging among CBS board 
members and power players to take a renewed look into 
melding the media outlet with its former parent company.
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Jimmy Fallon

I read that an Arizona woman 
is accused of sending a man 
more than 159,000 texts after 
they went on one date. When 

asked why she did it, the 
woman was like, ‘Why, did 

he ask about me?’

AVAILS
  DIRECTOR OF SALES: KTVU/KTVU+ (FOX O&O in 
the San Francisco Bay Area) seeks a DOS to develop 
strategy for our sales department with overall responsibility 
for stations’ revenue on local, national, digital and new 
business level. Responsible for the supervision of sales, 
traffic, research and programming departments including 
recruiting, scheduling, training, discipline and evaluations. 
Bachelor’s Degree plus 5 years of TV sales management 
experience required. Please submit resume and cover 
letter online at www.ktvu.com/jobs. EOE/M/F/Disabled/

Veteran. 
  WRCB TV, NBC in scenic Chattanooga, 
Tenn., seeks an experienced Account 
Executive to service established clients 
and develop new business. You must 
have a strong track record of increasing 
station revenue on existing business, 
in addition to developing new business 
in both traditional television and digital 
sales. Minimum of 2 years of broadcast 
television sales required. If you are 
a strong competitor and also a team 

player, we should talk. Submit resumes only to sales@
wrcbtv.com. EOE.
  WMC-TV (NBC) in Memphis, Tenn., seeks a 
Transactional Account Executive. The successful 
candidate will be motivated, detail-oriented and highly 
organized, with a minimum of 3-5 years of media sales 
experience, and experience with advertising agencies 
or national spot TV business. The candidate must also 
have a working knowledge of digital advertising and the 
opportunities that advertising agencies would be interested 
in. Qualified applicants can apply HERE, and be prepared 
to attach your resume and cover letter. No calls, please. 
EOE-M/F/D/V.
  WLWT-TV, the Hearst-owned NBC affiliate in Cincinnati, 
seeks an energetic, passionate, analytical and creative 
National Sales Manager who is up to the challenge of 
setting new records across multiple platforms. The NSM 
will lead, motivate and inspire the national sales team to 
exceed revenue goals and assist the Local Sales Manager 
with local sales when needed. Candidates should have 
the ability to work in a fast-paced environment and handle 
multiple challenges simultaneously, and be excellent in 
broadcast sales negotiation. CLICK HERE to apply. EOE.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  Discovery is continuing its march into the sports world by 
acquiring 71 percent in digital cycling platform Play Sports 
Group. The company has bought the majority stake in the 
multichannel network (MCN), which operates cycling brands 
Global Cycling Network, Global Mountain Bike Network 
and Global Triathlon Network, to expand its growth in live 
sports. It comes on the back of major investment in golf and 
the expansion of its Eurosport brand... Sky has invested 
in video software company Synamedia, whose latest tool 
is an anti-password sharing service for pay-TV companies. 
The Comcast-owned pay-TV operator has taken a stake in 
the business alongside majority shareholder Permira.
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NIELSEN: 26M VIEW NETFLIX’S ‘BIRD BOX’
  Nielsen has offered more data to back up Netflix’s 
assertion that its original movie Bird Box is the streaming 
giant’s biggest movie hit, reporting that nearly 26 million 
U.S. subscribers watched it in its first week.
  Last week, Netflix offered rare data about its programming, 
affirming that 45 million members globally had seen at least 
70 percent of the film during its opening week, best of any of 
its original movies. Netflix last quarter reported 137 million 
members worldwide and 58 million in the U.S.
  Nielsen said the biggest day for the thriller, which stars 
Sandra Bullock, was its eighth day, Dec. 
28. It drew an average minute audience 
of nearly 3.9 million, a testament to the 
film’s social media heat and the dynamic 
of the end-of-the-year holidays.
  Viewership was close to the 4 million 
mark for the first 10 days of release, 
Nielsen said, describing the pattern as 
“extraordinarily consistent.”
  For its first week, Bird Box put up the 
best opening-week numbers of any title 
Nielsen has measured except for the 
second season of Stranger Things, which edged it by less 
than 1 million viewers.

REPORT: NBCU SLASHING EVEN MORE TV ADS
  NBCUniversal tells Axios it’s reducing the amount of ads 
it serves during prime-time even further, and it’s looking 
now at other times throughout the day to do the same.
  NBCUniversal plans to reduce the number of commercial 
breaks in prime-time TV shows by more than 20 percent 
across all of its networks by 2020. Last year it committed to 
a 10 percent reduction in ad breaks.
  The company also says it’s looking to decrease ad breaks 
during additional shows outside of the lucrative prime-time 
slot, like The Today Show or The Ellen DeGeneres Show, 
although it hasn’t committed to a percentage reduction yet.
  It’s also looking to decrease ad loads, or ratio of ads 
to other content, across its networks and time slots. It 
previously committed to a 20 percent reduction in ad load 
across original broadcasts of several dozen series across 
six of its networks.
  Just because a network commits to reducing ads, of 
course, doesn’t mean it always follows through. A Pivotal 
Research analysis of Nielsen data last year found 
generally that TV networks trying to cut back on ads are 
having trouble shedding that ad load. Overall, total U.S. ad 
load rose from 2017 to 2018.

SMALL-BUSINESS CONFIDENCE WEAKENS
  Small-business owners’ confidence in the U.S. economy 
fell for the fourth consecutive month and their outlook on 
business conditions fell to the lowest level since late 2016, 
according to the National Federation of Independent 
Business.
  The Wall Street Journal reports the conservative-leaning 
small-business lobby said its optimism index fell to 104.4 
in December from November’s 104.8 reading. Economists 
had expected a December reading of 103, according to a 
Journal survey. The index had set a high of 108.8 in August, 
breaking a July 1983 record.

HULU SAYS IT NOW HAS 25M SUBSCRIBERS
  Hulu added 8 million subscribers in 2018 to end the fiscal 
year with more than 25 million total subscribers across its 
subscription on-demand and live TV services, Deadline 
reports.
  The company, which will soon be controlled by Disney after 
years of equal ownership shared by majority stakeholders 
Disney, NBCUniversal and Fox, has seen a dramatic 48 
percent year-over-year increase in subscribers.
  In making the announcement, for years an annual ritual 
timed to CES in Las Vegas, Hulu said the figure “catapults” 

it ahead of the nation’s largest cable and 
satellite television providers. Given that 
most of the 25 million are subscribing 
to the main Hulu SVOD offering and 
not the pay-TV bundle, however, that 
comparison doesn’t seem completely 
apples to apples. Hulu also still trails 
Netflix, which leads the streaming pack 
with 137 million global subscribers, 58 
million of them in the U.S.
  The company’s advertising revenue 
increased more than 45 percent to 

a record $1.5 billion last year, and its advertiser base 
grew by 50 percent. Advertisers may well be enticed by 
Hulu’s audience demographics. The median age of a Hulu 
viewer is 32 – nearly 25 years younger than the average 
broadcast TV viewer (56), the company said.

THE ‘NEW’ FOX TAKES SHAPE WITH SEC FILING
  21st Century Fox has filed a registration statement with 
the Securities and Exchange Commission to create 
Fox Corp., the company to be spun off in connection with 
Walt Disney’s acquisition of most of its film and television 
assets.
  “New” Fox will include the company’s branded news, 
sports and entertainment assets: Fox News Channel, 
Fox Business Network, Fox Broadcasting Company, 
Fox Sports, Fox Television Stations Group, and sports 
cable networks FS1, FS2, Fox Deportes and Big Ten 
Network.
  Disney’s planned $71.3 billion acquisition of much of 
Fox is still subject to regulatory approval. The companies 
expect the deal to close in the first half of the year.
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Funny Tweeter

I’ve never learned 
anything from a good 

decision.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


