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POLITICAL AD FAUCET TO REOPEN BY YEAR-END
  Everything came together last year for television: a record-
breaking midterm election season, the Winter Olympics, and 
roaring car sales. In an ebb-and-flow business cycle,  it would 
suggest 2019 is a year to test TV’s mettle. But TVB president 
Steve Lanzano says there’s reason to feel optimistic, albeit 
cautiously so, about the coming months.
  “There are a lot of arrows pointing in different directions,” 
he says. “We had momentum going into 
this year but as we’ve seen over the last 
several years, the core has opened up very 
slow.” The stock market may be the ultimate 
example of arrows pointing both ways, but 
broadly the economic signals have remained positive. Most 
notably, job growth has been strong while wages have risen 
and consumer confidence has held steady.
  For TV the best number was the better-than-expected year-
end auto sales number, which showed 17.3 million vehicles 
were sold last year. Lanzano expects 16.9 million vehicles 
will be sold this year, and while that’s fewer than in 2018 he 
says there are several things working in TV’s favor.
  “We’ve got more SUV launches this year than last year so 
they’re going to have to advertise those,” he says. “And we 
expect you’ll see more incentive to move the sedans off the 
lot. And NADA reported more dealers are moving advertising 
money behind used cars — so it all bodes well for us.”
  Lanzano says core auto ad spending seemed to have 
picked up with pacing improving in October, although he 
cautions it won’t be clear whether that bears out until actual 
Q4 revenue data is released. There are also questions about 
whether some car buyers made a purchase in 2018 to avoid 
possible tariff hikes, which could add $5,000 to $20,000 to 
a sticker price depending on the model. Others may have 
made their move as interest rates creep higher.
  “And then there’s a real question whether the tax refund 
season this year will be as kind as it was before,” Lanzano 
says. The new tax law may’ve put more money into weekly 
paychecks and less in refunds, he says, and that could be a 
blow to the typically strong tax season for car dealers. “It’s 
such a fluid market — but the car market seems to be doing 
well,” Lanzano says.
  And with 4 million vehicles set to come off lease in 2019, 
that could be as much a stimulant as anything.
  The auto category accounts for a quarter of TV revenue, 
but there are plenty of other clients to pitch. “Legal services 
is still one of the strongest categories that keeps growing,” 
Lanzano says. Health insurance is also off to a strong start 
this year, while furniture stores are holding their own.
  Cable and satellite TV companies are also strong spenders 
as they market to current customers to keep them from 
cutting the cord. Retail and banking have been “relatively flat,” 
according to Lanzano, who keeps quick-serve restaurants 
at the top of his “problem child” list. College and university

(Continued on Page 3)

AUTO TRENDS POINT TO SOLID 2019 FOR TELEVISION
ADVERTISER NEWS
  Despite early signs of retail’s best holiday in six years, 
investors were disappointed yesterday by a flurry of sales 
results. Kohl’s, which had a strong 2018 under new CEO 
Michelle Gass and launched partnerships with Amazon 
and Aldi, reported a 1.2 percent increase in holiday sales 
compared to last year. Gass said she was “delighted,” but 
Wall Street wasn’t as Kohl’s lost close to 5 percent... Macy’s 

stock plunged close to 18 percent yesterday, 
its worst day in history, after the company 
reported sluggish sales for November and 
December and trimmed its guidance. The 
company has been shrinking its store sizes, 

adding more discount Backstage locations, and rolling out 
buy online, pickup in store capabilities. But those investments 
fell short as more shoppers gravitated to discount chains like 
TJX and Amazon. The weakness from Macy’s and Kohl’s 
dragged department store peer Nordstrom down 4 percent 
and JCPenney close to 5 percent... Meanwhile, Target’s 
sales rose sharply during the holidays, the company said 
yesterday. The Minneapolis Star Tribune says Target’s 
comparable sales, those at stores open at least a year, 
soared 5.7 percent in November and December, fueling 
what’s likely to be the retailer’s biggest improvement in 
full-year sales since 2005. But even that wasn’t enough for 
investors: Target dropped close to 3 percent as Wall Street 
was discouraged it didn’t raise its guidance and worried 
about its profit margins... Big box rival Costco ticked up 
only slightly, despite reporting that U.S. same-store sales in 
December rose 7.5 percent, while same sales for the total 
company jumped 6.1 percent. The multinational warehouse 
club chain said December net sales were $15.42 billion, an 
increase of 7.8 percent from $14.3 billion in the same period 
last year... Fiat Chrysler has agreed to a settlement worth 
about $800 million to resolve claims from the U.S. Justice 
Department and state of California that it used illegal 
software that produced false results on diesel-emissions 
tests, Reuters reports. But the automaker still faces an 
ongoing criminal probe. The hefty penalty is the latest 
fallout from the U.S. government’s stepped-up enforcement 
of vehicle emissions rules after Volkswagen admitted in 
September 2015 to intentionally evading emissions rules. 
The Fiat Chrysler settlement includes $311 million in total 
civil penalties to U.S. and California regulators, up to $280 
million to resolve claims from diesel owners, and extended 
warranties worth $105 million. It covers 104,000 Fiat Chrysler 
2014-16 Ram 1500 and Jeep Grand Cherokee diesels, the 
Justice Department said... Sears Holdings Corp. Chairman 
Eddie Lampert has made a new takeover bid of more than 
$5 billion for the company, Reuters reports. The offer may 
significantly increase the likelihood the department store will 
be able to stay in business. Lampert’s revised offer will be 
assessed by Sears during a bankruptcy auction on Monday. 
The company will consider whether the bid offers more value 
to creditors than a liquidation.
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NETWORK NEWS
  After scrambling to find a replacement for actor and 
comedian Kevin Hart, the 91st Annual Academy Awards 
on ABC in March will not feature a host for the first time 
since 1989. Hart stepped down as host of the upcoming 
Feb. 24 live telecast after being criticized over past tweets 
and jokes that were homophobic in nature. The broadcast 
will also fill the void left by Hart with skits while relying 
heavily on music... CBS has picked up to pilot the religion-
themed supernatural drama Evil. Written and executive 
produced by Robert and Michelle King, it’s a series 
about the battle between science 
and religion. It focuses on a skeptical 
female clinical psychologist who joins 
a priest-in-training and a blue-collar 
contractor as they investigate supposed 
miracles, demonic possessions, and 
other extraordinary occurrences to 
see if there’s a scientific explanation 
or if something truly supernatural is 
at work... NBC has kicked off its pilot 
season orders with green lights to two 
dramas, Prism and Bluff City Law 
(working title). Written by Daniel Barnz, Prism, inspired 
by Rashomon, the 1950 Japanese period psychological 
thriller, is described as a provocative exploration of a 
murder trial in which every episode is told through the 
perspective of a different key person involved. Bluff City 
Law, written by Dean Georgaris, is a character-driven 
legal drama that follows the lawyers of an elite Memphis 
law firm that specializes in the most controversial 
landmark civil rights cases... ABC will air a special early 
preview of the anticipated dramedy Whiskey Cavalier 
on Oscar Sunday, Feb. 24, ahead of the series premiere 
on Wednesday, Feb. 27. The full episode will be telecast 
at 11:35 PM (ET)/10 PM (PT). This is believed to be the 
first time ABC has showcased a scripted drama series 
behind the Oscars. The series follows the adventures of 
secret agents Will Chase (codename: “Whiskey Cavalier”), 
played by Scott Foley, and Frankie Trowbridge, played 
by Lauren Cohan, as they lead an inter-agency team of 
flawed, funny and heroic spies who periodically save the 
world.

THIS AND THAT
  TVNewsCheck says Sinclair Broadcast will be entering 
the OTT market this month with the launch of Stirr, a 
cluster of local news channels and programming from the 
company’s existing lineup. The offering, which will also 
include channels from third parties, will be available on 
Amazon Fire and Roku, as well as smartphone apps... 
Samsung Electronics will reveal its highly anticipated 
foldable phone during events in London and San Francisco 
on Feb. 20, The Wall Street Journal reports. Sources 
say the company will also show off its 10th anniversary 
line of flagship phones... Mark Rabkin, vice president 
of ads and business platform for Facebook, says the 
social media company is considering some “privacy-safe 
clearinghouse-type solutions” to improve brand safety 
and data transparency, Digiday reports. He also says 
Facebook is placing greater emphasis on story ads for 
Instagram, as well as Messenger and Facebook itself.
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Seth Meyers

The N.Y.P.D. is looking for 
a man who recently broke 

into an Apple store and stole 
$75,000 worth of product. That 
is crazy — why would anyone 

need five iPhone cables?

AVAILS
  THV11 Little Rock (KTHV) a TEGNA Media Company, is 
seeking a Director of Sales. This is a position for a visionary 
leader who is an inspiring, positive, results-oriented and 
confident executive, and who has a track record of recruiting 
and retaining highly successful sales teams resulting in 
building an outstanding and highly performing sales culture. 
Five or more years of proven successful sales management, 
with knowledge of all facets of TV broadcast and digital sales 
and marketing required. CLICK HERE for more info or to 
apply now.

  WLWT-TV, the Hearst-owned NBC 
affiliate in Cincinnati, seeks an 
energetic, passionate, analytical and 
creative National Sales Manager who 
is up to the challenge of setting new 
records across multiple platforms. The 
NSM will lead, motivate and inspire the 
national sales team to exceed revenue 
goals, and will assist the Local Sales 
Manager with local sales when needed. 
Candidates should have the ability 
to work in a fast-paced environment, 

handle multiple challenges simultaneously, and be excellent 
in broadcast sales negotiation. CLICK HERE to apply. EOE.
  DIRECTOR OF SALES: KTVU/KTVU+ (FOX O&O in the 
San Francisco Bay Area) seeks a DOS to develop strategy for 
our sales department with overall responsibility for stations’ 
revenue on local, national, digital and new business level. 
Responsible for the supervision of sales, traffic, research and 
programming departments, including recruiting, scheduling, 
training, discipline and evaluations. Bachelor’s Degree plus 5 
years of TV sales management experience required. Please 
submit resume and cover letter online at www.ktvu.com/jobs. 
EOE/M/F/Disabled/Veteran. 
  WMC-TV (NBC) in Memphis Tenn., seeks a Transactional 
Account Executive. The successful candidate will be 
motivated, detail-oriented and highly organized, with a 
minimum of 3-5 years of media sales experience, and 
experience with advertising agencies or national spot TV 
business. The candidate must also have a working knowledge 
of digital advertising and the opportunities that advertising 
agencies would be interested in. Qualified applicants can 
apply HERE, and be prepared to attach your resume and 
cover letter. No calls, please. EOE-M/F/D/V.
  WRCB TV, NBC in scenic Chattanooga, Tenn., seeks 
an experienced Account Executive to service established 
clients and develop new business. You must have a strong 
track record of increasing station revenue on existing 
business, in addition to developing new business in both 
traditional television and digital sales. Minimum of 2 years 
of broadcast television sales required. If you are a strong 
competitor and also a team player, we should talk. Submit 
resumes only to sales@wrcbtv.com. EOE.

SCRIPPS RENEWS NBC AFFILIATE DEAL
  E.W. Scripps says it’s reached a multi-year affiliate 
agreement with the NBC broadcast network.
  The deal, effective Jan. 1, covers WGBA in Green Bay, 
Wis.; WTMJ in Milwaukee; KJRH in Tulsa, Okla.; WPTV in 
West Palm Beach, Fla.; and KSHB in Kansas City, Mo.
  Terms of the agreement were not disclosed.
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WANT TO REACH GAMERS? TRY MOBILE
  Most people think of gamers as Xbox-obsessed teenagers, 
but it turns out that mobile is by far the more popular place 
to play, eMarketer reports.
  In fact, mobile gamers make up 88.8 percent of digital 
gamers, and span all ages. By the end of 2019, 147.8 
million people in the U.S. will play mobile games, according 
to eMarketer estimates, compared to 91 million digital 
console players. 
  “Once you look beyond the duopoly, some of the biggest 
apps are gaming apps. They’ve traditionally served a 
younger demographic, but games 
now have highly engaged audiences 
across a wide range of ages,“ said 
Yoram Wurmser, principal analyst at 
eMarketer.
  For brand advertisers, the ubiquity of 
gaming offers a massive opportunity.
  According to a July 2018 Jun Group 
survey of 500 mobile users in the U.S., 
49 percent of those surveyed said that 
games have the best ad experiences, 
compared with 24 percent of respondents 
polled who cited social ads.
  Ads in free mobile games often offer some type of in-
game reward, and for Scott Swanson, CEO of Aki 
Technologies, that’s a key part of mobile gaming apps. 
“What we’re seeing is that, similar to TV, people are 
accepting the value exchange of getting something for free 
for watching a video ad.”
  Revenues from mobile gaming apps will grow 12 percent 
by the end of 2019, eMarketer estimates. By the end of 
2020, gaming apps will generate $94 billion — a significant 
figure compared with non-gaming apps: $29.7 billion.

AUTO TRENDS POINT TO SOLID 2019 FOR TV
(Continued from Page 1)
advertising has also trended weaker, while the telecom 
category continues to bounce up and down.
  Even as some categories weaken, others appear. 
Lanzano says stations in several states have benefited by 
the embrace of legalized sports betting. “That could be a 
new category that we didn’t get money from before. It’s a 
limited number of states right now, but that will continue to 
grow and that’s a local not a national category,” he says.
  More bankable is the likelihood that 2020 political ad buys 
will begin flowing by year-end. Not only are there more 
than two-dozen potential Democrats seeking their party’s 
nomination, but President Trump has already raised $106 
million for his re-election bid.
  “When you go into a presidential primary, it’s all about 
momentum and funding,” Lanzano says. “If you’re a 
candidate you have do well in Iowa and New Hampshire, 
otherwise the funding dries up. So I think we’re going to 
start seeing in the fourth quarter some presidential primary 
dollars come in earnest.”
  The 2020 political calendar also benefits some stations 
in Q4 with the Iowa Caucus set for Feb. 3 followed by 
the New Hampshire primary. Then California’s moved-up 
primary will be March 3.
  “You’re going to see money in the fourth quarter, no 
question,” Lanzano predicts.

NEXSTAR, COMSCORE IN LOCAL RATINGS DEAL
  Giant station group Nexstar has signed a multi-year 
agreement with Comscore, Broadcasting & Cable 
reports.
  Under the deal, Comscore will provide measurement and 
ad sales currency for all Nexstar markets, including the 
stations recently acquired from Media General.
  Comscore also recently announced a deal to provide local 
measurement for E.W. Scripps stations and one with Gray 
Television calling for Comscore to be used exclusively in 
80 of its 91 markets.

  As part of the agreement, Comscore 
will be delivering a new local cross-
platform currency that will provide 
audience insights across local linear 
TV, mobile, desktop and over-the-top.
  Nexstar will be one of the first 
broadcasters to deploy Comscore’s 
advanced cross-platform data attribution 
and audience measurement across its 
broadcast and digital platforms.
  Comscore will also be expanding its 
over-the-air survey. This expansion will 

provide the industry with more representative, actionable 
and competitive insights into local OTA and OTT viewing 
behaviors.
  Nexstar is in the process of acquiring Tribune Media, 
which would further expand its footprint.
  Comscore last year completed a re-audit of its books after 
account issues were discovered. The re-audit cost the 
company millions and resulted in management turnover 
and the delay in introducing cross-platform products that 
would help it compete with market leader Nielsen.
  Nielsen, meanwhile, is under pressure from a large 
shareholder and is in the process of a strategic review that 
could lead to all or parts of the company being sold.
  It’s also at an impasse with one of its largest clients, CBS. 
CBS cited local measurement as one area where it thought 
Nielsen was “particularly challenged.”
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Funny Tweeter

Ironically, it’s my humility 
that makes me so much 

better than everyone else.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY


