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MARKETERS SET TO GIVE VIEWERS SAFE SPACE
  More brands are capturing headlines by tangling with 
political and social issues in their advertising campaigns. 
A new poll suggests, however, that most Americans would 
rather they don’t try the same thing during the Super Bowl. 
And viewers are likely to get what they want.
  Two-thirds of consumers call the Super Bowl an inappropriate 
place for advertisers to make political statements, according 
to the poll, conducted online this month 
by Morning Consult for The Wall Street 
Journal’s CMO Today.
  “The Super Bowl is definitely the wrong 
place to make a statement,” said Michael 
Ramlet, chief executive at Morning 
Consult, a survey research technology 
company.
  Baby boomers in the poll disapproved of 
political Super Bowl advertisements more, 
at 77 percent, than younger cohorts such as millennials 
(55%) and Generation Z, defined as those 18-21 (43%). 
But the appetite for big-game politics was smaller than one 
might expect among young people, who often say they 
want brands to take positions on important issues. Only 35 
percent of Gen Z respondents called political Super Bowl 
ads “very” or “somewhat” appropriate.
  “The biggest disconnect between the general public and 
agencies and companies is this idea that you have to take 
stands to win Gen Z or millennials,” Ramlet said. “That’s not 
what the data shows.”
  The desire for a politics-free Super Bowl is slightly stronger 
than general consumer preference (60%) that brands “stick 
to what they do and not get involved in cultural or political 
matters,” according to Morning Consult polling last July.
  But it may matter more, because marketers during the rest 
of the year can target their issue-related advertising toward 
sympathetic demographics. On Super Bowl Sunday, they’ll 
reach as close to everyone as advertising gets. The 103.4 
million viewers who watched in 2018 was a disappointing 
number by Super Bowl standards but still by far the biggest 
television audience all year.
  Brands should resist the temptation to take on a hot-button 
issue in the Super Bowl as a way to stand out, said Aimee 
Drolet, professor of marketing and behavioral decision 
making at the UCLA’s Anderson School of Management. 
“It’s generally not the best venue for doing that because the 
audience is so broad, so invariably you’re going to piss off 
half the people,” she said.
  The Super Bowl has featured political ads before, but 
marketers haven’t shown any inclination to charge into hard-
core politics or social controversies during next month’s 
game. Procter & Gamble brand Gillette could have 
pushed the envelope by bringing this week’s controversial 
#MeToo-themed spot “We Believe” to the Super Bowl, but 
a spokeswoman said the brand has no plans to advertise in 
the Super Bowl this year.

CONSUMERS SAY POLITICS, SUPER BOWL DON’T MIX
ADVERTISER NEWS
  Sears Holdings Corp. Chairman Eddie Lampert prevailed 
in a bankruptcy auction for the U.S. department store chain 
with an improved takeover bid of roughly $5.2 billion, allowing 
the 126-year-old retailer to keep its doors open, Reuters 
reports. Lampert’s bid, boosted from an earlier $5 billion 
offer, prevailed after weeks of back-and-forth deliberations 
that culminated in a days-long bankruptcy auction held 

behind closed doors. The billionaire’s 
proposal, made through his hedge fund 
ESL Investments, will save up to 45,000 
jobs and keep 425 stores open across the 
nation... Kraft Heinz’s nut brand Planters 
will air its second ever Super Bowl ad, Ad 
Age reports. The 30-second spot will run in 
the second quarter of the game and feature 
the Mr. Peanut spokesman character 
and an unnamed celebrity. The tagline is 

“always there in crunch time,” and it appears Motley Crue 
is working on the music for the spot. VaynerMedia, a Super 
Bowl newbie, is handling creative for Planters. Vayner will 
also be handling a Budweiser Super Bowl spot... In a rare 
buy for a beauty brand, Procter & Gamble’s Olay will make 
its first Super Bowl appearance. 
While nearly half of NFL viewers 
are female, just a quarter of the ads 
aired during football games feature 
women in leading roles, says 
Stephanie Robertson, director 
of North American skincare for 
P&G... Some signs of retail struggle 
yesterday: Macy’s shares plunged 
after the department store chain 
slashed its full-year profit and sales 
forecast on the back of an anemic 
holiday season. Kohl’s reported 
similarly muted comparable sales 
growth for the holidays, sending its 
shares down. Target also fell, even 
after the retailer posted relatively 
strong holiday sales growth of 
nearly 6 percent. And Nordstrom 
saw its share price fall more than 7 
percent after the retailer adjusted its expected fiscal year’s 
earnings to the lower end of the guidance it had previously 
given... Despite a government shutdown, Hyundai and Kia 
are moving ahead with a recall of about 168,000 vehicles 
to fix a fuel pipe problem that can cause engine fires. The 
problem stems from improper repairs during previous recalls 
for engine failures. The affiliated Korean automakers have 
been dogged by fire and engine failure complaints. They’re 
both under investigation by the U.S. National Highway 
Traffic Safety Administration, which has been trying to 
figure out whether initial recalls covered enough vehicles. 
But the agency is mostly closed due to the shutdown.
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NETWORK NEWS
  Just a week in to Season 2, NBC has renewed top-rated 
alternative series Ellen’s Game of Games for a third 
season. No word yet on the number of episodes. The 
renewal for the Ellen DeGeneres-hosted game show comes 
amid strong ratings. Ellen’s Game of Games returned to the 
NBC schedule on Jan. 8 as the night’s No. 1 entertainment 
program in the key adult 18-49 demo. The one-hour game 
show includes supersized versions of the most popular 
games from her daytime talk show, The Ellen DeGeneres 
Show... NBC is losing one of its most popular broadcasters. 
Forty years after he joined the network, 
Bob Costas confirmed yesterday that 
he’ll no longer work there. “It’s all settled 
quietly and happily for all concerned,” 
Costas told The New York Post, which 
confirmed the news with the network. The 
broadcaster also told the paper that he 
will continue to work for MLB Network. 
Word first surfaced in the summer that 
Costas — who joined NBC in 1979 — 
was mulling an exit.

COX, NIELSEN REACH MULTI-YEAR DEAL
  Nielsen and Cox Media Group say they’ve reached a multi-
year renewal agreement for TV and audio measurement, 
with the pact covering all Cox Media Group’s local television 
and radio stations as well as CoxReps and Videa.
  “We are pleased to continue our relationship with Nielsen as 
an integral part of our business,” Kim Guthrie, the president 
of Cox Media Group, said in a news release. “By partnering 
together, we combine our unique business knowledge with 
Nielsen’s suite of data, products and insights, to build solutions 
that maximize advertising results for our customers.”
  The companies say Cox stations will keep using Nielsen 
data to demonstrate value to advertisers. Last year, Nielsen 
began delivering 12 months of electronic measurement 
across all local markets. It says its new methodology, RPD+, 
uses Return Path Data from various providers across 137 
markets, 15,000 newly installed local household meters, and 
750 in-market National People Meter (NPM) households. 
Nielsen says the changes will provide more stable ratings, 
more frequent measurement, and greatly reduced reporting 
of zero ratings.

WSJ: TRIBUNE STILL INTERESTED IN GANNETT
  In the weeks before Gannett became the target of a takeover 
bid by a hedge fund-backed media group, the company was 
reportedly approached by Tribune Publishing about reviving 
merger talks between the newspaper publishers, which had 
fallen apart in acrimony two years earlier, according to people 
familiar with the matter.
  Gannett officials at the time weren’t receptive to engaging in 
discussions with the Chicago Tribune publisher, the people 
said. But according to The Wall Street Journal, Tribune 
remains interested — and Gannett’s board is likely to revisit 
the issue in light of the takeover approach the USA Today 
publisher received this week from MNG Enterprises.
  Gannett is the latest newspaper company to draw takeover 
interest after years of consolidation across the industry 
sparked by declines in print circulation and advertising 
revenue.

1/17/2019

Ron White

If your drug only gets results 
when “combined with diet 

and exercise,” you’ve failed 
as a drug maker.

AVAILS
  DIRECTOR OF SALES: KTVU/KTVU+ (FOX O&O in 
the San Francisco Bay Area) seeks a DOS to develop 
strategy for our sales department with overall responsibility 
for stations’ revenue on local, national, digital and new 
business level. Responsible for the supervision of sales, 
traffic, research and programming departments including 
recruiting, scheduling, training, discipline and evaluations. 
Bachelor’s Degree plus 5 years of TV sales management 
experience required. Please submit resume and cover letter 
online at www.ktvu.com/jobs. EOE/M/F/Disabled/Veteran.

  WMC-TV (NBC) in Memphis, Tenn., 
seeks a Transactional Account 
Executive. The successful candidate 
will be motivated, detail-oriented and 
highly organized, with a minimum of 3-5 
years of media sales experience, and 
experience with advertising agencies 
or national spot TV business. The 
candidate must also have a working 
knowledge of digital advertising and the 
opportunities that advertising agencies 
would be interested in. Qualified 

applicants can apply HERE, and be prepared to attach your 
resume and cover letter. No calls, please. EOE-M/F/D/V.
  THV11 Little Rock (KTHV), a TEGNA Media Company, is 
seeking a Director of Sales. This is a position for a visionary 
leader who is an inspiring, positive, results-oriented and 
confident executive with a track record of recruiting and 
retaining highly successful sales teams, resulting in building 
an outstanding and highly performing sales culture. Five or 
more years of proven successful sales management with 
knowledge of all facets of TV broadcast and digital sales 
and marketing required. CLICK HERE for more info or to 
apply now.

See your ad here tomorrow! CLICK HERE for details.

SINCLAIR DEBUTS STREAMING SERVICE STIRR
  In the same week that NBCUniversal placed a big bet on 
ad-supported streaming, Sinclair Broadcast Group has 
launched its long-gestating service Stirr.
  The free, ad-supported offering includes local, location-
based content as well as 20 national networks, including 
Cheddar (finance), Buzzr (game shows), Stadium (sports) 
and CONtv (Comic-Con) and the family-friendly Dove 
Channel. Stirr is launching on iOS and Android devices, 
Amazon FireTV, Apple TV, Roku and via its website.
  Stirr has also developed original channels for movies, 
sports, lifestyle and city content. The streaming service 
plans to add new linear networks each month, growing to 
more than 50 by the end of this year.
  Local channel Stirr City offers 24/7 programming tailored 
to where a viewer lives. Its content mix will include live local 
news, local and regional sports, entertainment and city-
focused lifestyle programming, all of it generated by the 
local Sinclair station.
  Sinclair, in addition to owning or operating more than 190 
local stations across the U.S., has national properties like 
the Tennis Channel and digital assets like streaming news 
channel Circa. The company is also seen as a top bidder 
for Fox’s regional sports networks.

http://www.ktvu.com/jobs
https://careers-raycommedia.icims.com/jobs/9573/transactional-account-executive/job?mobile=false&width=1813&height=500&bga=true&needsRedirect=false&jan1offset=-300&jun1offset=-240
https://www.jobs.net/jobs/tegna/en-us/job/United-States/Director-of-Sales/J3R5WQ6K3X1SVMDJWPZ/
https://www.spotsndots.com/site/forms/online_services/classified_ad/


 The Daily News of TV Sales @ www.spotsndots.com PAGE 3

HOLIDAY SHOPPERS SPEND $126B ONLINE
  U.S. shoppers spent a record $126 billion on online 
shopping during the 2018 holiday season, taking advantage 
of early discounts on Amazon.com and other websites and 
with more people using smartphones to place their orders, 
Adobe Analytics said yesterday.
  Adobe, which collects its data by measuring 80 percent of all 
online transactions from the top 100 U.S. web retailers, said 
the amount was 16.5 percent higher than last year’s total.
  Mobile platforms made up 51 percent of traffic to retail 
websites during the November-December period and were 
responsible for nearly a third of all online 
spending.
  Online shoppers spent $3.7 billion on 
Thanksgiving and $6.2 billion on Black 
Friday. Cyber Monday was the biggest 
U.S. online shopping day ever, with $7.9 
billion spent.
  Top-selling items online were L.O.L. 
Surprise & Fingerlings toys; Take-Two 
Interactive Software video game Red 
Dead Redemption 2; Nintendo’s Switch 
console; streaming devices; and Dell and 
Apple laptops, Adobe said.

ACCOUNT ACTIONS
  Procter & Gamble has realigned its media agency 
assignments, allotting more business to Dentsu Aegis 
Network’s Carat, which now reportedly has more than half 
of the CPG giant’s North America assignment, MediaPost 
reports. The company spent more than $2.7 billion on 
measured media in the U.S. in 2017, according to Kantar 
Media. Omnicom’s Hearts & Science and Publicis Media 
also continue to work on pieces of P&G’s business... Blue 
Diamond Growers apparently went nuts for TBWA/Chiat/
Day LA’s pitch, Ad Age reports, choosing it to lead creative 
duties after a review. The appointment entails creative work 
across the California agricultural cooperative and marketing 
organization’s product portfolio, which includes almonds, 
almond milk and nut-based crackers, the agency says. 
The review was run by Select Resources International. 
Blue Diamond Growers spent an estimated $70 million in 
measured media in the U.S. in 2017 , according to Kantar 
Media.

THIS AND THAT
  Facebook has pledged $300 million to boost the efforts of 
local news teams as part of its drive to repair its reputation 
after various brand crises last year. The project includes a 
$5 million investment in “Bringing Stories Home,” which will 
provide local news outlets with grants to focus on community 
reporting... Digital video ads increase brand awareness, 
especially when customized to platforms and delivered 
during unskippable premium content, report Kantar and 
GroupM. The study analyzed the performance of contextual 
video ads across in-stream short form, catch-up TV, user-
generated content platforms and in-feed video... Verizon 
will offer free Apple Music subscriptions to customers on 
its Beyond Unlimited and Above Unlimited data plans, 
which start at $90 and $100 monthly per line, respectively. 
Customers will be able to either download music or stream it, 
with Wi-Fi and 4G LTE both options for the latter.

TELEVISION CO-VIEWING CLIMBS, STUDY FINDS
  About half of all U.S. TV viewers — and nearly 60 percent of 
young viewers — are “co-viewing” more than three years ago, 
according to a study from GfK MRI reported by MediaPost.
  MRI’s Cord Evolution research says nearly 57 percent of 
the time co-viewing comes with a significant other, 19 percent 
with children, 16 percent with other adult family members, 
and 9 percent with friends.
  Overall, 48 percent of all TV viewing time comes from 
co-viewing. MRI says 55 percent of solo viewers are men. 
Parents are more likely to be co-viewers — 77 percent.

  The big reasons for co-viewing are 
spending time with others, watching the 
same show, and sharing the experience. 
  About half of co-viewing (52%) comes 
via traditional pay TV services; 48 
percent from streaming services. Among 
young viewers, 18-34, 72 percent are 
more likely to choose streaming services 
for co-viewing.
  Co-viewing movies is the top genre to 
watch with significant others, friends and 
adult family members. Children’s TV 

content is tops for co-viewing with kids.
  The MRI study comes from research based on 24,000 in-
person, in-home interviews.

DONE DEALS
  Urban One founder and chairperson Cathy Hughes will 
be inducted into the National Association of Broadcasters 
(NAB) Broadcasting Hall of Fame at the 2019 NAB 
Show. The induction will occur during the Achievement 
in Broadcasting Dinner on Monday, April 8 in Las Vegas. 
Urban One, the largest African-American-owned, diversified 
media corporation in the U.S., owns TV One, a television 
network serving more than 60 million households... Nexstar 
Media Group has extended the contract of President and 
CEO Perry A. Sook through Feb. 28, 2023. Sook also 
serves as the company’s chairman and has held all three 
positions since founding the company in 1996. Nexstar 
posted approximately $2.7 billion in revenue last year.
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Funny Tweeter

I meant to tell a flight 
attendant I needed 

a lavatory, but I said 
“laboratory” instead, and 

that’s how I got strip-
searched at 35,000 feet.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY


