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LINEAR TELEVISION STILL DOMINANT PLATFORM
  BIA is updating its estimates for 2020 political advertising 
spend from $6.55B to $6.58B, the research firm says in a 
news release.
  In 2020, BIA says linear TV will get the largest share of 
political ad dollars in local with TV OTA (i.e., over-the-air 
TV) at $3.07 billion in forecast spending. Nearly another 
billion ($915.4 million) will be spent on cable TV. Digital 
accounts for $1.42 billion of 2020 political ad spending, with 
search and display getting the lion’s share.
  Newer entrants like billionaires Michael 
Bloomberg and Tom Steyer have spent 
hundreds of millions of dollars (and growing) 
in local markets. With the upcoming Iowa 
caucuses, candidates and super PACs are 
spending heavily for visibility.
  Nationally, BIA is forecasting an average 
political spend per person in 2020 of $18.64. 
The top 10 largest television markets do slightly better than 
the national average at $18.81. But there’s a great deal of 
discrepancy in spend per person in the top 10 markets. 
Philadelphia (No. 4) is forecast to receive political ad spend 
of $31.39 per person, while New York City (the largest 
market by population and the second-largest by total 
advertising spend) is forecast to receive political spend of 
$10.73 per person.
  The highest per capita spending will be in battleground 
states in 2020. Markets in Maine, Nevada and Arizona will 
receive the highest spend per capita, with more than $47 in 
spending per person.
  With a Senate race that is expected to be hotly contested, 
two markets in Maine, Portland-Auburn (No. 78) and 
Bangor (No. 155), are at the top of the list with the highest 
spend per pop, both nearing $50 per capita with $49.47 and 
$48.64 respectively. Maine’s third-largest market, Presque 
Isle (No. 205), just missed the list in sixth place.
  Political pundits consider Nevada to be a wild-card state 
in 2020, even though Nevada leans Democratic. Political 
advertising in small market Reno (No. 108) is expected to 
reach $48.60 per person, while in larger market Las Vegas 
(No. 40), political spending per person is $47.47.
  In Arizona, a special election to fill the late John McCain’s 
Senate seat will drive political spending at $48.31 per 
person in Phoenix (No. 13).
  “In some of the smaller markets, one thing to keep an 
eye on is how the huge volume of political advertising 
could crowd out other local advertisers during primary and 
general election seasons,” said Dr. Mark Fratrik, BIA’s chief 
economist. “That may have an impact on advertisers and 
media companies, and we’ll certainly factor that into our 
forecasting as we go through the fall. While other traditional 
media like radio and newspaper won’t see as much of a 
direct boost from political as OTA TV and cable, sellers 
should approach TV and cable advertisers displaced by 
political ads to drive them to their platforms.”

BIA: POLITICAL DRIVING $6.58B IN LOCAL AD DOLLARS
ADVERTISER NEWS
  Pepsi takes a direct shot at Coke in its Super Bowl ad 
starring Missy Elliott and H.E.R. remaking the Rolling 
Stones classic “Paint it Black,” Ad Age reports. The ad 
begins with H.E.R singing the lyric “I see a red door, and 
I want it painted black,” while holding a red can that is 
an obvious reference to Coke. She then busts out of a 
red-colored world into a black-shaded scene... Leslie 
Wexner, founder of L Brands, may step down as the 

retailer’s CEO following significant declines in 
the company share price over the past couple 
of years. The Columbus (Ohio) Dispatch 
says a sale of Victoria’s Secret, which has 
been a drag on L Brands’ performance, is also 
being considered... Cybersecurity firm Gemini 
Advisory has reported that customers’ 
financial information stolen from Wawa is 
being sold on the dark web. According to The 

Associated Press, the data break at the convenience 
store chain has exposed as many as 30 million payment 
records... The FDA has warned Gojo Industries, the 
maker of Purell, to stop claiming its products can prevent 
people from catching the flu and other communicable 
diseases. The agency had a particular issue with the 
brand’s claim that its sanitizer “kills more than 99.99 
percent of the most common germs that may cause illness 
in a healthcare setting, including MRSA,” The New York 
Times reports... The success of shoes made with recycled 
polyester and marine plastic waste has convinced Adidas 
to expand the use of the materials in other product lines, 
Reuters reports. The sportswear giant plans to produce 
15 million to 20 million pairs of shoes using ocean plastic 
this year... Clothing has become a top category on 
Amazon after several years of acquisitions, private-label 
development and expansion of its third-party marketplace. 
Forbes reports apparel was the e-commerce giant’s top-
selling category in 2018, up from fourth place the previous 
year, according to Coresight Research, and Amazon 
is working to expand the category further with efforts to 
attract designer brands... Home Depot has opened an 
800,000-square-foot Dallas distribution center where 
flatbed trucks can drive through and load up on heavy 
items including lumber, roofing materials and pipes, The 
Dallas Morning News reports. The facility, which was 
designed with Home Depot’s professional customers in 
mind, can load up to 75 trucks daily and make deliveries to 
customers within a 75-mile radius of the city, and the home 
improvement retailer has plans for more of the facilities in 
other markets... J. Crew has hired Jan Singer as its new 
CEO, filling a post that has been vacant since November 
2018. Singer previously served as chief executive at 
Victoria’s Secret’s lingerie division, and her resume also 
includes stints at Nike and Spanx. J. Crew’s management 
structure has been shaky since Millard Drexler, its well-
known chief executive, stepped down in 2017.

mailto:sales%40spotsndots.com?subject=


PAGE 2 The Daily News of TV Sales @ www.spotsndots.com 

AVAILS
  WESH 2, the Hearst Television NBC affiliate in Orlando, 
Fla., has an immediate opening for an experienced Sales 
Professional. If you are motivated by great compensation, 
an excellent suite of product offerings, and the tools to be 
successful, look no further. We provide the resources for 
powerful marketing solutions, you provide client focus and 
desire to win. Come join one of the fastest growing markets 
in the country! CLICK HERE for more information or to 
apply now. EOE.
  WAVY-TV 10 and WVBT FOX43 in the Norfolk, Va., 

market seeks a results-driven Account 
Executive. This experienced sales 
professional must have a winning 
attitude and a desire to succeed! 
Responsibilities include managing 
agency business, new business 
generation, client relationship building, 
proposal preparation and presentation 
to a diverse customer base. The position 
requires excellent communication, 
customer service, and time management 
skills. 2 years of media sales experience 

and a Bachelor’s degree preferred. CLICK HERE for more 
info or to apply.  No calls, please. EOE/M/F/V/D.
  KSDK, 5 On Your Side in  St. Louis seeks a Digital 
Sales Manager to develop and execute a winning sales 
strategy that delivers customized customer 
solutions through an integrated suite of 
media platforms. Candidates will have a 
deep knowledge of digital sales, and the 
ability to lead and mentor a team to ensure 
station achieves all digital revenue goals. 
Five years of advertising, media or digital sales experience, 
strong communication skills and the ability to multi-task and 
follow-through projects to completion are required. CLICK 
HERE for more info or to apply now. EOE.
  KIMT-TV, the CBS affiliate for Rochester Minn.; Mason 
City, Iowa; Austin, Minn.; and Albert Lea, Minn., has an 
opening for an advertising sales professional. This 
position will be responsible for developing television and 
digital marketing solutions for new and existing advertisers 
in the market area, including Rochester, Minn., and North 
Iowa. This is a salary plus commission-based position with 
an extensive benefits package, including a generous time-
off plan. A Bachelor’s degree with an emphasis in Business/
Marketing or Communications and previous sales-related 
experience would be helpful. To apply, please visit www.
kimt.com or send cover letter and resume to: hr@kimt.com.  
EOE.

See your ad here tomorrow! CLICK HERE for details.

NO SEASON 2 FOR ‘THE MEL ROBBINS SHOW’
  Sony Pictures Television’s The Mel Robbins Show, an 
inspiration-focused talk show, will end its run after the end 
of its first season. The plan is for production and episode 
delivery to continue through September, the company said.
  The show’s demise runs counter to pickups for fellow talk 
freshmen Tamron Hall (Disney/ABC) and NBC’s Kelly 
Clarkson Show. Drew Barrymore and Nick Cannon are 
also hosting new talk entries that will debut later this year.

NETWORK NEWS
  NBC has given a formal pilot order to Langdon, a 
drama based on Dan Brown’s best-selling thriller novel 
The Lost Symbol, as the network is wrapping up its pilot 
pickups. The project had been on track for a pilot order, 
having scored a big production commitment from NBC last 
summer. Langdon follows the early adventures of famed 
Harvard symbologist Robert Langdon, who must solve a 
series of deadly puzzles to save his kidnapped mentor and 
thwart a chilling global conspiracy... CBS has announced 
the spring premiere dates for two comedies. Man With a 
Plan, starring Matt LeBlanc, will open 
Season 4 in the Thursday 8:30 PM time 
period after Young Sheldon on April 
2. Upcoming comedy Broke debuts 
Thursday at 9:30 PM on same night after 
Mom. Current time period occupants 
The Unicorn and Carol’s Second Act 
will have concluded their first seasons 
(and wait word on potential renewals). 
Broke stars Jaime Camil (Jane the 
Virgin) and Pauley Perrette (NCIS) in a 
comedy about a single suburban mother 
(Perrette) who’s shocked when her estranged sister, her 
sister’s outrageously wealthy, big-hearted, Latin husband 
(Camil), and her husband’s fiercely loyal assistant land on 
her doorstep in need of a place to live after the couple’s 
money dries up. Natasha Leggero, Izzy Diaz and Antonio 
Corbo also star... NBC has renewed its long-running daytime 
drama series Days Of Our Lives for a record 56th season. 
Days Of Our Lives, which aired its 13,755th episode in 2019, 
remains a television institution. The show first premiered 
as a half-hour drama in 1965 and expanded to an hour 10 
years later. The show has garnered 57 Emmys and 350 
nominations... An estimated 9.3 million people tuned in to 
impeachment trial coverage across six networks on Monday, 
according to Nielsen. Impeachment viewership so far has 
ranged from about 11 million viewers on the first day of the 
Senate trial, to a low of 6.7 million on Friday. The figures are 
in the time period when the six networks competed head-to-
head with each other — roughly from 12:45 PM to 3:15 PM 
(ET). Fox News topped all viewers in Monday’s coverage, 
with 3.4 million. CBS News was first among all broadcast 
networks, with 1.5 million viewers, followed by ABC with 1.3 
million, CNN with 1.1 million, MSNBC with 1.08 million and 
NBC with 857,000... Jenny Gago (Southland) is set for 
a recurring role on Fox series Deputy, starring Stephen 
Dorff. Written by Will Beall, Deputy is a cop drama that 
blends the spirit of a classic Western with a modern attitude 
and gritty authenticity. When the Los Angeles County Sheriff 
dies, an arcane rule forged back in the Wild West thrusts the 
most unlikely man into the job: a fifth-generation lawman 
(Dorff) who’s more comfortable taking down bad guys than 
navigating a sea of politics... Kelli Goss (The Ranch) and 
Elizabeth Alderfer (Disjointed) are set as series regulars 
opposite Adhir Kalyan, Parker Young and Dean Norris in 
The United States Of Al, CBS’ multi-camera comedy pilot. 
The United States of Al is about the friendship between 
Riley (Young), a Marine combat veteran struggling to 
readjust to civilian life in Ohio, and Awalmir aka Al (Kalyan), 
the interpreter who served with his unit in Afghanistan and 
has just arrived to start a new life in America.
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Jim Gaffigan

The police, they love 
donuts, right? Which is 

an interesting stereotype. 
Because you know 

who else loves donuts? 
Absolutely everyone.
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MOBILE PRODUCING RESULTS FOR ONLINE SALES
  Retailers are generating 42 percent of their online sales 
from mobile devices such as smartphones, with 65 percent 
saying mobile technology has increased revenue, according 
to a study from messaging software company Quiq.
  Almost three quarters (74%) of retailers said mobile 
technology has made them more accessible to customers, 
while 66 percent said it has led to higher customer satisfaction, 
Retail Dive reports. Other benefits of mobile technology 
include greater efficiency (cited by 62% of retailers) and lower 
customer-service costs (33%). Only 18 percent of retailers 

said mobile technology makes it hard to 
service customers.
  While 62 percent of retailers said they’re 
integrating mobile tech into e-commerce 
and operations, only 14 percent 
described themselves as a “mobile-first 
organization,” the survey found.
  Another 19 percent said they’re in the 
early stages of a mobile strategy. Quiq 
had researcher Sapio to survey more 
than 200 retailers for the study.

U.S. CONSUMER CONFIDENCE JUMPS IN JANUARY
  Consumer confidence in the U.S. grew more than expected 
in January as the outlook around the labor market improved, 
data released this week by The Conference Board showed.
  The Board’s consumer confidence index rose to 131.6 this 
month from 126.5 in December. Economists polled by Dow 
Jones expected consumer confidence to rise to 128.
  Lynn Franco, senior director of economic indicators at The 
Conference Board, said consumers felt more confident about 
their job prospects moving forward, lifting the overall index.
  “Optimism about the labor market should continue to support 
confidence in the short-term and, as a result, consumers 
will continue driving growth and prevent the economy from 
slowing in early 2020,” Franco said in a statement.
  The data released showed 49 percent of consumers think 
U.S. jobs are “plentiful,” up from 46.5 percent. Those saying 
jobs are “hard to get” decreased to 11.6 percent from 13 
percent.
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I want to marry a man 
who is never on time 
so I can refer to him 
as my late husband.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

GLOBAL OTT POISED FOR BIG REVENUE GROWTH
  Revenue generated globally by OTT services is on pace 
to surpass $200 billion by the end of 2023, according to 
new data published by global tech market advisory firm ABI 
Research.
  This represents revenue growth of more than 50 percent 
over 2019, during which OTT companies generated 
$129.4 billion in revenue, 90 percent of which came from 
subscriptions and advertising, according to the research 
company, whose findings were reported by Multichannel 
News.
  The projection culminates a decade 
of growth for the domestic streaming 
business. In 2013, ABI Research said the 
OTT market only generated about $12.2 
billion in revenue.
  Study author Michael Inouye, principal 
analyst at  ABI Research, credits the 
growth to new market entrants like 
Disney+ and Apple TV+, as well as 
“aggressive pricing and packaging, and 
continued expansion of incumbents 
pushing the subscription video on 
demand (SVOD) market to new heights.”
  Growth in the Asia-Pacific region, specifically China, 
is also listed a factor, as is the expansion of new access 
technologies like 5G.
  The study also noted that even with more than 700 million 
OTT SVOD subscriptions in 2019, the pay-TV market, with 
more than 1 billion subscriptions worldwide, is still larger. 
And, while pay-TV growth rates are slower (and declining in 
North America), the overall market is still expanding.

VAB STUDY: TV SPORTS VIEWING ‘PREFERRED’
  Touting higher results for home TV sports viewing versus 
live, in-stadium/arena viewing, VAB says 72 percent of 
sports fans “prefer” sports viewing at home, which compares 
favorably to in-stadium/arena viewing at 19 percent and out-
of-home locations at 8 percent.
  Advertising with TV sports viewing also has better results 
than advertising associated with in-stadium/arena watching, 
the study finds.
  VAB commissioned research firm Dynata to conduct a 
September online survey of 1,023 U.S. adults 18 and older 
who identified as casual, moderate or avid sports fans.
  The study points to some key reasons: TV screens (73%) 
and off-field TV interviews/highlights (68%), and watching 
other sports/events during natural sports breaks (85%).
  Some barriers to live in-stadium/arena watching include 
higher ticket prices (among casual fans), at 84 percent; the 
time spent traveling to games, at 74 percent; less-than-
viewable seating, at 68 percent; and difficulty in following 
sports action (for causal fans), at 52 percent.
  Strong advertising metrics are associated with live TV 
sports viewing.
  The study says that avid sports fans are 24 percent more 
likely to have visited a website for a product they saw 
advertised on TV compared to one seen within a stadium 
or arena, with 40 percent of sports fans more likely to have 
purchased a product advertised while watching sports on TV 
than a product or service seen advertised within a stadium 
or arena.


