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WHO’S WINNING? IT DEPENDS ON WHO YOU ASK
  Consumer adoption of online grocery — led primarily by 
Amazon and Walmart — saw hockey-stick growth last year, 
eMarketer says. As these two Goliaths vie for market control, 
conflicting reports have made it difficult to determine who has 
the momentum, and where consumers prefer to shop.
  Amazon currently holds the largest market share of online 
grocery. The research firm estimates that Amazon’s U.S. 
food and beverage sales amounted to $6.13 billion in 2019, 
or 23.7 percent of total U.S. food and beverage e-commerce 
sales. However, a September 2019 survey 
conducted by The Retail Feedback Group 
found that 37 percent of U.S. digital shoppers 
most recently purchased groceries from 
Walmart, compared with 29 percent who used Amazon.
  But not all consumer data shows the same results. According 
to a survey conducted by CPG analytics firm TABS Analytics 
and Caravan Engine, 36 percent of U.S. internet users said 
they bought groceries online from Amazon in 2019, vs. 29 
percent who shopped at Walmart.
  And while Amazon still held a significant lead in 2019 vs. 
the year prior, the survey also found that the number of 
respondents buying online groceries via Walmart nearly 
doubled from 2018.
  Both surveys were conducted in September 2019, but the 
wording differed slightly. The TABS Analytics survey, which 
favors Amazon, asked respondents where they’ve purchased 
groceries online but didn’t specify a timeframe. This includes 
infrequent online grocery shoppers who might purchase 
packaged food or beverages from Amazon throughout the 
year, but aren’t regular users of Amazon’s grocery services 
like AmazonFresh, Prime Now or Prime Pantry.
  The Retail Feedback Group’s survey, on the other hand, 
asked respondents which grocery service they used most 
recently in the last 30 days. The fact that this question 
resulted in more favorable results for Walmart is indicative of 
the momentum its online grocery business gained in 2019. 
The retail giant has leveraged its brick-and-mortar footprint 
to drive online shopping via click-and-collect options, where 
they’ve made significant investments. According to recent 
reporting from Bloomberg, this option is now available at 
3,000 stores, but it was only offered at about 400 in 2016.
  Amazon and Walmart will continue to lead online grocery 
in 2020, eMarketer says, with both playing to the key 
strengths their competitors don’t have. Walmart seems 
poised to continue leveraging its brick-and-mortar footprint 
and has already generated buzz by unveiling an automated 
warehouse to make its grocery pickup service faster.
  While Walmart might have the momentum right now, Amazon 
will continue playing to its strengths: free, fast shipping with 
fewer price restrictions. The company recently eliminated 
the $14.99 monthly fee for AmazonFresh and now offers the 
service to Prime members at no additional charge. At the 
end of last year, AmazonFresh expanded for the third time, 
making the service available in most major U.S. markets.

AMAZON, WALMART WAGING ONLINE GROCERY BATTLE
ADVERTISER NEWS
  Amazon.com is creating checkout terminals that will link 
credit and debit cards to the handprints of shoppers, The 
Wall Street Journal reports. The technology would allow 
people to pay for purchases by placing their palms on a 
screen instead of having to use their cards or phones... The 
Dallas Morning News reports that J.C. Penney will close 
six stores and a call center in Kansas by the end of April. The 
struggling and debt-laden department store chain posted a 
decline in same-store sales in the nine weeks ending Jan. 

4... Kirkland’s is closing some stores as part 
of a larger streamlining effort to transform its 
business to a more profitable model, Chain 
Store Age reports. The home décor retailer 

said it has further reduced expenses at its corporate office 
and is planning to close 27 stores in early 2020, with the 
potential for further closings later in the year. Kirkland’s 
currently operates 432 stores in 37 states... DoorDash’s 
rapid growth in 2019 allowed it to edge past Grubhub to 
become the leader in digital food delivery, according to data 
from analytics firm Second Measure. DoorDash captured a 
third of all digital food delivery sales in the U.S. market last 
year, Second Measure said. That put it on top of Grubhub, 
which had 32 percent of sales in the category. Uber Eats 
followed with a 20 percent share, and was trailed by 
Postmates, with 10 percent. DoorDash saw its sales grow 
by 143 percent year over year, creating a dramatic shift in the 
landscape from 2018, when Grubhub was the leader, with 
43 percent of the market. Digital food delivery is projected 
to grow into a $467 billion business over the next five years, 
a 31 percent increase, according to Morgan Stanley... The 
board of Best Buy is investigating allegations that CEO 
Corie Barry had an inappropriate romantic relationship with 
a fellow executive who has since left the retailer. According 
to various media reports, the action came after the board 
received an anonymous letter signed “We are Best Buy” 
that claimed to represent “a group of employees.” The letter, 
dated Dec. 7, was also sent to several news organizations. 
The letter writers said Barry should resign or the board 
should fire her. Barry, formerly Best Buy’s chief finance and 
strategic transformation officer, took the reins as CEO in 
June 2019, succeeding Hubert Joly, who transitioned to the 
newly created position of executive chairman. She is the first 
woman ever to serve in the top role at Best Buy and one of 
just seven women to lead a Fortune 500 company... Former 
Walmart CEO David Glass died Jan. 9 after growing the 
retailer’s annual revenues from $16 billion at the beginning 
of his tenure in 1988 to $165 billion in 2000. “Due to his 
authentic humility, we think David Glass may be the most 
under-appreciated CEO in the history of business,” said 
Doug McMillon, the current president and CEO of Walmart. 
“The choices he made and the results of the company reflect 
his wisdom, dedication and servant leadership. We will miss 
him immensely and are eternally grateful.” David Glass was 
84 years old.
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AVAILS
  Marquee Sports Network is the future exclusive 
television home of the Chicago Cubs in partnership with 
Sinclair Broadcast Group. 
The network will be the Chicago 
region’s exclusive network for 
fans to view live Cubs games 
beginning with the 2020 Major 
League Baseball season and will also feature extensive 
pre- and post-game coverage, exclusive Cubs content and 
other local sports programming. Must have 5+ years of on-

air promotions experience with portfolio 
of video content that demonstrates 
creative ability. CLICK HERE for more 
info or to apply now. EOE. Drug-free 
workplace.
  CBS3, KYW-TV and The CW Philly 
57, WPSG-TV- ViacomCBS-owned and 
operated television stations in the No. 4 
television market Philadelphia, have an 
immediate opening for an energetic and 
extremely motivated Multi-Platform 
sales professional. Candidates must 

possess strong presentation and communication skills, 
experience working with advertising agencies, plus proven 
success in new business development. The ideal applicant 
possesses a strong work ethic and thrives in a fast-paced 
and competitive environment. Visit cbsphilly.com/tvjobs 
and apply to be considered. EOE.
  WKRN-TV News 2 in Nashville, Tenn., has an immediate 
opening for a Sales Account Executive. The Sales AE 
generates advertising revenue by meeting with local and 
regional business owners and decision makers, discovering 
their specific company goals and challenges, and then 
creating strategic integrated marketing plans based on 
their individual needs using television, digital and multi-
platform advertising. Minimum one year of experience in 
sales, preferably in media or digital sales, and a Bachelor’s 
degree required. CLICK HERE to apply. EOE.

See your ad here tomorrow! CLICK HERE for details.

GROCERY A HOLIDAY RETAIL SALES PERFORMER
  Among key retail categories, grocery saw the largest gain 
as the National Retail Federation (NRF) reported 4.1 
percent year-over-year growth for 2019 holiday retail sales 
last week.
  NRF says that November/December retail sales totaled 
$730.2 billion, near the top of its projected range of $727.9 
billion to $730.7 billion. The annual percentage increase for 
2019 also came in at the high end of NRF’s forecast of 3.8 
percent to 4.2 percent. Figures exclude automobile dealers, 
gas stations and restaurants.
  At grocery and beverage stores, 2019 holiday sales rose 
2.9 percent from the 2018 November/December period, 
according to NRF, whose numbers are based on U.S. 
Census Bureau data.
  The categories with the next-largest gains were furniture 
and home furnishings (+2.6 year over year), health and 
personal care stores (+1.6%), building materials and 
garden supply stores (+1%) and general merchandise 
stores (+0.4%).

NFL CONFERENCE TITLE GAMES AT 11-YEAR LOW
  The NFL’s conference championship games were sacked 
in the ratings Sunday, falling double digits vs. a year ago to 
their smallest collective audience since 2009.
  CBS’ broadcast of the AFC Championship, a 35-24 win 
by the Kansas City Chiefs over the Tennessee Titans, 
averaged 41.11 million viewers, the smallest for the game 
since 2009. The network had the afternoon window this 
year, and its coverage was down about 7 percent from 
44.08 million for Fox’s afternoon telecast of the NFC title 
game last year, The Hollywood Reporter says.
  In primetime, Fox Sports drew 43.58 
million viewers for the San Francisco 
49ers’ 37-20 victory over the Green 
Bay Packers. Fox Sports’ audience 
figure also includes a simulcast on Fox 
Deportes and streaming, so the Fox 
network-only number will be somewhat 
smaller. The Fox-only figure is likely to 
be on par with 2018’s primetime NFC 
title game, which drew 42.3 million. 
It’s down by at least 19 percent vs. 
CBS’ primetime AFC Championship 
broadcast a year ago.
  Together, the two games averaged 42.35 million viewers, 
down about 14 percent from last year’s average of just 
under 49 million. The last time Championship Sunday 
drew a smaller audience was in 2009, when the two games 
averaged about 39.5 million viewers.

DISH LOSES APOLLO’S NORTHWEST STATIONS
  Dish Network says its subscribers lost access to the 
signal from stations bought by Apollo Global Management 
in 10 markets on Saturday as retransmission consent 
negotiations failed. Apollo acquired the stations from 
Northwest Broadcasting last year.
  According to Broadcasting & Cable, Dish says Apollo was 
seeking to double the payments it gets and that it turned 
down an offer to extend the current deal, with payments, to 
get subscribers through the Super Bowl. The NFL played 
its conference championship games Sunday.
  Dish is also concerned Apollo might also pull the 14 
stations it acquired from Cox Enterprises. It said it signed 
a multi-year agreement with Cox last year and has gotten a 
temporary restraining order that should prevent a blackout.

EMPLOYERS PULL BACK ON POSTING NEW JOBS
  Job openings declined sharply in November, a sign of 
weakening employer demand that could restrain job growth 
in 2020, The Wall Street Journal reports.
  Job openings fell 10.8 percent in November from a year 
earlier to 6.8 million, the Labor Department said last week. 
That marked the sixth straight month of annual declines and 
was the steepest fall since December 2009, when openings 
dropped 18.7 percent from a year earlier.
  Job openings peaked at 7.6 million in November 2018 
and have declined about 800,000 since then. They remain 
elevated compared with pre-2018 years.
  The job market broadly remains in solid shape. Openings 
continued to run higher than the number of unemployed 
workers for the 21st straight month in November, and the 
unemployment rate is at 3.5 percent, a half-century low.
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Conan O’Brien

People say I’m ‘old’ and 
‘out of touch.’ But guess 

who just got his first 
iPod shuffle?

https://sbgtv-openhire.silkroad.com/epostings/index.cfm?fuseaction=app.jobinfo&jobid=14232&source=ONLINE&JobOwner=993951&company_id=17011&version=1&byBusinessUnit=90&bycountry=0&bystate=0&byRegion=&bylocation=NULL&keywords=&byCat=NULL&proximityCountry=&postalCode=&radiusDistance=&isKilometers=&tosearch=yes&city=
http://cbsphilly.com/tvjobs
https://nexstar.wd5.myworkdayjobs.com/en-US/nexstar/job/TN-Nashville/Account-Executive-III--Sales_REQ-1231
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SHOPPERS WANT WHAT RETAILERS DON’T HAVE
  Retailers aren’t keeping pace with customer expectations in 
several key areas.
  That’s according to the enVista 2020 Customer 
Engagement Survey, in which 72 percent of respondents 
indicate personalized assistance from a sales associate is an 
important factor in determining which store to shop, but only 
34 percent of retail respondents say customer identification/
personalization of experience is a top priority for 2020.
  Sixty-six percent of customers are likely to choose a retailer 
if it offers mobile coupons/promotions, but only 51 percent 

of retailers successfully offer them. The 
disconnect is even more pronounced 
in the ability to buy anywhere/ship 
anywhere: 65 percent of customers say 
this is important in deciding where to 
shop, but only 21 percent of retailers 
have implemented a unified commerce 
platform. Self-checkout kiosks is another 
area: 54 percent of customers are likely 
to select a retailer with a self-checkout 
kiosk, but only 21 percent of retailers 
successfully offer them.

NPD: DECEMBER VIDEO GAME SALES FELL 15%
  As expected, sluggish video game sales declined for the 
fifth straight month, falling 15 percent to $2.98 billion from 
$3.5 billion in the previous-year period, according to new 
data from The NPD Group.
  Hardware sales fell 17 percent, to $973 million from $1.17 
billion. Software dropped 13 percent $1.14 billion from $1.31 
billion. Accessories and game cards dropped 14 percent to 
$869 million from $1.01 billion.
  Overall, spending fell 13 percent to $14.6 billion from $16.78 
billion. A dearth of new gaming consoles contributed to 
hardware sales plummeting 22 percent to $3.9 billion from 
$4.43 billion; software dropped 9 percent to $6.6 billion, 
compared to $7.25 billion; and accessories/game cards 
dropped 7 percent to $4.1 billion from $4.4 billion.
  As has been the situation all year, Nintendo Switch was 
the best-selling hardware platform.
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FunnyTweeter.com

If I insult you, I’m either 
flirting or genuinely 
don’t like you. Good 

luck with that.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

ADVERTISERS EMBRACE ADVANCED AD TECH
  Showing how the spend optimism for OTT/connected TV 
and addressable TV has skyrocketed over the past year, 
research from FreeWheel has revealed how advanced TV 
is being used by the majority of advertisers to reach their 
target audiences, Rapid TV News reports.
  The Changing Face of TV Advertising: 2019, 2020 
and Beyond report, a study of more than 300 marketers 
and agencies conducted by FreeWheel and Advertiser 
Perceptions, focused on how advertisers are managing 
TV buying strategies in today’s changing landscape, and 
in particular, how they are approaching 
advanced TV solutions. It found that 
among these solutions, OTT/CTV was 
purchased by two-thirds of advertisers 
over the past month, the highest 
percentage in the sample.
  Addressable TV (household-level 
targeting), streaming full-episode players 
(FEPs) and audience-based linear TV 
were all also used by over half of all 
advertisers and agencies surveyed.
  Spending optimism — defined as the 
percentage increase in spending minus percentage decrease 
— among advertisers surrounding OTT/connected TV and 
addressable TV has increased over the past year, with 
the spending optimism score jumping from 37 to 59, while 
addressable TV jumped from 38 to 54. The survey found 
that agencies were more bullish on their expected spend 
for both OTT/CTV and addressable, suggesting they may 
be faster than marketers to embrace new TV opportunities.
  When it came to extending the reach of traditional TV, 
nearly four-fifths of respondents said they still turn to digital 
video most often to extend the reach of their TV campaigns. 
Advanced TV was also cited by 54 percent of respondents 
as a chosen method for extending reach – with those 
advertisers most likely to turn to addressable TV (69%) and 
OTT/CTV (66%) for reach extension.

FURNITURE RENTING IS NOW OFFICIALLY A THING
  There are a growing number of people whose homes 
are full of items that they don’t own, the Chicago Tribune 
reports.
  Companies like Feather and Fernish are now renting 
furniture to millennials who don’t want to commit to big 
purchases or move heavy furniture — and are willing to pay 
for the convenience. It’s part of a wave of rental culture that 
includes Rent the Runway, focused on women’s designer 
clothing, and even Netflix and Spotify, which let you 
stream from a huge catalog rather than buy individual TV 
show episodes, movies or songs.
  The furniture-rental companies target high-income city 
dwellers who want a $1,100 orange love seat ($46 a month) 
or $980 leather bench ($41 a month) — but only temporarily. 
The furniture itself is a step up from Ikea.
  These startups are in just a handful of coastal cities, with 
few users, but seek to grow. They offer furniture from Crate 
& Barrel, West Elm and smaller brands. Others are renting 
out home goods, too. Rent the Runway recently added 
West Elm pillows and quilts. Ikea is testing a rental service 
in several countries outside the U.S., including Switzerland 
and Belgium.


