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TWO NEW ADVERTISERS MAKE THE 2019 LIST
  Local cable and radio were the media of choice for 2019 
advertisers, according to Media Monitors’ rankings of the 
top 100 advertisers for the year. And once again, GEICO 
was the nation’s top national advertiser, airing 6,900,687 
spots across local cable, broadcast TV and radio.
  For the third year in a row, GEICO aired the most 
spots on broadcast TV with 1,252,212, an increase of 
26.7%. Progressive and McDonald’s rounded out the 
top 3. Together, these advertisers aired 
3,351,867 spots.
    And yet, the category that led the 
list for airing the most number of spots 
was automotive dealer associations. 
Chevrolet (4), Toyota (5), Ford (6), 
Nissan (9) together accounted for 
3,315,998 ads.
 Halfway through 2019, automotive and 
insurance companies increased their 
spending. Besides GEICO, insurers such as Liberty 
Mutual, Progressive and State Farm ranked in the top 
10 in one or more media channels. Dealer associations 
for Chevrolet, Toyota, Ford and Nissan held on to their 
top 10 rankings in broadcast TV.
  But local cable continues to be GEICO’s preferred 
choice. The company ran more spots on cable than in 
any other media – and 535,074 more spots than it did in 
2018, landing it once again at number 1.
 Two categories – insurance and fast food – accounted 
for seven of the top 10 cable advertisers. In addition to 
GEICO, Liberty Mutual, Progressive, and newcomer 
State Farm ranked number 2, number 4, and number 
8, respectively. Meanwhile, Burger King (3), Taco Bell 
(5), and Domino’s (5) led the way for fast casual-quick-
service restaurants.
  Each of the advertisers ranked in the top 10 cable 
advertisers aired more than 1 million spots – with Geico 
airing over 3 million. Together, they ran 16,877,090 ads 
on local cable, more than any 
other medium.
 Advertisers also found a home 
on radio in 2019, where the top 
10 aired a combined 15,199,263 
spots, up 1,829,342 from 2018. 
GEICO was the leader with 
Home Depot at #2. Job site 
Indeed moved up to the number 
3 spot, up from number 4 in 
2018.
  Two new advertisers emerged 
among the top 10. Seriously 
Digital Entertainment smashed 
into 10th place from number 42. 
Sprint also finished the year up 
12 spots to number 8.

2019’S TOP ADVERTISERS: GEICO, & AUTO ASSOCIATIONS 
ADVERTISER NEWS
   Cadbury is experimenting with ads on streaming TV only, 
ditching TV ads in favor of ads on YouTube and Facebook.  
But it looks like that’s only true in the U.K., where Cadbury 
Creme Eggs will be promoted ONLY on streaming ads 
from January to Easter. “We’re not abandoning TV forever, 
but the truth is linear viewing is down and we need to see 
how the brand would perform without TV now so that we 
can work out how we can strike a better balance across a 

fragmented TV space in the future,” said 
Raphael Capitani, brand manager of 
Cadbury Creme Egg.... General Motors 
will revive the Hummer name to sell a new 
family of electric pickups and SUVs and 
will tout the return with a Super Bowl ad 
featuring NBA star LeBron James, two 
people briefed on the matter said on Friday. 
The vehicles will be sold under the GMC 
nameplate.  Automotive News got the 

story from the Wall Street Journal; GM declined to comment. 
But reports say GM is considering selling the battery-
powered truck in existing dealerships under the marketing 
name Hummer by GMC, Bloomberg reported Friday. GM 
also has a large SUV in the works for Hummer. It will be 
produced soon after the pickup truck if the brand relaunch 
proves successful, Bloomberg reported....Walmart has 
rolled out a self-serve portal that enables advertisers to 
directly buy on-site search and sponsored product ads on 
walmart.com through a bid auction-based marketplace. 
The platform is expected to help Walmart better position 
itself against Amazon.com’s planning, forecasting and 
buying tools. Advertisers are promised more transparency 
and control for targeting and measurement. With Walmart, 
advertisers can diversify ad dollars away from Amazon, as 
well as digital’s giants, Google and Facebook. Walmart’s 
big selling point, however, is linking digital ads to its 
massive store base, says retailwire.com
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AVAILS
   Marquee Sports Network, the future exclusive television 
home of the Chicago Cubs in partnership with Sinclair 
Broadcast Group, is looking for a Manager, On-Air 
Promotion and Marketing - 
Chicago. The network will be 
the Chicago-region’s exclusive 
network for fans to view live Cubs 
games beginning with the 2020 
Major League Baseball season and will also feature extensive 
pre and post-game coverage, exclusive Cubs content and 

other local sports programming. Must 
have 5+ years of on-air promotions 
experience with portfolio of video content 
that demonstrates creative ability. CLICK 
HERE for more info or to apply now. 
EOE, Drug Free workplace.
  E.W. Scripps is searching for an Account 
Executive to join the sales team at WGBA 
in Green Bay, Wisconsin. The AE works 
under the direction of the LSM to maintain 
and grow existing business/relationships 
with our key accounts, and to identify and 

pursue ways to increase individual, client and company sales 
growth and retention in our full product portfolio. Bachelor’s 
Degree in related discipline and sales experience generating 
leads, cold calling, and closing business required. CLICK 
HERE for more info or to apply now. EOE.
  WRCB-TV, Chattanooga TN is seeking a Digital Sales 
Manager. The DSM must achieve revenue 
goals, coach, create buy-in, provide training 
and work with local AE’s to sell digital 
advertising. Must demonstrate a successful 
history of developing digital revenues. 
Strong organizational skills, ability to 
execute/complete digital campaigns from 
start to finish, bachelor degree with 3 to 5 years of sales 
management experience preferred. Apply at WRCBtv.com, 
print an application and email it along with a resume to 
sales@wrcbtv.com. E.O.E.
  WJZY/WMYT, Fox 46 in Charlotte, NC is seeking a 
highly motivated Account Executive who will help local 
and regional advertisers achieve their business objectives 
through effective TV and digital advertising. We’re looking 
for someone that can bring together all our resources 
(FOX Network Prime and Sports, My Network TV, Digital 
Sponsorships and Promotions) to achieve a high level of 
results. Candidate must possess an aggressive desire to win 
attitude. A four-year college degree is required, and media 
sales experience is strongly preferred. Please CLICK HERE 
to apply. EOE/M/F/V/D
  CBS3, KYW-TV and The CW Philly 57, WPSG-TV - 
ViacomCBS owned and operated television stations in the 
# 4 television market Philadelphia, have an immediate 
opening for an energetic and extremely motivated Multi-
Platform sales professional. Candidates must possess 
strong presentation and communication skills, experience 
working with advertising agencies, plus proven success in 
new business development. The ideal applicant possesses a 
strong work ethic and thrives in a fast paced and competitive 
environment. Visit cbsphilly.com/tvjobs and apply to be 
considered. EOE.  

NETWORK NEWS
  CBS has given a series commitment to a drama that will 
follow Clarice Starling after the events of The Silence of 
the Lambs, Variety has learned. Titled Clarice, the series 
hails from writers and executive producers Alex Kurtzman 
and Jenny Lumet. Set in 1993, a year after the events of The 
Silence of the Lambs, the show is a deep dive into the untold 
personal story of Starling as she returns to the field to pursue 
serial murderers and sexual predators while navigating the 
high stakes political world of Washington, D.C....Survivor 
will celebrate its upcoming 40th season 
with a one-hour retrospective special 
that looks back at the “greatest moments 
and players,” CBS announced Sunday.  
The special, aptly titled Survivor at 40: 
Greatest Moments and Players, will air 
Feb. 5 at 8 p.m., one week ahead of the 
milestone season premiere.... Fox wants 
you to stay home the day after the Super 
Bowl. As part of its marketing strategy for 
the big game, the network has launched 
a new on-air campaign touting Super 
Monday — a day that everyone should take off and catch 
up on TV (and, specifically in this case, Fox TV shows). The 
Super Monday campaign kicked off with a special promo 
during the NFC divisional playoff game between Seattle and 
Green Bay yesterday. More Super Monday spots will appear 
on Jan. 19, during Fox’s coverage of the NFC championship 
game, during the Super Bowl on Feb. 2, and throughout its 
Super Monday primetime lineup on Feb. 3.... NBC continues 
to get an early jump on pilot season. The network on Sunday 
picked up the drama Debris, a space drama from Fringe alum 
J.H. Wyman. Debris revolves around two agents from two 
different continents — and two different mindsets — who must 
work together to investigate what happens when wreckage 
from a destroyed alien spacecraft has mysterious effects on 
humankind. Wyman will pen the script and executive produce 
alongside Jason Hoffs (Edge of Tomorrow).  The order brings 
Wyman back to television after he served as showrunner on 
fellow sci-fi dramas Fringe and Almost Human. Debris is 
NBC’s second formal pilot order and first drama pickup for the 
2020-21 broadcast season. The network on Friday ordered 
the Kevin Hart-produced comedy Night School and also has 
two straight-to-series comedies already announced for next 
season: a mayoral comedy starring Ted Danson from Tina 
Fey and Young Rock and a newly revealed half-hour based 
on the childhood of Dwayne Johnson... Mark Pedowitz, 
already broadcast’s longest-tenured network president, is 
further solidifying his future with The CW. The executive 
has signed a new contract extension and been promoted to 
chairman and CEO of the network he has called home since 
2011.... Tina Fey and Amy Poehler will be back to host the 
2021 Golden Globes. The pair hosted the shotw in 2013, 
2014 and 2015.  The announcement comes just days after 
a lukewarm reaction to host Ricky Gervais’ turn as host...
Collider.com has posted a list of all the original shows and 
movies confirmed so far for Disney+.  CLICK HERE if you’re 
interested.
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Anonymous

My neighbors still have 
their Christmas wreath 

on the door. I was gonna 
knock to complain, but I 
don’t like confrontation 

so I just stole it. 
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GM SPENDING BIG ON CONNECTED TV
  General Motors is shifting “significant” dollars to advertising 
on connected TV, said Chief Marketing Officer Deborah Wahl. 
“We think there is enormous potential,” Wahl said during an 
interview last week at CES, and reported by Automotive 
News. “Just this year, our [connected TV] budgets have 
increased by 66 percent. It represents a significant portion 
of our overall media investments.”
   Connected TV —  platforms such as Hulu and Roku — 
is expected to lure more than $10 billion in advertising by 
2021, according to an eMarketer forecast. Of course, that 

is still just a fraction of the $70 billion 
TV ad marketplace. But an uptick in 
investments from a giant spender such 
as GM could move the connected TV 
needle more and faster,than expected.
 General Motors ranks as the nation’s 
fifth-largest ad spender at $3.14 billion 
in 2018, according to the latest figures 
from the Ad Age Datacenter. Of that 
total ad spend, 83 percent was spent on 
TV ads.
  Wahl did not say how much the 66 

percent shift amounts to in raw dollars, but she is bullish on 
connected TV’s targeting capabilities.
  “We are seeing that it returns results so quickly,” she 
said, referencing a three-month test performed by Cadillac 
that led to what she described as a “10 percent increase 
in effectiveness. That allows us to re-put those dollars into 
more investments.”

BYOB (BRING YOUR OWN BAG - FOR THE AD MONEY)
  U.S. presidential candidate Michael Bloomberg told 
Reuters he is ready to spend much of his vast fortune 
to oust Republican President Donald Trump from the 
White House in 2020, rejecting criticism from rivals for the 
Democratic nomination that the billionaire is trying to buy the 
U.S. election.
 Ranked by Forbes as the eighth-richest American, 
Bloomberg has flooded U.S. airwaves and social media 
feeds with messages that he stands the best chance to beat 
Trump, spending more on campaign ads since he launched 
his campaign in November than his main Democratic rivals 
have over the last year.
  “Number one priority is to get rid of Donald Trump. I’m 
spending all my money to get rid of Trump,” Bloomberg told 
Reuters aboard his campaign bus on Saturday, during a 
nearly 300-mile drive across Texas, one of the 14 states that 
will vote on Super Tuesday on March 3.
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FunnyTweeter.com

Don’t advertise  
“All You Can Eat” then 

drag me out kicking and 
screaming with fists  

full of shrimp.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY

FROM THE TELEVISION CRITICS ASSN MEETING...
  ViacomCBS-owned streaming services CBS All Access 
and Showtime OTT have reached a collective 10 million 
subscribers, said ViacomCBS chief digital officer and CBS 
Interactive chief exec Marc DeBevoise at the Television 
Critics Assn. Winter press tour. That’s up from 8 million 
at last update. “We’re in a great position to hit our goals 
of 25 million subscribers by 2022,” he said. Attrition is in 
the single digits, similar to that of other premium streaming 
services, said DeBevoise.... Telegdy confirmed at the 
Television Critics Assn. Press tour that the long-running 
daytime drama Days of Our Lives will 
be returning for another season on NBC. 
That follows news in November that 
the entire cast of the series had been 
released from their contracts. Not long 
after that, however, sources told Variety 
that the series was nearing a deal for 
a renewal for Season 56. Days of Our 
Lives, one of the few daytime soap operas 
still on the air, has run for over 13,000 
episodes since its premiere in 1965. 
 
60 MILLION SMART SPEAKERS NOW IN USE
   Smart speaker ownership grew to 24% of the U.S. adult 
population — or about 60 million people — from 21% a 
year earlier, per a December 2019 survey by NPR and 
Edison Research. The study also found that smart speaker 
households contain an average 2.6 devices, up from 2.3 
a year earlier and 1.7 in December 2017, according to 
retaildive.com
  The number of smart speakers in U.S. households climbed 
32% to 157 million in 2019 from a year prior, and by 134% 
from 67 million in December 2017. 
  More than half (54%) of the U.S. population has ever used 
voice-command technology, including virtual assistants on 
smartphones, smart speakers and other devices. Results 
are based on telephone interviews with 1,015 adults ages 
18 and older, per NPR and Edison Research.
  While voice tech is becoming steadily popular, people are 
much more likely to use commands on a phone than with a 
speaker, NPR and Edison Research’s research suggests. 
Those usage habits may mean that consumers will be more 
reliant on their smartphones than on other voice-enabled 
devices like smart speakers to interact with Internet of 
Things (IoT) gadgets. It also points to how marketers can 
use those consumer insights to tailor ad offerings to users 
who are likely on the go. That is perhaps behind Amazon’s 
decision to drive deeper into in-car commerce and other 
voice services.

GETTING READY FOR A NEW CAREER
 Taco Bell says managers at some restaurants will start 
pulling in six-figure salaries, up from the $50,000 to $80,000 
that managers currently make.
 The higher salaries, which may not be permanent, will 
be offered at company-owned locations in the Northeast 
and Midwest. Taco Bell isn’t the first fast-food restaurant 
to offer managers six-figure salaries. California-based fast-
food chain In-N-Out Burger has been paying its managers 
$100,000 and over for at least the past decade.
  Taco Bell has bout 450 locations.

Time Net Program Adults 18-49 
Rating/share

Viewers in 
Millions

8:00 CBS NFL Football 7.1/33 25.26M
NBC Lincoln Rhyme 0.8/4 3.55M
ABC Jeopardy! 0.3/2 2.82M
FOX 24 Hours to Hell and Back 0.3/1 1.09M

9:00 NBC Dateline 0.5/2 2.81M
ABC Jeopardy! 0.4/2 2.68M
FOX Deputy 0.2/1 0.94M

10:00 ABC Jeopardy! 0.3/2 2.56M


