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CONSORTIUM OUTLINES SET OF GOALS FOR 2020
  The TV Interface Practices (TIP) Initiative has announced 
new developments as systems providers begin delivering 
economic benefits to buyers and sellers through increased 
automation, according to a news release.
  The TIP Initiative is a media industry group promoting 
open interfaces to streamline local broadcast TV advertising 
transactions. It is focused on increasing access between 
system providers, streamlining the ad-buying 
experience, and materially reducing transactional 
burdens facing agencies and television stations.
  Kathy Doyle, EVP, Managing Partner, Local 
Investment at MAGNA Global, said: “Increasing 
transaction efficiency is one of the pillars for 
maintaining a healthy ecosystem for advertisers, 
ad buyers and local television broadcasters. 
As a key agency partner of the broadcasters 
we applaud accelerated media transactions and the TIP 
Initiative’s goals.”
  E.W. Scripps, Fox Television Stations and Graham Media 
Group, which collectively own or operate 95 local broadcast 
stations across 65 markets, have joined founding members 
Gray Television, Hearst Television, NBCUniversal 
Owned Television Stations and Telemundo, Nexstar 
Media Group, Sinclair Broadcast Group and TEGNA in 
the TIP Initiative. The consortium now represents more than 
740 local broadcast television stations.
  Tom Fleming, SVP Sales at Fox Television Stations, 
commented: “It makes good business sense to support the 
TIP vision of open standards and streamlined transaction 
flow, and we plan to use TIP-compliance as a decision criteria 
for managing our operations in 2020.”
  According to the release, system providers are successfully 
deploying TIP interfaces, resulting in positive business 
outcomes for their clients, including next-day delivery 
reporting to agencies, reduced time spent reconciling 
invoices, and enabling broadcasters to correct the scheduling 
of commercial units before they air.
  Last year the consortium launched the TIP Initiative’s code 
repository for vendors to co-develop APIs that reflect the TIP 
Framework. The work is publicly available at tvb.org/TIP and 
will be foundational in moving TIP interface designs forward.
  “As trading partners, it is important to synchronize the 
automation changes we plan to make in 2020 by continuing 
to share our automation goals and priorities,” said Brett 
Jenkins, CTO at Nexstar.
  The TIP Initiative has outlined a set of focused 2020 goals. 
Among them: support the ecosystem with the ongoing 
widespread deployment of Logtimes interface, including 
updates, documentation and testing support; support the 
piloting of additional interfaces, including Inventory Avails, 
RFP, Proposal, Commercial Instructions, and Invoices; and 
recommend how local Video, OTT and Addressable can be 
further incorporated in the TIP standards to support their 
continued growth.

TIP INITIATIVE GAINS TRACTION IN LOCAL TV AD BUYS
ADVERTISER NEWS
  Both Volkswagen of America and Audi of America 
have suspended monthly U.S. sales reporting and instead 
will report sales only quarterly, the two brands said in a 
statement yesterday. They will not report January sales on 
Monday, but instead will report first-quarter sales in April, 
Automotive News reports. “The U.S. auto industry has long 
seen itself in 30-day cycles, but it’s hard to argue anymore 

that a monthly snapshot offers the most effective 
look at our business,” Werner Eichhorn, VW’s 
chief sales and marketing officer for North 
America, said in a written statement. “We 
believe quarterly reporting will provide a clearer, 
more consistent picture of brand and market 
performance.” The German brands follow sister 
brand Porsche, which announced its move to 
quarterly U.S. sales reporting earlier this week... 

After months of speculation, General Motors on Sunday 
will use a 30-second Super Bowl ad to finally reveal details 
of its new electric GMC Hummer EV pickup, The Detroit 
News reports. The Hummer EV commercial, entitled “Quiet 
Revolution,” will feature NBA star LeBron James. It details 
features of the truck and ends with a date: May 20, when 
the Detroit-built Hummer will be unveiled — ahead of 
Detroit’s North American International Auto Show that 
begins June 5... Amazon had a blowout Q4, with earnings 
that far exceeded Wall Street and the online giant’s own 
expectations. The stellar results sent the company’s market 
valuation to above $1 trillion in late trading on Thursday. 
Amazon’s net income increased to $3.3 billion, or $6.47 per 
diluted share, in the quarter ended Dec. 31, compared with 
net income of $3 billion, or $6.04 per diluted share, in the year-
ago period. Analysts had expected earnings of $4.03 per 
share... Nordstrom is starting sales of secondhand clothing 
under the See You Tomorrow program, joining retailers 
including J.C. Penney, Macy’s and Madewell in catering to 
growing demand for eco-friendly fashions. The Washington 
Post says sales will launch today at the retailer’s New York 
City flagship and online... The newest Whole Foods Market 
store opened this week in a 41,000-square-foot building 
in Delray Beach, Fla., a site once earmarked for the now 
defunct Whole Foods 365 concept. Winsight Grocery 
Business says the new location features locally sourced 
products, prepared foods, sushi from Sushi Maki, organic 
and natural selections along with a juice bar and coffee 
shop... Corona brand beer is not concerned that people 
may somehow think it has a connection to the coronavirus, a 
spokesperson for the company told The Hill. “Consumers, by 
and large, understand there’s no linkage between the virus 
and our beer/business,” Maggie Bowman, communications 
director at Constellation Brands, Corona’s producer, said 
in a statement. Corona’s statement follows multiple reports 
suggesting based on people’s Google searches that some 
think there could be a link between the beer and the disease, 
which has killed at least 200 people in China.
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AVAILS
  KIMT-TV, the CBS affiliate in Rochester, Minn., has 
an immediate opening for a Chief Engineer. This person 
is responsible for all studio and 
transmission technical operations, 
maintenance and information 
systems. As part of the station’s senior 
management team, this position plays a vital role in station 
strategic planning, budgeting and day-to-day operations. 
Rochester is a growing family-friendly community, rated as 
one of the best cities to live in the Midwest and the home of 

the world renowned Mayo Clinic. Apply 
at www.kimt.com or send cover letter/
resume to: hr@kimt.com. EOE.
  Live and work in Paradise! WTSP, 
TEGNA’s CBS affiliate in Tampa 
Bay, Fla., is looking for an innovative 
and experienced Regional Account 
Executive to maximize revenue and 
share of local and regional accounts and 
ad agencies. This position will super-
serve major accounts and agencies to 
position WTSP for broadcast revenue 

and share growth, as well as drive revenue opportunities 
for the OTT (Premion) platform. We’re looking for ELITE 
individuals who hold themselves to high standards, care 
about client results and relentlessly hit budgets. If that’s 
you, APPLY HERE.

See your ad here Monday! CLICK HERE for details.

CIMM SEEKS TV ATTRIBUTION BEST PRACTICES
  The Coalition for Innovative Media Measurement 
(CIMM) has announced a new TV attribution best practices 
study. The research, currently in early stages, is part of an 
ongoing partnership with the 4A’s Media Measurement 
Task Force, MediaPost reports.
  It will investigate how attribution providers’ use of different 
modeling techniques and data sources, including both STB 
versus smart-TV ACR data, affect attribution results. 
  Specifically, the research will investigate the drivers behind 
differences in attribution results from six national, linear 
television campaigns that aired in 2019, to compare TV ad 
occurrence data sources, TV exposure data sources and 
delivery across multiple syndicated data providers.
  Factors studied will include what contributes to differences 
in the data that detect TV ad occurrences, how ad 
occurrences are currently missed or overcounted, how 
viewership estimates vary between the different “footprints” 
and technical limitations of ACR and STB data, and how 
the differences impact model lift estimates and marketers’ 
decisions.
  CIMM and the 4A’s will work with Alphonso, Ampersand, 
Comscore, Hive, iSpot, Kantar, Nielsen, Samba, 
TVSquared, 605 and other companies.
  After the study, Janus Strategy and Insights and Sequent 
Partners will analyze the data. CIMM will release a report 
based on their resulting best practices recommendations 
for attribution model TV data inputs.
  No completion date has been set for the study. CIMM will 
present initial results to members during its annual Summit 
on Feb. 6.

NIELSEN EXPANDS VOTER RATINGS SERVICE
  With the Democratic primary season starting Monday, 
Nielsen has made two improvements to its Voter Ratings 
service that tracks the media preferences of registered 
voters.
  First, the service has been expanded to the 15 TV markets 
measured by code readers and the 137 TV markets tracked 
by set top box return path data. That makes the syndicated 
service available in all 208 TV markets, with viewing data 
from both broadcast only and OTT homes. The second 
enhancement adds Voter Targets to the Local Nielsen 
Media Impact cross media planning tool.
  Nielsen Voter ratings combine 
nationwide voter registration data 
and political insights from Nielsen 
Scarborough with national and local 
TV, audio and digital ratings to provide 
persons-level, monthly voter-based 
insights. The info can be used by media 
buyers and sellers for elections ranging 
from the 2020 presidential contest down 
to a local mayoral race.
  Nielsen says the enhancements 
deliver metrics “built on a currency foundation and are 
representative of how and what content voters are actually 
consuming.” The product allows subscribers to see which 
programs, networks, stations and digital properties reach 
key voters across outdoor, TV, radio, digital, direct mail, 
print and local event platforms.

THIS AND THAT
  AT&T outpaced analyst net income estimates in the fourth 
quarter. The telecom grew its postpaid phone base by 
229,000 subscribers on a nearly 2 percent year-to-year rise 
in wireless revenues while continuing to pay down debt from 
its Time Warner transaction. Video subscribers declined, 
but COO John Stankey predicted losses would moderate 
this year... Ginni Rometty is stepping down as chief 
executive of IBM. Rometty, who became chief executive in 
2012, struggled to achieve growth at the technology giant 
as it made the transition to new fields like cloud computing 
and artificial intelligence. She will be replaced in April by 
Arvind Krishna, who now runs the company’s cloud 
computing business... Consumers are more worried about 
family and friends misusing smart technology than they are 
about hackers doing so, finds a survey from the University 
of British Columbia. “They worried that their housemates 
could order stuff online, overhear private conversations or 
access other people’s reminders, calendars and phone 
contacts,” says professor Konstantin Beznosov. MSN 
reports that researchers spoke to 26 Canadian adults who 
used shared smart speakers at home, including Amazon 
Echo, Google Home and Apple HomePod.

ACCOUNT ACTION
  MediaCom is to wrangle all of Hasbro’s media duties 
after taking the U.S. account away from Omnicom Media 
Group (OMG), Campaign US has learned. The WPP 
shop, which looks after the brand’s media in other markets 
including China and Latin America, wooed Hasbro with a 
consolidation deal, according to people with knowledge of 
the matter. OMG has held the account since 2013.
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David Spade

I have no stories to sell. A 
lot of my relationships are 
with civilians, and no one 
wants to hear about those.
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BRYANT’S DEATH HANGS OVER SUPER BOWL
  The death of Kobe Bryant in a helicopter crash on Sunday 
has permeated all areas of culture, including advertising, 
Ad Age reports.
  Super Bowl advertisers have spent this week considering 
if their ads could, in any way, appear insensitive in the wake 
of the crash that killed the NBA legend, his daughter and 
others. General Motors, Hard Rock International and 
Hyundai Genesis are the latest brands to rethink their 
Super Bowl plans as a result.
  General Motors had planned to pre-release its Super Bowl 

commercial featuring LeBron James 
this week. But it has decided to hold the 
ad until the game “out of respect for this 
week’s news and all those involved.” 
James was very close to Bryant. While 
GM did release teasers, those do not 
feature James.
  That said, as of Thursday night, 35 
brands had pre-released their Super 
Bowl commercials. That’s already more 
than the 30 ads that were released 
ahead of game in 2019.

ATHLETES AREN’T THE ONLY ONES MAKING BANK
  A website called Direct Expose, which says it’s about 
“exposing pop culture’s fun side,” has taken a crack at 
compiling the salaries of some of America’s top-shelf 
television sports talking heads, play-by-play broadcasters 
and color analysts.
  Sunday’s Super Bowl at Hard Rock Stadium in Miami 
Gardens, Fla., which will feature a matchup of the Kansas 
City Chiefs against the San Francisco 49ers, will be 
broadcast on Fox. The telecast will feature play-by-play 
man Joe Buck and analyst Troy Aikman.
  While Direct Expose’s list includes an estimated salary 
only for Aikman ($1 million), other sources put Buck’s yearly 
take at $6 million. 
  You can check out the complete list HERE.
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FunnyTweeter.com

Sometimes I put a 
cashew in my mouth 
for the dentist to find.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

NEXSTAR UPS ITS QUARTERLY DIVIDEND
  Nexstar Media Group announced today that its Board 
of Directors approved a 24.4 percent increase in the 
quarterly cash dividend to $0.56 per share of its Class 
A common stock beginning with the dividend declared 
for the first quarter of 2020. The dividend is payable on 
Friday, February 28, 2020, to shareholders of record on 
Friday, February 14, 2020.
  Perry A. Sook, Chairman, President and Chief Executive 
Officer of Nexstar Media Group, commented, “Since 
Nexstar first declared a quarterly cash dividend in 2013, 
our dividend has grown by over 24% 
on a compound annual basis reflecting 
the Board’s commitment to creating 
new value for shareholders and the 
significant and ongoing growth of the 
Company’s free cash flow, which is 
expected to exceed $1.0 billion on a 
pro-forma average annual basis in the 
2019/2020 cycle. We look forward to 
reporting our Q4 financial results in 
late February, which will mark the first 
full quarter of operations including the 
Tribune Media assets.” 

POST-SUPER BOWL, 17.5M SET TO DITCH WORK
  Thinking about staying home the Monday after the Super 
Bowl? It turns out you’re not alone, USA Today reports.
  “Super Bowl fever” is expected to result in 17.5 million 
employees missing work on Monday, according to a survey 
by the Workforce Institute at Kronos. It’s the largest amount 
ever since the institute began tracking in 2005. 
  An estimated 11.1 million workers plan to use pre-approved 
time to stay home on Super Bowl Monday, while 4.7 million 
plan to call out sick, the survey found.
  
BUFFETT EXITING THE NEWSPAPER BUSINESS
  Warren Buffett’s Berkshire Hathaway is leaving the 
newspaper business and selling its operations to publisher 
Lee Enterprises for $140 million in cash, CNBC reports.
  The deal includes Berkshire Hathaway Media Group and 
The Buffalo News, a paper covering western New York and 
owned as a separate entity by Berkshire.
  Lee said the purchase of Berkshire’s newspaper assets 
will “add significant size and scale” to its operations, lift its 
portfolio of daily newspapers to 81 from 50 and nearly double 
its audience.
  The deal will include local news organizations such as the 
Omaha World-Herald in Nebraska and the Tulsa World in 
Oklahoma. Davenport, Iowa-based Lee Enterprises already 
owns outlets such as the St. Louis Post-Dispatch and The 
Bismarck Tribune in North Dakota.

DONE DEAL
  Gray Television says it has promoted Ronna Corrente to 
General Manager of WVUE Fox8, the top-rated station in the 
New Orleans market. In addition, Joe Sciortino, the General 
Manager of KSLA News12 in Shreveport, La., will succeed 
Corrente as General Manager of WAFB, the CBS affiliate in 
Baton Rouge, La. Corrente started her career in television 
at Fox affiliate WDKY-TV in Kentucky in 1995. Sciortino has 
been KSLA’s GM since 2016.
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