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INDUSTRY HITS MARK FOR FIFTH STRAIGHT YEAR 
  Nissan’s U.S. sales plunged in December and many of its 
biggest rivals posted less-severe declines, but the industry 
still managed to record a fifth straight year of sales above 17 
million units, with 17.1 million cars and light trucks delivered 
in 2019, down 1.2 percent from 2018.
  Overall, light-vehicle demand fell 5.2 percent in December, 
the Automotive News Data Center estimates, in part 
because of one less selling day and one less weekend, even 
as incentives reach record highs.
  December’s volume, 1.54 million cars and 
light trucks sold, was the weakest showing for 
the month since 2014 (1.507 million).
  The seasonally adjusted, annualized rate 
of sales came in at 16.98 million, slightly 
below forecasts and well under December 
2018’s 17.6 million pace, signaling the market 
continues to cool. The SAAR topped 17 
million six out of 12 months of 2019, with the 
sales pace picking up in the second half. On Friday, General 
Motors estimated that the light-vehicle SAAR in the fourth 
quarter was 17.1 million.
  Nissan Group’s 30 percent drop marked its biggest monthly 
tumble in more than a decade, as the company continued to 
reel from management churn while pulling back from high 
incentives and profit-eroding fleet business. Toyota volume 
fell 6.1 percent, while American Honda skidded 12 percent, 
its second-biggest decline of the year.
  GM released its first sales figures in three months. It said 
fourth-quarter sales dropped 6.3 percent, showing the 
effects of a 40-day strike that shuttered plants in September 
and October.  Automotive News estimates that GM volume 
fell 5.5 percent in December, while Fiat Chrysler deliveries 
slipped 0.2 percent. Ram, up 18 percent, was the only FCA 
U.S. brand to post an increase for the year.
  Ford Motor said Q4 sales fell 1.3 percent, with lower car and 
utility sales offset by higher truck volume. Automotive News 
estimates Ford’s volume rose 1.3 percent in December, with 
deliveries up 0.6 percent at Ford and 13 percent at Lincoln.
  “December’s soft performance closes the year on a down 
note, but another record for transaction prices reinforces 
that manufacturers are producing the type of vehicles 
that consumers want in the market,” said Thomas King, 
president of the data and analytics division at J.D. Power. 
“Record prices, however, have also been accompanied by 
record incentive levels, which signifies that there is still too 
much supply relative to overall demand.”
  At Toyota, deliveries fell 7.2 percent at the Toyota division 
and 0.6 percent at Lexus. Overall, Toyota Motor said car 
volume fell 10 percent and light truck deliveries slipped 
4.1 percent last month. Demand dropped 9.6 percent for 
the Toyota Camry, 6.7 percent for the Corolla, 12 percent 
for the Highlander and 13 percent for the 4Runner.

(Continued on Page 3)

DESPITE FALLING SALES, AUTOMAKERS AGAIN TOP 17M
ADVERTISER NEWS
  Walmart grew its lineup of fashion brands to upwards of 
600 last year, including 150 exclusive premium labels, and 
this year it will likely focus on building a bigger business in 
online fashion sales. Glossy reports the efforts come amid 
growing competition from Amazon and Target, which have 
both focused on expanding fashion offerings... McDonald’s 
new CEO, Chris Kempczinki, is looking to reverse a 
corporate culture under his predecessor where members of 

the company’s leadership team fraternized 
with rank-and-file employees after work 
hours. The Wall Street Journal reports 
Kempczinki has spent his first two months 
on the job traveling the U.S. and Europe 
meeting with franchisees... Hudson’s Bay 
has reached an agreement with a group of 
shareholders led by the retailer’s chairman 
Richard Baker to take the company private 
for $8.46 a share in cash. A special meeting 

of shareholders will take place next month to approve the 
deal... Samsung Electronics will likely introduce its next 
line of flagship Galaxy phones, as well as a new foldable 
handset, at a San Francisco event it has scheduled for Feb. 
11. The company also released details, but not pricing, for 
new lower-cost Galaxy S10 Lite and Note 10 Lite devices, 
PC Magazine reports... The year 2019 saw the highest 
number of job cuts in the U.S. in four years even as the 
nation maintained a low unemployment rate. U.S. employers 
announced plans to cut 592,556 employees from their 
payrolls in 2019, 10 percent more than in 2018, according 
to a report by global outplacement firm Challenger, Gray 
& Christmas. It’s the highest annual total since 2015, 
when 598,510 cuts were announced. Retail led all sectors 
in 2019, with 77,475 cuts, 21 percent less than in 2018. 
Of the cuts last year, 48,753 were due to bankruptcies... 
Pharmaceutical companies put through price increases 
on a wide variety of prescription medicines to kick off the 
new year, The Wall Street Journal reports. The average 
price increase by drug manufacturers was 5.8 percent, 
with Pfizer putting through the biggest increases at more 
than 9 percent on more than 40 products... Amazon plans 
to open its latest fulfillment center in Deltona, Fla., which 
the company says will create more than 500 new full-time 
jobs. Employees at the more than 1 million-square-foot 
facility will pick, pack and ship large customer items, such 
as sports equipment, patio furniture, fishing rods, pet food, 
kayaks, bicycles and larger household goods... Bed Bath 
& Beyond has agreed to a sale-leaseback deal with Oak 
Street Real Estate Capital that will net the retailer $250 
million. Mark Tritton, who joined Bed Bath & Beyond from 
Target in November, tells CNBC the deal “marks the first 
step toward unlocking valuable capital... that can be put to 
work to amplify our plans to build a stronger, more efficient 
foundation to support revenue growth, financial stability and 
enhance shareholder value.”
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AVAILS
  KFVS-TV, Cape Girardeau, Mo., has an immediate opening 
for a Local Sales Manager. The LSM is responsible for the 
day-to-day operations of the sales department 
and the Account Executives. The ideal candidate 
must be able to coach and lead our team of AEs 
to reach individual and collective goals across all 
revenue platforms. Must have a proven history 
of developing and executing successful sales 
campaigns. A minimum of 3 years of sales management and 
five years of digital media sales experience, and a college 

degree required. CLICK HERE f o r 
info or to apply. EOE.
  E.W. Scripps is searching for an 
Account Executive to join the sales 
team at WGBA in Green Bay, Wis. The 
AE works under the direction of the LSM 
to maintain and grow existing business/
relationships with our key accounts, and 
to identify and pursue ways to increase 
individual, client and company sales 
growth and retention in our full product 
portfolio. Bachelor’s degree in related 

discipline and sales experience generating leads, cold calling, 
and closing business required. CLICK HERE for more info or 
to apply now. EOE.

See your ad here tomorrow! CLICK HERE for details.

FORD F-150 RULES NEW, USED SALES BY STATE
  A new study of vehicle sales numbers shows pickups are 
even more dominant on American roads than you may 
expect, the Detroit Free Press reports.
  If you’ve been awake at any point since the 1970s, it’s a 
safe bet you know the Ford F-series has been America’s 
best-selling vehicle for a long time. (For sticklers: 37 years 
No. 1 overall; the best-selling truck for 42.)
  Ford spends roughly the GDP of Polynesia advertising those 
facts every year — and will again in 2020, since the F-150 is 
a lock to lead when the final numbers for 2019 are in.
  The F-150 is the top-selling new vehicle in 20 of the 50 
largest metropolitan areas and 22 of the 50 states. The Chevy 
Silverado 1500 pickup is the top-selling new vehicle in nine 
states, and the GMC Sierra 1500 and Toyota Tacoma each 
lead in one. That’s 33 states.
  Compact SUVs are the most popular new vehicles in 15 
states. The Honda CR-V leads in eight, the Chevy Equinox 
in four, Toyota RAV4 in three.
  For sedan enthusiasts, try California, where the Honda Civic 
is the No. 1 new vehicle; or Florida, an officially designated 
sedan sanctuary where the Toyota Corolla leads.
  Among used vehicles, the Equinox is the top seller in four 
states, RAV4 and Nissan Rogue two apiece and CR-V in 
one.
  Statisticians at iseecars.com, a website that lists millions 
of new and used vehicles for sale, crunched the numbers on 
10.9 million new vehicles sold in 2019 and 8.9 million used 
vehicles sold in model years 2014-18. The new-vehicle figure 
represents around two-thirds of where 2019 new vehicle 
sales will end up.
  The statisticians modeled the figures to generate rankings 
for all 50 states and the 50 largest metropolitan areas.

NETWORK NEWS
  Ricky Gervais returned for his fifth time as host of the 
Golden Globes on Sunday, taking shots at Hollywood 
throughout a night that saw period movies 1917 and Once 
Upon a Time in Hollywood and TV series Succession 
and Fleabag take home the top prizes. The ceremony drew 
18.325 million viewers and a 4.7 rating among adults 18-49 
in final Live+same day Nielsen numbers special ordered by 
NBC. It was off by 2 percent in total viewers and by 11 percent 
in the demo from last year’s Andy Samberg and Sandra 
Oh-hosted show, which averaged 18.648 million viewers 
and a 5.2 rating among adults 18-49 in 
Live+Same Day. That was the Globes’ 
smallest L+SD audience since the 2012 
show, the last of Gervais’ original three-
year stint as host. There was a mitigating 
factor: Last year’s ceremony had a 
stronger lead-in as the highly rated NFL 
playoff game that preceded it ended at 
7:54 PM (ET), six minutes before the 
Globes’ start time. The last time Gervais 
hosted the Globes in 2016, the telecast 
drew 18.5 million viewers and a 5.5 
adults 18-49 rating (L+SD).

DEM HOPEFUL PATRICK MAKES FIRST AD BUY
  Former Massachusetts Gov. Deval Patrick is making 
his first splash in the Democratic primary with a series of 
early voting state ad buys, Politico reports. The spots will 
begin running in Iowa, New Hampshire, Nevada and South 
Carolina on Jan. 8 and will be concentrated most heavily in 
New Hampshire and South Carolina, the two states where 
Patrick is focusing his efforts.
  According to Advertising Analytics, Patrick is spending 
more than $100,000 on a two-week ad flight in New 
Hampshire, where he’s told supporters that his plan is to 
finish near the top. He intends to carry that momentum to 
South Carolina, where he’s spending an additional $60,000 
on ads this month.
  Patrick’s national name recognition is the lowest of any 
other candidate, as 46 percent of Democratic primary voters 
reported that they have not heard of him, according to 
Morning Consult.

THIS AND THAT
  The much-anticipated CES 2020 is this week in Las Vegas, 
giving tech fans a chance to preview the most innovative 
products that will be unveiled throughout the year. Samsung’s 
rotating TV and a wearable that helps users make food 
choices based on an analysis of their DNA are among the 
devices featured at the event, CNN reports...  Nexstar Media 
Group says it has signed a multi-year deal with Nielsen. 
Nielsen will provide measurement services for Nexstar’s 197 
television stations and digital subchannels in 115 markets, 
and national ratings for WGN America. In addition to its 
ratings, Nielsen will be providing Nexstar with services from 
its Scarborough, Rhiza, Grabix and Prime Lingo units... 
Gannett CFO Alison K. Engel is leaving the company at 
the end of the first quarter of 2020. Engel spent five years 
with Gannett. Gannett treasurer Mark Maring is expected to 
take over. He served as treasurer of GateHouse Media for 
10 years before the merger with Gannett in November 2019.
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Conan O’Brien

Got that experimental throat 
surgery that lets me sing 

barbershop quartets without 
having to make 3 friends.
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SALES FALL, BUT AUTOMAKERS AGAIN TOP 17M
(Continued from Page 1)
  At American Honda, volume was down 13 percent at the 
Honda brand and 3.8 percent at Acura. Four core Honda 
models — Civic, Accord, CR-V and Pilot — each posted 
declines of 13 percent or more. Still, the company’s 2019 
sales edged up 0.2 percent, with stronger and record light-
truck demand offsetting lower car deliveries.
  With car demand plunging 24 percent and light-truck 
deliveries off 33 percent, volume dropped 28 percent at the 
Nissan brand and 38 percent at Infiniti last month.

  Hyundai’s U.S. sales slipped 0.6 percent 
behind weaker demand for several car 
and crossover models and sharply lower 
fleet shipments. Still, the brand posted 
an overall gain of 3 percent in 2019, 
reflecting an expanded crossover lineup.
  Subaru posted a rare decline in volume, 
down 3.4 percent last month and its 
second monthly drop in eight years, but 
finished with a gain of 3 percent for all 
of 2019. Deliveries fell 13 percent at the 
Volkswagen brand, its fifth but biggest 

decline of the year.
  Smaller brands fared better in December, with volume rising 
2.4 percent at Mazda and 10 percent at Mitsubishi.
  Among other luxury brands, December volume rose 14 
percent at Audi, 16 percent at Porsche, 40 percent at Volvo 
and 262 percent at Genesis. Deliveries dropped 2.4 percent 
at Mercedes-Benz, 4.4 percent at Jaguar and 1.2 percent 
at Land Rover.
  In November, U.S. sales hit a record 1.41 million, according 
to the Automotive News Data Center, likely pulling some 
volume forward across the industry, analysts said.
  Tesla said global Q4 vehicle deliveries rose 23 percent to 
about 112,000, a record, but the EV maker did not break out 
U.S. results. The company’s U.S. sales dropped 17 percent 
to 121,000 through November, the Automotive News Data 
Center estimates.
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FunnyTweeter.com

My supervisor said I’m 
worth my weight in gold, 

so I’m eating these donuts 
to increase my value.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

AD BOMBARDMENT TO INTENSIFY IN KEY STATES
  Politico reports that about $19.5 million of future airtime 
was reserved by Democratic presidential hopefuls (plus 
Unite the Country, the pro-Joe Biden super PAC) as of 
Sunday, according to data from Advertising Analytics. And 
with plenty of time to go, that number will almost assuredly 
increase.
  Iowa is the leading state: $8.8 million has been booked 
there so far, with Elizabeth Warren leading the way with $2.7 
million, followed by Bernie Sanders’ $2.3 million. Another 
$4.1 million has been booked in South Carolina (both Biden 
and Warren have more than $1 million 
each), while there’s another $3.8 million 
in New Hampshire and $2.7 million in 
Nevada.
  Warren is the only candidate to have at 
least $1 million reserved in all four of the 
early states and has a grand total of about 
$7 million. Biden has $3.9 million worth of 
time booked, Sanders has a bit over $3 
million and Tom Steyer had $2.6 million, 
the last candidate with at least seven 
figures reserved as of Sunday. Unite the 
County has $700,000 of time in Iowa.

CTA: STREAMING VIDEO SPENDING TO JUMP 29%
  With major media companies entering the market, American 
consumer spending on subscription-video services will 
increase 29 percent in 2020, hitting an estimated $24.1 billion, 
according to the Consumer Technology Association’s 
sales and forecast study for the year.
  Variety reports the anticipated jump comes as streaming 
video providers like Netflix, Hulu and Amazon Prime Video 
have been joined by a squadron of new direct-to-consumer 
arrivals.
  Streaming music also will be a high-growth segment in 2020, 
the CTA study predicts: On-demand music services will total 
$9 billion in revenue, up 15 percent from 2019, with room to 
grow as more consumers adopt smart speakers and wireless 
earbuds. Video game software and services revenue will 
climb 5 percent, to $38.3 billion this year, per CTA.
  Overall, the CTA projects the U.S. consumer tech industry 
will hit a record $422 billion in retail revenues in 2020, up 3.9 
percent year over year.
 On the hardware side, the CTA says TV manufacturers 
overall will ship 40.8 million TVs in 2020 (2% increase) 
representing $23.4 billion in revenue (flat with 2019). In 2020, 
4K Ultra HD sets will account for 25 million units (up 12%) 
and $17.6 billion in revenue (up 2%) while 8K UHD TVs will 
sell an estimated 504,000 units and represent $1.6 billion in 
revenue.

ROKU ANNOUNCES TV BRAND EXPANSION
  Roku has announced that 15 TV brands will launch Roku 
TV models in Canada, Mexico, the U.S. and the UK in 2020, 
Media Play News reports.
  Roku TV brands in 2020 include ATVIO, Element, Hisense, 
Hitachi, InFocus, JVC, Magnavox, onn., Philips, Polaroid, 
RCA, Sanyo, TCL and Westinghouse.
  Roku also announced “Roku TV Ready,” a new program 
that allows consumer electronics companies to partner with 
Roku to help their products work seamlessly with Roku TV.


