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MORNING CONSULT: CPG BRANDS LOOM LARGE
  Technology and CPG brands comprise many of the “most 
trusted brands of 2020,” according to an inaugural report 
from Morning Consult reported by Marketing Dive.
  The United States Postal Service ranked No. 1 on the list 
of most trusted brands among U.S. consumers. Amazon 
was No. 2, while Google held the No. 3 spot and PayPal 
ranked No. 4.
  More than half of the top 25 spots on the list were held by 
CPG brands, including three on the top 10: The Hershey 
Company tied for No. 7, Cheerios at No. 
9 and M&M’s at No. 10. The Weather 
Channel (No. 5), Chick-fil-A (ranked 6), 
and UPS (tied for 7) rounded out the top 10 
list.
  The report also revealed that levels of distrust are high in 
America, but it found that brands can win trust by protecting 
consumers’ data privacy, not hiding important information in 
fine print and treating employees better than the minimum 
required by law. The report includes feedback from 16,000 
consumers on almost 2,000 brands.
  Marketing Dive notes that consumer trust has been on 
the decline in recent years as companies like Facebook, 
Marriott and Capital One have suffered massive data 
breaches and exposed customer data. This study reveals 
that mistrust is common among consumers, who have 
grown accustomed to seeing institutions fail.
  “From news anchors to labels on food packaging, few 
ideas, people or institutions command broad trust from the 
American public,” according to the report. “More than two-
thirds of respondents say that, in general, Americans have 
become less trusting in recent years.”
  Yet even as people are losing faith, the majority are 
willing to give companies the benefit of the doubt. The 
report revealed that 74 percent of Americans trust the 
average major company to be consistent and deliver on 
its commitments. Another 55 percent said they trust the 
average American company, and a business would have 
to do something wrong to lose this trust. Only 28 percent of 
consumers surveyed for the report said they flat out don’t 
trust the average American firm.
  It also finds varying levels of brand trust among different 
demographic groups. Google is the most trusted brand 
among Gen Z and millennials, while USPS is the most 
trusted among older generations like Gen X and baby 
boomers. This is a reminder that brands must consider 
different consumer demographics when crafting and 
tailoring brand-based initiatives.
  In a time where mistrust abounds, Google and Amazon 
have managed to remain relatively well-regarded in 
consumers’ eyes. Both companies also ranked among the 
most valuable brands in Interbrand’s recent examination 
of brand equity. This suggests that despite distrust among 
some firms, people are still willing to put their faith in tech 
giants that dominate large parts of their lives.

MOST TRUSTED BRANDS 2020: USPS, AMAZON, GOOGLE
ADVERTISER NEWS
  Here’s the latest on Super Bowl advertising plans: Hyundai 
will air a Boston-themed spot featuring four Boston-linked 
celebrities that plays on the city’s well known accent, Ad Age 
reports. (The automaker says it did not shoot the ad with the 
expectation the hometown New England Patriots would be 
playing in the big game.) Meanwhile, Frito-Lay is bringing 
Cheetos and Doritos back to the big game. PepsiCo’s 
snack unit has confirmed it will run two 30-second spots 
during the Feb. 2 game. It did not disclose details. This 

will mark Cheetos’ return to the Super Bowl 
after an 11-year hiatus... Porsche shrugged 
off widespread industry malaise, reporting 
record deliveries for last year and predicting 
that its first all-electric model, the Taycan, will 

generate further growth in 2020, Bloomberg reports. Global 
deliveries rose 10 percent to 280,800 cars in 2019, driven 
mainly by strong consumer appetite for the Macan and 
Cayenne sport-utility vehicles, Porsche said in a statement 
yesterday. The most profitable division of Volkswagen 
is entering a new era with this year’s rollout of the Taycan 
four-door sedan, which challenges Tesla’s Model S electric 
car... Direct-to-consumer mattress brand Casper has filed 
papers to go public in an initial stock offering, and in filings 
the company credits expansion into retail channels for recent 
growth. Modern Retail says Casper counts Canada Goose 
CEO Dani Reiss among its backers, as well as Target, and 
it was valued at $1.1 billion in a private round of financing 
in 2019... Online marketplaces and shipping services are 
establishing storefront pickup locations and taking other 
measures as they aim to stem the estimated $25 million in 
package thefts that occur each day, CNBC reports. Amazon 
is offering secure lockers in 900 U.S. cities, and it is also 
offering Amazon Key, in which homeowners grant remote 
access to delivery drivers... Target’s launch of its new 
All in Motion activewear line brings the retailer’s roster 
of private-label brands to 41 across categories including 
apparel, beauty and grocery, Glossy reports. “More 
choice gives more reason to come into the store, because 
you’ll see something you won’t see anywhere else,” said 
Kelly Nickerson, vice president of strategic consulting at 
Epsilon... Popeyes Louisiana Kitchen has announced 
a new delivery partnership with DoorDash and will be 
giving away one of its popular chicken sandwich meals 
with DoorDash orders of $20 or more Jan. 13-19, Nation’s 
Restaurant News reports. The Miami-based subsidiary of 
Toronto-based Restaurant Brands International says the 
DoorDash deal makes the third-party company one of the 
brand’s largest delivery partners, operating across 1,000 
stores nationwide... General Motors is bringing back its 
polarizing Hummer brand, but in a different guise. Ad Age 
reports the Hummer will be reinvented as an electric truck 
and, according to people familiar with the matter, GM will 
promote it with a Super Bowl ad starring basketball icon 
LeBron James.
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AVAILS
  CBS3, KYW-TV and the CW Philly 57, WPSG-TV —  
ViacomCBS-owned and operated television stations in the 
No. 4 television market of Philadelphia, have an immediate 
opening for an energetic and extremely motivated Multi-
Platform sales professional. Candidate must possess 
strong presentation and communication skills, experience 
working with advertising agencies, plus proven success 
in new business development. The ideal applicant has a 
minimum of five year of media sales experience, possesses a 
strong work ethic, and thrives in a fast-paced and competitive 

environment. College degree and ratings 
knowledge preferred, computer skills are 
a must.   CLICK HERE to apply.
  KFVS-TV, Cape Girardeau, Mo., has 
an immediate opening for a Local Sales 
Manager. The LSM is responsible for 
the day-to-day operations of the sales 
department and the Account Executives. 
The ideal candidate must be able to 
coach and lead our team of AEs to reach 
individual and collective goals across 
all revenue platforms. Must have a 

proven history of developing and executing successful sales 
campaigns. A minimum of 3 years of sales management and 
five years of digital media sales experience, and a college 
degree required. CLICK HERE for info or to apply. EOE.
  E.W. Scripps is searching for an Account Executive to 
join the sales team at WGBA in Green Bay, Wis. The AE 
works under the direction of the LSM to maintain and grow 
existing business/relationships with 
our key accounts, and to identify and 
pursue ways to increase individual, 
client and company sales growth 
and retention in our full product portfolio. Bachelor’s degree 
in related discipline and sales experience generating leads, 
cold calling, and closing business required. CLICK HERE for 
more info or to apply now. EOE.

See your ad here tomorrow! CLICK HERE for details.

NEW FOX STREAMER TARGETS BLACK VIEWERS
  Fox Television Stations is rolling out Fox Soul, a live, 
ad-supported streaming channel aimed at African-American 
viewers, Deadline reports.
  The free channel will combine a set of new original 
programs with existing, locally produced Fox shows. In an 
announcement, the Fox Corp. division said Fox Soul will “aim 
to celebrate black culture and highlight the real topics that 
affect the everyday lives of the African-American community 
through frank and insightful dialogue with local and national 
influencers.”
  Original titles include The Tammi Mac Late Show, On the 
7 with Dr. Sean, The Mike and Donny Show, Out Loud 
with Claudia Jordan, Fit and Fab with Elise Neal, and One 
on One with Keyshia Cole. Local shows featured on the 
service include Later with Leon, The Q, Dish Nation, The 
Isiah Factor: Uncensored and Street Soldiers with Lisa 
Evers.
  Original programming will be available weeknights from 6 
PM through 10PM (PT), followed by two hours of Fox TV’s 
locally produced programming.

NETWORK NEWS
  Through its first three airings on ABC, Jeopardy: The 
Greatest of All Time is averaging close to 15 million 
viewers in same-day ratings. Greatest of All Time has grown 
its audience each night it has aired so far: 14.42 million for 
its debut on Jan. 7; 14.87 million the next night; and 15.55 
million for Round 3. The competition featuring Jeopardy 
hall of famers Ken Jennings, James Holzhauer and Brad 
Rutter will air at least one more time, this evening; the 
tournament ends when one player notches three nightly 
wins. Those three episodes rank second, third and fourth 
among all entertainment programs so 
far this season in viewers. Only NBC’s 
Golden Globes broadcast, with 18.32 
million viewers, currently ranks ahead 
of it. Each episode has also outdrawn 
the first four games of the 2019 NBA 
Finals, the first five games of the 2019 
World Series, all but one of ESPN’s 
17 Monday Night Football telecasts 
and seven of Fox’s 11 Thursday Night 
Football showcases... Fox won Sunday 
night with a massive NFL divisional 
playoff game in primetime, where the Green Bay Packers 
beat the Seattle Seahawks 28-23 and cemented a spot 
in the NFC Championship against the San Francisco 
49ers. The showdown earned an 8.9 rating in the adults 
18-49 demographic and 31.05 million viewers in early 
Nielsen numbers. The live NFL broadcast will likely mean 
adjustments in the final stats... CBS Sports will give fans 
a second chance to see what they missed in between 
the Super Bowl’s football action. Super Bowl Greatest 
Commercials 2020 returns with another interactive 
countdown special, where viewers will be able to vote live 
for their favorite Super Bowl commercial. The one-hour 
show will originate from Miami, home of Super Bowl LIV, 
and air Monday, Jan. 27 at 9 PM (ET/PT). The special will 
be hosted by Boomer Esiason, analyst for CBS Sports’ 
NFL pregame show The NFL Today, and Daniela Ruah, 
star of NCIS: Los Angeles... Abby Huntsman announced 
on The View yesterday that she’s leaving the ABC show 
to help run her father Jon Huntsman’s gubernatorial 
campaign in Utah, as well as to spend more time with her 
family. She said that her final day on the show will be on 
Friday. The View averages about 2.5 million viewers each 
day, making it one of the top five daytime talk shows in 
America.

NEXSTAR, MEDIAOCEAN IN DEAL FOR OTT BUYING
  Nexstar Media’s Nexstar Digital says it has made a 
multi-year deal with Mediaocean that will put Nexstar’s 
OTT, digital video, display, streaming audio and linear 
broadcast advertising inventory on Mediaocean’s Spectra 
Platform, which is used by media buyers.
  The agreement helps advertisers find Nexstar’s digital 
audiences, which total 106 million monthly uniques and 63 
percent of U.S. TV households, Broadcasting & Cable 
reports.
  As part of the partnership, Mediaocean has fully integrated 
Nexstar Digital’s video and OTT inventory into its Spectra 
Platform, which supports the largest advertising agencies 
in the world with the latest tools and technologies.
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Jim Gaffigan

I travel a lot. I’m 
constantly going through 
security, always behind 
that person that’s never 
left their house before.
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STUDY: PODCAST LISTENERS TEND TO BE LOYAL
  Many U.S. podcast listeners tune in frequently, and three 
in 10 daily listeners have bought products based on podcast 
ads, according to research from CivicScience.
  The September 2019 survey found that nearly one-third 
of U.S. podcast listeners tune in daily, and a similar figure 
listens weekly. But the study also found a difference in 
purchasing patterns between the two groups. Thirty percent 
of daily listeners ages 13 and older said they had purchased 
an item after hearing a sponsored ad for it. One in five weekly 
listeners reported the same.

  Many podcast ads are read by 
hosts, giving the products an extra 
endorsement. And with daily listeners 
ultimately exposed to more host-read ads 
than weekly listeners, it’s not surprising 
to see a higher portion of daily listeners 
making purchases, eMarketer says.
  “People find resonance with podcasts, 
and they want to talk about [them] a 
lot,” said Alex Kubo, vice president of 
e-commerce and digital marketing at 
furniture company Burrow. “Podcasts 

[can] grab somebody’s attention and walk them all the way 
down the funnel.”
  eMarketer estimates there will be 76.4 million U.S. podcast 
listeners in 2019, making up 37.3 percent of digital audio 
listeners. This number will grow to 85.4 million, nearly 40 
percent of the digital audio listening population, by 2023.

THIS AND THAT
  Supporters of President Trump are raising funds to buy 
the parent company of One America News Network, a 
conservative news service, The Wall Street Journal says. 
Hicks Equity Partners is reportedly behind the effort to 
acquire the channel from Herring Networks... Senate 
Majority Leader Mitch McConnell (R-Ky.) supports a 
bipartisan bill exempting newspapers from federal antitrust 
rules, allowing them to collectively negotiate with big tech 
companies, The New York Times reports. Supporters say it 
could help stem the tide of newspapers shutting their doors.
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FunnyTweeter.com

My jelly doughnut didn’t 
have any jelly in it, so I 

don’t want to hear about 
your trivial issues.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

WHAT TO KNOW ABOUT TV DRAMA WATCHERS 
  You guessed it: TV Drama Watchers are primarily women 
(62.3%), and 58.6 percent of this audience is over the age 
of 45. The typical TV Drama 
Watcher enjoys cooking 
(37.8%), baking (35.4%) 
and gardening (29%). While those activities are normally 
done for the benefit of others, these women will take some 
time for themselves in the coming year. 
  This year, 31 percent of these viewers will make purchases 
that will help them feel attractive. That includes cosmetics 
(33%), hair coloring and styling services 
(30.8%), at least $500 worth of women’s 
clothing (30.5%), and manicures and 
pedicures (30.4%). The desire to 
increase their attractiveness will drive 
53.4 percent of TV Drama Watchers to 
eat healthier and lose weight. To achieve 
these goals, they’ll be buying new 
activewear (23.3%), athletic footwear 
(22.7%) and home exercise equipment 
(8.7%). They’re also 6 percent more 
likely than others to pay for a personal 
trainer this year.
  These consumers also plan to strut their stuff! Nearly 37 
percent of them will take a trip to the beach, 16.8 percent 
hope to go on a cruise, and they’re 34 percent more likely 
than others to head to a lingerie store.
  Last year, 56.8 percent of TV Drama Watchers were 
motivated to action by TV commercials, and 39.7 percent 
watch TV for three to five hours daily. While they’re being 
entertained by their favorite protagonist’s latest adventures, 
they’ll also be noticing ads for products they intend to buy.
  Source: AudienceSCAN from AdMall at SalesFuel.

DIGITAL LIFTS HOME ENTERTAINMENT SPENDING
  Consumer spending on home entertainment rose 8.4 
percent to a record $25.2 billion in 2019, spurred by the 
at-home sector’s biggest growth engine, digital, according 
to DEG: The Digital Entertainment Group.
  Subscription streaming, digital movie sales and digital 
movie rentals over the Internet all generated significantly 
more money than they did in 2018, DEG reported.
  The trade association estimates consumers spent $15.9 
billion on subscription streaming, which now accounts for 
63 percent of the entire home entertainment market. That’s 
a 23.7 percent spike from 2018.
  Digital movie sales, commonly known as electronic 
sellthrough, or EST, were up 5.1 percent to nearly $2.6 
billion — while digital movie rentals, through Internet 
services such as FandangoNow, Redbox On Demand, 
Vudu and Google Play, were up 9 percent. This reflects 
“consumers’ continued engagement with VOD, increasingly 
through Internet services,” DEG reported.
  Consumers spent a total of $5.9 billion on buying movies 
and other filmed content, either on Blu-ray Disc, DVD, 4K 
Ultra HD or digital, DEG reported. That’s down 9.4 percent 
from 2018. Disc sales declined 18.2 percent to $3.29 
billion.
  On the digital side, a la carte streaming generated $1.96 
billion, down 6.2 percent from the prior year — chiefly due 
to consumers’ shift away from traditional pay-TV services.
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