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SPEED, VIRTUAL FORMAT LIFT E-COMMERCE TITAN
  Amazon has topped an annual study of the U.S. grocery 
market. The online giant placed first in the fourth annual 
dunnhumby Retailer Preference Index (RPI), a nationwide 
study that examines the $1 trillion U.S. grocery market.
  In a year dominated by COVID-19, Amazon eclipsed last 
year’s winner H-E-B and runner-up Trader Joe’s to take the 
top spot as shoppers focused on speed and e-commerce. 
  Due to strong COVID-driven momentum, Target broke into 
the first quartile (retailers with the highest overall customer 
preference score) of the index for the first time, jumping 
six places to move out of the second quartile, a spot the 
discounter occupied the previous three years.
  Of the 56 retailers included in the survey, the retailers 
with the highest overall customer preference index scores 
are Amazon, H-E-B, Trader Joe’s, 
Wegman’s, Aldi, Market Basket, Sam’s 
Club, Costco, Publix, Target, Fresh 
Thyme, ShopRite, Sprouts Farmers 
Market and Walmart.
  “COVID has led to record highs and lows 
in economic metrics, along with huge shifts in where and 
how consumers shop food retail, changing the competitive 
trajectories of retailers who were winning and those who were 
struggling before the pandemic,” said Grant Steadman, 
president of North America for dunnhumby. “As a result, we 
viewed 2020 through a different lens than we’ve viewed the 
grocery industry in the previous year. Amazon accelerated 
past every other retailer on our COVID momentum metric 
and customer safety ratings, due to its speed to shop and 
virtual store format.”
  The overall RPI ranking evaluates retailer performance on 
seven drivers of customer preference: price, quality, digital, 
operations, convenience, discounts, rewards & information 
and speed. The retailers who focus their business on 
superior value perception or “value core” (defined by the 
strongest combination of price and quality) tend to have the 
most financial success and the strongest emotional bond 
with customers, according to dunnhumby.
  This year, dunnhumby added the COVID momentum 
metric to the calculation. It results from a statistical model 
that predicts how retailer execution on 
the same preference drivers’ impact 
short-term financial success, namely 
market share gains or losses during 
2020.
  The study found speed is the common 
denominator for grocery retailers with 
superior COVID momentum. Retailers 
who were well-positioned to deliver on 
speed, digital and discounts, rewards 
& information tended to gain more 
market share, visit share and have 
higher year-over-year sales growth in 
2020.

STUDY: COVID MAKES AMAZON TOP GROCERY RETAILER
ADVERTISER NEWS
  Disney is the No. 1 company to watch in the first quarter of 
2021, according to a new report from MediaRadar that lists 
the top 10 companies poised to make a “big impact” based 
on investment and buying strategies. Disney, MediaRadar 
says, is projected to spend more than $700 million on TV for 
the year, including more than $452 million on cable and $250 
million on broadcast. Others on the list include TurboTax 
($124 million in anticipated TV spending), Airbnb ($33 mil-
lion), Calm ($31 million), Microsoft Teams ($143 million), 
Indeed ($119 million), CVS Pharmacy ($68 million), Royal 
Caribbean ($48 million), Ticketmaster ($97 million) and Zil-
low ($72 million)... Ikea has unveiled its first store to open in 
the U.S. with a smaller format. Located at the Rego Center 
shopping mall in Queens, N.Y., the store offers a full range 

of products across 115,000 square feet of 
space (about half the size of an average 
Ikea). The products and featured room 
sets are designed to meet the lifestyle of 
New Yorkers, with a focus on small-space 
living solutions... The Harris Teeter divi-

sion of Kroger has rolled out a members-only service fea-
turing special incentives to shoppers who pay $99.95 for a 
yearly subscription or $16.95 per month... Deep-pocketed 
customers helped insulate the U.S. luxury market from the 
brunt of the pandemic fallout last year, Automotive News 
reports. U.S. luxury sales fell 11% in 2020, compared with 
a 14% slide for the overall industry. Luxury brands delivered 
2,030,912 vehicles, accounting for a record 14% of total 
U.S. light-vehicle sales. BMW defended its sales crown as 
the bestselling luxury car brand in the U.S. for the second 
year in a row, while demand for hybrids and crossovers pro-
pelled Lexus to inch ahead of Mercedes-Benz... Staples is 
looking to acquire rival Office Depot for the third time. The 
Framingham, Mass.-based office supplies retailer yesterday 
made an offer to buy ODP Corp., whose banners include 
Office Depot, OfficeMax and CompuCom, for $2.1 billion in 
cash. The $40-per-share offer price for ODP represents an 
approximate 60% premium over its average closing price for 
the last 90 trading days.
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SHAKEUP AT UNIVISION POST-SEARCHLIGHT SALE
  Less than two weeks after the sale of Univision 
Communications to Searchlight Capital Partners, a 
private investment firm led by former Viacom CFO Wade 
Davis, the Hispanic media giant has shaken up its executive 
ranks, Inside Radio reports.
  Pierluigi Gazzolo has been appointed to the newly created 
role of president and chief transformation officer, tasked 
with overseeing the future streaming business and cross-
functional collaboration among different business units 
at Univision and setting the company’s culture. Gazzolo 

worked with Davis, now Univision’s 
CEO, at ViacomCBS as president of 
Streaming and Studios for ViacomCBS 
Networks International, after a stretch 
as chief operating officer of Viacom’s 
international business.
  Luis Silberwasser is named to the 
newly created role of president of 
the Univision Television Networks 
Group to lead Univision’s national TV 
properties. Most recently, Silberwasser 
served as president at Telemundo 

Networks, Univision’s chief rival.
  Donna Speciale has been recruited as president of 
advertising sales and marketing. She replaces Steve 
Mandala, who has exited eight years after he rejoined 
Univision. Speciale was president of advertising sales 
at WarnerMedia, until being ousted in July 2019. At 
WarnerMedia she launched a range of advanced TV products 
and helped establish OpenAP, the first open platform for TV 
advertisers to reach audiences across publishers.
  Elsewhere at Univision, Friday Abernethy was promoted 
to EVP of content distribution and partnerships. Adam 
Shippee was promoted to the newly created role of EVP for 
corporate development, strategy and transformation. And 
Amy Tenbrink has been promoted to EVP and associate 
general counsel for revenue/business development, with 
expanded responsibilities across the digital business.

NIELSEN: PANDEMIC DISRUPTS LOCAL PANELS
  Nielsen said its local ratings service is now not accredited 
because the COVID-19 pandemic has disrupted its ability 
to manage the panels it uses to measure what viewers are 
watching.
  The Media Rating Council accreditation of Nielsen’s 
local people meter and set meter service in large- and mid-
sized markets has been put on “hiatus” while the company 
develops new ways to recruit and maintain its panels. 
Nielsen’s system for measuring viewership in the smallest 
markets is not MRC accredited.
  Before COVID, Nielsen families were recruited in person 
and technicians were able to enter their homes to install and 
monitor equipment. The pandemic has made people less 
willing to have people in their homes.
  The MRC said that a hiatus usually lasts six months, but can 
be extended for an additional six months. MRC accreditation 
assures advertisers, who use the ratings as a basis for 
buying commercials on local TV stations, that measurement 
systems are sound in methodology and execution. During 
the hiatus, Nielsen will not be able to use the double check 
mark seal that indicates the ratings service is accredited.

NETWORK NEWS
  NBC, the network of Will & Grace, is developing Des & 
Lou. The light procedural centers on a charming Spanish 
spy working for Interpol and a cynical American agent from 
the CIA. They form a joint task force to stop the plans of 
a dangerous organization, perhaps marking the start of 
a beautiful friendship... NBC has put into development 
Ties That Bind, a drama based on Elizabeth Coleman’s 
Secret Bridesmaids’ Business stage play and book, from 
writer Deirdre Shaw (Bluff City Law). The proposed series 
is described as a soapy thriller in which three women make 
a promise to one another that leads them 
to embark on dangerous secrets that 
threaten to implode their lives. Facing 
dire consequences, they must rely on 
the power of their friendship to survive. 
No casting has been announced... In the 
latest rebranding effort at CBS since its 
reunion with Viacom, the company has 
rebranded its syndication division as 
CBS Media Ventures. Previously known 
as CBS Television Distribution, the 
unit is known for top-viewed syndicated 
shows like Judge Judy and Wheel of Fortune... Chris 
Coy, Julia McDermott and Carter Jenkins are set to co-
star opposite Adrienne Warren in ABC’s limited series 
Women of the Movement. The six-episode limited series, 
set to premiere in 2021, centers on Mamie Till-Mobley 
(Warren), who devoted her life to seeking justice for her 
son Emmett Till (Cedric Joe) following his brutal killing in 
the Jim Crow South. McDermott, Jenkins and Coy will play 
Carolyn Bryant, her husband Roy Bryant, and his half-
brother J. W. Milam, respectively, the Mississippi trio at the 
center of Emmett Till’s murder. Tonya Pinkins and Glynn 
Turman also co-star. Women of the Movement is inspired 
by the book Emmett Till: The Murder That Shocked the 
World and Propelled the Civil Rights Movement by 
Devery S. Anderson... John Reilly, a veteran soap star 
whose daytime credits included a long stint on General 
Hospital, died Saturday evening. He was 86 and no cause 
of death was revealed. Born in Chicago, Reilly appeared on 
the soap As the World Turns as Dr. Dan Stewart. He then 
had parts on television shows How the West Was Won, 
Quincy M.E. and Dallas. He joined General Hospital in 
February 1984 as Sean Donely. The run lasted 11 years 
and followed several story arcs from bad guy to good guy. 
Other credits include the animated Iron Man; Beverly Hills, 
90210; Sunset Beach; and Passions.

THIS AND THAT
  Quincy Media says it is considering selling the 24 
television stations it owns, as well as a separate sale of 
its newspapers. Meredith is reportedly also considering the 
sale of four stations in Alabama, Massachusetts, Michigan 
and Missouri... Hulu is cutting the price of its basic, ad-
supported service for U.S. college students to $2 a month. 
The regular price has been $6 for everyone since 2019, 
with Hulu’s ad-free tier at $12 a month. The Disney-owned 
streaming operation describes the 65% discount as an 
“evergreen deal.” Eligible students aged 18 and older can 
now sign up for the deal and will get the lower rate as long 
as they can verify they’re still a student.
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Conan O’Brien

Excited for Fashion Week 
2021. I can’t wait to see what 
this year’s cardboard cutouts 

will be wearing.
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NPD: CONSUMER TECH SALES GROW 17% IN 2020
  U.S. consumer technology sales shot up 17% in 2020, 
a year where social distancing and other pandemic safety 
measures kept many Americans home more than usual.
 According to the NPD Group’s latest Future of Tech 
forecast, this momentum will continue into the first quarter 
of 2021. The report calls for modest sales dips for 2021 and 
2022 due to difficult comparisons to 2019’s COVID-fueled 
banner year.
  For Q1 2021, NPD expects consumer tech sales to grow 
12% versus Q1 2020. But even with a strong start to this 

year, year-over-year comparisons to the 
monumental growth seen in the latter 
part of 2020 will result in a 2% decline in 
2021, as sales reach nearly $110 billion. 
That 2% full-year sales decline is poised 
to persist in 2022, followed by flat sales 
in 2023.
  By 2023 NPD expects the top five 
consumer tech product segments based 
on revenue — notebooks, tablets, 
headphones, TVs and smartwatches, all 
of which can be used to consume audio 

— will make up over 55% of all consumer tech sales in the 
U.S., compared to just 44% in 2017.

ACCOUNT ACTION
  T-Mobile has awarded its lucrative media account to 
Interpublic Group of Cos.’ Initiative, following a review 
that kicked off last September. According to Ad Age’s 
Datacenter, the mobile communications conglomerate 
spent $2.3 billion on measured media in the U.S. in 2019. 
The review though, which was managed by ID Comms, 
also included its Sprint business. Initiative was reportedly 
the only newcomer in the review, beating out incumbents 
GroupM’s Essence, Horizon Media and Publicis Media.
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Adobe Analytics

For the first time ever, 
every day of the holiday 

shopping season exceeded 
$1 billion in online sales.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

ADOBE: ONLINE HOLIDAY SPEND BROKE RECORDS
  For the first time ever, every day of the holiday shopping 
season exceeded $1 billion in online sales. That’s according 
to Adobe Analytics, which said that U.S. online spend 
during November and December reached a record $188.2 
billion, up 32.2% over the year-ago period.
  Data from Adobe also reveals other record-breaking 
numbers, including average daily online revenue exceeding 
$3.1 billion during the holiday season, up 32% from $2.3 
billion the prior year.
  In addition, Adobe says there were 50 days with online 
revenue above $2 billion (up from 29 a 
year ago), and nine days where online 
spend exceeded $4 billion, including 
Thanksgiving Day (over $5 billion), up 
from three $4 billion days in 2019.
  Curbside pickup/BOPIS orders grew 
36% year-over-year, but growth dropped 
to 26% over the seven days leading 
up to Christmas Day. Smartphones 
accounted for 40% of the holiday season’s 
e-commerce growth, up 11% year-over-
year. For the first time, in 2020 Christmas 
Day saw over half (52%) of its $1.3 billion online spend 
coming from smartphones.
  Throughout the holiday season, groceries, appliances and 
books saw major boosts over October levels compared to 
2019 — grocery at a 404% higher boost than 2019, appliances 
at 202% and books at 107%. The toys and jewelry categories 
saw incremental boosts, with toys seeing 50% and jewelry 
66% more boost than 2019.

PICKUPS DOMINATE TOP-SELLING AUTOS OF 2020
  Look no further than the automotive industry’s best-selling 
vehicles of last year as proof of America’s love for pickup 
trucks, CNBC reports.
  Led by trucks from the Detroit automakers, pickups 
accounted for five of the industry’s 10 best-selling vehicles 
in 2020 despite their increasingly higher prices and the 
coronavirus pandemic.
  Ford Motor’s F-Series truck retained its decades-long 
sales dominance, followed by pickups from General Motors 
and Fiat Chrysler. The three top-selling pickups accounted 
for about 13% of the 14.5 million vehicles estimated to have 
been sold last year in the U.S.
  “Pickup trucks have been very successful. They have 
marched through this pandemic so well,” Jessica Caldwell, 
executive director of insights for Edmunds. “They have 
boosted up all of their respective companies. Particularly the 
Detroit companies, they have kept business afloat fairly well.”
  Ford’s F-Series, which includes the F-150 and its larger 
siblings, remained America’s best-selling vehicle for the 39th 
straight year and the industry’s top-selling truck for the 44th 
consecutive year.
  The full list: Ford F-Series (sales of 787,422 units, down 
12.2% compared to 2019); Chevrolet Silverado (594,094, 
up 3.2%); Ram pickup (563,676, down 11%); Toyota 
RAV4 (430,387, down 3.9%); Honda CR-V (333,502, down 
13.2%); Toyota Camry (294,348, down 12.7%); Chevrolet 
Equinox (270,994, down 21.7%); Honda Civic (261,225, 
down 19.8%); GMC Sierra (253,016, up 8.9%); and Toyota 
Tacoma (238,806, down 4%).


