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WEBSITE’S TOP 10 LIST DOMINATED BY TOYOTA
  At a time when about a third of all new vehicles are leased 
for two- or three-year terms, it’s nice to know that some cars, 
trucks and SUVs are held onto steadfastly, Forbes says.
  With the average price of a new vehicle now approaching 
$40,000, it’s prudent that some owners are looking to wring 
every mile out of their vehicular investments. In other cases, 
Forbes says, it comes down to pure love and loyalty. 
  The automotive research website iSeeCars.com looked 
at more than 660,000 vehicles from the 1981-2005 model 
years that changed hands last year to uncover a list of the 
10 models original owners keep for 15 or more years. Not 
surprisingly, these are among the vehicles that command top 
dollar on the resale market and frequently appear on lists 
of the most reliable models. All come from Japanese import 
brands, with Toyota accounting for the top five and seven 
out of the top 10 overall. 
  “Japanese vehicles, especially Toyota and 
Honda, are known for their reliability and 
durability and attract practical consumers 
who want vehicles that can be kept on the 
road as long as possible,” says iSeeCars 
Executive Analyst Karl Brauer. “Drivers 
are more likely to hold onto cars that they 
know they can rely on and don’t require a 
great deal of expensive maintenance.”
  Topping the list is the gas/electric hybrid-powered Toyota 
Prius, with 13.7% of them on the road kept 15 or more years 
by their original owners. That’s more than twice the overall 
industry average of 6.1%. The Prius also has the distinction 
of being the only passenger car among the top 10, with the 
rest consisting of SUVs, pickup trucks and a lone minivan.
  Among SUVs, the Toyota Highlander leads the pack with 
12.4% held for 15 years or longer. As with the overall list, the 
10 longest-owned SUVs all come from Asian automakers, 
and further include the Honda CR-V and Pilot, the Subaru 
Forester, and the Toyota 4Runner and Sequoia.
  Not surprisingly, domestic-brand models are most notably 
found on the list of pickup trucks kept the longest. However, 
while new pickup sales are otherwise dominated by the 
Detroit “Big Three,” the pickups owned for the longest terms 
are the Toyota Tacoma and Tundra, with more than 11% of 
original owners keeping them for 15 or more years.
  The top-selling model of any kind, the Ford F-150, sits in 
the No. 10 spot, with a 5.1% long-term retention.
  Among sports cars, the reasonably affordable Mazda MX-5 
Miata is more frequently held for 15 or more years than far 
costlier rides like the BMW Z4 and Chevrolet Corvette. As 
it stands, these cars are not typically used as daily drivers, 
spending a great deal of time being garaged.
  Here is iSeeCars.com’s complete top 10 list: Toyota Prius 
(13.7%), Toyota Highlander (12.4%), Toyota Tacoma 
(11.6%), Toyota Sienna (11.5%), Toyota Tundra (11.3%), 
Honda CR-V (10.7%), Honda Pilot (10.4%), Subaru Forester 
(9.8%), Toyota 4Runner (9.4%) and Toyota Sequoia (9.1%).

OWNERS HOLD ONTO THESE VEHICLES FOR 15+ YEARS
ADVERTISER NEWS
  The merger of Fiat Chrysler Automobiles and PSA Group 
into Stellantis has brought struggling Alfa Romeo a new 
CEO and a promise that the new group will “find a way to 
help the brand grow.” Alfa Romeo has failed to reach growth 
targets in a series of turnaround plans under Fiat and FCA. 
PSA veteran Jean-Philippe Imparato now takes over at 
Alfa Romeo after a successful run as head of the Peugeot 
brand… KKR and other lenders to Belk are making efforts 
with the department store chain to keep it from filing for 
bankruptcy. Belk, Sycamore Partners and the lenders are 
in talks to try to resolve their issues out of court. The depart-
ment store retailer, like many other “non-essential” retailers, 
has taken a hit during the novel coronavirus pandemic due 
to store closures and reluctance by consumers to shop at 
malls... U.S. safety regulators are investigating complaints 

that a Ford pickup truck tailgate recall 
didn’t fix the problem. The National High-
way Traffic Safety Administration says 
it has 11 complaints that a recall of power 
tailgates on 300,000 Super Duty pickups 
failed to rectify the issue. The agency says 
it also has received reports from Ford about 
unintended tailgate openings after the re-
call repairs were made. Ford recalled the 
F-250, F-350 and F-450 trucks in 2019 be-

cause the power tailgates could open while being driven... 
As the pandemic pushes e-commerce to new heights, DTC 
sock brand Bombas has announced its launch into under-
wear. The brand offers both men’s and women’s styles in 
cotton modal and additional styles for women in seamless, 
the company said. Men’s and women’s will both be avail-
able in three different silhouettes, with 14 separate colors 
available for women and four colors for men… Emerging 
clean beauty brand Three Ships now sells its products in 
504 Target stores, and the brand is depending on influenc-
ers, discount codes and free digital channels to make the 
partnership a success, co-founder Connie Lo said. “Getting 
a retail partnership is one thing, but growing with them is the 
really hard part,” Lo said… American Eagle Outfitters is 
focused on growing its Aerie banner as it plans for the fu-
ture. The apparel retailer yesterday announced a long-term 
growth strategy ahead of its investor meeting that aims to 
double revenue for its Aerie intimates brand to $2 billion by 
2023 while it also works to improve profit at its namesake 
business. The company also plans to expand Aerie from its 
current 342 stores to about 550 by 2023… A major IT net-
work upgrade has enabled Ingles Markets to bulk up its 
online grocery capabilities and launch new services such 
as curbside pickup. Hewlett-Packard networking technol-
ogy subsidiary Aruba said Ingles is now providing curbside 
pickup at four of its stores and working to bring on more 
locations soon. The Asheville, N.C.-based grocer operates 
197 supermarkets overall in North Carolina, Georgia, South 
Carolina, Tennessee, Virginia and Alabama.
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AVAILS
  WRCB TV, NBC, in scenic Chattanooga, Tenn., seeks 
an experienced Account Executive to service established 
clients and develop new business. We 
are looking for a person who believes 
hard work pays off, is self-motivated 
and committed to succeed. Must have 
a track record of increasing station revenue in TV and Digital 
sales. Minimum 2 years of broadcast television sales. If you 
are a strong competitor and team player, we should talk. 
Resumes only to sales@wrcbtv.com. EOE.

  WDSU, the Hearst Television New 
Orleans NBC affiliate, is seeking an 
energetic, passionate, analytical and 
creative National Sales Manager who 
is up to the challenge of setting new 
records across multiple platforms. This 
person will lead, inspire and motivate 
the national sales team to exceed 
revenue goals and serve as backup to 
the Local Sales Manager. Organization, 
strong sales negotiation skills, a keen 
attention to detail and the ability to excel 

in a fast-paced environment are required. CLICK HERE for 
more information or to apply.

See your ad here tomorrow! CLICK HERE for details. 

ACCOUNT ACTION
  Unilever is preparing a review to its international media-
buying business, Campaign US reports, citing unnamed 
industry sources. The news suggests that Unilever’s 
marketing operations could see a significant shakeup in 
tandem with the broader cause-driven corporate initiatives. 
Unilever, which owns brands like Ben & Jerry’s and 
Hellmann’s, has published a wide-ranging plan for fighting 
two issues it views as the biggest threats to society, climate 
change and social inequality. The consumer goods giant 
will prioritize three areas: working with external partners 
who provide their employees a living wage, significantly 
increasing spending on suppliers owned or operated by 
people from underrepresented groups, and upskilling its 
own workforce. Unilever also pledged to feature more 
diverse groups in its advertising, both in front of the camera 
and on the production end.

THIS AND THAT
  Netflix is planning to expand worldwide a test feature 
that allows subscribers to simply click a button and let the 
streamer pick programming to watch. Tested in France and 
other markets, the unnamed feature acts as an old-school 
TV channel broadcasting shows on a loop. Greg Peters, 
COO and chief product officer, said the new feature would 
enable subs to “skip browsing entirely,” click one button 
and let Netflix’s algorithms pick a title to instantly play... 
President Biden has named Democratic Commissioner 
Jessica Rosenworcel as acting chairman of the FCC. 
It is unclear whether she will eventually lose the “acting” 
title or whether the President has someone else in mind 
for the job. She will be the second woman so named, after 
Mignon Clyburn, who was named acting chair between the 
chairmanships of Julius Genachowski and Tom Wheeler.

LATE-NIGHT SHOWS SINK 14% IN VIEWERS YOY
  Late-night talk programs on broadcast networks this 
season — due to the COVID-19 pandemic — have seen 
steepening Nielsen-measured viewer declines, down 7% 
to 25% versus a year ago, depending on the show.
  Overall, the three networks’ total average viewers sank 
14%, from 7.52 million in season-to-date Nielsen-measured 
ratings to 6.48 million, for the period from Sept. 21, 2020 to 
Jan. 15, 2021, Television News Daily reports.
  CBS’ Late Show with Stephen Colbert continues to 
maintain its top late-night position, averaging 3.16 million 
viewers, down 11% from a year ago. 
ABC’s Jimmy Kimmel Live slipped 
7% to 1.8 million, now ascending into 
second place. NBC’s Tonight Show 
with Jimmy Fallon fell 25% lower to 1.5 
million.
  This year’s declines deepened versus 
those of the previous season, the TV 
2019-2020 year: the Late Show dipped 
4% (versus the previous TV 2018- 2019 
season), while the Tonight Show was 
down 20% and Kimmel lost 6%.
  The Late Show was also tops in both the 25-54 and 18-
49 demos this season so far, averaging Nielsen-measured 
ratings of 0.5 and 0.4, respectively.
  Late-night talk TV has eschewed much of the live, on-
set entertainment interviews and music since the pandemic 
took hold in March 2020.

SALES OF GIFT CARDS HOT OVER THE HOLIDAYS
  Holiday shoppers flocked online in 2020, and purchased 
a lot of gift cards. According to the BrandedPay Post-
Holiday spending report from global branded payments 
provider Blackhawk Network, digital gift card sales rose 
80% and overall e-commerce gift card sales increased 
nearly 40% during the 2020 holiday season. 
  Analyzing consumer research and its own U.S. sales, 
Blackhawk found that surveyed consumers reported doing 
68% of their holiday shopping online on average, higher 
than the anticipated 60% surveyed consumers reported 
before the holiday season, Chain Store Age reports.
  Following that trend, e-commerce gift card sales growth 
beat pre-holiday projections and more than tripled the 12% 
growth seen in 2019.
  In addition, sales data from Blackhawk Network shows 
e-gift sales were up more than 80% compared to 2019, 
surpassing the 74% year-over-year growth e-gift sales were 
hovering at before the holiday season.
  Four in 10 (41%) consumers said the payment methods 
they used to purchase gifts in 2020 were different from 
those they have used in previous years. Nearly one in four 
shoppers surveyed reported using a mobile wallet for the 
first time during the 2020 holiday season, with 37% of those 
respondents saying they are likely to permanently adopt 
new payment methods they used to shop this year.
  Half of surveyed consumers report they plan to use their gift 
cards within one month after the holiday, another 23% say 
they will use their gift cards in the next three to six months, 
and the average denomination for gift cards purchased this 
holiday season was about $45. Six in 10 surveyed shoppers 
plan to spend more than the value of their gift card.
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FunnyTweeter.com

The best part of running 
at 5 AM is the irrational, 
adult fear of zombies to 

keep you going.
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U.S. UNEMPLOYMENT CLAIMS REMAIN ELEVATED
  About 900,000 workers filed for unemployment benefits last 
week as the labor market struggles to recover this winter, 
The Wall Street Journal reports.
  The number of jobless claims was down slightly from the 
week ended Jan. 9, when applications jumped by more 
than 100,000 to 926,000. The Labor Department said the 
increase for the Jan. 9 week — initially estimated as the 
largest weekly increase since March — was smaller than 
previously thought.
  Jobless claims, a proxy for layoffs, remain above the pre-

pandemic peak of 695,000 and are 
higher than in any previous recession for 
records tracing back to 1967.
  “COVID hasn’t let up, and it’s still creating 
massive amounts of economic havoc,” 
said AnnElizabeth Konkel, economist 
at jobs site Indeed.
  As COVID-19 infections increased 
into the winter, states and localities 
imposed new capacity restrictions on 
businesses such as restaurants. Further, 
some consumers remain hesitant to eat 

indoors, travel or go to a movie theater, reducing demand at 
places that remain open.

DEC. HOUSING STARTS, BUILDING PERMITS SURGE
  U.S. homebuilding and permits accelerated in December 
as historically low mortgage rates supported the housing 
market, CNBC reports.
  Housing starts jumped 5.8% to a seasonally adjusted 
annual rate of 1.669 million units last month, the Commerce 
Department said yesterday. Economists polled by Reuters 
had forecast starts would rise to a rate of 1.56 million units 
in December. Homebuilding increased 5.2% year over year. 
Starts totaled 1.38 million in 2020, up 7% from 2019.
  Permits for future homebuilding accelerated 4.5% to a rate 
of 1.709 million units in December. Permits, which typically 
lead starts by one to two months, totaled 1.452 million last 
year, a 4.8% increase from 2019.
  Single-family homebuilding soared 12% to a seasonally 
adjusted annual rate of 1.338 million units. Single-family 
starts have increased for eight straight months.
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Blackhawk Network

Digital gift card sales rose 
80% and overall e-commerce 

gift card sales increased 
nearly 40% during the 2020 

holiday season.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

SUPER BOWL LV VIEWERS WILL HAVE OPTIONS
  CBS Sports said it plans to stream the Super Bowl across 
several platforms, including its subscription streaming 
service CBS All Access, Broadcasting & Cable reports.
  Broadcast coverage of Super Bowl LV will also stream 
unauthenticated and for free on CBSSports.com, the 
CBS Sports app. The big game will also be free on 
Verizon properties including Yahoo Sports, on NFL digital 
properties and NFL team mobile properties.
  The Super Bowl will also be available in Spanish on ESPN 
Deportes and ESPN digital platforms.
  “We’re excited to broaden the availability 
of our Super Bowl LV stream this year, 
and we look forward to building on 
the incredibly strong momentum NFL 
football is driving on CBS All Access as 
a cornerstone of the extensive live sports 
offerings available on the service,” said 
Jeff Gerttula, executive VP and general 
manager, CBS Sports Digital.
  Parent company ViacomCBS 
is rebranding CBS All Access as 
Paramount+ on March 4. The Super 
Bowl will provide a big marketing platform for the streamer.
  Last year, the Super Bowl drew 100.7 million, including 2.6 
million streaming viewers, up 31% from the prior year. Last 
year’s game was on Fox, but live streams were available on 
CBS All Access, CBSSports.com, the CBS Sports app and 
other venues.

TESLA, KIA TOP POWER EV OWNERSHIP STUDY
  J.D. Power yesterday released its first U.S. Electric 
Vehicle Experience (EVX) Ownership Study, and the big 
takeaway is how Tesla has an absolute lock on the premium 
EV segment, CNET reports.
  Tesla scored top marks in the study, though it’s fair to point 
out the study only involves a handful of vehicles for the 
2021 iteration. EV options aren’t plentiful in the U.S. yet, 
and J.D. Power broke down the study into two sections: 
premium and mass-market. Even so, the Tesla Model S 
received the highest customer rating from owners with 738 
points out of a possible 1,000 points. Just under 10,000 
owners submitted responses for the study and it includes 
both battery-electric cars and plug-in hybrids from the 2015-
2021 model years.
  The U.S. electric carmaker actually makes up the top three 
spots with the Model 3 (790) coming in behind the Model 
S and the Model Y (780) in third. The Audi E-Tron (686) 
places fourth and the Jaguar I-Pace (669) lands in fifth.
  On the mass-market side, the Kia Niro EV takes the top 
spot with 782 points, followed by the Chevrolet Bolt EV 
(745), Hyundai Kona EV (743), Nissan Leaf (712) and 
Volkswagen E-Golf (696). This segment is expected to 
heat up by this time next year as automakers introduce 
another batch of more affordable EVs for U.S. buyers.
  While it’s a moment to celebrate for Tesla and Kia, the 
study also provided a positive note for any automaker in 
the business of selling electric cars: the vast majority of EV 
owners want another one.
  That figure, specifically, is 82% of those included in the 
study; this group said they “definitely will” consider another 
EV in the future.


