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BUYERS BORROWED AVERAGE OF $35,373 IN Q4
  The average price of a new vehicle has surpassed $40,000 
for the first time ever as Americans switch from passenger 
cars to more expensive SUVs and pickups.
  With prices rising, the average downpayment on new 
cars, trucks and SUVs reached an all-time high in the fourth 
quarter, according to analysts at car-research site Edmunds.
  At the same time, the average amount borrowed to finance 
a new vehicle was close to an all-time high. The bottom line 
is that Americans with the financial wherewithal to buy a 
new ride are still enthusiastic about it despite the ongoing 
pandemic, USA Today reports.
  “People that are in the new-car market are somewhat 
insulated from the downturn experienced by the pandemic,” 
said Jessica Caldwell, executive director of insights at 
Edmunds. “It’s almost like we have two 
different countries within this country 
of people who are buying new houses, 
buying new cars, versus other folks who 
are perhaps in the service industry and are struggling.”
  In the fourth quarter, the average price of a new vehicle 
was $40,179, according to Edmunds. In December, it was 
$40,179. Both are records.
  The average new-vehicle buyer borrowed $35,373 and 
placed a downpayment of $4,734 in the fourth quarter, up 
5.5% and 9.4%, respectively, from the fourth quarter of 2019.
  “A lot of it just has to do with cheap money,” said Andrew 
Gilleland, general manager of Toyota’s Lexus brand. “You 
can go out and get a pretty reasonable interest rate but also 
customers are looking for more equipment on their cars.”
  Down payments typically rise in the fourth quarter, a time 
when luxury buyers are more prevalent in showrooms as 
premium brands try to get rid of their current-model-year 
vehicles, Caldwell said.
  But the nation’s pivot from cars to SUVs and pickups is 
driving much of the trend of increased down payments and 
borrowing.
  With prices creeping up, new-vehicle buyers in the fourth 
quarter agreed to average monthly payments of $581, up 
1.9% from a year earlier, according to Edmunds.
  Half of the new vehicles sold in the U.S. were SUVs in 2020, 
marking an all-time high, and 20% were pickups, according 
to research firm IHS Markit.
  IHS said there’s still room for SUVs to grow in popularity. 
The company estimated that SUV market share would rise 
to 52% in 2021.
  Essentially all of the major automakers have added SUVs 
in recent years, including major entries from Toyota, General 
Motors, Ford, Hyundai, Subaru, Kia and Volkswagen.
    The trend has changed the complexion of automakers 
once known for their passenger cars. Cars like the Chevrolet 
Cruze, Ford Focus, Honda Fit and Volkswagen Beetle 
have been discontinued, while SUVs like the Chevrolet 
Blazer, Ford Bronco, Honda Passport and Volkswagen 
Atlas have been created from scratch.

EDMUNDS: AVERAGE NEW-VEHICLE PRICE TOPS $40,000
ADVERTISER NEWS
  The pandemic has pushed auto manufacturers and deal-
ers to rethink how customers shop, affirming the impor-
tance of virtual platforms like General Motors’ new Chevy 
MyWay live vehicle tour, The Detroit News reports. The 
platform, launched this week in test mode, gives cus-
tomers one-on-one access to live tours of the Chevrolet 
lineup with product specialists. It also can create a virtual 
auto show experience. Chevy expects to ramp up the plat-
form’s capabilities in the coming months to give custom-
ers access to product in the comfort of home... Costco 
booked a stronger-than-expected 10.7% same-store sales 
increase in December, despite a dip in global store traffic 
because of the ongoing coronavirus crisis. Stores in the 
UK, Mexico and Canada noted a decline in customer visits, 

but they still experienced strong sales 
due to higher transaction amounts… 
Samsung President TM Roh said the 
company will be adding more foldable 

phones to its lineup during 2021, likely making them more 
affordable as well as focusing on multitasking. The manu-
facturer will also introduce its Galaxy S21 line during an 
unusually early Unpacked event on Jan. 14… Loves Fur-
niture has filed for Chapter 11 bankruptcy protection fol-
lowing nearly nine months of financial struggles it faced 
after trying to rise from the ashes of Art Van’s previous 
bankruptcy in March. The company’s filing listed estimate 
assets of $10 million to $50 million and a similar amount 
of liabilities spread over up to as many as 200 creditors... 
Petco Health and Wellness has unveiled details of its 
planned initial public stock offering, which the pet retailer 
expects to raise up to $816 million when its shares start 
trading on the Nasdaq under the ticker symbol “WOOF,” 
according to filings. Online fashion retailer Poshmark has 
also unveiled its plans for a $257.4 million IPO... Publix, 
working with the Florida Department of Health, will be-
gin distributing 15,000 doses of Moderna’s COVID-19 
vaccine to customers over age 65 at 22 stores in three 
west-central Florida counties. The free vaccinations are 
available by appointment at Publix locations in Citrus, Her-
nando and Marion counties… As 2021 kicks off, Bed Bath 
& Beyond is liquidating 43 stores that are expected to 
close by the end of February, CNBC reports. The list in-
cludes nine stores in California and three in New York. As 
of Aug. 29, Bed Bath & Beyond had 1,476 stores, including 
Buybuy Baby. Bed Bath & Beyond previously announced 
plans to close roughly 200 locations by 2022… Another 
day, another chicken sandwich: Kentucky Fried Chick-
en says it’s rolling out what it’s calling “its best chicken 
sandwich ever.” The new sandwich is made with a quar-
ter-pound, all-white meat, double-breaded, extra-crispy 
chicken breast filet on a toasted brioche bun and topped 
with thicker, crispy pickles and either mayo or spicy sauce. 
It’s also made-to-order. The sandwich had a successful 
test run in Florida last May.
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AVAILS
  WDSU, the Hearst Television New Orleans NBC affiliate, 
is seeking an energetic, passionate, analytical and creative 
National Sales Manager who is up to the 
challenge of setting new records across 
multiple platforms. This person will lead, 
inspire and motivate the national sales team 
to exceed revenue goals and serve as backup 
to the Local Sales Manager. Organization, 
strong sales negotiation skills, a keen attention to detail, 
and the ability to excel in a fast-paced environment are 

required. CLICK HERE for more 
information or to apply.
  The Victoria Television Group is looking 
for Account Executives to manage and 
grow transactional business as well as 
focus on prospecting and closing new 
business in the Victoria, Texas TV 
market. We’re looking for a self-starter 
with proficiency in cold calling and 
creating and delivering presentations. 
Candidates must be willing to work near 
the Gulf Coast in the Victoria, Texas 

DMA, and must develop and maintain relationships with 
agencies to achieve monthly goals. Excellent negotiation and 
customer service skills required. To apply, send resume to: 
opportunity@victoriatelevision.com. EOE.

See your ad here tomorrow! CLICK HERE for details.

NBC CAPITOL UNREST COVERAGE TOPS RATINGS
  The world came to a halt Wednesday as supporters of 
President Trump invaded Capitol Hill, and broadcast 
primetime was filled with network news coverage of the 
unrest and its aftermath.
  NBC led in ratings with a 1.0 in the adults 18-49 demographic 
and 5.42 million viewers, the night’s largest audience, with its 
three-hour special report.
  ABC’s own three-hour special report (0.7, 4.21M) was 
second overall, followed by CBS (0.3, 2.13) which aired 
special coverage from 9-11 PM. The Nielsen Live+Same 
Day fast national numbers will likely be adjusted.
  To bring a modicum of joy to an upsetting day of news, Fox’s 
The Masked Dancer (0.7, 2.79M) made its Wednesday 
night debut. The reality dance competition hosted by Craig 
Robinson had a special premiere Dec. 27 and delivered a 
1.3 in the demo and 4.8 million viewers.

E.W. SCRIPPS COMPLETES ION MEDIA ACQUISITION
  The E.W. Scripps Co. said it has closed its previously 
announced acquisition of Ion Media Networks from 
Diamond Capital Management.
  Ion will become part of Scripps’ new ad-supported national 
networks business that will also include its Katz Networks 
and Newsy.
  Scripps said the $2.65 billion deal was financed with $800 
million in term loans, $550 million in secured notes, $500 
million of unsecured notes, a $600 million investment from 
Berkshire Hathaway and cash from Ion’s balance sheet.
  Scripps said it has sold 23 of the Ion-affiliated TV stations to 
INYO Broadcast Holdings. Scripps now owns 60 stations 
in 41 markets.

NETWORK NEWS
  Following the Washington Football Team and Philadelphia 
matchup, the 15th season of NBC’s Sunday Night Football 
ended with a bang as it is on pace to being the top primetime 
TV show for fall for the 10th year in a row. Based on Nielsen 
data, SNF extended its record for the most consecutive years 
at the top of the charts since 1950. In a distant second place, 
American Idol topped the chart for six years, from the 2005-
06 season through 2010-11 while The Cosby Show topped 
the charts for five years from 1985-86 through 1989-90, tying 
with Cheers. All in the Family also held the top spot for five 
years from 1971-72 through 1975-76. SNF 
posted a Total Audience Delivery (TAD) 
average of 17.4 million viewers for the 
2020 season, according to data released 
by Nielsen, and digital data from Adobe 
Analytics... Rebekah Graf (S.W.A.T.) 
is set for a recurring role opposite 
Keegan Allen and Jared Padalecki 
in the CW’s Walker, a reimagining of 
CBS’ long-running 1990s action/crime 
series Walker, Texas Ranger... CBS 
has put in development Game Time, 
a single-camera comedy based on Norwegian format The 
Games. Written by Dan Kopelman, Game Time, which has 
a script commitment plus penalty, revolves around a family 
whose daily life is punctuated by the running commentary 
of professional sideline sports reporters, and the occasional 
expert in their field... Chris Mason (Broadchurch) has 
joined the cast of the CW’s Riverdale in a recurring role for 
Season 5. Mason will play Chad Gekko, Veronica’s (Camila 
Mendes) controlling and jealous husband who works on Wall 
Street... Catherine Zeta-Jones will join Season 2 of the Fox 
drama Prodigal Son opposite fellow Welsh actor Michael 
Sheen. Zeta-Jones will appear in the latter half of the season 
as Dr. Vivian Capshaw, Claremont Psychiatric’s resident MD. 
Prodigal Son follows Malcolm Bright, a criminal profiler with 
a rare talent for getting inside the minds of killers. He learned 
how they think because his father, Martin Whitly, was a 
notorious serial killer known as “The Surgeon.” The cast also 
includes Lou Diamond Phillips, Aurora Perrineau, Frank 
Harts, Keiko Agena, Halston Sage and Bellamy Young. 
The new season begins Tuesday at 9 PM (ET).

NIELSEN UNIT TO OFFER REAL-TIME SPORTS DATA
  Nielsen’s Gracenote, the TV content search and discovery 
company, is starting a live sports data effort for integration 
of sports statistics, including game results and updates, 
into smart-TV sets and connected automobile information 
systems.
  Gracenote Sports Data, through Gracenote Sports 
Widgets, allows smart-TV makers to offer previews of 
upcoming games and real-time score information. This 
includes notifications for fans to direct them to game 
broadcasts or streaming platforms.
  Connected car manufacturers can reveal game scores and 
league standings on infotainment screens.
  Gracenote Sports Widgets will offer data and information for 
the NBA, NFL, Major League Baseball and the NHL as well 
as international football leagues such as the English Premier 
League, Germany’s Bundesliga, Ligue 1 in France, Serie 
A in Italy, and Spain’s La Liga, among others.
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The average price of a new 
vehicle in Q4 and for the 
month of December was 

$40,179. Both are records.
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WEEKLY U.S. JOBLESS CLAIMS LITTLE CHANGED
  First-time filings for unemployment insurance were little 
changed over the past week despite other indicators that 
the labor market weakened at the end of the 2020, CNBC 
reports.
  Weekly claims totaled 787,000 for the week ended Jan. 
2, the Labor Department reported yesterday. That was 
less than the Dow Jones estimate of 815,000 and a slight 
decrease from the upwardly revised total of 790,000 for the 
previous week.
  The report also showed a drop of 126,000 in continuing 

claims, taking the total down to 5.07 
million. Those receiving benefits from all 
programs also fell, declining by 420,000 
to 19.2 million.

THIS AND THAT
  Elon Musk, at least for now, is the richest 
person in the world with a net worth of 
more than $185 billion. Yesterday’s 
increase in Tesla’s share price pushed 
Musk past Amazon founder Jeff Bezos, 
who had been the richest person since 

2017 and is currently worth about $184 billion... Companies 
that specialize in liquidating unsold products and returns 
are gearing up for a flood of post-holiday returns, Modern 
Retail reports. Firms like Quicklotz Liquidations kept busy 
last year moving unsold merchandise from stores that closed 
during the pandemic, and the surge in online retail sales in 
2020 is expected to fuel a higher round of returns.

SURVEY: AT-HOME MOVIES MAY BE HERE TO STAY
  A December survey of American consumers found 67% 
would prefer to watch recently released movies at home after 
the pandemic instead of going to the movie theater.
  Meanwhile, 12% said they would prefer to watch recently 
released movies in the theater, according to the Savanta 
survey of 500 Americans.
  Half said they are likely to pay to watch a recently released 
movie on a streaming platform, but 32% said they are not 
likely to pay to watch a recently released movie on a streaming 
platform. (17% said they are neither likely nor unlikely to pay 
to watch a recently released movie on a streaming platform.)
  The survey found respondents are willing to pay an average 
of $14 to watch a recently released movie on a streaming 
platform — with 46% willing to pay less than $10, 30% willing 
to pay $10-$19, 15% willing to pay $20-$30, and 8% willing 
to pay more than $31.
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Before you die, get your 
affairs in order so they don’t 

find out about each other.
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NADA: 2020 LIGHT-VEHICLE SALES REACH 14.46M
  The year came to a close with new light-vehicle sales of 
14.46 million units, down 14.7% from 2019 and the lowest 
full-year sales total since 2012.
  That’s according to National Automobile Dealers 
Association (NADA), which says it was also the first time 
since 2014 that sales did not top 17 million units. December 
2020’s SAAR of 16.3 million, while down from December 
2019’s SAAR of 16.8 million units, was better than expected 
and helped finish out the year on a positive note.
  Through most of 2020, retail sales outperformed fleet sales, 
as several major rental car agencies 
cancelled a large portion of their fleet 
orders early in the pandemic. Retail 
sales in December 2020 are expected 
to increase 0.5% from December 2019, 
while fleet volume is expected to be 
down by 33%. Fleet demand is the main 
factor preventing total light-vehicle sales 
volume from returning to pre-COVID 
levels.
  According to Wards Intelligence, 
estimated total retail sales volume in 
2020 dropped 9.3% and accounted for 85.7% of light-
vehicle sales, compared with 80.4% in 2019. Estimated 
fleet volume fell 38% and represented 14.3% of total sales, 
versus 19.6% of total sales in 2019. NADA says it expects 
that fleet demand will continue to increase throughout 2021 
as more Americans get vaccinated and can return to their 
daily lives.
  For 2021, NADA says it’s optimistic about the continued 
recovery of the new light-vehicle market, with new light-
vehicle sales expected to total 15.5 million units.

BCG: 67% OF RETAIL COMPANIES UNDER ‘STRESS’
  More than seven months into the novel coronavirus 
pandemic, a large number of U.S. companies are at risk.
  That’s according to research from BCG Turn, the 
transformation, turnaround, and restructuring unit of 
Boston Consulting Group, which revealed that economic 
distress is deeply entrenched and shows no sign of letting 
up as the pandemic maintains its grip.
  More than 60% of overall U.S. companies are under 
financial or operational stress as of the end of the second 
quarter of 2020, a 49% increase from the end of Q2 2019, 
according to BCG analysis. And 14% are in distress — 
either challenged to meet their financial obligations or under 
operational pressure that requires significant restructuring, 
which is up 43% over the previous year.  
  Retail ranked as one of the most hard-hit industries, 
according to the report, with 67% of companies stressed 
and 18% distressed. It was followed by travel and tourism 
(61% stressed, 16% distressed) and automotive and 
mobility (52% stressed, 16% distressed).
  BCG noted there are winners even in the most distressed 
sectors. For example, while most of the retail sector has 
moved from “stable” to “stressed,” but large groceries are 
doing well, with more than 43% in stable territory.
  Health care providers, biopharma, the technology 
industry and transportation and logistics have been the 
least impacted. All of these sectors have been boosted by 
pandemic-related demand.


