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AFFORDABLE SALES FALL, LUXURY SALES SOAR
  In another sign of the pandemic’s unequal impact on 
American consumers, sales of vehicles costing less than 
$20,000 plummeted 35% in 2020 while sales of many high-
end vehicles rose 20% or more compared to the previous 
year, according to data through November 2020 reported 
by Forbes.
  The U.S. economy imploded earlier this year before 
bouncing back, but job losses were heavily concentrated 
among Americans in lower-income brackets, depriving 
them of income they might otherwise have used to buy 
cars, sport utility vehicles (SUVs) or pickups, analysts said.
  At the same time, Americans with higher household income 
and those with office jobs who could transition to working 
from home have found themselves with extra cash as a 
result of spending less and banking government stimulus 
checks.
  Sales of vehicles that cost between 
$70,000 and $80,000 rose 22% year-
on-year through November 2020, while 
sales of vehicles costing between 
$80,000 and $90,000 were up 20%, 
according to data provided by J.D. 
Power.
  “Among those that have stayed employed, they have 
a lot of ways to save money and are buying a lot of big-
ticket items, including vehicles,” said Tyson Jominy, vice 
president of data and analytics at J.D. Power.
  A typical price for a non-luxury new car in the U.S. might 
be $20,000 to $25,000, while a sport utility vehicle (SUV) 
or minivan might retail from $22,000 to $33,000, according 
to Kelley Blue Book. In the U.S. around half of all new 
vehicles sold are SUVs. 
  Nearly 40% of Americans with a household income of less 
than $40,000 lost a job or were furloughed between March 
and early April as restrictions to curb the pandemic went into 
place, according to a Federal Reserve study conducted in 
May and updated in July. By contrast, only 13% of those 
with household income above $100,000 reported losing a 
job during the same period, the study found. 
  Still, most consumers did not fall into those higher-
income brackets, so total new sales 
of vehicles fell last year. Total 2020 
vehicle sales are likely to come in 
at about 14.5 million this year, said 
Stephanie Brinley, an analyst at 
data and analytics firm IHS Markit. 
That would be a a decline of about 
15% from 2019.
  Yesterday the National Automobile 
Dealers Association issued its 2020 
analysis of U.S. auto sales, saying 
2020 came to a close with new-light 
vehicle sales of 14.46 million units, 
down 14.7% compared to 2019.

IN 2020, IT WAS A TALE OF TWO VEHICLE CONSUMERS
ADVERTISER NEWS
  As more people turned to gardening during the pandemic, 
Scotts Miracle-Gro is embracing the increased interest in 
lawn care with plans to air its first Super Bowl commer-
cial. The mantra of the campaign is “keep growing,” and 
the 30-second spot created with agency VaynerMedia will 
reflect on what the outdoors means for people during the 
pandemic, from grilling, to a space to work out, an area 
to work remotely or for kids to do virtual schooling… Tar-
get’s pandemic-year growth continued during the holiday 
season, with same-store sales rising 17% in November and 
December, fueled by a 102% surge in digital sales, the re-
tailer reported. Shoppers spent an average of 12% more per 
shopping trip during the holidays and made use of same-
day shopping options including curbside pickup... Dollar 
General is one of the first U.S. companies to incentivize 

employees to get the COVID-19 vac-
cine. The retailer will offer four hours of 
pay to employees who verify that they 
have received the vaccine, and em-
ployees who have adverse reactions 
to the vaccine will receive paid time off, 
the retailer said… Urban Outfitters 
CEO Trish Donnelly will leave at the 

end of January and Free People CEO Sheila Harrington 
will oversee both banners, the company said. The retailer, 
whose brands also include Anthropologie, reported a 9% 
drop in same-store sales in November and December due 
to the pandemic… Shake Shack improved its same-store 
sales performance in Q4, fueled by growth at suburban lo-
cations, while the chain’s urban locations continued to see 
steep declines. Overall revenue in the quarter ending Dec. 
30 grew 4%, and CEO Randy Garutti said he believes 
curbside pickup and delivery will help the chain make it 
through the pandemic... Airport convenience store opera-
tor Hudson will use Amazon’s Just Walk Out cashierless 
technology in an experimental format called Hudson Non-
stop, which will open in March at Dallas Love Field Airport.

(Continued on Page 3)
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AMERICANS RUSH TO REFINANCE THEIR HOMES
  After setting more than a dozen record lows last year, 
mortgage rates began 2021 on an upward climb, and that 
lit a fire under borrowers, fearing they might miss the last of 
the lowest rates, CNBC reports.
  Mortgage applications to refinance a home loan spiked 
20% last week compared with the previous week, according 
to the Mortgage Bankers Association’s seasonally 
adjusted index. That was the highest level since last March. 
Volume was 93% higher than a year ago.
  The average contract interest rate for 30-year fixed-

rate mortgages with conforming loan 
balances ($510,400 or less) increased 
to 2.88% from 2.86% last week for loans 
with a 20% down payment. That rate 
was 99 basis points higher than a year 
ago.
  “Booming refinance activity in the first 
full week of 2021 caused mortgage 
applications to surge to their highest 
level since March 2020, despite most 
mortgage rates in the survey rising last 
week,” said Joel Kan, MBA’s associate 

vice president of economic and industry forecasting. “The 
expectation of additional fiscal stimulus from the incoming 
administration, and the rollout of vaccines improving the 
outlook, drove Treasury yields and rates higher.”

JUST 39% COULD PAY FOR A $1,000 EMERGENCY
  Unexpected bills, like an emergency car repair or medical 
bill, are a fact of life. Yet not everyone can afford to pay up 
when those kinds of unforeseen events arise.
  Just 39% of Americans can afford a $1,000 unexpected 
expense, according to a new survey from Bankrate.com. 
The results mark a slight decline in Americans’ ability to 
cover emergencies compared to past years. In 2020, 41% 
of said they could afford an unexpected $1,000 bill, while 
40% said the same in 2019.
  Considering high unemployment has persisted throughout 
the pandemic, this year’s decrease might not sound that 
dramatic.
  The change can be explained by the K-shaped recovery 
the economy is experiencing, whereby different sectors and 
workers bounce back at different rates, according to Greg 
McBride, chief financial analyst at Bankrate.com.
  “There’s more and more people who have been out of 
work six months or more,” McBride said. “By the same 
token, there are households that are getting cabin fever, 
and it’s that pent-up demand to take a vacation or go to a 
ball game.”

DIGITAL GLOBAL HOLIDAY SPEND SURGES YOY
  Consumers spent 50% more online globally during the 2020 
holiday season than they did in the 2019 holiday season.
  According to the new Salesforce 2020 Holiday Shopping 
Report, consumers spent $1.1 trillion online worldwide and 
$236 billion in the U.S., compared to $723 billion worldwide 
and $165 billion in the U.S. in 2019.
  Total Cyber Week (Nov. 26-30) digital sales reached 
$270 billion globally and $60 billion in the U.S., while the 
first two weeks of December accounted for $181 billion in 
global sales and $39 billion in the U.S.

NETWORK NEWS
  NBC has greenlit three series from Universal Television: 
comedies Grand Crew and American Auto, and drama 
La Brea for the 2021-2022 season. American Auto is set at 
the headquarters of a major American automotive company 
in Detroit where a floundering group of executives try to 
rediscover the company identity amidst a rapidly changing 
industry. It stars Saturday Night Live’s Ana Gasteyer, 
Jon Barinholtz, Harriet Dyer, Humphrey Ker, Michael B. 
Washington, Tye White and X Mayo. Grand Crew follows 
a group of Black friends who unpack the ups and downs of 
life and love at a wine bar. It stars Echo 
Kellum, Justin Cunningham, Carl Tart, 
Aaron Jennings and Nicole Byer. And 
in La Brea, when a massive sinkhole 
mysteriously opens in Los Angeles, it 
tears a family in half, separating mother 
and son from father and daughter. When 
part of the family finds themselves in an 
unexplainable primeval world, alongside 
a disparate group of strangers, they must 
work to survive and uncover the mystery 
of where they are and if there is a way 
back home. La Brea features Natalie Zea, Zyra Gorecki 
and Chiké Okonkwo... The CW has opted not to move 
forward on proposed Arrow spinoff series Green Arrow 
and the Canaries. The second-to-last episode of Arrow 
last January served as a backdoor pilot. Set in the future 
following Oliver Queen’s death, the episode followed Mia 
Queen (Katherine McNamara), the daughter of Oliver and 
Felicity Smoak, as she donned the mantle of Green Arrow 
and teamed with a time-displaced Dinah Drake (Juliana 
Harkavy) and Laurel Lance (Katie Cassidy Rodgers) to 
protect the Star City of 2040 from newly-rising threats. The 
other outstanding CW planted spinoff, The 100 prequel, 
remains in contention.

ACI: ONLINE SHOPPING, CURBSIDE PICKUP BOOMS
  Merchants that offered the “buy online, pick up in store” 
delivery channel pre-pandemic experienced a 70% increase 
in volume in 2020 compared to 2019, according to new data 
from ACI Worldwide.
  The data revealed a 24% increase in e-commerce 
transactions globally in December 2020 compared to 
December 2019. In particular, online transactions in the 
retail sector increased 31% and the gaming sector increased 
90%, comparing December 2020 with December 2019.
  While many merchants initially implemented the buy 
online, pick up in store (BOPIS) delivery channel during 
the pandemic, those that already had this option available 
pre-COVID-19 experienced an increase of 70% by volume 
and 58% by value in 2020. However, BOPIS fraud has also 
seen a significant increase, with a 7% fraud attempt rate 
compared to 4.6% with other delivery channels.
  “In 2020, we saw the pandemic drive the highest number of 
merchants implementing the BOPIS delivery channel for the 
first time in one year,” Debbie Guerra, EVP, ACI Worldwide, 
said in a statement. “We expect this channel to increase as 
more consumers get used to the convenience of shopping 
at home and the speed of in-store pickup. However, this is 
also a channel to watch closely for fraud, as these same 
benefits appeal to fraudsters.”
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FunnyTweeter.com

If parenting has taught 
me anything, it’s that you 
only give your toddler as 
much juice as you’d like 

to see on the floor.
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MERCHANDISE RETURNS TOTALED $428B IN 2020
  Merchandise returns totaled approximately 10.6% of total 
U.S. retail sales last year.
  That’s according to a report released by the National 
Retail Federation and Appriss Retail, which found 
that consumers returned an estimated $428 billion in 
merchandise to retailers in 2020. Roughly 5.9% of the 
returns were fraudulent, equating to $25.3 billion.
  The survey found that for every $1 billion in sales, the 
average retailer incurs $106 million in merchandise returns. 
Additionally, for every $100 in returned merchandise 

accepted, retailers lose $5.90 to return 
fraud.
  The top categories of merchandise 
returned include auto parts (19.4%), 
apparel (12.2%), home improvement 
(11.5%) and housewares (11.5%). More 
than one-fifth of returns were completed 
through credit cards, followed by cash 
(12.7%) and debit cards (7%).
  While the total rate of returns is in line 
with recent years, online returns more 
than doubled in 2020 from 2019 and are 

a major driver of the overall growth of returns.
  In 2020, e-commerce accounted for $565 billion or 14% 
of total U.S. retail sales. Approximately $102 billion of 
merchandise purchased online was returned, with $7.7 
billion (7.5%) labeled as fraudulent.

VIACOMCBS, SINCLAIR SIGN AFFILIATION DEALS
  ViacomCBS and Sinclair Broadcast Group said they 
have signed new multi-year affiliation agreements covering 
stations in 13 markets.
  The Sinclair-owned CBS affiliates serve about 6 million TV 
households, or 5% of the U.S.
  Financial terms were not disclosed.
  The agreements renew the CBS affiliations for WRGB-TV 
in Albany, N.Y.; KBAK-TV in Bakersfield, Calif.;  KFDM-
TV in Beaumont, Texas; KBOI-TV in Boise, Idaho; WKRC-
TV in Cincinnati; KDBC-TV in El Paso, Texas; KVAL-TV in 
Eugene, Ore.; WWMT-TV in Grand Rapids, Mich.; WHP-TV 
in Harrisburg, Pa.; KTVL-TV in Medford, Ore.; KPTH-TV in 
Sioux City, Iowa; WPEC-TV in West Palm Beach, Fla.; and 
KIMA-TV in Yakima, Wash.
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Cowen Ad Outlook

Global digital ad growth 
is expected to accelerate 
to about 18% year over 

year in 2021.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY

SURVEY: GLOBAL DIGITAL SPEND TO RISE 18%
  Global digital advertising growth is expected to accelerate to 
about 18% year over year during 2021, up from about 10% 
growth in 2020 — and continue to show annual growth in 
the low double digits over the next five years, according to 
Cowen’s 9th Annual Ad Outlook report.
  The report, based on a survey of 52 senior U.S. ad buyers 
responsible for combined spend of $15 billion, says that 
video will continue to be the fastest-growing form of digital 
advertising, growing by about 15% annually over the next five 
years on a global basis, according to a summary by Cowen 
Internet Analyst John Blackledge.
  Video growth will be led by mobile: 56% 
of buyers said mobile video ads are more 
effective or equally effective as TV for 
brand messaging.
  Sixty percent of buyers said their ad 
spending was below normal in 2020 due 
to the COVID-19 pandemic, and 80% 
reported still spending below normal 
levels. About half of those ad buyers 
suggested normalized spend by mid ’21 
and the remainder by the start of 2022.
  Looking at specific platforms, buyers indicated that Google 
and Facebook will continue to dominate for the foreseeable 
future, accounting for a combined 27%, on average, of global 
digital spend by 2022.
  However, they also projected that Amazon will gain the 
most share of digital ad budget share.

FUBOTV BUYS SPORTS-BETTING FIRM VIGTORY
  In its efforts to pursue the building of a sportsbook company, 
fuboTV, the sports pay-TV provider, has acquired sports 
betting/interactive gaming company Vigtory.
  Terms of the deal were not disclosed. FuboTV intends to 
launch the sportsbook by the end of this year.
  Company executives say a key to its growth is augmenting 
its heavy sports TV programming content with a sports-
betting operation to pursue higher engagement. A growing 
number of states in the U.S. have legalized sports wagering.
  David Gandler, co-founder/CEO of fuboTV, said the move 
is expected to give fuboTV “higher ad monetization, better 
subscriber retention and reduced subscriber acquisition 
costs.”
  At the end of 2020, fuboTV, said it had 545,000 paid 
subscribers, up 72% from 2019.
  Vigtory, which was launched in 2019, has been in discussions 
for market access agreements in the eastern part of the U.S.

ADVERTISER NEWS
(Continued from Page 1)
Travelers will swipe a credit card when they enter and will 
be automatically charged for their purchases… Ford Motor, 
General Motors, Kia and Volvo are among 17 companies 
that have joined a new strategic advisory group that will 
support the deployment of EVs and charging infrastructure 
in the U.S. The Electrification Coalition Business Council 
was formed yesterday in partnership with the nonpartisan 
group Electrification Coalition. The two groups will work “to 
advance policies and programs that support the deployment 
of electric vehicles and charging infrastructure on a mass 
scale,” according to a news release.


