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IS IT A TREND, OR MERELY AN ANOMALY?
 Upfront negotiations continue—and will for weeks 
to come, most likely—but with CBS, The CW, ABC and 
Viacom wrapped up, it is clear that this has been a strong 
year for the networks in their dealings with the advertisers 
and agencies. “With a number of media companies 
claiming double-digit price increases along with volume 
growth on the back of relatively strong first half 2016 ad 
growth, television advertising seems to have rebounded 
from the concerns over the last couple of years,” says a 
new report from Barclays analyst Kannan 
Venkateshwar. What he wonders, though, is 
where the TV industry goes from here.
 While the Upfronts provide some sense of 
advertising trends, the Barclays analyst says 
“the reality is likely to depend on viewership.” 
He notes that while budgets agreed to in the 
Upfronts tend to be non-cancellable for Q4, 
advertisers have the option to pull 25% of 
the budget in Q1 and 25-50% in Q2 and Q3. 
But looking much further out, Venkateshwar 
says the shift of ad dollars toward digital 
platforms tends to be deflationary overall for 
the advertising ecosystem.
 “While dollars shifting to digital is a risk for overall TV 
advertising, we believe cable networks could be more at 
risk near term from this trend than broadcasters given 
the greater pressure on ratings on cable nets,” writes 
Venkateshwar. And the trend to skinny bundles could 
result in some cable nets being dropped, while broadcast 
networks remain solid as a part of most skinny bundles.
 What else is there to worry about? “While advertising at 
media companies has been under pressure for some time 
now, we note that macro shocks have in the past resulted 
in permanent resets to advertising market shares,” the 
analyst says. If the U.K.’s vote to leave the E.U. results 
in a slowdown in growth globally, as Barclays economists 
predict, “the implications on television advertising could be 
more long lasting than previous cycles.”
 While U.S. print advertising had 
been in decline for some time before 
the Great Recession, Venkateshwar 
says the “big step down in the 2007-
2009 period has, in hindsight, proved 
to be permanent.” In contrast, 
television held share during the 
financial crisis and actually gained  
share afterward. But what happens 
when the next financial macro-
event hits?  The analyst sees TV as 
a bigger part of the discussion the 
next time advertisers are having to 
face the need to cut budgets in a  
financial downturn.

ADVERTISER NEWS
 The Wall Street Journal reports execs of Aetna 
and Humana met with government regulators in a 
“late-in-the-game attempt” to secure approval for their 
proposed merger and the companies offered a package 
of potential divestitures they would make to get the deal 
done.  The Journal notes federal officials are worried 
about consolidation among health insurers, and as we’ve 
reported before, the proposed deal between Anthem 
and Cigna is also under close scrutiny……Perhaps the 

tide may be turning for mall-based retailers.  
Gap Inc. reported its first consolidated same-
store sales increase since March, 2015, with 
a 2% gain.  Old Navy’s 5% increase made 
up for drops of 4% at Banana Republic and 
1% at Gap stores……And L Brands had a 
strong June, with same-store sales up 6% at 
Victoria’s Secret and 7% at Bath & Body 
Works.  It said shifts in the timing of Memorial 
Day and Independence Day helped……
Costco domestic same-store sales were flat 
for June, but excluding gas and currency 
fluctuations, it delivered a 2% increase……
Fred’s comps were down 1.3%, compared to 

6/15, when it had a 1.6% increase.  Its CEO said front-end 
numbers were good, but the pharmacies suffered with a 
decline in both sales and prescriptions filled……hhgregg, 
currently operating 226 stores in 20 states and 14 Fine 
Lines appliance stores, will open 25-30 more stores of the 
smaller chain over the next two years.  As we’ve reported, 
gregg’s core business has seen some challenging quarters 
lately, bit its interim CEO says the company has seen a lot 
of momentum in appliance sales……To build its lunchtime 
daypart, Buffalo Wild Wings is guaranteeing food will be 
at the table in 15 minutes or less, and if it’s not, the meal will 
be free.  A timer will be started on the table when the server 
takes the order……Luby’s Inc. had a negative quarter 
with same-store sales down 1% at Fuddruckers and 
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NETWORK NEWS
 Singer/actress Ariana Grande has been added to 
the cast for NBC’s production of Hairspray Live!, playing 
the role of Penny Pingleton, Tracy Turnblad’s incorrigible 
best friend. The live musical production will be telecast 
Wednesday, December 7, at 8:00 pm (ET)……My Last 
Days, an uplifting documentary series about courageous 
people facing one of life’s most difficult challenges, a 
terminal illness, will premiere on The CW as a three-night 
special event, Wednesday, August 17, through Friday, 
August 19, for one hour each night at 9:00 pm (ET). 
Created and hosted by Justin Baldoni, 
My Last Days features the compelling 
stories of six real-life superheroes, who 
remind us that having a limited amount 
of time doesn’t mean we can’t make a 
positive impact on the world……The CW 
will rebroadcast the entire first season of 
Supergirl on Monday nights, with two 
episodes each week, beginning August 
1, until the series premieres season 
two on Monday, October 10, at 8:00 pm 
(ET)......The final wave of nominations 
for Teen Choice 2016 have been announced, with Justin 
Bieber leading with five nominations. The show airs live 
from Los Angeles Sunday, July 31, at 8:00 pm (ET) on FOX.

WEEKEND RATINGS
 U.S. Olympics Trials coverage won the young demo 
for NBC on both Friday and Saturday night. For Friday, the 
Nielsen overnights showed NBC at a primetime average 
1.3 rating in Adults 18-49, with an average overall audience 
of 4.89 million viewers. ABC, led by 20/20, was at 0.9 18-49 
and 4.75 million; CBS, with cop show reruns, 0.7 18-49 and 
4.97 million; FOX 0.4 18-49 and 1.44 million; and The CW 
0.2 18-49 and 1.05 million.
 On Saturday night NBC was at 0.7 18-49 and 2.84 
million viewers. ABC, with In an Instant, 0.5 18-49 and 
2.91 million; FOX, with Major League Baseball, 0.5 18-49 
and 2.08 million; and CBS 0.4 18-49 and 2.30 million.
 
ACCOUNT ACTIONS
 LG Electronics USA has named Horizon Media as 
its media agency of record. Horizon will handle planning 
and paid media activation across all channels for LG’s 
three primary U.S. divisions—home appliances, home 
entertainment and mobile phones. The incumbent had been 
WPP’s Mindshare……MDC’s Vitro is the new creative 
agency for Adidas Golf, succeeding Venables Bell & 
Partners……MediaPost reports that Ikea has consolidated 
its global roster of media agencies to two holding 
companies: GroupM and Dentsu Aegis Network. Regional 
units of Ikea will now decide on specific agencies to use.

UNIVISION SUES CHARTER
 Univision Communications has sued Charter 
Communications in a New York state court over carriage 
fees. Univision wants the court to rule that Charter is not 
covered by the contract between Univision and Time 
Warner Cable, recently acquired by Charter. The TWC 
contract still has years to run and is at lower rates than 
Charter would likely get now in negotiations with Univision.

AVAILS
 WDRB, WMYO, and WBKI in Louisville, KY is looking 
for a Creative Services Director. The successful candidate 
will be both creative and able to manage a creative staff. He 
or she will be comfortable managing traditional television 
and digital promotion as well as outside events with which 
the station is associated. Previous experience as a creative 
director is required. Promotional strategy is set and executed 
at the local level, not by a corporate overlord. Please email 
cover letter and resume to humanresources@wdrb.com. 
Equal Opportunity Employer.

 KCCI, Hearst Television’s CBS 
affiliate in Des Moines, has an opening 
for an experienced Local Sales 
Manager. Looking for a leader with 
a proven track record of success in 
multi-platform sales. A manager who 
enjoys making local sales calls, invests 
in the success of others, and creating 
new sales ideas. A teacher who is fair, 
consistent and positive with the ability 
to support, and inspire our sales and 
marketing team is a MUST. Leadership 

ability is essential. Please click HERE to apply. EOE.
 WDBJ7 (CBS) has a golden opportunity for a strong 
3 screen seller in the Roanoke-Lynchburg, VA market. 
Candidates must have exceptional experience handling 
regional agency business to maximize revenue and solidify 
partnerships. Strong negotiation skills with excellent 
communication and organizational skills are required. 
Must have three years 
of experience and a 
college degree. Apply 
to Lolly Quigley, DOS, 
lquigley@wdbj7.com. 
No phone calls please! 
WDBJ/Gray Television Group, Inc. is a drug-free 
company and requires pre-employment drug, and MVR/
Driver’s testing. 
 WTVG 13abc and CW in Toledo, OH, the #1 station 
in the DMA, is looking for a General Sales Manager. 

This GSM is responsible for the 
performance of WTVG (ABC/
CW) and includes all digital sales 
components. The ideal candidate 
will have a Bachelor’s Degree and 
a minimum of 5-10 years of recent 
television sales management 
experience including local, national 
and digital sales. The GSM should 
be proficient in inventory analysis, 
control and pricing, revenue 
forecasting, and budgeting. Send 

resume to wtvghr@13abc.com. No calls. EOE
 NCC Media in Minneapolis seeks an Account Executive. 
Responsibilities include calling directly on agency personnel 
to represent NCC Media affiliates in the sale of cable 
advertising time to the national clients. If you have the drive, 
we can offer you a chance to work with a knowledgeable 
and successful staff that will aid you in becoming one of 
our many stellar employees. Email resume/cover letter to 
minnresumes@nccmedia.com. NCC offers excellent 
benefits, a great working atmosphere and the opportunity 
to grow and advance in the industry. EOE.7/11/2016

The Backstreet Boys are 
releasing a new album, and 

all their fans ovaries are 
releasing their last eggs.

Chelsea Handler
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HISPANICS SUBSCRIBE TO PAY-TV AND OTT
 New Parks Associates research shows bilingual 
Spanish-language broadband households in the U.S. 
are more likely to have pay-TV and OTT video service 
subscriptions than the average U.S. broadband household. 
Parks finds that 89% of these households have a pay-
TV subscription and more than 75% subscribe to at least 
one OTT video services. Among average U.S. broadband 
households, 84% subscribe to pay TV, and roughly two-
thirds subscribe to an OTT service.
 “While pay-TV penetration has declined among U.S. 
broadband households, adoption has 
remained steady among Spanish-
bilingual households over the past few 
years,” said Brett Sappington, Senior 
Director of Research, Parks Associates. 
“Cord cutting does not have the same 
impact in Spanish-language households 
as it does for the larger broadband 
population. In fact, most of their recent 
pay-TV changes have been upgrades to 
more expensive services.”
 Bilingual Spanish-language pay-TV 
households in the U.S. are more likely than the average 
household to have purchased pay-TV upgrades within the 
past 12 months. A key pay-TV driver for Spanish-language 
households is the appeal of premium movie channels, with 
58% reporting that premium movie channels in a pay-TV 
package are appealing. Additionally, 41% state that the 
content on pay TV is not available on OTT video services.
 “At one time, many operators required that consumers 
subscribe to a base package of primarily English-language 
channels in order to purchase a bundle of Spanish-language 
channels,” Sappington said. “Today, Spanish-language 
services are evolving to better meet the needs of the 
consumers who demand them. New services are emerging 
that cater to this segment, including services such as Sling 
Latino and Univision Now.” 

EMPLOYMENT DATA
 Nonfarm payrolls rose by a seasonally adjusted 
287,000 in June, the Labor Department said Friday. That 
made it the strongest month of hiring since last October. 
The unemployment rate, calculated from a separate survey, 
rose to 4.9% in June from 4.7% in May.

ADVERTISER NEWS
Continued from Page 1
down 3.3% at Cheeseburger in Paradise units.  Comps 
at the cafeteria units were down 0.2% but that came in an 
unusual way:  traffic was up 3.7%, but promotional deals 
brought the average check down by 3.9%......Convenience 
Store News reports most of its segment had a very strong 
first half of the year with 70% of c-store operators reporting 
better in-store sales than last year.  The c-store industry has 
been concentrating on improving food offerings, and 64% 
of operators now say they’re confident they can compete 
with quick-serve restaurants……And in that segment, 
CST Brands has completed its deal to exit California and 
Wyoming having finalized the sale of all its stores there to 
7-Eleven.  Rumors persist the entire CST chain of 2,000 
locations is up for sale.

AVAILS
 Account Executive: WPBF 25, Hearst Television’s 
ABC affiliate in West Palm Beach, 
Florida is seeking a dynamic 
individual to be a part of our already 
successful team. Candidate must 
have Broadcast TV Sales experience 
and the ability to thrive in a fast paced, 
competitive, multi-media environment. 
We will encourage your creativity and 
enthusiasm to generate new business 

revenue and cross platform sales. 
Please submit your resume ONLINE. 
EOE M/F/D/V
 Innocean, a full-service advertising 
agency in sunny Huntington Beach, 
CA is looking for a Media Investment 
Supervisor to join our team. We’re 
looking for a positive, innovative and 
solutions-based individual. Our global 
agency represents major national 
clients which require a self-starter who 
is capable of managing external media 

agency partners as 
well as, buying media 
internally, as needed. 
6-10 years of experience 
working at an advertising/
media agency required. Digital buying and planning is a 
plus. CLICK HERE for more info or to apply now. 

MORE AVAILS ONLINE @ SPOTSNDOTS.COM
Place a classified, email: ads@spotsndots.com
 
S&P: AUTOMOTIVE SALES SLOWING
 Standard & Poor’s has reduced its forecast of U.S. 
new car sales this year to 17.5 million vehicles from 17.8 
million. That’s still a hefty number—on par with last year’s 
record—but S&P sees slowing demand from individual 
buyers along with the effect of the U.K.’s Brexit vote on the 
U.S. economy.
 S&P analyst Nishit Madlani also noted a “softness in 
used car prices.” For the overall U.S. economy, S&P has 
trimmed its 2016 growth estimate to 2.0% from 2.3%. “In our 
view, the growth rate of U.S. auto sales will likely slow for the 
remainder of this year and into 2017,” the S&P forecast said.

ANA ATTACKS FCC PRIVACY PLAN
 In comments filed with the FCC, the Association of 
National Advertisers (ANA) blasted the Commission’s 
Notice of Proposed Rulemaking (NPRM) to apply tougher 
privacy rules to broadband—requiring consumers to opt-
in to pretty much all tracking of online behavior. ANA says 
the proposed rules would “severely burden consumers, 
business, and the U.S. economy by creating a barrage of 
opt-in notices and data breach alerts.” 
 ANA is particularly concerned that the proposed rules 
would curtail the effectiveness of online advertising—in 
turn reducing advertiser support for consumers to receive 
the free or reduced cost content they desire. Noting that 
research has found that consumers overwhelmingly prefer 
interest-based advertising over ads that don’t concern them, 
ANA said the proposed rules will result in consumers being 
inundated with advertising that is irrelevant to them.  7/11/2016

Nearly 1 million adults in 
the U.S. are in a same-sex 

marriage. That’s compared to 
the nearly 40 million adults in 

a no-sex marriage.

Conan O'Brien
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