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OUTDOOR INDUSTRY SALES ON THE DECLINE, NPD SAYS
TRAVEL-RELATED ITEMS AN EXCEPTION
  Americans are apparently less outdoorsy than they used 
to be. Tracking by The NPD Group finds that sales of 
camping and backpacking items are being largely driven 
by replenishment. But while people aren’t being drawn to 
take up camping, there is growth in travel-related items as 
Americans spend big on trips seen as “experiences.”
  Sales within the core U.S. outdoor industry 
spanning outdoor equipment, apparel, footwear 
and accessories were $18.9 billion in the 12 
months ending April 2018, as tallied by NPD. 
That’s a decline of 4 percent from the prior year. 
Despite this topline drop, pockets of growth in 
areas such as packs, outerwear, and certain 
camping-related equipment and accessories 
suggest that adaptable products associated with 
travel, as well as those tied to replenishment, are bright spots 
within the core outdoor marketplace.
  Passenger traffic at the world’s 20 busiest airports is 
growing, as is attendance at national parks. With more 
consumers on the move, outdoor market sales have grown 
for travel packs (+5%), duffle bags (+3%), luggage (+2%), 
and fanny/waist packs (+9%). Top-of-car components, 
including cargo boxes and baskets, grew a combined 8 
percent, and dry boxes and bags increased sales 5 percent. 
Sales of solar power products—providing connectivity for 
mobile phones, speakers, and so on—grew 34 percent. In 
swimwear, women’s top and bottom separates both grew 
sales by 15 percent, while one-piece and two-piece sets 
experienced declines, suggesting consumers may prefer to 
mix and match.
  In camping-related equipment, products tied to replenishment 
have been growth drivers over the past year. While sales of 
recreation tents, sleeping bags and sleeping pads/mattresses 
have declined, sales have grown for tent vestibules and poles, 
by 5 percent and 4 percent, respectively. Other segments 
that have seen an uptick in sales include stoves, camp chairs 
and toiletries.
  “Outerwear is a huge chunk of the outdoor business. The 
long winter was the primary sales driver in the first few 
months of 2018, leaving inventories clean,” said NPD VP 
Matt Powell. Growing by 3 percent in the most recent 12 
months and generating $3 billion in sales, outerwear is the 
largest category within the outdoor market. Tops, the segment 
capturing the bulk of outerwear sales, grew by 4 percent, and 
that increase was primarily driven by jackets and vests.
  “Through their spending behavior, consumers are 
demonstrating how they’re devoting more of their time and 
share of wallet towards experiences. This is terrific news for 
the outdoor industry, which has adventure built into its DNA 
and the travel products consumers need,” said Powell.
  He notes that brands and products that help consumers on 
their travels are winning in a declining outdoor market, but 
the industry has in some ways overlooked this trend, leaving 
additional growth opportunities on the table.

ADVERTISER NEWS
  While Ford’s slow-selling Fusion sedan is going away, 
the name is expected to live on in a sport wagon being 
developed to challenge Subaru’s popular Outback, 
according to Autonews.com, citing people familiar with 
the automaker’s plans. The Fusion name probably will go 
to a high-roofed hatchback built on the same mechanical 

underpinnings, said two people who asked not 
to be identified revealing future product plans.  
Ford announced plans in April to abandon the 
shrinking “car” market and go all in on higher-
profit SUVs, crossovers and pickups. By early 
next decade, only the Mustang will remain in 
Ford’s U.S. car lineup. Worried that customers 
will defect to rivals, dealers have pushed to retain 
the Fusion name, which just four years ago sold 

306,860 units. But since then, to 2017, annual sales 
fell 32 percent to 209,623 units... Tesla is taking orders 
for its Model 3 electric sedans throughout the U.S. and 
Canada, no reservations required. Until now, those who 
wanted to buy a Model 3 had to put down a $1,000 deposit 
to secure a place in line to buy the car. Now, anyone in 
North America can order one via Tesla’s website... Shares 
of Papa John’s dipped yesterday after a report surfaced 
alleging that founder John Schnatter used a racial slur 
during a conference call in May. Papa John’s closed the 
day down almost 5 percent, and the stock is down 13.5 
percent year-to-date. Meanwhile, Domino’s shares are 
up 47 percent over the same time period... Target has 
expanded its drive-up curbside pick-up service throughout 
the Midwest and the South, making it available at 200 
more stores in those regions, the company said Tuesday. 
Target officials say the retailer hopes to get the program to 
1,000 stores nationwide by the holidays... Fashion brand 
Michael Kors is the first advertiser to test out Facebook’s 
augmented reality (AR) ads in the news feed, according to 
a statement shared with Retail Dive’s sister publication 
Mobile Marketer. Users can click the ads’ “tap to try it on” 
button to superimpose a pair of Michael Kors sunglasses on 
their face to see how they look, and then make a purchase 
directly in the app. Sephora, NYX Professional Makeup, 
Bobbi Brown, Pottery Barn, Wayfair and King will start 
testing the AR ad format later this summer... Cars.com is 
looking for a buyer, says the New York Post. Cars.com 
has a $2.13 billion market cap and attracts 19.4 million 
unique monthly visitors. Hearst Corp., owner of 31 TV 
stations, Car and Driver and Road & Track magazines—
and part owner of A+E Networks—is expected to be a 
bidder, as are several private equity firms... Rumor has it 
Apple is introducing new products this fall. Those might 
include three new iPhones, including a lower-cost option, 
plus two new iPads with Face ID, a front-facing facial 
recognition camera. One has an 11-inch screen, and the 
other has a 12.9-inch screen, similar to Apple’s current 
iPad Pro lineup.
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REPORT: SINCLAIR TO CHALLENGE FNC
  Noting a trademark application submitted by Sinclair 
Broadcast Group, a report by Buzzfeed says the 
nation’s biggest TV station owner may be preparing a 
streaming service to challenge Fox News Channel. The 
free streaming app, called STIRR, would house a 24/7 TV 
channel featuring local news and national programming, 
according to sources quoted by Buzzfeed. Sinclair has 
not commented on the report.
  Politico recently reported that Sinclair has been in 
talks with some former Fox News Channel staffers, but 
it is unknown if those talks are directly related to STIRR. 

Meanwhile, FNC has been working on 
its own OTT offering—a paid streaming 
service that will supplement the cable 
network with more in-depth material and 
exclusive content. That service, called 
Fox Nation, is expected to launch in the 
fourth quarter.

CNBC: TEXAS TOP STATE FOR BIZ
  The 12th annual list of America’s Top 
States for Business by CNBC has Texas 
on top. The Lone Star State scored 
1,651 out of a possible 2,500 points.

  Since the study was introduced in 2007, Texas has 
placed in the Top 5 every year and is the only state to be 
named a four-time winner. This year, the state had Top 10 
finishes in five of the 10 categories of competitiveness, 
including two No. 1 spots.
  Texas added more than 350,000 jobs in the past year and 
had solid economic growth—including a 5.2 percent state 
GDP increase in the fourth quarter—putting the state in 
first place for the Economy category, up from No. 25 last 
year. However, Texas had some of the same weaknesses 
it had the last time it finished on top—taking the No. 31 
spot for Quality of Life and No. 37 for Education this year.
  Second place went to Washington. Its highest rank was 
No. 2 in Workforce, but its lowest rank was No. 37 for Cost 
of Living. Third-place Utah ranked No. 2 for Economy, but 
No. 34 in Education.
  Virginia was fourth, with its highest score No. 3 in 
Workforce and lowest No. 34 in Cost of Doing Business. 
Rounding out the Top 5 was Colorado. Its highest score 
was No. 5 in Workforce. Its lowest was No. 37 in Cost of 
Doing Business.
   How did your state fare? Click here for all 50.

ACCOUNT ACTIONS
   Mistress, Los Angeles, announced that it has been 
hired as the lead creative agency for iFly after winning a 
competitive pitch. Mistress has been tasked with driving 
iFly’s brand as it seeks to attract new people to indoor 
flying and entice repeat fliers to develop their skills. The 
client plans to use a mix of social, digital, OOH and paid 
media… Adweek reports that Doner, Detroit, has been 
named AOR for MedStar Health, described as the largest 
healthcare provider in the Maryland and Washington, 
D.C. region. The agency will be tasked with strategy, 
creative and production for a new branding effort that’s 
launching in 2019.
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CABLENET CHATTER
  Comcast is enhancing its offer for European pay-TV giant 
Sky. Yesterday’s move came just hours after 21st Century 
Fox boosted its own bid. Comcast’s latest offer has an 
implied value of $34 billion. That’s $1.5 billion more than the 
offer Fox made earlier in the day... Diane Lane is set to star 
in FX’s Y pilot. It’s a drama based on the acclaimed post-
apocalyptic science fiction DC comic book series Y: The 
Last Man. The ensemble cast includes Barry Keoghan, 
Imogen Poots, Lashana Lynch, Juliana Canfield and 
Marin Ireland. It’s based on the DC Comics series by Brian 
K. Vaughan and Pia Guerra… Investigation Discovery 
will premiere four all-new series and 
return five others this summer. The new 
offerings include Dark Waters: Murder 
in the Deep, which the network says 
explores “the world of murder on the 
water.” It debuts Tuesday, July 31st. 
Someone You Thought You Knew, 
which features true stories of people 
holding dark secrets, debuts Thursday, 
August 2nd. The Devil Speaks, airing 
Tuesday, August 21st, lets viewers listen 
in on haunting, investigation-related 
audio recordings. The Last Defense, 
which premieres Sunday, September 2nd (the first of 
two nights), explores fatal flaws in the American justice 
system. Returning series include The Perfect Murder, 
Fatal Vows, Evil Lives Here, Murder by Numbers and 
Homicide Hunter: Lt. Joe Kenda… E! has given a pilot 
order to Juicy Stories. It’s an hour-long dramedy inspired 
by Juicy Couture founders Pamela Skaist-Levy and 
Gela Nash-Taylor, from Michael Patrick King and Amy 
B. Harris, Warner Horizon Scripted TV and Universal 
Cable Productions. Juicy Stories, which has cast Madison 
Lawlor and Mia Serafino as leads, is the story of how two 
20-something women created the iconic “Juicy” tracksuit, 
turning a $200 investment into a billion-dollar business—
and a life-long friendship… Discovery will air a new 
special, Operation Thai Cave Rescue, Friday at 10 PM 
(ET). It chronicles the recent two-week drama surrounding 
the rescue of a dozen young Thai soccer players and their 
coach, who were trapped in a flooded cave… The two-
hour Oxygen special Snapped Notorious: Ted Bundy will 
premiere Sunday, July 15th at 6 PM (ET). It features FBI 
profiler Bill Hagmaier, who interviewed the serial killer for 
more than 200 hours, as well as three women who survived 
his attacks… Season 2 of the Freeform comedy Alone 
Together will debut Wednesday, August 1st, with back-to-
back episodes beginning at 9 PM (ET)… That same day will 
see the premiere of Reality Cupcakes on Food Network 
at 10 PM (ET), featuring New York baker Ashley Foxen 
and her family behind the scenes… There’s a movement 
afoot to save Shadowhunters. The series is set to end 
after its third season on Freeform in the U.S. and Netflix 
internationally, with two extra episodes ordered to act as a 
finale and wrap the story. The expanded 12-episode final 
season, dubbed Shadowhunters: The Final Hunt, is set 
to air in spring 2019. But fans are fighting to save it: The 
#SaveShadowhunters hashtag has been used in more than 
10 million tweets.

Stephen Colbert

All 12 Thai boys have been 
rescued from the cave that they 
were trapped in for more than 

two weeks. That feels good. And 
it reminds us of the importance 

of permission slips for field 
trips to flooded caves.
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