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LOCAL TV NEWS LEAST AT RISK FOR AD BOYCOTTS
TRUST IN LOCAL NEWS HIGHEST AMONG GEN Z?
  Once a rarity, it seems every few months there are 
headlines about advertisers racing to pull their spots from 
a cable news show or off a website for content deemed too 
controversial.
  It’s even begun to touch on some local television groups 
like Sinclair Broadcast Group for the perception it has a 
conservative bent. Regardless of whether the 
pendulum of public opinion is swinging too far in 
one direction or the other, one expert thinks local 
TV sellers may be best insulated from the boycott 
frenzy.
  Civic Science founder/CEO John Dick 
said “tribalism” is the single biggest trend his 
research team now sees affecting Americans. “A 
byproduct of that trend: advertisers are walking 
around on landmines because they see more 
people (choose) their news content based on their political 
orientation,” Dick said. “Those same people are also more 
likely to respond negatively to an advertiser who spends 
money or its time on a publication that stands opposite of 
that persuasion.”
  On a webinar yesterday, Dick said Civic Science data 
shows nearly half of Americans are currently, or have 
recently, boycotted a brand based on where it advertised. 
The latest data shows nearly one-third of those surveyed 
are currently boycotting a product and another 20 percent 
have boycotted a brand in the past, although they aren’t 
currently doing so.
  “Those numbers continue to rise,” Dick said. “That’s 
terrifying for the advertising space, and it tells me they have 
fewer places to spend money without running risks.”
  But as marketers consider those options, Dick said the data 
shows there’s safety in going local. Their research found 39 
percent of those surveyed said local TV and newspapers 
were more likely to deliver unbiased news compared to 
political websites and blogs. That’s 15 percent higher than 
those who said broadcast network newscasts or cable TV 
news were more down the middle.
  That may not be surprising considering nearly half (47 
percent) said local TV news and newspapers are least 
biased outlets—a figure that includes nearly one-third of 
respondents who’ve said they’ve boycotted a brand because 
of where it spent advertising dollars.
  “The local TV or newspaper consumer is significantly less 
likely than consumers of other news to boycott a brand 
and view that advertising placement as something toxic 
or a reason to walk away from a product,” Dick said. “We 
can expect this trend of tribalism and boycotting to only get 
worse before it gets better—which is why my money is on 
local TV and newspapers to survive that trend.” He said 
one explanation is there continues to be a halo around local 
media employees who the typical viewer may run into at the 
local supermarket.
(Continued on page 2)

ADVERTISER NEWS
  Costco continued its streak of revenue gains in June, 
including its third straight month of double-digit increases 
in comparable-store sales. For the five weeks ended July 
8, Costco totaled sales of $13.55 billion, up 11.7% from 
$12.13 billion a year earlier. June comp-store sales rose 
9.7% overall and 10.8% in the U.S., compared with year-

over-year growth of 6% in Canada and 7.3% in 
other international markets, Issaquah, Wash.-
based warehouse club chain said. E-commerce 
sales surged 27.9% companywide....Olson 
Engage, the public relations agency that was 
hired by Papa John’s in February, cut ties with 
the pizza chain after racially charged comments 
made by the company’s founder were made 
public Wednesday, says CNBC.com. Shares of 
Papa John’s continued to climb on Thursday, 

jumping more than 13 percent, after Schnatter said that 
he was stepping down from his position as chairman of 
the company’s board....Dean Foods plans to close two 
milk processing facilities this fall — one in Illinois and one 
in Kentucky — and lay off 207 workers. The company 
didn’t give any reason for the closures, but the company’s 
2017 annual report noted that Walmart’s plan to open a 
250,000-square-foot milk processing facility in Indiana, 
was a major factor....Fooddive.com says GrubMarket, an 
online company that sources organic food directly from 
farmers to businesses and consumers, recently closed a 
$32 million funding round to further grow its business. The 
company plans to make acquisitions and expand before 
its IPO, which the company has scheduled for the end of 
2019. GrubMarket plans to expand from its home state of 
California to the east coast in New York and New Jersey 
by October....Seven restaurant companies have agreed to 
end “no poach” restrictions immediately in their franchise 
agreements, provisions that law enforcement officials 
allege threaten the lower-wage workers’ ability to get 
higher wages and move to better positions. Arby’s, Auntie 
Anne’s, Buffalo Wild Wings, Carl’s Jr., Cinnabon, 
Jimmy John’s and McDonald’s have agreed to remove 
the provisions, also called “no switching” clauses....Dollar 
Tree is celebrating its 15,000th store opening this weekend. 
The store is located in Wilmington, North Carolina....Oprah 
Winfrey became a shareholder in a small, health-focused 
restaurant chain — True Food Kitchen — the third such 
food-related investment she’s made since 2015 when she 
teamed up with Weight Watchers, taking a 10 percent stake 
in the company and joining its board. Winfrey’s endorsement 
could bode well for he company, which hopes to double the 
number of its restaurants to 46 by 2021.... A jury in St. 
Louis found Thursday that Johnson & Johnson should 
pay $4.69 billion in damages to 22 women and their 
families who blamed ovarian-cancer cases on asbestos 
in the company’s iconic baby powder, the biggest single 
verdict in such cases so far.
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AMAZON’S RISING TIDE LIFTING OTHER BOATS?
  Bluecore, an email marketing platform for merchants, 
is expecting a halo effect from this year’s Amazon Prime 
Day. It’s making the assessment based on data from last 
year, reports Twice.com, when consumer electronics 
dealers rode the e-commerce giant’s coattails.
  Those selling CE among Bluecore’s 400 retail clients 
saw a 16-percent average increase in unique visitors; 
traffic spikes as high as 49 percent; as much as a 
26-percent increase in orders below $50; and as much as 
a 57-percent rise in per-order spending on CE purchases 
that averaged between $200 to $300.

  Bluecore says this is because Prime 
Day shoppers have a propensity to 
compare prices and search for better 
deals elsewhere. “Four years of Prime 
Days have trained consumers that 
other retailers are running promotions 
during Prime Day, too,” Bluecore wrote. 
“This creates a ‘deal mindset’ in which 
consumers are open to retailers’ offers 
across the board, and are less committed 
to a specific brand or retailer.”
  There was a 21-percent drop last 
year in Prime Day purchases. Bluecore 

believes it was in large part due to shopper defections, as 
nearly half of the 100 largest retailers offered competing 
promotions.

OMNICOM UNVEILS NEW MARKETING PLATFORM
  Global marketing and corporate communications 
company Omnicom Group has rolled out Omni, which 
it calls a people-based precision marketing and insights 
platform. The company says it’s designed to identify 
and define personalized consumer experiences at scale 
across creative, media, CRM as well as other Omnicom 
practice areas.
  The platform delivers a first-of-its kind, single view of 
the consumer that can be dynamically tracked and shared 
across all marketing practices. The company says Omni 
transforms the way its teams work, collaborate and deliver 
value—from insights generation to audience building, 
channel planning, creative development and message 
distribution.
  At the core of Omni is a people-based identity graph—a 
database of connected consumers built from all significant 
identity authorities, including Neustar, LiveRamp and 
Experian, among others. The identity graph links second-
by-second consumer behaviors to reveal how people 
connect, engage and transact with brands; joining data 
sets using a methodology that respects regional regulatory 
and privacy practices.
  Omni is developed and hosted by Annalect, in partnership 
with Omnicom Precision Marketing Group.

LOCAL TV NEWS LEAST AT RISK
(Continued from page 1)
  Perhaps most promising for sales reps pitching local TV 
newscasts to clients is that data shows trust in local news 
is the highest among Gen Z consumers.
  “If local TV and newspapers can deliver on that promise 
of trust with Gen Z consumers, they could be seeding a 
population of local viewers and readers for the rest of their 
lives, and that strikes me as a pretty exciting opportunity 
for local news,” Dick said.Friday, July 13, 2018

CABLENET CHATTER
  The U.K. government has given the green light for 21st 
Century Fox’s possible takeover of European pay-TV 
operator Sky—just hours after rival Comcast topped 
its bid. Fox says yesterday’s announcement means all 
regulatory pre-conditions to the acquisition have been 
satisfied or waived… One of the most enduring animated 
shows in history returns on Wednesday, September 26th, 
when South Park begins Season 22 on Comedy Central. 
South Park is scheduled to air through Season 23 in 2019, 
but three years ago creators Matt Stone and Trey Parker 
said they’ll keep making the show until they’re cancelled 
by the network... Freeform has started 
production on a pilot called Motherland 
(working title). It’s a one-hour drama set 
in an alternate America from executive 
producers Will Ferrell, Adam McKay 
and Kevin Messick. The pilot, directed 
by Steven A. Adelson, was created by 
Eliot Laurence (Claws). It’s a tale of three 
young women training in combat magic 
in a country where witches have ended 
their persecution by agreeing to fight for 
the U.S. Cast members include Taylor 
Hickson (Deadpool), Kelcey Mawema, 
Jessica Sutton, Amalia Holm and Demetria McKinney. 
It’s written and produced by Laurence and produced by 
Freeform Studios and Gary Sanchez Productions. 
In more Freeform news: Season 2 of the buddy comedy 
Alone Together premieres with back-to-back episodes 
on Wednesday, August 1st at 8 PM (ET). The network will 
make available a sneak peek of the first four episodes via 
its digital platforms and Hulu starting Wednesday, July 25th. 
Alone Together comes from Esther Povitsky, Benji Aflalo 
and Eben Russell, who serve as writers and executive 
producers. Andy Samberg, Jorma Taccone, Akiva 
Schaffer, Paul Mather and Becky Sloviter also serve as 
EP. Meanwhile: Freeform has put into development How 
the Other Half Hamptons, which explores the ritual of the 
Hamptons summer sharehouse. It’s an hour-long series 
from Aaron Kaplan’s Kapital Entertainment and Kelly 
Ripa and Mark Consuelos’ Milojo Productions. It’s based 
on the book by Jasmin Rosemberg… MTV’s Floribama 
Shore’s Season 2 debut snagged nearly 1 million viewers 
for a series high earlier this week. The premiere episode 
scored a 1.05 rating in P18-34, up 12 percent from the series 
premiere (.94) and up 36 percent from the Season 1 average 
(.77)... Deadline reports that Quantum and Woody is in 
early development at TBS. It’s an adaptation of the Valiant 
Entertainment comic that has Avengers: Infinity War 
helmers Anthony Russo and Joe Russo and Spy’s Mike 
Larocca attached to executive produce… Chris McNally 
(Supernatural) and Kevin McGarry (Heartland) have joined 
the cast of Hallmark Channel’s drama series, When Calls 
the Heart, for the upcoming sixth season… Variety reports 
that Julia Garner and Juno Temple have joined the cast 
of the upcoming Bravo series Dirty John, which received 
a two-season order in January. It’s a scripted anthology 
series based on the series of articles published by the Los 
Angeles Times last fall about a charismatic con man, John 
Meehan, and the consequences of an ill-fated romance.

Conan O’Brien

Croatia beat England in the 
semifinals of the World Cup... 

It’s really nice. It’s the first time 
in a while I’ve heard people say, 
‘Way to go, Croatia.’ Something 

you don’t hear all the time. 
‘Good going, Croat.’


