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SURVEY: TV SALES REPS OPTIMISTIC ABOUT FUTURE
ADVERTISER NEWS
  McDonald’s and Starbucks are teaming up to build a 
fully recyclable, compostable cup within the next three 
years–one that may even incorporate a lid and straw. 
The companies plan to leverage their combined scale to 
change how single-use cups are made and disposed of.  
FastCompany says the collaboration comes as the food 
industry tries to reduce plastic in packaging, and straws in 
particular. Together, McDonald’s and Starbucks distribute 

a combined 4 percent of the world’s 
600 billion cups annually, and they 
represent two of the top three most 
popular food chains worldwide...

IHOP will offer delivery using DoorDash at more than 300 
locations starting this week. By the end of the year, delivery 
will be available at 600 to 700 IHOP locations, according 
to the chain. Customers can place orders on IHOP.com 
and via the IHOP mobile app... Luby’s plans to close more 
restaurants to shore up its balance sheet amid falling sales 
and mounting costs. The chain on Monday reported $86 
million in sales during the third quarter, down 3.1 percent 
from the same period last year. Same-store sales across 
the chain’s three restaurant brands (Luby’s Cafeterias, 
Fuddruckers and Cheeseburger in Paradise) fell by 0.9 
percent... Petco is trying to Amazon-proof its business, 
according to CNBC.com. The pet-goods retailer has just 
opened a new service-focused store offering shoppers 
something they can’t buy online. A pilot location opened last 
week in San Marcos, California. Called PetCoach, it offers 
grooming, training, veterinary care, dog walking and more 
to pet parents, plus a limited assortment of products. The 
company operates more than 1,500 Petco and Unleashed 
by Petco stores... Amazon shares rose 1.18 percent 
yesterday to close at $1,843.93, after a strong Prime Day. 
Founder Jeff Bezos’ fortune rose to $151.4 billion, a new 
record for all the billionaires Forbes has tracked over the 
past three and half decades... Singapore Airlines has 
been named the world’s No. 1 airline, knocking off 2017 
winner Qatar Airways, according to the annual World 
Airline Awards published by Skytrax, says USA Today. 
In North America, Air Canada took the title for “Best Airline 
in North America” for the second consecutive year. Overall, 
the carrier placed 30th in the global ratings – down one 
spot from its finish in 2017. Delta and Alaska Airlines were 
the top U.S. carriers in the ratings, placing 37th and 38th, 
respectively. JetBlue was the only other U.S. airline to place 
in the top 50, ranking 42nd... Albertson’s reported a Q2 
$17.7 million net loss — a big improvement over last year’s 
$204.9 million loss during the same period. Net sales were 
up 1 percent to $18.7 billion, with same-store sales up 0.2 
percent. The company expects same-store sales to fall for 
the remainder of fiscal 2018. Albertsons did report a strong 
performance by its private brands, which now comprise an 
all-time high 24 percent of total sales. Albertson’s operates 
more than 2,300 stores under a dozen banners.

MANY FEEL DIGITAL IS GETTING EASIER TO SELL
  Television’s 2018 started off more slowly than some 
anticipated, but it hasn’t reduced optimism. Nearly three 
in 10 (28 percent) sales executives, managers and reps 
expect the industry to grow 6 percent or more this year.
  That’s according to SalesFuel’s annual State of Media 
Sales survey, which collected the opinions of 1,395 media 
professionals in March and April. Two-thirds of respondents 
credit expected budget increases by small- and medium-
sized local clients for their rosy outlook. 
That compares to 28 percent who 
predict agency ad budgets will grow.
  Advertising innovations are also thought 
to be driving TV’s growth. One-third expects programmatic 
ad budgets to increase this year.  And 37 percent say native 
advertising and advertorial spending will climb.
  Even before the midterms, spending kicks into high gear. 
The survey found two-thirds of sales managers and reps are 
already pretty confident that political ad budgets will increase 
in 2018. That may be a near-given, but the remaining 
areas of expected growth include hard-fought wins for the 
industry. Health care tops that list, with 60 percent expecting 
spending in that category to grow this year.
  Other categories where the industry expects to see gains 
include local business services, recruiting, automotive, 
education, banking/investments and real estate. On the 
flipside, SalesFuel says spending “stagnancy” is expected 
in entertainment, retail and restaurants. That will make them 
great “prospecting categories” in the coming months.
  Even as some ad categories present challenges, 39 
percent of respondents say it’s getting easier to sell digital 
ads. That’s nine points higher than those who think it’s 
getting harder. Not all digital is the same, however. While 
18 percent say it’s easier to sell digital marketing services 
like SEO and website development, 22 percent think it’s 
getting harder to close those deals. And 27 percent say 
selling mobile ads is easier, while 22 percent say it’s harder. 
SalesFuel says both should “keep getting easier.”
  “There’s still a long way to go for some reps, since many 
still find it harder to sell digital than last year,” the report 
says. “Maybe it is the introduction of new products to sell, 
but reps need to be knowledgeable and confident about all 
of their digital offerings. If they aren’t, their clients might just 
fill their digital needs elsewhere.”
  SalesFuel says integrated, solutions-based selling will be 
key to achieving digital sales revenue goals in 2018.
  The State of Media Sales study, the eighth year the survey 
was done by AdMall and its parent SalesFuel, shows that 
overcoming advertiser churn and lost accounts is getting 
harder. Just 5 percent think it’s easy to overcome such 
a setback. That tracks with the number of those who say 
generating new business is harder (59 percent) and those 
who think it’s easier (9 percent). That leaves about a third 
(32 percent) who say generating new business is as much a 
challenge as it has been. (FULL REPORT HERE)
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NETWORK NEWS
  There were no surprises in the Monday overnights. The 
Bachelorette, as it usually does, led ABC to victory with 
a 4.4 rating/ 8 share in households from 8 to 10 PN (ET). 
But the network’s The Proposal couldn’t maintain that 
momentum in the 10 PM slot, posting a 2.3/ 4 for third place. 
That performance was 48 percent below The Bachelorette, 
also trailing competing Dateline on NBC (3.3/ 7) and 
Elementary on CBS (2.5/ 5) by 30 percent and 8 percent, 
respectively. NBC’s American Ninja Warrior—an Emmy 
nominee—recorded a 3.1/ 5 in households in a return 
to the 8 to 10 PM block. On CBS, the 
drama Salvation finished a distant third 
with 1.8/ 3 at 9 PM. At 8 PM, Fox’s So 
You Think You Can Dance saw a 2.2/ 
3. It was pitted against Penn & Teller: 
Fool Us (1.0/2) on The CW, which led 
out of the show with a modest 0.8/ 1 
for Whose Line is it Anyway? in the 
9 PM half-hour. The rest of the evening 
consisted of only repeats… The CW 
has put in development a Batwoman 
series for 2019 consideration. It’s from 
Caroline Dries, former EP on The Vampire Diaries, 
and Greg Berlanti, the architect of the CW Arrowverse. 
Deadline reports that the story’s character of Kate Kane, 
who soars onto the streets of Gotham as Batwoman, would 
become the first gay lead character — male or female — of 
a live-action superhero series. Batwoman, written by Dries 
and based on the DC comic universe characters, is from 
Berlanti Productions in association with Warner Bros. 
Television… The 2018 ESPYS Presented by Capital 
One airs live from 8 to 11 PM (ET) tonight on ABC, with 
Danica Patrick as host. The evening, which celebrates 
the best moments from the year in sports, takes place at 
the Microsoft Theater in Los Angeles. Among this year’s 
presenters: Kate Beckinsale (The Widow), Chadwick 
Boseman (Black Panther), Alison Brie (Glow), John Elway 
(NFL Hall of Famer), G-Eazy, Jim Gaffigan (Noble Ape), 
Jennifer Garner (Peppermint), Olivia Holt (Marvel’s Cloak 
& Dagger), Trevor Jackson (Grown-Ish), Allison Janney 
(I, Tonya), Dan Marino (NFL Hall of Famer), Adam Rippon 
(Olympian), Mikaela Shiffrin (Olympian), Jon Stewart, 
Jessica Szohr (The Orville), Russell Wilson (Seattle 
Seahawks quarterback) and more… The Recording 
Academy says the 61st Annual Grammy Awards will 
return to the STAPLES Center in Los Angeles on Sunday, 
February 10th, with the event airing live at 8 PM (ET) on 
CBS. Nominations in all 84 categories are due Wednesday, 
December 5th… Emmy and Tony-nominated Anne Heche, 
who most recently starred as Patricia Campbell on NBC’s 
military drama series The Brave, is returning to NBC for a 
guest arc on the upcoming sixth season of Chicago P.D. 
The show centers on the men and women of the Chicago 
Police Department’s elite Intelligence Unit, which fights 
heavyweight crimes like homicide, drug trafficking and 
organized crime. Cast members include Jon Seda, Jesse 
Lee Soffer, Patrick John Flueger, Marina Squerciati, 
Elias Koteas, LaRoyce Hawkins, Amy Morton, Jason 
Beghe and Tracy Spiridakos. Mykelti Williamson recurs. 
It’s produced by Wolf Entertainment in association with 
Universal Television.

AVAILS
  Sinclair Broadcast Group in San Antonio, with NBC, Fox 
and CW affiliates, seeks a Local Sales Manager to build 
and maintain a high-performing sales team that exceeds 
revenue goals by driving client results through creative 
marketing solutions. The LSM will have oversight of new 
local business efforts and accountability for new business 
broadcast and digital sales goals. At least 4-6 years 
broadcast sales experience (including television sales) and 
team management experience preferred. CLICK HERE for 
more info or to apply now. EOE/Drug Free Workplace!

  Cunningham Broadcasting 
Corporation is seeking a driven 
General Manager for their Johnstown, 
PA location. The GM will lead a team 
to develop customized solutions 
for new and existing customers. 
This position requires an innovative 
leader with a demonstrated ability to 
find creative solutions that meet the 
demands of advertisers. Please send 
your resume and cover letter, including 
desired compensation, to annette@

ievolveconsulting.com. EOE. Background check and drug 
screening required.
  WJCL ABC 22, the Hearst-owned ABC affiliate in 
Savannah, GA, is looking for a salesperson. Candidate 
should have at least 1-3 years of Broadcast Sales or other 
successful outside sales experience. The ideal candidate 
will have strong written and verbal communication skills, a 
record of success in new business development, and the 
ability to grow revenue on existing accounts. If you are 
energetic, driven and motivated by making money, please 
apply HERE. EOE
  6abc/WPVI-TV, Philadelphia’s #1 television station, has a 
full-time time position open for a Sales Service Supervisor. 
Responsibilities include managing the sales service 
department and overseeing the day-to-day operations 
of inventory and order management. You will be working 
directly with Sales Management, Local and National Account 
Executives and ABC Owned Television Centralized Traffic 
on a daily basis. Previous knowledge of traffic and sales 
service functions a must with WideOrbit experience desired. 
CLICK HERE to apply. EEO/M/F/V D/SO/GI

See your ad here tomorrow! CLICK HERE for details.

REPORTS: COMCAST EXITS FOX BIDDING WAR
 Multiple media reports say that Comcast has thrown in the 
towel on the possible acquisition of a pile of assets belonging 
to 21st Century Fox.
  The development clears the way for Fox Chairman Rupert 
Murdoch to move forward with Walt Disney’s $71 billion 
cash-and-stock offer for the assets, which include the 20th 
Century Fox movie and film studio. Fox shareholders will 
vote on Disney’s takeover offer on July 27th in New York.
  It appears that Comcast, instead of raising its $65 billion 
bid, will turn its attention to buying Fox’s interest in the Sky 
U.K. pay television service. Comcast and Fox are currently 
in a tight bidding war for Sky. Fox has offered $32.5 billion for 
the 61 percent of the company it doesn’t own. Meanwhile, 
Comcast has recently bid $34 billion.
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Jimmy Fallon

The 12 boys who were 
rescued from a cave in 

Thailand said the first thing 
they want to eat is KFC. Then 
their doctor was like, “Dear 
God, haven’t your bodies 
been through enough?”
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VIEWERS SHIFTING TV ‘HOME BASE,’ STUDY SAYS
  Live linear TV is losing ground as the go-to “home 
base” for viewing, according to the latest report from 
Hub Entertainment Research. The firm’s sixth annual 
Decoding the Default study finds that only 39 percent of 
viewers now say that live linear TV is what they turn on 
first.
  That move to new platforms holds true even in older 
demos, although live TV is still home base for 56 percent, 
down from two-thirds just a year ago.
  “Two critically important phenomena are at play in today’s 
TV environment,” the Hub researchers 
write. “First, consumers have access to 
more sources of TV and more devices for 
viewing than ever before. Second, amid 
this explosion of options, consumers are 
hungry for consolidation: they’re looking 
for fewer platforms—even a single 
platform—that will deliver their full array 
of content in one place.”
  That appears to reinforce moves 
by cable companies to combine OTT 
services seamlessly into their set top 
boxes—and why Internet-based competitors like Roku are 
doing the same.
  Among the youngest viewers surveyed, only 26 percent of 
Adults 18-34 said live TV was their default platform—down 
from 35 percent last year. About half subscribe to two or 
more of the big three SVOD providers: Netflix, Hulu and 
Amazon Prime.
  Viewing across multiple platforms is now the norm 
for Americans. The Hub study found that the average 
consumer has 4.5 different sources to choose from when 
they’re ready to watch TV, including linear TV, DVR, video 
on demand and subscription OTT services. That number 
is up from 3.7 in 2014. Among those 18-34 viewers, the 
average number of platforms used stands at 5.1.

NIKE SCORES BIG AT 2018 WORLD CUP
  AdAge says France wasn’t the only winner at the 2018 
FIFA World Cup. Nike sponsored both teams in the 
final (France and runner-up Croatia), meaning every 
player on the field had the Nike swoosh emblazoned 
on their jerseys. The athletic show and apparel maker 
made major inroads on the turf of rival Adidas, a soccer 
powerhouse and an official World Cup sponsor.
  CNBC observed that of the 150 total goals that were 
scored leading up to the finals, “Nike cleats were worn 
for 94 of them.”
  The networks says both Nike and Adidas generally 
keep quiet about their ad spending for the World Cup. 
Analysts estimate Adidas likely spent close to $100 
million on sponsorship in 2014 — when Germany beat 
Argentina 1-0 in overtime in the final. Nike also reported 
a 36 percent surge in marketing costs that year, with 
much of it attributed to the World Cup.
  Adidas had 12 official team sponsorships when the 
World Cup began last month, including their home 
nation Germany, costing $56.7 million. Nike also paid 
about $56 million on the French national team and about 
$40 million to sponsor the English team. Nike’s big bet 
panned out as both teams made it to the semi-finals.

SINCLAIR DIGS IN ON TRIBUNE MERGER
  Sinclair Broadcast Group is sticking by its proposed $3.9 
billion merger with Tribune Media. That’s according to The 
Hill, which says the move comes despite a major setback 
for the deal delivered Monday, when FCC Chairman Ajit 
Pai announced he has “serious concerns” with its legality.
  Pai, who objects to details regarding the divestitures of 
a number of local stations, proposed sending the matter 
before an administrative law judge. It’s a process, generally 
speaking, that ends up killing mergers.
  Late Monday, Sinclair was defiant: “We are prepared to 

resolve any perceived issues and look 
forward to finalizing our acquisition 
of Tribune Media,” Ronn Torossian, 
a company spokesman, said in a 
statement.
  Companies like Sinclair are prohibited 
from serving more than 39 percent of the 
U.S. television-viewing audience. The 
Tribune merger would put the combined 
company beyond that threshold.

THIS AND THAT
  DIGITIMES says the rapid and increasing number of 
worldwide Ultra HD flat panel TV shipments over the past 
few years is contributing to the overall growth of the global 
flat panel TV market. ABI Research forecasts that Ultra 
HD flat panel TV shipments will surpass 102 million this 
year, representing 44 percent of total global flat panel TV 
shipments... Amazon is preparing to release its own smart 
TV with the assistance of Chinese tech company Huawei, 
The Telegraph (U.K.) reports. The company has struggled 
to attract British customers to its Prime Video option as 
an alternative to pay TV; the move may allow Amazon to 
compete with major rivals Sky and Virgin Media in the U.K. 
... A second-quarter earnings miss this week has been hard 
on Netflix’s share price. The stock had surged nearly 110 
percent this year, but it feel sharply at Tuesday’s opening 
bell. It finished down 5 percent at $379.48. Netflix said it 
added 5.2 million net new subscribers in the second quarter. 
That’s a million shy of Wall Street’s expectations... Roku’s 
TV Wireless Speakers are now available for preorder at 
an introductory price of $149. The speakers are designed 
to provide TV viewers with improved audio quality; they only 
work with TVs powered by the Roku operating system.
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Seth Meyers

Vice has published a new 
article profiling items in the 
New York subway system’s 
Lost and Found. The most 
common thing lost on the 

subway? An hour and a half.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


