
 

www.spotsndots.com
Subscriptions: $350 per year.

This publication cannot be
distributed beyond the office

of the actual subscriber. 
Need us? 888-884-2630 or  

sales@spotsndots.com 
Copyright 2018.The Daily News of TV Sales                       Monday, July 9, 2018

TVB EXPECTS POLITICAL TO DRIVE SECOND HALF
ADVERTISER NEWS
  It looks like Hobby Lobby is the leading contender to 
take over some of the big-box space left empty now that 
Toys ‘R’ Us has closed. Hobby Lobby has 800 stores, 
and plans to open 60 new locations and hire about 2,500 
additional employees this year. Others who may like the 
empty space include Burlington Stores, TJX, Big Lots, 
Scandinavian Designs, Ashley Homestores and Ollie’s 
Bargain Outlets... Amazon is planning a Toys ‘R’ Us-like toy 

catalog for the holidays, Bloomberg reports. The 
book will be mailed to customers and distributed 
through its Whole Foods grocery chain, 
according to retaildive.com... Groupon may be 
looking for a buyer, according to a Recode report. 
Groupon shares are down 14.5 percent year-to-
date... Chain Store Age reports 54 percent of 
Americans approve of Amazon’s decision to enter 
the pharmacy market — most likely because 
they think it will increase competition and reduce 
prices. Only 24 percent think the move is a bad 

thing, with the rest taking a neutral position... Retail industry 
employment in June — excluding automobile dealers, 
gasoline stations and restaurants — increased by 50,200 
jobs unadjusted over the same time last year, despite a 
seasonally adjusted drop from May of 25,800, according to the 
National Retail Federation... General Mills is celebrating 
Amazon Prime Day — which technically spans July 16-17 
— now through July 31 by giving away a free family-size box 
of Honey Nut Cheerios to Prime members who purchase 
$40 or more on Prime Pantry, according to Yahoo Finance... 
Chick-fil-A is consumers’ favorite fast-food chain, according 
to a new survey. The American Customer Satisfaction 
Index’s Restaurant Report 2018 easily gives the chicken 
sandwich chain the nod over second-place Panera Bread. 
Texas Roadhouse topped Cracker Barrel and LongHorn 
Steakhouse (both in a second-place tie) among full-service 
restaurants. Pizza Hut and Papa John’s came up even 
among pizza chains.

AUTO ADVERTISING OFF TO A SLOW START IN ‘18
  At the halfway point in 2018 the year is shaping up like a 
kid’s birthday—the industry knows it has presents coming 
but it just needs to be patient. That gift is a flood of political 
dollars set to come during the second half. It should help 
give a boost to what’s otherwise been a lackluster year.
  “We’ve had a very slow start to the year,” TVB president 
Steve Lanzano says. “I think automotive will pick up a little 
bit, but at the end of the day it’s going to be political that’s 
going to be the real driver in the second half.”
  The auto category took some time to get rolling 
this year.  Lanzano says that’s in part because 
a lot of dealers, especially domestic, are pulling 
in bigger profits on used car sales as buyers 
faced with higher interest rates opt for used 
cars. It helps that the selection of used cars has 
improved as a greater number of leased cars 
come off the market. “We did see some pickup 
in March and a lot of that had to do with more 
incentives,” Lanzano adds.
  Some manufacturers are pressuring dealers to shift co-
op dollars out of TV and traditional media and put them in 
digital instead. But Lanzano says that strategy is being met 
with resistance. “They’re getting pushback from dealers who 
know what moves their business forward is television—and 
quite frankly that’s what also moves their digital business.”
  The bigger problem isn’t losing to digital, but ad budgets 
overall have shrunk.
  That’s what has made political so important this year.  
Lanzano thinks political revenue could top the mid-term 
election four years ago when Kantar Media’s CMAG says 
broadcast TV booked $2.1 billion in political ads and local 
cable booked $600 million. There’s already data suggesting 
there’s reason to be optimistic. “One of the things that we’ve 
seen with (political spending) in the first half of the year 
is it’s up almost 40 percent YTD versus 2014,” Lanzano 
says. That’s led to some rare first-half displacement of 
core advertisers. That’s likely to become a bigger problem 
with 77 House, 15 Senate and 
18 gubernatorial races said to be 
competitive.
  Lanzano suggests sales reps 
use the inventory crunch to 
expose core advertisers to what 
local TV can do on the digital 
side rather than watching clients 
remain on the sidelines for eight 
to 10 weeks. “We have big digital 
opportunities and we need to be 
more aggressive in selling those 
especially in times when the 
marketplace is going be very tight 
because of political advertising,” 
he says.
  (Continued on page 3) 
  

mailto:sales%40spotsndots.com?subject=
https://guldresource.com/system-21/?v=7516fd43adaa


PAGE 2 The Daily News of TV Sales @ www.spotsndots.com 

NETWORK NEWS
  Saturday’s thriller between Croatia and 2018 FIFA World 
Cup host Russia helped Fox to new ratings highs for its 
coverage of this year’s event. The Croats, in winning a 
dramatic 3-4 shootout, ended Russia’s dream of a World 
Cup final. But they helped generate a huge 5.0/13 in 
metered market ratings. The Hollywood Reporter says 
that’s the best result so far in early metrics for this year’s 
Cup. It’s also the best any men’s match has done on any 
American network since the 2014 final, which aired on ABC 
and was won by Germany. It generated a 9.7 rating in the 
metered markets and went on to have 
viewership of 17.324 million. Saturday’s 
England-Sweden matchup, meanwhile, 
drew an 80 percent share of TV viewers 
on BBC One. But total viewership was 
down from the last round. The game 
averaged 15.8 million, hitting a peak 
of 19.9 million in the final minutes. But 
those numbers didn’t capture all the 
viewers, including those watching in 
pubs or other public spaces. In addition, 
some 3.8 million also live-streamed the 
match online, making it the BBC’s highest online-viewed 
live program ever. Action resumes tomorrow, when 
France takes on Belgium. England and Croatia will meet 
Tuesday, with the winners meeting Sunday for the 2018 
title... Telemundo is getting in on the World Cup fun as 
well with its Spanish-language presentation. Its coverage 
on Telemundo Deportes has delivered the third daytime 
record for the network this week. Quarterfinal matchups 
between France and Uruguay, as well as Brazil and 
Belgium, gave the network its best-ever Friday daytime 
(9 AM to 5 PM ET), with 1.8 million viewers. Telemundo 
also posted the best Total Audience Delivery for a 
Friday in the tournament to date, averaging 2.65 million 
viewers. In live streaming, TelemundoDeportes.com, the 
Telemundo Deportes En Vivo app and the NBC Sports 
app reached 14.1 million unique users—generating 123 
million livestreams and 1.84 billion live minutes viewed... 
The Hollywood Reporter says The CW’s superhero 
drama Arrow could take on a new feel for Season 7. 
The show is under new management, with showrunner 
Beth Schwartz at the helm. The new outlook follows the 
departure of executive producers Marc Guggenheim 
and Wendy Mericle, both of whom stepped down at the 
end of Season 6. There’s also a question of how much 
longer the Arrow will run. With the exits of Guggenheim 
and original series regulars Paul Blackthorne and Willa 
Holland leaving the series this season, the only remaining 
players left from the series premiere are star Stephen 
Amell and David Ramsey, who plays John Diggle. Emily 
Bett Rickards’ Felicity joined in the second episode… 
Stephanie Cutter, the former Deputy Campaign Manager 
for President Barack Obama’s 2012 campaign and more 
recently a CNN political commentator, has joined ABC 
News as a contributor. The announcement was made 
yesterday on This Week with George Stephanopoulos, 
during the host’s introduction of Cutter as a panelist. The 
network followed up with a statement. Cutter is a founding 
partner of Precision Strategies, a strategic consulting 
firm in Washington D.C. and New York City…

AVAILS
  KIII, Corpus Christi, TX is looking for a driven, solutions-
based Local Sales Manager. The LSM must be an 
effective motivator and innovative thinker working with a 
team comprised of our Local AEs and Account Managers. 
We want someone with a proven history of growing revenue 
for both television and digital, developing a strong sales 
team through mentoring and executing special projects. 
Minimum of 3 years of successful local TV or media sales 
experience and/or creative digital required. Please CLICK 
HERE for more info or to apply.

  WAVY-TV10/WVBT FOX 43, Virginia, 
has an immediate opening for a 
Research Director. This person is 
responsible for overseeing, analyzing 
and maintaining all research information 
and functions from Nielsen, Kantar, 
Marshall Marketing, ComScore, Wide 
Orbit Media Sales and other tools that 
support and enhance the sales and 
marketing effectiveness of our brands 
in the marketplace. Minimum of 2-3 
years of research experience preferably 

inside a local television station sales department required. 
To be considered for this position, qualified applicants 
must APPLY HERE. No calls. EOE/Minorities/Females/
Vet/Disability.
  NewsChannel 8 (D.C.) is seeking enthusiastic, highly 
motivated Marketing Consultants who can connect with 
clients and help them achieve their business objectives 
through effective TV and digital advertising. The ideal 
candidate will possess excellent communication skills, 
have an enthusiastic and outgoing personality, along with 
a drive to succeed. Most importantly - we are looking for 
hard-working salespeople who want to have FUN at work, 
make money, and help local businesses grow. CLICK 
HERE to apply or learn more about this position, or to 
apply now. EOE.

ROSEANNE BARR TEASES TV INTERVIEW
  Roseanne Barr has taken to Twitter to tell fans that she’s 
returning to television, if only briefly: She says she’ll be 
doing a TV interview this week. No word yet on who she’s 
talking to or when it will air.
  Barr was recently on Rabbi Shumley Boteach’s 
podcast, where she unpacked the events of the past 
month, including ABC’s decision to cancel the reboot of 
her show after a racist tweet about former Barack Obama 
aide Valerie Jarrett in May.
  ABC has given a 10-episode series order to The Conners 
(working title), a spinoff of Roseanne, for fall 2018.

MACY’S WARNS CUSTOMERS ON DATA BREACH
  The Detroit Free Press says Macy’s has discovered 
a data breach that exposed customer email addresses, 
credit and debit card numbers, birthdays and other data.
  According to the Free Press, the information gleaned 
did not include Social Security numbers or the security 
numbers that appear on the backs of credit cards. But there 
was a breach of customer profiles, names and addresses, 
and card expiration dates. 
  Macy’s is advising shoppers to change their passwords.
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Joe Toplyn

Meet ‘Wine Coffee’: Your 
two favorite beverages 

have finally been combined.  
Finally, a way to get drunk 
and stay awake to regret it.
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REPORT: COMCAST OFFER MEANS BIG TAX BILL
  Bloomberg says Comcast’s $65 billion all-cash offer 
for 21st Century Fox’s global entertainment assets is 
worth around $3.5 billion less to the media conglomerate’s 
controlling family than the $71.3 billion cash and stock bid 
they’ve accepted from Disney.
  Bloomberg’s analysis says Comcast’s all-cash offer would 
stick the Rupert Murdoch family with an upfront U.S. 
federal tax bill of $2.6 billion for their 17 percent stake in 
the company, a bill they would not face with the Disney 
offer.
  Also factoring in the premium associated 
with Disney’s higher offer, the Murdochs 
would net as much as $11.8 billion from 
the Disney bid, compared to $8.3 billion 
from the Comcast offer, Bloomberg 
added.
  To make its offer as personally enriching 
to the Australian media barons, Comcast 
would have to raise its bid by 42 percent 
to $49.87 a share, or $92 billion total.
  Fox has accepted Disney’s offer, 
which has already cleared the Justice 
Department’s antitrust review. But Comcast is reportedly 
talking to private equity firms and others who might come 
in and help it create a viable counterbid that doesn’t 
eventually drive the cable company into bankruptcy.
  A key disclaimer from Bloomberg: Its estimates are 
somewhat speculative, with the tax implications for 
Disney’s offer still not entirely clear.
  “The transaction is really complicated,” Steve Rosenthal, 
a senior fellow at the Urban-Brookings Tax Policy Center, 
is quoted as saying in the Bloomberg report. “Lots of the 
tax consequences are uncertain.”

IS CONFUSION SLOWING CORD-CUTTING?
  MediaPost says so called “cable-keepers”—consumers 
who still pay for and watch TV through a traditional, linear 
pay-TV subscription—are still a significant chunk of the 
U.S. population.
  According to comScore’s recent State of OTT report, 
some 28 million households pay for cable or satellite but 
don’t stream OTT. This has led many in the industry to 
wonder why, especially considering the frequency with 
which streaming bundles are often available at lower 
prices.
  A new report from Telaria—a sell-side video ad platform—
suggests it’s a matter of consumer confusion. The report 
says 55 percent of respondents indicated they’re confused 
by the sheer volume of OTT options. In addition, many 
are under the misconception that to get live content like 
sports or awards shows, they need to pay for a traditional 
subscription.
  Telaria’s report emphasizes that “education” about the 
multitude of streaming options in the market, as well 
as better “discoverability” of live content on streaming 
services, could entice some cord-keepers to reach for the 
metaphorical scissors.
  The data suggest it might not be that hard to do: Telaria’s 
research found 76 percent of cable-keepers subscribe to 
at least one streaming service, but may just not be aware 
of its potential.

TVB EXPECTS POLITICAL TO DRIVE SECOND HALF
(Continued from page 1)
   What are TV’s other bright spots in 2018?  “Home 
furnishings, retail, DIY, legal are still doing very well,” 
Lanzano says. “But we’re still getting hit by QSR which has 
been a problem child as dollars seem to migrate to cable 
because of efficiencies.”
  Lanzano thinks as local TV does more to embrace 
automated buying platforms it will help keep QSR and other 
categories from shifting to national.
  If there’s anything that might be worrisome about the 

second half it’s what is happening in the 
overall economy, and how tariffs could 
impact the auto industry. “It’s not as 
strong as we would have liked so far in 
the core this year, but it’s certainly been 
strong overall and that has a lot to do 
with political in the second half of the 
year,” Lanzano says.

THIS AND THAT
  Starting August 1st, Netflix users 
will no longer be able to write their 

own reviews for the movies and TV shows it streams. 
All previous reviews will be removed as well. A Netflix 
spokesperson said that usage of the written reviews had 
declined over time, and that they were not used as part 
of the company’s recommendation engine to begin with...
Nearly 1.7 million people saw the movie Uncle Drew during 
its opening weekend, paying to watch what some consider 
to be an hour-and-45-minute-long Pepsi commercial. But 
experts say that it probably won’t be the last time we can 
expect consumers to pay to see branded content. The 
film, which Pepsi co-produced, features the company’s 
logo prominently in some scenes and centers the plot on 
a character who is synonymous with the beverage maker’s 
online ad campaign... Net neutrality, revisited: In California, 
lawmakers have agreed on a proposal that would provide 
the strongest protections of open access to the Internet in 
the U.S. It’s in response to last month’s federal repeal of 
similar rules. The measures would bar service providers from 
blocking, speeding up or slowing down websites and video, 
as well as charging websites fees for fast lanes... So who 
might buy some (or all) of the 22 regional sports networks 
that Fox and Disney have pledged to sell to receive Justice 
Department approval? You could say James Dolan, the 
chief executive of Madison Square Garden Company, is 
lukewarm about the idea, unsure about the RSNs future 
growth potential. “We’re paying attention,” Dolan told The 
Query. “I suppose at the right price we might.”
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FunnyTweeter.com

Someone in my 
neighborhood is cooking 

bacon. I wonder if I should 
have been more friendly  
to my neighbors for the  

last 18 years.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY


