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OUTDOOR INDUSTRY SALES ON THE DECLINE, NPD SAYS
ADVERTISER NEWS
  While Ford’s slow-selling Fusion sedan is going away, 
the name is expected to live on in a sport wagon being 
developed to challenge Subaru’s popular Outback, 
according to Autonews.com, citing people familiar with 
the automaker’s plans. The Fusion name probably will go 
to a high-roofed hatchback built on the same mechanical 
underpinnings, said two people who asked not to be 
identified revealing future product plans.  Ford announced 

plans in April to abandon the shrinking “car” 
market and go all in on higher-profit SUVs, 
crossovers and pickups. By early next decade, 
only the Mustang will remain in Ford’s U.S. car 
lineup. Worried that customers will defect to 
rivals, dealers have pushed to retain the Fusion 
name, which just four years ago sold 306,860 
units. But since then, to 2017, annual sales fell 32 
percent to 209,623 units... Tesla is taking orders 

for its Model 3 electric sedans throughout the U.S. and 
Canada, no reservations required. Until now, those who 
wanted to buy a Model 3 had to put down a $1,000 deposit 
to secure a place in line to buy the car. Now, anyone in 
North America can order one via Tesla’s website... Shares 
of Papa John’s dipped yesterday after a report surfaced 
alleging that founder John Schnatter used a racial slur 
during a conference call in May. Papa John’s closed the 
day down almost 5 percent, and the stock is down 13.5 
percent year-to-date. Meanwhile, Domino’s shares are 
up 47 percent over the same time period... Target has 
expanded its drive-up curbside pick-up service throughout 
the Midwest and the South, making it available at 200 
more stores in those regions, the company said Tuesday. 
Target officials say the retailer hopes to get the program to 
1,000 stores nationwide by the holidays... Fashion brand 
Michael Kors is the first advertiser to test out Facebook’s 
augmented reality (AR) ads in the news feed, according 
to a statement shared with Retail Dive’s sister publication 
Mobile Marketer. Users can click the ads’ “tap to try it on” 
button to superimpose a pair of Michael Kors sunglasses on 
their face to see how they look, and then make a purchase 
directly in the app. Sephora, NYX Professional Makeup, 
Bobbi Brown, Pottery Barn, Wayfair and King will start 
testing the AR ad format later this summer... Cars.com is 
looking for a buyer, says the New York Post. Cars.com has 
a $2.13 billion market cap and attracts 19.4 million unique 
monthly visitors. Hearst Corp., owner of 31 TV stations, 
Car and Driver and Road & Track magazines—and part 
owner of A+E Networks—is expected to be a bidder, as 
are several private equity firms... Rumor has it Apple is 
introducing new products this fall. Those might include 
three new iPhones, including a lower-cost option, plus two 
new iPads with Face ID, a front-facing facial recognition 
camera. One has an 11-inch screen, and the other has a 
12.9-inch screen, similar to Apple’s current iPad Pro lineup.

TRAVEL-RELATED ITEMS AN EXCEPTION
  Americans are apparently less outdoorsy than they used 
to be. Tracking by The NPD Group finds that sales of 
camping and backpacking items are being largely driven 
by replenishment. But while people aren’t being drawn to 
take up camping, there is growth in travel-related items as 
Americans spend big on trips seen as “experiences.”
  Sales within the core U.S. outdoor industry spanning outdoor 
equipment, apparel, footwear and accessories were $18.9 
billion in the 12 months ending April 2018, as tallied 
by NPD. That’s a decline of 4 percent from the prior 
year. Despite this topline drop, pockets of growth 
in areas such as packs, outerwear, and certain 
camping-related equipment and accessories 
suggest that adaptable products associated with 
travel, as well as those tied to replenishment, are 
bright spots within the core outdoor marketplace.
  Passenger traffic at the world’s 20 busiest 
airports is growing, as is attendance at national parks. With 
more consumers on the move, outdoor market sales have 
grown for travel packs (+5%), duffle bags (+3%), luggage 
(+2%), and fanny/waist packs (+9%). Top-of-car components, 
including cargo boxes and baskets, grew a combined 8 
percent, and dry boxes and bags increased sales 5 percent. 
Sales of solar power products—providing connectivity for 
mobile phones, speakers, and so on—grew 34 percent. In 
swimwear, women’s top and bottom separates both grew 
sales by 15 percent, while one-piece and two-piece sets 
experienced declines, suggesting consumers may prefer to 
mix and match.
  In camping-related equipment, products tied to 
replenishment have been growth drivers over the past 
year. While sales of recreation tents, sleeping bags and 
sleeping pads/mattresses have declined, sales have grown 
for tent vestibules and poles, by 5 percent and 4 percent, 
respectively. Other segments that have seen an uptick in 
sales include stoves, camp chairs and toiletries.
  “Outerwear is a huge chunk of the outdoor business. The 
long winter was the primary sales driver in the first few 
months of 2018, leaving inventories clean,” said NPD VP 
Matt Powell. Growing by 3 percent in the most recent 12 
months and generating $3 billion in sales, outerwear is the 
largest category within the outdoor market. Tops, the segment 
capturing the bulk of outerwear sales, grew by 4 percent, and 
that increase was primarily driven by jackets and vests.
  “Through their spending behavior, consumers are 
demonstrating how they’re devoting more of their time and 
share of wallet towards experiences. This is terrific news for 
the outdoor industry, which has adventure built into its DNA 
and the travel products consumers need,” said Powell.
  He notes that brands and products that help consumers on 
their travels are winning in a declining outdoor market, but 
the industry has in some ways overlooked this trend, leaving 
additional growth opportunities on the table.
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NETWORK NEWS
  NBC trounced the field in the Tuesday overnights thanks to 
America’s Got Talent (7.2 rating/13 share from 8-10 PM) 
and World of Dance (3.9/ 7 at 10 PM). Those two shows 
combined for a solid first in each of the six half-hours in the 
household overnights. A series premiere, The CW fantasy 
drama The Outpost, was a slow starter. It produced a 
0.5/ 1 at 9 PM, on the heels of a 0.7/ 1 for The 100 at 8 
PM. A special edition of ABC’s 20/20, Thailand Rescue: 
Race Against Time, drew a 2.7/ 5 in the 9 PM hour. Fox 
offered up game shows at 8 and 9 PM—Beat Shazam! 
(1.7/ 3) and Love Connection (1.3/ 2). 
The rest of the night’s line-up consisted 
of repeats… Meredith Vieira is making 
a return to game shows, at least for a 
while. The former host of the syndicated 
Who Wants to Be a Millionaire? will 
host and produce 25 Words or Less. 
It’s a new show—featuring celebrities 
and civilians—that’s getting a three-
week trial run this summer on a few Fox 
Television stations. It’s set to debut 
Monday, August 6th. The half-hour show 
is a collaboration of Lisa Kudrow, Dan Bucatinsky, Mary 
McCormack, Michael Morris and Bruce Sterten (the 
creator of the 25 Words or Less and Taboo board games). 
John Quinn serves as showrunner… SMILF creator and 
star Frankie Shaw has inked a two-year overall deal with 
ABC Signature Studios. The company says Shaw’s 
unnamed production banner will develop TV projects for 
cable, with opportunity in broadcast as well. The ABC 
Signature-produced SMILF is currently in production 
on its second season… Fox-owned MyNetworkTV has 
announced its fall programming schedule. It’s adding three 
one-hour dramas to its primetime line-up in September: 
Chicago P.D., The Good Wife and CSI: Miami. They’ll join 
Law & Order: Criminal Intent and Dateline, which will air 
Monday and Wednesday, respectively. Chicago P.D. will 
air Tuesday nights, while The Good Wife and CSI: Miami 
take the Thursday and Friday slots. All of the shows will air 
in two-hour blocks from 8 to 10 PM (ET) Monday through 
Friday beginning Monday, September 24th… A revival of 
the NBC ’90s sitcom Mad About You isn’t looking very 
likely, at least according to original series co-creator and 
star Paul Reiser. Deadline says the revival had looked 
promising, with Sony Pictures TV tapping Peter Tolan to 
write and showrun the revival. Original series stars Reiser 
and Helen Hunt had closed deals to reprise their roles. 
“We signed up, and then it’s gotten stuck in the business 
end of it,” Reiser told the Tampa Bay Times. “It’s like, ‘You 
know, guys, I was very happy not doing it for 20 years, 
and then you invited us back. And now if you can’t make 
it happen, it’s not a big deal.’ Things happen, they don’t 
happen. There’s so many moving parts when you’re 
working with a studio or broadcaster.” The revival would 
have picked up two decades later, with Paul (Reiser) and 
Jamie (Hunt) navigating marriage, enduring middle age 
and trying to handle daughter Mabel. Mad About You, 
which was co-created by Reiser and Danny Jacobson, 
ran from 1992 to 1999 and won multiple Emmy and Golden 
Globe Awards. Sony TV also produced a Mad About You 
adaptation in China.

AVAILS
  A National broadcasting company seeks a community 
minded, enthusiastic individual to fill a General Manager 
position for the Johnstown, PA DMA, and (State College, 
Altoona and Johnstown markets.) The GM will lead a team 
to develop customized solutions for new and existing 
customers. This position requires an innovative leader 
with a demonstrated ability to find creative solutions that 
meet the demands of advertisers. Send resume and 
cover letter, including desired compensation, to annette@
ievolveconsulting.com. EOE. Background check & drug 

screening required.
  WOAI-TV, San Antonio seeks a Local 
Sales Manager to build and maintain 
a high-performing sales team that 
exceeds revenue goals by driving client 
results through creative marketing 
solutions. The LSM will have oversight 
of new local business efforts, including 
accountability for new broadcast and 
digital sales goals. At least 4-6 years 
broadcast sales experience (including 
television sales) and team management 

experience preferred. CLICK HERE to apply now. EOE.
  WJCL ABC 22, the Hearst-owned ABC affiliate in 
Savannah, GA, is looking for a salesperson. Candidate 
should have at least 1-3 years of Broadcast 
Sales or other successful outside sales 
experience. The ideal candidate will have 
strong written and verbal communication 
skills, a record of success in new business 
development and the ability to grow revenue on existing 
accounts. If you are energetic, driven and motivated by 
making money, please apply HERE. EOE.
  NewsChannel 8 (D.C.) is seeking enthusiastic, highly 
motivated Marketing Consultants who can connect with 
clients and help them achieve their business objectives 
through effective TV and digital advertising. The ideal 
candidate will possess excellent communication skills, 
have an enthusiastic and outgoing personality, along with 
a drive to succeed. Most importantly - we are looking for 
hard-working salespeople who want to have FUN at work, 
make money and help local businesses grow. CLICK 
HERE to apply or learn more about this position, or to 
apply now. EOE.

See your ad here tomorrow! CLICK HERE for details.

DONE DEALS
  NCC Media CEO Greg Schaefer has been named the 
company’s executive chairman, reporting to the NCC 
Board of Directors. The company says in a release that 
he’ll stay on through the rest of 2018 to ensure a smooth 
leadership transition to new president and CEO Nicolle 
Pangis... Ed Munson, vice president and general manager 
of Meredith Corporation’s KPHO-TV CBS5 and KTVK 
3TV in Phoenix, is retiring in September, the conclusion of 
a 40-year career in television broadcasting. Prior to joining 
Meredith, Munson, 62, was vice president of sales for LIN 
Television Corp., overseeing all advertising sales. He’s 
also worked at stations in in Norfolk, Va.; Charlotte, N.C.; 
Louisville, Ky.; Richmond, Va.; and Bowling Green, Ky.
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Stephen Colbert

All 12 Thai boys have been 
rescued from the cave that they 
were trapped in for more than 

two weeks. That feels good. And 
it reminds us of the importance 

of permission slips for field trips 
to flooded caves.
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CNBC: TEXAS TOP STATE FOR BIZ
  The 12th annual list of America’s Top States for Business 
by CNBC has Texas on top. The Lone Star State scored 
1,651 out of a possible 2,500 points.
  Since the study was introduced in 2007, Texas has placed 
in the Top 5 every year and is the only state to be named a 
four-time winner. This year, the state had Top 10 finishes in 
five of the 10 categories of competitiveness, including two 
No. 1 spots.
  Texas added more than 350,000 jobs in the past year and 
had solid economic growth—including a 5.2 percent state 
GDP increase in the fourth quarter—
putting the state in first place for the 
Economy category, up from No. 25 last 
year. However, Texas had some of the 
same weaknesses it had the last time 
it finished on top—taking the No. 31 
spot for Quality of Life and No. 37 for 
Education this year.
  Second place went to Washington. Its 
highest rank was No. 2 in Workforce, but 
its lowest rank was No. 37 for Cost of 
Living. Third-place Utah ranked No. 2 for 
Economy, but No. 34 in Education.
  Virginia was fourth, with its highest score No. 3 in 
Workforce and lowest No. 34 in Cost of Doing Business. 
Rounding out the Top 5 was Colorado. Its highest score 
was No. 5 in Workforce. Its lowest was No. 37 in Cost of 
Doing Business.
   How did your state fare? Click here for all 50.

CONSUMERS DEMAND SAME-DAY DELIVERY
   Is it too early to start planning for Christmas shopping? 
Apparently not. The third annual Holiday Survey from 
Dropoff is out—and while the results support the business 
model of Dropoff, a same-day delivery service for 
businesses, the findings are nonetheless impressive.
  An astounding 91 percent of shoppers are concerned 
about gifts being delivered on time 
during the 2018 holiday season. 
That’s 6 percent more than the 
number sharing the same concern 
last year. Yet U.S. consumers continue to anticipate doing 
last-minute shopping during the holidays. Forty-two percent 
of consumers find same-day delivery to be particularly 
valuable when purchasing a gift, and they’re willing to pay 
for it.
  The survey findings show that more than half of consumers 
are more likely to purchase gifts from retailers that offer 
same-day delivery during the holidays. Consequently, cart 
abandonment due to slow delivery options for gifts is on the 
rise. Sixty-seven percent of consumers have abandoned a 
gift purchase during the holiday season for this reason (a 
16 percent increase from 2017).
  Seventy-seven percent of consumers say they plan to do 
last-minute holiday shopping in 2018, which is a 15 percent 
increase from those who were planning to do so last year. 
Last-minute holiday shoppers are 78 percent more likely to 
purchase gifts from retailers that offer same-day delivery. 
They’re also 39 percent more likely than those not planning 
to shop at the last minute to abandon a purchase if the 
delivery options are too slow.

STANDARD FOR CROSS-MEDIA AD TRACKING
  Standards for binding Ad-IDs to TV/video commercials 
using Kantar Media’s audio watermarking technology 
have been published by the Society of Motion Picture 
and Television Engineers (SMTPE). The group also 
issued standards for Entertainment ID Registry (EIDR) 
codes to track programming content, also using Kantar’s 
watermarking.
  “This standard has been called the media industry’s 
equivalent of the Universal Product Code (UPC) code,” said 
Jane Clarke, CEO and managing director of the Coalition 

for Innovative Media Measurement 
(CIMM). “Similar to the standardized ID 
that improved accuracy and efficiency 
for the retail consumer packaged-goods 
industry, Ad-ID and EIDR will enable 
advertising and content identifiers 
to remain embedded throughout the 
media distribution ecosystem.”
   SMTPE says the standard will support 
real-time identification of a piece of 
content or an ad—whether on a TV set, 
in a set-top box, or outside of the set 

using a metering device or smartphone app. The ability 
to embed standardized identifiers throughout the media 
ecosystem is expected to have a significant impact on the 
efficiency of cross-media workflows for ad agencies, media 
companies and marketers. Television networks and digital 
content publishers will also be better equipped to create 
integrated multiscreen experiences.

ACCOUNT ACTIONS
   Mistress, Los Angeles, announced that it has been 
hired as the lead creative agency for iFly after winning a 
competitive pitch. Mistress has been tasked with driving 
iFly’s brand as it seeks to attract new people to indoor 
flying and entice repeat fliers to develop their skills. The 
client plans to use a mix of social, digital, OOH and paid 
media… Adweek reports that Doner, Detroit, has been 
named AOR for MedStar Health, described as the largest 
healthcare provider in the Maryland and Washington, D.C. 
region. The agency will be tasked with strategy, creative 
and production for a new branding effort launching in 2019.
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FunnyTweeter.com

Johnny Depp looks like a 
homeless man who was 
given $5000 to spend at 

H&M.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY
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