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JUNE AUTO SALES CAP STRONG FIRST HALF OF ’18
ADVERTISER NEWS 
 McDonald’s is updating its McCafé menu with several 
new baked goods, including muffin toppers, a treat made 
famous in a classic Seinfeld episode that aired 21 years 
ago. The so-called muffin topper is reportedly available in 
Baltimore and is generating national media attention and 
buzz. It’s part of an “elevated McCafé experience” that also 
includes coffee cakes and apple pies with lattice crusts that 
are baked in-restaurant... A report in USA Today says last 
year, Americans bought more than 208 million barrels of 
beer, 1.1 percent less than the year before. Bud Light is still 

the leading brand, even though sales of Bud 
Light slid 5.3 percent to $5.6 billion in 2017. 
The market share of all four of the largest 
selling brands — Bud Light, Coors Light, 
Budweiser and Miller Lite — decreased from 
the prior year. Only the fifth best seller (among 
the top 5), Corona Extra, reported gains (+3.6 
percent). Meanwhile, Michelob Ultra had 
the biggest gain in barrels of beer shipped, 

at 21.3 percent, shipping 1.35 million last year. Michelob 
Ultra shipped a total of 7.7 million beer barrels in 2017 as its 
market share climbed from 2.9 percent to 3.6 percent. Sales 
of Michelob Ultra grew 23.6 percent to $1.6 billion last year... 
Fooddive.com writes that H-E-B has introduced wine and 
beer delivery service in less than an hour using Favor, the 
on-demand delivery service the grocer acquired earlier this 
year. The service will eventually be offered in more than 30 
cities with free delivery on beer and wine orders through 
Labor Day. Initially, the new service will be available across 
the greater areas of San Antonio, Austin, Corpus Christi 
and Houston... Amazon has confirmed that Prime Day will 
begin July 16 at 3 PM (ET), but the special deals accrue 
to Prime members only. This year’s event continues for 36 
hours... Colgate Palmolive hopes to buy a minority stake 
in subscription startup Hubble, the Wall Street Journal 
reports. Consumers could get oral care and teeth whitening, 
and other products like pet care via subscription.

FCA, GM LEAD; MOST AUTOMAKERS ALSO UP
  Despite rising interest rates, the automotive industry tallied 
a 5 percent sales gain for June, selling slightly over 1.5 
million cars and light trucks. That pushed sales for the first 
half of the year to over 8.5 million—a 1.8 percent gain over 
the same period last year.
 “Customers are buying with confidence because the economy 
is strong and they expect it to remain strong,” said Kurt 
McNeil, VP of U.S. sales for General Motors in announcing 
that year-to-date sales were up 4.2 percent for the largest 
automaker. Meanwhile, though, GM was filing comments 
with the Department of Commerce warning 
that tariffs on imported vehicles and auto parts 
proposed by the Trump Administration could 
cost U.S. jobs and lead to “a smaller GM.” Those 
tariffs, along with rising interest rates on new 
car loans, are what have analysts concerned 
that the industry may not be able to sustain its 
first-half growth in the back half of this year.
  GM recently switched to quarterly reporting of 
sales figures, while other manufacturers continue to report 
monthly. Automotive News extrapolated that GM’s June 
sales were up 5.7 percent overall to 256,537. GM credited 
trucks and crossovers with leading its sales advance. For 
Q2 the GMC brand was up 7 percent and Chevrolet 6 
percent as the strongest performers.
  FCA had an even bigger month, reporting the best June 
retail sales in 14 years. Total sales were up 8 percent to 
202,264. Jeep led the way with a 19 percent sales gain in 
its best June ever. Ram also had its best June sales ever, 
up 6 percent, and Dodge rose 9 percent. But the “F” and 
“C” in the company name didn’t fare so well. Fiat sales 
dropped 36 percent and Chrysler 32 percent. The still-new 
Alfa Romeo brand more than doubled sales from a year 
ago, actually topping Fiat with over 2,000 units sold.
  The third of the “Detroit Three” wasn’t up as much, but 
Ford Motor Company saw June sales rise 1 percent to 
229,537. Sales of the new Navigator SUV more than 
doubled as Lincoln sales rose 
2.8 percent. Ford was up 1.2 
percent, led by sales of SUVs and 
the 14th straight month of sales 
gains for the F-Series pickup.
  Nearly every manufacturer had 
an up month in June. The sole 
exception was Daimler A.G., 
down 9.9 percent as sales fell for 
both Mercedes-Benz and Smart.

(Continued on page 3) 
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NETWORK NEWS
  The broadcast networks aired mostly reruns on Tuesday, 
the day before the July 4th holiday, with NBC taking the 
night. America’s Got Talent (1.0 rating in 18-49 demo) 
and World of Dance (0.8) held their usual spots atop the 
demographic rankings. No other show got above a 0.5. 
The Last Defense was even with last week’s 0.4 on ABC. 
The CW’s special Strokes of Genius, about the 2008 
Wimbledon men’s final, barely registered with a 0.1. On 
Monday, The Bachelorette saw declining numbers in the 
overnight demo and total viewers compared to the previous 
week, but it still performed well enough 
to win. The ABC series generated a 1.2 
rating in adults 18-49 and a total of 5.3 
million viewers—down about 14 percent 
in the demo and 9 percent in total viewers. 
ABC’s The Proposal, in the following 
10 PM slot, was also down slightly with 
a 0.7 and 3.5 million viewers. On CBS, 
Salvation (0.4, 3.1 million) was even, 
but Elementary (0.4, 3.9 million) dipped. 
NBC’s Running Wild with Bear Grylls 
(0.6, 3.2 million) was also even. Same 
story for The CW: Penn & Teller: Fool Us garnered a 0.3 
and 1.3 million, while Whose Line Is It Anyway? had a 0.3, 
1.1 million viewers. Fox, meanwhile, aired repeats… The 
Big Four networks are pressing the Television Academy 
for format changes as a condition of a new eight-year rights 
deal for the annual Primetime Emmy Awards ceremony. 
Variety says ABC, NBC, CBS and Fox want more flexibility 
within the three-hour telecast—which likely means shifting 
some of the lower-profile awards out of the live ceremony. 
(There are currently 26 presented during the live telecast.) 
It’s a sensitive topic because the creative community 
traditionally balks at moves that appear to diminish the 
contributions of writers, directors and others in categories 
like limited series, made-for-TV movies, variety-talk and 
variety-comedy. This year’s telecast is Monday, September 
17th… CBS is responding to some Big Brother-related 
outrage. Some fans say some of show’s Season 20 cast 
members are engaging in inappropriate behavior and racist 
comments. Here’s a statement from the network, which 
it sent to Deadline: “Big Brother is a reality show about 
watching a group of people who have no privacy 24/7 — 
and capturing every unfiltered moment and conversation in 
their lives. At times, the houseguests reveal prejudices and 
exhibit behavior that we do not condone. The producers 
have addressed two such incidents that were seen recently 
on the 24/7 online feed. In both cases, those involved 
have been warned about their inappropriate behavior and 
offensive comments, as well as future consequences. 
These events will not be part of any future Big Brother 
broadcast on CBS.” Among the complaints: Cast members 
Rachel Swindler and Angela Rummans used the word 
“ghetto” when comparing their tans. Earlier, JC Mounduix 
was accused of sexual harassment for inappropriately 
touching contestants… ABC News has parted ways with 
two high-profile investigative journalists, Brian Ross and 
his longtime producer, Rhonda Schwartz. The moves 
come seven months after the network suspended Ross 
for an erroneous on-air report about President Trump’s 
former national security advisor, Michael Flynn.

MOBILE EMERGES AS A WORLD CUP FORCE
  So why are U.S. television ratings down for the 2018 FIFA 
World Cup? The absence of an American team is no doubt 
one factor. Another is that most group-stage matches—
which are being played in Russia—air as early as 6 AM 
(ET), with the latest matches beginning at 2 PM. (Games 
from 2014 started mostly from noon to 4 PM ET.) 
  But there’s another reason: People are watching on mobile 
devices like never before—and Nielsen doesn’t capture 
most of that viewing. The 48 group stage telecasts on Fox 
and FS1 averaged about 2.1 million viewers, according to 

Nielsen. That’s down 42 percent from 
the 3.54 million average on ESPN, 
ESPN2 and ABC four years ago. It’s 
also down 15 percent from the 2.429 
million average on ESPN, ESPN2 and 
ABC eight years ago.
  Telemundo, meanwhile, has found 
that mobile’s role has been a huge factor 
in its coverage. The NBCUniversal 
broadcaster, which has Spanish-
language rights to every World Cup 
game shown in the U.S., says 48 to 

51 percent of its live digital viewers consistently watch on 
smartphones. The other half flips between connected TV 
and desktop streaming (with the connected TV, according 
to recent FreeWheel data, being the most popular screen 
for streaming live video, including sports).
  Through the end of the World Cup’s group stage (48 
total matches), Telemundo said livestreaming coverage 
had reached 10.7 million unique viewers, 105.3 million 
total livestreams and more than 1.6 billion total minutes 
watched.

MORNING SHOW VIEWERSHIP SEES EROSION
  TVNewser says a trend has emerged in the morning 
show ratings race: ABC’s Good Morning America is 
tops in total viewers, NBC’s Today show leads the way 
in the ad-friendly A25-54 demo, and everyone—including 
ABC, NBC and CBS This Morning—are all losing viewers 
versus a year ago.
  The report says GMA, despite being No. 1 in total viewers 
for the sixth straight year, is down 4 percent compared to 
its second-quarter viewer delivery last year (4.112 million 
/ 1.234 million demo). That includes a 7-percent fall in the 
demo, which is actually less of a year-over-year drop than 
its competitors.
  NBC’s Today (3.927 million / 1.338 million demo) is still 
tops in the demo and has been for 11 straight quarters. But 
it was down 3 percent in total viewers and 11 percent in the 
demo compared to last year’s second quarter.
  CBS This Morning, meanwhile, remains third in all the 
major audience categories (3.191 million / 831,000 demo). 
It fell 10 percent in total viewers and 14 percent in the 
demo versus the second quarter of 2017.
  GMA held its place as the No. 1 morning show for the 
week of June 25th. It was down less than 1 percent in total 
viewers from a year ago. But the program did see a little 
more of a decline among adults 25-54, down 5 percent 
year-over-year. Today was tops in the demo for the week, 
but it too lost viewers versus a year ago: It was down 4 
percent in total viewers and 16 percent in the demo.
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Conan O’Brien

In the new James Bond 
movie, Bond apologizes to 

women for his behavior and 
is never seen again.



 The Daily News of TV Sales @ www.spotsndots.com PAGE 3

MALL VACANCIES STILL RISING
  If you’ve been to a shopping center lately and thought there 
seemed to be more empty store spaces, you’re correct. 
The latest data from Reis Inc. finds the vacancy rate at 
regional and super regional malls in the U.S. reached 8.6 
percent in the second quarter of 2018. That’s up from 8.4 
percent in Q1 and a high not seen since the third quarter 
of 2012.
  With shopping increasingly moving online, don’t look 
for the vacancy rate to improve anytime soon. A report 
from Credit Suisse has predicted that 25 percent of U.S. 
malls will close by 2022, noted CNBC. 
Bankruptcies by Bon-Ton and Toys ‘R’ 
Us have created lots of new vacancies, 
along with Sears continuing to trim its 
store count.
  The Wall Street Journal noted that 
the impact is especially severe among 
strip malls and other neighborhood and 
community shopping centers, which 
suffered their worst quarter in nine years. 
About 3.8 million square feet of space 
was emptied from April to June, pushing 
the vacancy rate for this type of mall up to 10.2 percent, 
Reis said.
  The shopping slowdown is being felt in all types of brick-
and-mortar retail outlets throughout the country. Vacancies 
in open-air shopping centers, for example, increased 
during the last quarter in 55 of the 77 metropolitan areas 
studied by Reis.

IPG ACQUIRES DATA COMPANY
  Interpublic Group is making a big investment in data 
management with a $2.3 billion deal to buy the Acxiom 
Marketing Solutions business unit. The Acxiom brand 
name will become part of the IPG portfolio; the transaction 
does not include the LiveRamp business of Acxiom 
Corporation.
  “In a world where everything is becoming data-driven, 
Acxiom Marketing Solutions offers the deepest set of 
capabilities for helping companies navigate the complexity 
of creating personalized brand experiences across every 
consumer touchpoint,” said IPG CEO Michael Roth.  
  Pivotal Research Group analyst Brian Wieser gave a 
thumbs up to the acquisition, saying it will diversity IPG’s 
revenue mix. “The division mostly includes activities 
which look similar to agency services, including IT and 
data-centric activities as well as some traditional agency 
activities. There is also a range of data-related products 
which help marketers and publishers / media-owners better 
identify audiences to target in their media trading activities,” 
the analyst explained. He noted that Acxiom’s products are 
among the key data sets powering audience-based digital 
advertising products (such as Facebook’s soon-to-be-
discontinued Partner Categories, but also including many 
other ad products which will continue to exist) and also 
help some agency holding companies power their “people-
based marketing” platforms. “Overall, we think that the 
types of revenue streams included here have significant 
opportunity to outperform traditional agency services, 
and at higher margins offset by higher required levels of 
ongoing capital expenditures,” Wieser told clients.

JUNE AUTO SALES (Continued from page 1)
   Among the larger makers, Toyota Motors’ sales were up 
3.6 percent, with Toyota up and Lexus down; Nissan North 
America rose 1.2 percent, with Nissan up and Infiniti down; 
American Honda gained 4.8 percent, with both Honda and 
Acura sales up; and Hyundai-Kia gained 9 percent, with 
Hyundai and Kia up, but Genesis down.
  Mitsubishi claimed the biggest year-over-year gain in 
June, with sales up 46.2 percent. Volvo sales rose 35 per-
cent, while Mazda was up 20.4 percent. Subaru posted an-
other strong month, with sales up 15 percent. Jaguar Land 

Rover were up 7.2 percent, with a 21 
percent gain for Land Rover countered 
by a 20 percent drop for Jaguar.
   Volkswagen Group saw sales rise 
3.8 percent, with Porsche leading the 
way and gains also for VW and Audi. 
But Bentley sales declined. Fellow Ger-
man company BMW Group eked out a 
0.6 percent gain, with BMW up and Mini 
down. With truck and SUV sales again 
driving the industry, Kelley Blue Book 
calculated that the average transaction 

price was up 2.1 percent from a year ago in June to $35,511. 
New vehicle prices were up $118 from May and $736 from 
June 2017.

THIS AND THAT
 It appears the transportation sharing world is consolidating. 
Auto ride-hailing company Lyft announced that it has 
bought Motivate, the company that owns and operates 
bicycle-sharing services in New York, Chicago, Boston, San 
Francisco and D.C. Bloomberg pegged the price at around 
$250 million… The Institute for Supply Management says 
its manufacturing index rose to 60.2 in June from 58.7 in 
May. Numbers above 50 indicate activity is expanding 
across the manufacturing sector, while numbers below 
50 signal contraction. The Wall Street Journal says one 
reason for the boost is that factories are pushing production 
higher before tariffs kick in... A liberal group is spending $5 
million to oppose President Trump’s Supreme Court pick. 
Demand Justice will invest in radio, TV, digital and voter 
mobilization, an official said, with a focus on Maine and 
Alaska, homes of moderate Republican senators.
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I don’t even care if it’s a 
scam. Just the thought that a 
Nigerian prince took the time 
to write me a personal note 

has really made my day.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY


