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SURVEY: THERE’S MORE LOVE FOR ADS THAN YOU THINK
ADVERTISER NEWS 
   Surprise! (NOT) When IHOP said it was changing its name 
to IHOb last month—with the “b” standing for burgers—the 
restaurant chain was just pulling everyone’s chain. IHOP 
admitted on social media Monday - what we all knew - 
the signs were not being changed. “We really abbreciate 
the burgerin’ loyalty, but we’re back @IHOP again.” The 
ploy was bait to get the world talking about its burgers...
Fortune.com says  @IHOB’s Twitter account didn’t exactly 

catch on. It had gathered fewer than 5,000 
followers in the past month, wheras @IHOP 
still had more than 76 times as many....Nearly 
all (95%) Americans shopped at a Walmart in 
2016, according to NPD Group. The retailer is 
the country’s biggest grocer. But its e-commerce 
remains somewhat disconnected from its brick-
and-mortar operations. Will consumers ultimately 
prefer shoppable content or “link-out” features like 

buy buttons? The jury of consumers is still out on that one, 
according to Retaildive.com...An estimated 10% of the food 
that hits grocery shelves goes to waste each year, according 
to the U.S. Department of Agriculture. So European 
startup Wasteless recently introduced a solution that uses 
dynamic pricing to lower the price of products as they get 
closer to their expiration date. The company has received 
an investment from Dutch venture capitalist firm Slingshot 
Ventures to expand its real-time tracking solution. Having 
an automated inventory management system in place can 
save retailers time and improve margins, which is critical 
in the razor-thin-margin grocery space....J.M. Smucker is 
selling its U.S. baking business to a private-equity firm for 
$375 million, including debt, mirroring moves by other food 
companies to divest decades-old brands whose sales are 
in decline because of changing consumer tastes. Smucker 
said Monday that Conneticut based Brynwood Partners 
would buy Funfetti and Pillsbury baking mixes and Hungry 
Jack pancakes, among other brands. Smucker put the 
baking business, which generated 5% of its revenues, up for 
sale in April. While the fluffy, white Pillsbury’s Doughboy 
wearing a chef’s hat charmed Americans into buying the 
brand for decades after his 1965 debut, his effectiveness 
has waned...Chuck E. Cheese’s has begun offering time-
based game play as an alternative to tokens and points. The 
“All You Can Play” platform allows for unlimited play, starting 
at $9 for 30 minutes. Parents can buy time instead of tokens 
or points and the time is for all games, any day of the week. 
Users can also “pause” their time for meal or restroom 
breaks....Chick-fil-A maintained its lead to emerge as the 
favorite chain over second-place Panera Bread, finds the 
American Customer Satisfaction Index’s Restaurant Report 
2018. Texas Roadhouse outpolled Cracker Barrel and 
LongHorn Steakhouse, both in a second-place tie, among 
full-service restaurants. Pizza Hut and Papa John’s came 
up even among pizza chains.

SAME AD BETTER ON TV THAN ONLINE
  People don’t really hate advertising, according to the 
Dimension 2018 report from Kantar Media, but they do 
hate some things about advertising. Specifically, the survey 
of 5,000 connected consumers in five global markets—
including 1,000 in the United States—found that 72 percent 
of those surveyed complained of seeing “the same ad over 
and over again.” And 56 percent noted that they often see 
online ads for products they’ve already purchased. Both 
tallies were up slightly from when the same 
questions were asked a year ago.
  Advertising is much more top of mind for 
those in the business, such as our readers. 
The Kantar analysts note that when it comes to 
attitudes towards advertising, the topline views of 
connected adults haven’t changed a great deal 
over the year, with the largest percentage saying 
that advertising “doesn’t bother me one way or 
the other”—although that 34.5 percent is down from 45.5 
percent last year. “Although 70 percent are either positive 
or ambivalent, almost half our sample simply don’t concern 
themselves too much with ads,” said the Kantar commentary.
  There are even consumers who say they generally like 
advertising and that it can be enjoyable. That was the 
response from only 16.5 percent though, down from 23.5 
percent a year earlier.
  More than a quarter (26.6 percent) of survey respondents 
say advertising is changing for the better, although that is 
down from a full third in the previous survey. And those 
saying advertising is changing for the worse increased from 
20 percent to 32.5 percent.
  “We continue to notice that ads shown online are less 
popular than ads displayed in the same medium but in a 
more traditional format,” wrote the Kantar researchers. More 
people (33 to 25 percent) claim they enjoy ads viewed on a 
TV set more than they do within online forms of the medium; 
the same holds true for printed magazines versus ads in 
online print (32 to 26 percent). Cinema (which of course only 
covers ads shown offline) remains the medium within which 
ads are most enjoyed (38 to 37 percent).
  “Too often ads designed for an offline media form appear 
online. Ads need to reflect the medium within which they 
appear. It’s not good enough to assume that something that 
works well offline will automatically work as well online,” said 
the Kantar commentary.
  In this age of data-driven targeting, many connected 
consumers are prepared to provide data about themselves 
for a perceived benefit, although a greater proportion (39 
to 30 percent) believe receiving a discount off goods or 
services in return for sharing data is of more interest than 
simply ensuring a greater relevance in the advertising they 
see. Even when money enters the discussion, 31.5 percent 
still prefer to hold on to their personal data over the prospect 
of receiving a discount.
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NETWORK NEWS
  ABC’s Celebrity Family Feud (1.1, 6.25M) was Sunday’s 
most watched entertainment program, as the network’s Fun 
& Games slate resumed originals after the previous week’s 
holiday repeats. CBS’s Big Brother (13, 5.12M) was the 
night’s top scorer in the demographic, though it’s down 27 
percent versus a year ago. Feud was second for the night 
in the key age bracket, though it matched a season low 
and slumped 15 percent from a year ago. ABC’s 9 PM The 
$100,000 Pyramid (0.9, 5.05M) and 10 PM’s To Tell the 
Truth (0.8, 3.94M) each won their respective  time slots in 
total viewers and adults 18-49, with both 
shows returning to their pre-holiday demo 
stats of two weeks back. NBC’s 8-10 
PM America’s Got Talent (0.7, 3.52M) 
climbed slightly in the demo versus 
the previous week. But two other NBC 
shows—Running Wild with Bear Grylls 
and Shades of Blue—both posted new 
ratings lows. Running Wild generated a 
0.3 rating in adults 18-49 and 1.9 million 
viewers. That’s down 50 percent in the 
demo and nearly 40 percent in total 
viewers from last week’s episode. (The show moved from 
its usual Monday 8 PM timeslot to Sunday at 7 this week.) 
Shades of Blue was even in the demo with a 0.5 rating but 
down over 15 percent in total viewers with 2.9 million. When 
the dust had settled, ABC (0.9, 4.914M) won Sunday in 
both metrics, marking its sixth straight demo win. CBS (0.7, 
4.796M) was second in both metrics, followed by NBC (0.5, 
2.970M) and FOX (0.4, 1.107M)… Major League Baseball 
has announced the rosters for this year’s all-star game, 
with Boston’s Mookie Betts, the New York Yankees’ Aaron 
Judge and Anaheim’s Mike Trout forming a dream outfield 
for the American League. The National League, meanwhile, 
will feature Atlanta Braves first baseman Freddie Freeman, 
the league’s top vote-getter. The 89th annual midsummer 
classic will air live from Nationals Park in Washington, D.C. 
at 7:30 PM (ET) on Tuesday, July 17th, with FOX carrying 
all the action… CBS has elevated Weijia Jiang to the role 
of CBS News White House correspondent. She’ll report 
daily for all CBS broadcasts and platforms, including CBS 
This Morning, CBS Evening News with Jeff Glor, and 
for CBSN, the network’s 24/7 streaming news service. 
Jiang has been covering the White House for Newspath—
CBS’s 24-hour television newsgathering service for CBS 
stations and broadcasters around the world—since 2015… 
Former Fox News anchor Gretchen Carlson is defending 
the Miss America board of directors following criticism 
that she forced the organization to drop the swimsuit 
competition from the annual beauty pageant. “We believe 
that physical appearance and beauty and being fit—that 
is empowering,” Carlson told ABC. “We’re just not going 
to judge women on that.” Several board members have 
recently resigned in protest to decisions made by Carlson, 
the organization’s chair, and other pageant leaders. Last 
month the Miss America Organization confirmed it’s taking 
steps to downplay contestants based purely on physical 
appearance. The Wall Street Journal says nearly two-
dozen leaders of state pageants that are part of the Miss 
America system want Carlson removed. The next edition of 
the Miss America pageant airs Sept. 9th on ABC.

AVAILS
  Sinclair Broadcast Group in San Antonio, with stations 
affiliated with NBC, Fox and CW seeks a Local Sales 
Manager to build and maintain a high performing sales 
team that exceeds revenue goal 
by driving client results through 
creative marketing solutions. 
The LSM will have oversight 
of new local business efforts, including accountability for 
new broadcast and digital sales goals. At least 4-6 years 
broadcast sales experience (including television sales) 

and team management experience 
preferred. CLICK HERE to apply now.  
EOE.
  WDSU, the NBC market-leading 
station in New Orleans, is seeking a 
dynamic Local Sales Manager who is 
ready to take a growing station to the 
next level.   This important leadership 
role encompasses local revenue 
management for our TV station, digital 
platforms, as well as our multicast 
station, MeTV New Orleans.  Ideal 

candidate should be driven, goal-oriented, disciplined, 
customer-focused, and organized, with the ability to coach 
and motivate both newer and experienced AE’s to success 
in multi-platform advertising sales. Click HERE to apply. 
EOE.
  WAVY-TV10/WVBT FOX 43, Virginia, has an immediate 
opening for a Research Director.  This person is 
responsible for overseeing, analyzing and maintaining all 
research information and functions from Nielsen, Kantar, 
Marshall Marketing, ComScore, Wide Orbit Media Sales 
and other tools that support and enhance the sales and 
marketing effectiveness of our brands in the marketplace. 
Minimum of 2-3 years of research experience preferably 
inside a local television station sales department required. 
To be considered for this position, qualified applicants must 
APPLY HERE. No calls. EOE/M/Females/Vet/Disability.

THIS AND THAT
  The Wall Street Journal reports that Univision 
Communications is exploring a sale of Fusion Media 
Group. That would be a reversal of strategy by Spanish 
media giant Univision, which has assembled a portfolio 
of English-language digital assets that appeal to younger, 
bilingual U.S. Hispanics. Fusion Media Group includes 
such websites as Gizmodo, Deadspin, Lifehacker, The 
Root and a stake in the parent company of The Onion…
The Department of Commerce reported that the U.S. 
trade gap shrank by 6.6 percent in May to a seasonally 
adjusted $43.05 billion. Exports rose by 1.9 percent, while 
imports were up only four-tenths of a percent. Fierce 
Cable says AT&T’s advertising business could grow into 
a beast. With its recent acquisition of Turner properties 
like Cartoon Network, CNN, TBS and TNT, AT&T is 
effectively tripling the amount of ad inventory it can sell to 
ad buyers and marketers. In addition, AT&T has massive 
troves of customer data, with more than 170 million direct-
to-consumer relationships across its TV, video streaming, 
mobile and broadband services in the U.S., mobile in 
Mexico and TV in Latin America.
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I don’t know if this day is 
tantamount to the worst day 

of my life because I don’t 
know what tantamount 

means.
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COMPETITIVE INFO
   Wired has debuted ad-supported videos on its website 
and streaming devices—the first of three planned OTT 
launches by Condé Nast for its magazine/online titles. The 
Wired video channel is on Apple TV, Amazon Fire TV and 
Android TV, with Roku soon to follow. MediaPost reports 
that Audi, HP, Quicken Loans and Verizon are the first 
advertisers.

9-YEAR HIGH FOR AUTO LOAN RATES
   Auto loan interest rates rose to their highest level since 
2009 for the second month in a row 
in June, according to the analysts at 
Edmunds. The annual percentage rate 
(APR) on new financed vehicles averaged 
5.82 percent in June, compared to 4.96 
percent in June 2017 and 4.1 percent 
in June 2013. Edmunds analysts point 
to the most recent Fed rate hike as a 
contributing factor toward this increase, 
and note that June marks a 17 percent 
total increase since January 2018, when 
APRs averaged just below 5 percent.
  “Auto loan interest rates have been steadily on the rise 
this year and we don’t see them going down anytime soon, 
which could mean trouble for automaker sales through the 
end of the year,” said Jeremy Acevedo, Edmunds’ manager 
of industry analysis. “While some shoppers may take this 
as a cue to purchase new vehicles now while rates are still 
somewhat favorable, we’re getting dangerously close to a 
tipping point,” he added. And he suggested that shoppers 
with average or subprime credit may end up putting off 
vehicle purchases as financing gets more expensive.
   Edmunds’ tracking shows that zero-percent financing 
loans reached their lowest level in nine years in June, 
constituting just 5.6 percent of total finance deals, 
compared to 9.47 percent in June 2017 and 10.55 percent 
in June 2013.

BUSINESS GROWTH CONTINUES
  Economic activity in the non-manufacturing sector grew 
in June for the 101st consecutive month, as tallied by 
the Institute for Supply Management (ISM). The Non-
Manufacturing Index registered 59.1 percent—a half-
percentage point higher than in May and showing slightly 
faster growth.
  Seventeen of 18 non-manufacturing industries reported 
growth. “Respondents continue to be optimistic about 
business conditions and the overall economy. There is a 
continuing concern relating to tariffs, capacity constraints 
and delivery,” noted ISM’s Anthony Nieves.
   The non-manufacturing industries that reported growth in 
June are (listed in order): Mining; Construction; Wholesale 
Trade; Retail Trade; Public Administration; Educational 
Services; Real Estate, Rental & Leasing; Management 
of Companies & Support Services; Transportation & 
Warehousing; Health Care & Social Assistance; Utilities; 
Finance & Insurance; Arts, Entertainment & Recreation; 
Other Services; Professional, Scientific & Technical 
Services; Information; and Accommodation & Food 
Services. The only industry reporting a decrease is 
Agriculture, Forestry, Fishing & Hunting.

EMMISSIONS SCANDAL AT NISSAN
  Nissan is the latest automaker to get into trouble for 
falsifying emissions test data. The Japanese company 
disclosed Monday that staff at four assembly plants had 
falsified data. Some 1,000 vehicles were involved, all for 
sale in the Japanese market. The company insisted that 
all still complied with Japan’s government standards, but 
failed to meet even stricter emission standards required by 
the automaker itself.
  No recall is anticipated, but it was a new round of bad 
publicity for Nissan in its home market. The company 

recalled about a million vehicles last 
year in Japan for re-inspection after 
disclosing that unauthorized personnel 
had performed final inspections on 
some vehicles and certified documents 
with the stamps of real inspectors.
  Volkswagen, Daimler, General 
Motors, Suzuki and Mitsubishi 
have all been caught up in falsifying 
fuel economy figures or cheating on 
emissions testing in recent years.

ACCOUNT ACTIONS
  WPP/GroupM’s Mediacom has won the $300 million 
global media account of Adidas, following a review. The 
move ends the sport shoe brand’s two-decade relationship 
with Dentsu Aegis Network’s Carat… Ad Age, citing 
sources, reports that Kimberly-Clark has awarded a new 
global family-care strategic and creative assignment to 
Interpublic’s FCB. There was no immediate confirmation. 
WPP’s J. Walter Thompson had been the incumbent on 
Kimberly-Clark family care brands in much of the world… 
Both Martin Sorrell and his former employer WPP are 
pursuing MediaMonks, an agency based in Holland 
whose major clients include Audi and Lego. Sorrell’s new 
company, S4, currently has the upper hand with a $353 
million bid—but that has prompted WPP to warn that Sorrell 
will be denied $27 million in future payments for competing 
with his former company.
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One of our doctors has 
such good handwriting, I’m 
beginning to wonder if he’s 

really qualified.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

http://adage.com/lookbook/listing/fcb/103

