
 

www.spotsndots.com
Subscriptions: $350 per year.

This publication cannot be
distributed beyond the office

of the actual subscriber. 
Need us? 888-884-2630 or  

sales@spotsndots.com 
Copyright 2018.The Daily News of TV Sales                       Friday, July 6, 2018

NEW TECHNOLOGY CREATING NEW VIEWING OUTLETS
ADVERTISER NEWS
  Authentic Brands Group has completed its acquisition 
of Nine West and Bandolino from Nine West Holdings. 
The acquisition increases ABG’s footwear and accessories 
business to more than $2 billion in global retail sales, and 
brings the company’s total brand portfolio to nearly $8 
billion in global retail sales... Hershey and TreeHouse 
Foods are among the companies being affected after 
Canada imposed levies on nearly $13 billion in American 
goods after the Trump Administration placed tariffs on 

steel and aluminum, according to a July 
2 research report from Credit Suisse 
cited and reported at fooddive.com. 
Candy, salad dressing and cucumbers 
are among the products that are 
subjected to a 10 percent import tariff. 

Pennsylvania-based Hershey will be affected because it 
sells a lot of its products in Canada, while TreeHouse will 
have to pay import tariffs on some products while dealing 
with higher commodity costs. “We expect retailers and 
food manufacturers to try to raise prices to consumers 
to offset the costs,” Credit Suisse said in the Food 
Business News report. “But this will prove challenging in 
today’s highly competitive pricing environment” ... By this 
fall, North Carolina residents could soon be seeing their 
favorite meal — a fine dining steak or a fast food burger — 
dropped by drone onto their properties or a nearby drone 
landing pad. Flytrex, a Tel Aviv-based logistics company 
specializing in consumer goods and food drops by drone, 
is one of several private-sector firms selected in May by the 
Federal Aviation Administration to work with 10 local, 
state and tribal governments on a pilot drone program. The 
trial includes unmanned delivery of goods from a variety 
of industries, including restaurants. None have yet been 
named, said Flytrex CEO Yariv Bash, whose company 
is currently delivering meals and retail goods by drone 
in Iceland... A year ago, the grocery world was buzzing 
as German deep-discounter Lidl began opening its first 
U.S. stores on the way to what was expected to be 100 
in a year and more after that. Now, a year later, the talk 
about Lidl has quieted to a whisper and the operator has 
just 53 U.S. stores. That’s a far cry from the hype of last 
summer as Lidl opened its first 10 stores in June 2017, 
while targeting 100 within the next year. “They came in 
with a pretty big splash,” Jim Hertel, senior vice president 
at Long Grove, Ill., food retail consultant Inmar Analytics, 
said. “But I don’t know that they offer anything superior 
except price.” Will they abandon the U.S.? “My guess is 
they’re rethinking their strategy,” Hertel said. “Fifty-three 
stores is not what they came here to do. They have to feel 
they have a workable model with a scalable proposition. 
They might try to see their way to four digits of stores (at 
least 1,000) or take their ball and go home before they lose 
hundreds of millions of dollars.”

TELEVISION OWNERSHIP STILL TOPS, STATS SAY
  The past two decades have delivered an explosion of new 
technology, much of it powered by what’s increasingly a 
wireless Internet connection. While that may sound like a 
threat to circa 1950s technology like television, it’s proving 
to be just the opposite for the original wireless video viewing 
machine.
  That’s in part because many of the new gadgets are simply 
new pipes to reach the same reservoir of television content.  
It’s also shaken out in ways that seemed unlikely just a few 
years ago.
  So what, exactly, is in the homes and 
hands of American viewers? The latest 
Nielsen data shows that more than one-
third (35 percent) of U.S. homes now 
have an Internet-connected smart TV as 
that technology continues to grow at a significantly fast clip. 
And more than half (55 percent) have a DVR, although it’s 
no longer growing at the rate it once did.
  Tablets are still becoming more popular too, with nearly 
two-thirds (63 percent) of Americans owning one as of 
December 2017. Even the smartphone is still growing as 
flip phone ownership declines. Nielsen says 89 percent of 
consumers own a smartphone.
  But as new technology arrives, others are fading. DVD 
ownership has declined to 69 percent. Computer ownership 
has slipped to 79 percent. Even more noteworthy is the 
demise of the VCR. In December of 2001 Nielsen said VCR 
ownership was nearly ubiquitous. But today, just two-tenths 
of a percent of consumers own one. See a side-by-side 
comparison of all the technology HERE.
  Television still beats all other media. Nielsen’s 2018 
National Universe Estimates say 96.5 percent of U.S. 
homes have a TV set, which was actually an increase of half 
a percent from the prior year’s estimate, due to increases 
in population growth and TV penetration. That translates 
into 119.6 million television households reaching a potential 
audience of 304.5 million Americans age two and older.
  Nielsen reports that 13.8 percent of U.S. homes receive 
television content over-the-air by using a digital antenna.  
That may sound like a holdover from another era, but in fact 
that number has grown by more than a third since 2014, 
when 10.3 percent of households were rabbit-ears reliant.
  The number of broadband-only homes has also more than 
tripled, with 22 percent of all Americans now accessing 
content through a high-speed Internet connection. The 
broadband-only figure is even bigger among the younger 
demos—it’s 32 percent for Millennials and 26 percent 
among GenZ. “Looking deeper at the ethnic composition 
of these consumer groups, these two generations are 
more diverse and more tech friendly than their parents and 
grandparents,” the Nielsen analysis says.
  As a result, between December 2016 and 2017 the use of 

(Continued on page 3)
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NETWORK NEWS
  A night of fireworks was more than enough for NBC to 
dominate every key metric en route to an easy holiday 
ratings win. The annual Macy’s 4th of July Fireworks 
Spectacular (1.2, 7.46 million) again outpaced the 
competition, which consisted of mostly reruns. The show 
drew 1.1 million viewers more than it did in 2017, resulting 
in its largest crowd in six years. NBC, which endured a 
slight dip in the demo, defeated CBS’s Big Brother (0.9, 
3.91M) in 9-10 PM competition by 67 percent in the 18-49 
age bracket and 6 million viewers overall. For the night, 
NBC (1.1, 6.603M) was way ahead 
of CBS (0.7, 4.162M), with ABC (0.4, 
1.846M), Fox (0.4, 1.530M) and The CW 
(0.1, 693K) trailing… Deadline reports 
that Sony Pictures TV’s attempts to 
find a new network home for Timeless 
after the time-travel drama’s cancellation 
by NBC have ended without a deal. 
Shawn Ryan, the series’ co-creator 
and executive producer, gave fans the 
word via Twitter. The studio already had 
tried shopping Timeless to other buyers 
ahead of the series’ official cancellation by NBC and 
reportedly wasn’t planning to extend the cast’s options, 
which expired June 30… FierceCable.com says Sling 
TV has stopped offering its Broadcast Extra add-on amid 
a program licensing dispute with Univision. That means 
it’s not currently offering ABC, Univision and UniMás. A 
Sling TV spokesperson told Cord Cutters News that the 
service hopes to soon offer ABC again to its subscribers. 
Spanish-language broadcaster Univision and several of 
its owned cable networks have been blacked out on Dish 
Network and its Sling TV virtual MVPD since this past 
weekend. Both sides are accusing the other of initiating 
the blackout and making unreasonable demands. Sling 
TV offers access to Fox and NBC—using local stations 
in major markets—through its Sling Blue platform. The 
vMVPD does not have a retransmission deal in place for 
CBS… The White House has officially confirmed that Bill 
Shine, the former co-president of Fox News Channel 
and Fox Business Network, is the new communications 
director. The move was widely expected after news 
first broke last week. Shine replaces Hope Hicks, who 
announced her resignation in late February.

DONE DEALS
  FOX 17 WXMI, Tribune Broadcasting’s Grand Rapids 
FOX affiliate, has named Chris Legg Director of Sales. 
Prior to joining FOX 17, Legg was an Account Executive, 
Local Sales Manager and most recently the Director of 
Sales at WZZM, an ABC affiliate in Grand Rapids.

ECONOMIC NEWS
  Rates for home loans slid for the third straight week as 
investors flocked to the safety of the bond market. The 30-
year fixed-rate mortgage averaged 4.52% during the July 
5 week, down from 4.55%, mortgage provider Freddie Mac 
said Thursday. The 15-year fixed-rate mortgage averaged 
3.99%, down five basis points. The 5-year Treasury-
indexed hybrid adjustable-rate mortgage averaged 3.74%, 
down from 3.87%.

AVAILS
  Local Sales Manager: KSAT12 in San Antonio, a No. 
1 ABC affiliate and a Graham Media Group station, is 
looking for an energetic, organized, and positive individual 
to lead KSAT’s local sales effort to achieve specific 
revenue and share goals. This individual will supervise 
Account Executives’ day-to-day efforts, including new 
business. Minimum 3+ years’ television sales management 
experience, and demonstrated success in cross-platform 
selling preferred. To apply, please send resume to Ashley 
Parker: aparker@ksat.com. No calls, please. EOE.

  If you have the drive and passion to 
succeed in sales, WKOW, the ABC 
affiliate in Madison, WI, wants you on its 
team! WKOW is looking for an Account 
Executive who is competitive in nature 
and can develop creative ideas and 
solutions for our clients. If you think 
you’re qualified, and want to work 
with a great group of people in one of 
America’s best places to live, send your 
cover letter, resume and references to: 
bbriney@wkow.com. No calls, please. 

WKOW is an Equal Opportunity Employer.

See your ad here tomorrow! CLICK HERE for details.

REPORT: SMART TVS COLLECTING MORE DATA
  An extensive report in the New York Times takes on 
the issue of how smart TVs in millions of U.S. homes are 
intensifying data-collection efforts.
  The report says that while there’s been high-profile 
growing concern over online data and user privacy, data 
is increasingly being vacuumed right out of Americans’ 
living rooms via their televisions, sometimes without their 
knowledge.
  One focus of the article is Samba TV, which is one of 
the bigger companies that track viewer information to 
make personalized show recommendations. The company 
reportedly collected viewing data from 13.5 million smart 
TVs in the U.S., raising $40 million in venture funding 
from investors including Time Warner Cable, Liberty 
Global and billionaire Mark Cuban. It’s also struck deals 
with about a dozen TV brands — including Sony, Sharp, 
TCL and Philips — to place its software on certain sets. 
When people set up their TVs, a screen urges them to 
enable a service called Samba Interactive TV, saying 
it recommends shows and provides special offers “by 
cleverly recognizing onscreen content.” But the screen, 
which contains the enable button, does not detail how 
much information Samba TV collects to make those 
recommendations.
  Samba TV, according to the Times report, declined to 
provide recent statistics, but one of its executives said at the 
end of 2016 that more than 90 percent of people opted in. 
Once enabled, it can track nearly everything that appears 
on the TV on a second-by-second basis, essentially 
reading pixels to identify network shows and ads. The big 
draw for advertisers — which currently include Expedia 
— is that Samba TV can also identify other devices in the 
home that share the TV’s Internet connection.
  You can read the entire report HERE.
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Conan O’Brien

With the kids off at camp, 
my wife and I finally have 

some precious time to check 
Facebook in separate rooms.
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RETAIL STILL PUSHING BACK AGAINST TARIFFS
  Chain Store Age says retailers are still registering their 
opposition to the proposed tariffs on Chinese goods. The 
first round of $34 billion is set to take effect today.
  “With tariffs against China taking effect, American 
consumers are one step closer to feeling the full effects of a 
trade war,” said a statement from Matthew Shay, president 
and CEO of National Retail Federation. “These tariffs will 
do nothing to protect U.S. jobs, but they will undermine the 
benefits of tax reform and drive up prices for a wide range of 
products as diverse as tool sets, batteries, remote controls, 
flash drives and thermostats. We strongly 
urge the administration to abandon its 
plans for tariffs on another $200 billion 
in Chinese imports, which would destroy 
thousands of American jobs and raise 
prices on virtually everything sold in our 
stores.”
  A study conducted earlier this year for 
NRF and the Consumer Technology 
Association found that tariffs on $50 
billion of Chinese imports would reduce 
U.S. GDP by nearly $3 billion and lead 
to the loss of 134,000 American jobs, with four jobs lost 
for every job gained. Imposing tariffs on an additional $100 
billion of Chinese imports would bring the total impact to a 
$49 billion reduction in GDP and the loss of 455,000 jobs.

DIGITAL PAY TV IS GETTING MORE EXPENSIVE
 MediaPost says fashionable and new virtual pay TV 
producers—including DirecTV Now, Sling TV, Sony 
Playstation Vue and others—are raising prices. The 
reason: They’re banking that consumers are too attached 
to their services to say no.
  Earlier this week Playstation Vue said it’s raising its 
prices for all its packages, with the most modest one at 
$44.99 per month. That represents an increase of $5. This 
followed an announcement that DirecTV Now’s cheapest 
package would rise 14 percent to $40 per month. Sling TV, 
meanwhile, says it’s raising the price of its base package by 
25 percent to $25.
  The growing network carriage fees virtual pay TV providers 
have to pay, the report says, is the main reason for the 
hikes. For some packages, this comes with higher-priced 
sports TV content.
  Part of the dynamic at play, according to Craig Moffett of 
MoffettNathanson Research, is that the still-young digital 
video part of the TV industry has a looming question mark 
regarding profitability. The vMVPDs offer a modest channel 
selection for basic offerings—30 to 60 channels—to help 
limit prices. But contributing networks, many of which are 
losing money due to weakening TV advertising revenue, 
need to maintain or raise wholesale fees—and vMVPDs 
pass on those costs to new consumers.
  In addition, many vMVPDs owners, the report notes, also 
own full-fledged cable, satellite or telco services. They have 
been subject to declining subscribers, due to big yearly 
price hikes.
  Netflix, for its part, could also be eyeing higher prices: It’s 
testing a premium “Ultra” subscription in Europe that offers 
4K Ultra HD video with High Dynamic Range (HDR) quality 
and the ability to watch on four screens at the same time.

TELEVISION OWNERSHIP STILL TOPS, STATS SAY
(Continued from page 1)
video streaming devices grew 6 to 8 percent regardless of 
generation, although younger generations led the way—
12 percent of Millennials and Gen Z had one available, 
while more than a third (35 percent) of Gen X consumers 
had access to a video streaming device. “While younger 
viewers love streaming and own multiple devices, older 
generations are beginning to embrace these technology 
changes as well,” the Nielsen analysis says. (See a 
generational breakout HERE.)

  That presents sales reps new 
challenges for how to position television 
against all the new technology that’s 
out there, but Nielsen says it’s also 
giving marketers “new and unique 
ways to reach consumers” as well as 
an opportunity to drive brand discovery 
and, ultimately, return on investment.

MAY I SPEAK WITH AN ACTUAL 
HUMAN BEING, PLEASE?
  Retail Dive has the data to confirm 

something that you’ve probably long suspected: When it 
comes to customer service, it’s preferably to speak with a 
fellow human being.
  It says about 79 percent of 3,000 consumers surveyed 
by customer engagement and analytics software firm 
Calabrio say that interacting with a human instead of a 
chatbot or digital self-service channel is an important 
aspect of receiving good customer service from a business.
  In addition, 74 percent of those surveyed say they’re more 
loyal to a business that provides them with the option to 
speak to a human, than those that only support customer 
service through digital or self-service channels, according 
to the study.
  Still, 54 percent of those surveyed say they don’t think 
companies are wasting their money when they invest 
in new technology intended to improve the customer 
experience. The survey, which was conducted in May, 
involved responses from both U.S. and U.K. consumers.
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FunnyTweeter.com

You’re statistically more 
likely to be killed by a cow 
than a shark, yet somehow 

“Cow Week” is not yet a 
thing on The Discovery 

Channel.
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