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HOT BACK-TO-SCHOOL SELLING SEASON PREDICTED
ADVERTISER NEWS
  Ford Motor Co. might sell more big pickups in the U.S. 
this year than it ever has, shattering a 14-year-old record 
set at the height of the housing boom. Autonews.com says 
Ford sold more than 450,000 of its F-series line — one 
every 35 seconds — from January through June. That’s 4.2 
percent more than in the first half of 2004, when it set an 
annual record of 939,511. There’s good reason to believe 

it can keep up the pace: Fifty-two percent 
of F-series sales typically occur in the 
second half of a year, when the new model 
year arrives and languishing inventory gets 
marked down... Aided by the Trump tax 
cuts, Bank of America yesterday reported 
a 33 percent spike in second-quarter profits 

— exceeding expectations. The increase in profits, to $6.8 
billion — more than the $5.9 billion Wall Street expected 
— was the 14th straight quarter of improved earnings. Last 
week JPMorgan Chase and Citigroup also delivered 
upbeat earnings reports... A new survey shows consumers 
want not only a kickstart from their energy drinks, but also 
beverages fortified with vitamins, caffeine and energizing 
ingredients from nature. According to the annual food and 
health survey from the International Food Information 
Council Foundation, the desired health benefits overall 
this year are cardiovascular health (20 percent), weight 
loss or weight management (18 percent) and energy (13 
percent). Fooddive.com says the market for energy drinks 
is expected to increase at a compound annual growth rate 
of 8.86 percent between 2017 and 2021. Energy drink 
sales in U.S. convenience stores hit $8.4 billion last year, 
according to Mordor Intelligence figures reported by 
Forbes... Meanwhile, carbonated soft drink makers are 
trying to regain slipping market share by introducing new 
exotic flavors to their products. Soda’s share of the U.S. 
beverage market fell from 22.1 percent in 2012 to 19.7 
percent last year, according to the Beverage Marketing 
Corporation.

MANY SHOPPERS STARTING BEFORE AUGUST
  Two just-released annual surveys indicate that American 
retailers should see strong back-to-school (B2S) business 
this year. The National Retail Federation (NRF) and 
Proper Insights and Analytics project that total spending 
for K-12 schools and college combined will reach $82.8 
billion, nearly as high as last year’s $83.6 billion. A separate 
survey by Deloitte looked only at K-12 and foresees $27.6 
billion in sales—right in line with the $27.5 
billion for K-12 in the NRF forecast.
  Brick-and-mortar stores continue to be 
the top places for B2S shopping. In the 
Deloitte survey, respondents indicated that 
57 percent of spending would take place 
in physical stores, although 20 percent of 
the allocation between online and in-store remains up for 
grabs. Of course, many people will shop in multiple ways. 
The NRF survey found that 57 percent of K-12 shoppers 
plan to visit department stores, 55 percent online retailers, 
52 percent discount stores, 51 percent clothing stores 
and 35 percent office supply stores. Online was the top 
destination for back-to-college shopping, but at only 49 
percent.
  Back-to-college shoppers will spend the most, on average, 
for electronics like computers and phones—at $236.90 
in the NRF survey. But K-12 isn’t far behind at $187.10, 
beaten only by clothing at $236.90.
  “The biggest change we are seeing in back-to-school 
spending this year is coming from electronics,” NRF Vice 
President for Research Mark Mathews said. “Items like 
laptops, tablets and smartphones are now an everyday 
part of household life and aren’t necessarily a purchase 
parents save for the start of the school year, resulting in 
the slight decrease in spending for this category.”
  Deloitte’s researchers say about two-thirds of shoppers 
(62 percent) plan to begin their back-to-school shopping 
before August, spending about $100 more than shoppers 
who get a later start. “This presents an opportunity for 
retailers to focus their promotions 
from mid-July to mid-August, 
when $18 billion will likely be 
spent preparing for the school 
year,” they suggested.
  Families with children in 
elementary through high school 
plan to spend an average $684.79 
each, finds the NRF, compared 
with last year’s $687.72, for that 
total of $27.5 billion. That’s the 
third-highest total in the history 
of the survey following a peak 
of $30.3 billion in 2012 and last 
year’s $29.5 billion.
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NETWORK NEWS
  Fox apparently saved its best for last in the 2018 FIFA 
World Cup. Its telecast of Sunday’s final—a 4-2 win for 
France over Croatia—generated an 8.3/21 in metered 
markets and 11.3 million viewers. That represents a big 66 
percent jump over this year’s previous top-rated matchup, 
when Croatia beat Russia on July 6th. Sunday’s game 
peaked with a 10.0/25 and 14.6 million viewers, making it 
the most-watched Fox offering of any kind since the NFC 
Championship game at the start of this year. That said, 
the final was down 14 percent in metered market numbers 
versus the 2014 World Cup final 
(broadcast by ABC), when Germany 
defeated Argentina. For Fox and Fox 
Sports 1, coverage of the World Cup 
from June 14 to July 15 made up all of the 
top 20 highest-rated shows among men 
in the 18-49 demo… CBS’s 60 Minutes 
re-run (0.6, 7.05 million viewers) drew 
Sunday’s largest audience, while ABC’s  
Celebrity Family Feud (1.0, 6.30M) was 
the night’s most watched entertainment 
program for its fifth straight original 
airing. CBS’s 8 PM Big Brother (1.4, 5.24M) edged 
Celebrity Family Feud for the night’s top spot in the 18-
49 age bracket. At 9 PM, ABC’s The $100,000 Pyramid 
(0.9, 5.17M) won its hour for a second straight week in 
total viewers, also taking the broadcast lead in the demo. 
At 10 PM, ABC’s To Tell the Truth (0.8, 4.11M) topped its 
slot for a second week in a row in both metrics, climbing 14 
percent over the prior week in the demo... Jenna Dewan 
will have a recurring role in the second season of the Fox 
medical drama The Resident. Variety says Dewan will 
play Julian Lynn, described as a sharp and sophisticated 
medical device rep. Dewan, a celebrated dancer, currently 
hosts the NBC dance competition series World of Dance. 
She serves in that role alongside series judges Jennifer 
Lopez, Derek Hough and Ne-Yo… Global has picked up 
a third season of suspense drama series Ransom. The 
13-episode Season 3 will premiere next year on Global in 
Canada and CBS in the U.S. Inspired by the experiences 
of real-life crisis negotiators Laurent Combalbert and 
Marwan Mery, it’s created by Frank Spotnitz (The 
X-Files) and David Vainola (Diamonds), and hails from 
Entertainment One, Big Light Productions, Sienna 
Films and Korda Studios. The principal cast includes 
Luke Roberts, Nazneen Contractor, Brandon Jay 
McLaren and Karen LeBlanc… Elizabeth Kruger and 
Craig Shapiro, the married co-creators of the thriller 
drama series Salvation, have signed a new overall deal 
with CBS TV Studios. They’ll continue to develop projects 
and handle their duties as co-showrunners/executive 
producers of Salvation, which is about the race to save 
Earth from an oncoming asteroid. The show is currently 
airing its second season on CBS. Kruger, who will be in 
the director’s chair for the first time for the season finale, 
co-created the show with Shapiro and Matt Wheeler. It 
stars Santiago Cabrera and Jennifer Finnigan. The 
couple have been at CBS TV Studios since 2015, when 
they joined the second season of the studio’s CBS sci-fi 
drama series Extant, starring Halle Berry, as executive 
producers and showrunners.

AVAILS
  A National broadcasting company seeks a community 
minded, enthusiastic individual to fill a General Manager 
position for the Johnstown, PA DMA, and State College, 
Altoona and Johnstown markets. The GM will lead a team 
to develop customized solutions for new and existing 
customers. This position requires an innovative leader 
with a demonstrated ability to find creative solutions that 
meet the demands of advertisers. Send resume and 
cover letter, including desired compensation, to annette@
ievolveconsulting.com. EOE. Background check & drug 

screening required.
  KIII, Corpus Christi, TX is looking for 
a driven, solutions-based Local Sales 
Manager.  The LSM must be an effective 
motivator and innovative thinker 
working with a team comprised of our 
Local AEs and Account Managers. We 
want someone with a proven history 
of growing revenue for both television 
and digital, developing a strong sales 
team through mentoring and executing 
special projects. Minimum of 3 years 

of successful local TV or media sales experience and/or 
creative digital required. Please CLICK HERE for more 
info or to apply.
 Radio Account Executive needed for sales of Sunrise 
Broadcasting cluster of stations in the Wilmington, 
NC area. The ideal candidate is an experienced sales 
professional (3+ years outside sales experience preferred) 
with incredible drive and a thirst to learn.  You must possess 
a high degree of self-motivation, the ability to work well on 
your own and within a team environment, and the ability to 
communicate clearly with direct fulfillment team members.  
Candidates must APPLY ONLINE. EOE M/F. Sunrise 
Broadcasting Company participates in E-Verify. All our 
properties are tobacco-free.

See your ad here tomorrow! CLICK HERE for details.

ZENITH: ONLINE VIDEO CONSUMPTION RISING
  Global consumers will spend an average of 67 minutes 
a day watching online video this year, up from 56 minutes 
last year. That’s according to Zenith’s Online Video 
Forecasts 2018, which was published yesterday. It finds 
that by 2020 the average person will spend 84 minutes a 
day watching videos online.
  Zenith defines online video as all video content viewed 
over an Internet connection. That includes broadcaster-
owned platforms like Hulu, OTT services like Netflix, 
video-sharing sites such as YouTube, and videos viewed 
on social media.
  Zenith says global consumption grew by 11 minutes a 
day in 2017 and expects it to grow by an average of 9 
minutes daily each year to 2020. It accounts for almost 
all the growth in total Internet use and is growing faster 
than media consumption overall, meaning it’s taking 
consumption time from traditional media.
  Zenith says that while some of the extra viewing is going 
to non-commercial platforms such as Amazon Prime and 
Netflix, much of it is going to commercial platforms, so the 
supply of commercial audiences is rising rapidly.
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Conan O’Brien

The founder of Papa John’s 
has resigned after using a 

racial slur. People are calling 
it the second-worst thing he 
ever said since, “I’m starting 

a pizza company.”
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FCC LOOKS SET TO NIX SINCLAIR-TRIBUNE DEAL
  Multiple media reports say Sinclair Broadcast Group’s 
$3.9 billion purchase of Tribune Media is in serious 
jeopardy.
  Yesterday FCC Chairman Ajit Pai released a statement 
expressing “serious concerns” over the proposed merger 
of the local TV news giants. The deal has been under 
regulatory review for more than a year. Critics from both 
sides of the political aisle say it has the potential to place 
too much influence in the hands of one company.
  Sinclair, already the biggest television broadcaster in the 
U.S., would be able to reach 72 percent of 
American households if the merger were 
able to pass regulatory scrutiny. That’s 
almost double the standard federal limit.
  A big sticking point is that Sinclair and 
Tribune have both agreed to divest 
themselves of 23 local stations. But 
there’s concern the fine print would still 
allow Sinclair to control those properties in 
practice, even if not in name. Pai is calling 
for a hearing before an administrative 
judge to decide the issue. 

LAWN CARE IMPLEMENTS MARKET GROWS
  Americans are tending to their lawns and gardens again 
this summer—and buying tools and implements to help 
them. A new report from the Freedonia Group says U.S. 
demand for all lawn and garden hand tools and wheeled 
implements is forecast to rise 2.5 percent per year to $995 
million in 2022, improving on the 2012-2017 performance.
  Demand will be supported by the ongoing and seasonal 
maintenance to produce lush, green lawns and colorful 
gardens, and trends in outdoor living that encourage 
spending more time in outdoor spaces.
  Sales of wheeled implements in particular—including 
spreaders, wheelbarrows and carts—is forecast to rise 
2.6 percent annually to $257 million in 2022. An improving 
economy and favorable weather conditions will spur growth 
for all of these products, and wheelbarrows and carts will 
benefit from an aging population that needs assistance with 
yard work, say Freedonia’s researchers.

ECONOMIC REPORTS
  The Commerce Department says retail sales rose half 
of a percent in June—in line with expectations—as May 
was revised upward to 1.3 percent (from the original four-
fifths of a percent). The May gain was the biggest increase 
since last September… The Trump Administration’s trade 
war is dampening consumers’ views of the economy. The 
University of Michigan’s monthly gauge of consumer 
sentiment dropped to a six-month low of 97.1 at the 
beginning of July.

COMPETITIVE INFO
  The oldest electronic medium appears to be coming back 
into fashion, albeit in a modified form. The Interactive 
Advertising Bureau’s fourth annual IAB Podcast Upfront 
on September 6th in New York will include several of the 
biggest radio programmers: iHeartRadio, NPR, Univision 
and Westwood One. After all, what is podcasting other 
than radio on demand?

MANY SHOPPERS STARTING BEFORE AUGUST 
(Continued from page 1)
  Those with young people heading to college, as well as 
college and graduate students purchasing for themselves, 
plan to spend an average $942.17 each. That’s down from 
last year’s $969.88, for a total of $55.3 billion. That’s an 
all-time high in the history of the survey, up from last year’s 
previous record of $54.1 billion.
  The Deloitte researchers have an interesting observation 
on how people are shopping: “Over the last three years 
of back-to-school shopping, we’ve noticed that consumers 

may be reaching a digital saturation 
point. Mobile adoption has shown very 
minimal increases, and computer and 
social media usage have decreased 
by approximately 10 percentage points 
from 2016 to 2018. Customers are 
mainly using their devices to access 
websites, look for prices, and collect 
coupons and discounts—instead of 
actually making purchases. This could 
signal that shoppers are looking for the 
next innovation in retail technology.”

ACCOUNT ACTIONS
  Colle McVoy, Minneapolis, has been named agency of 
record for Vermont Creamery, makers of artisan butter 
and cheese and an independently operated subsidiary of 
Land O’Lakes. The assignment for the MDC Partners 
agency includes strategic planning, creative, design, media 
planning and buying, content strategy and consumer 
engagement… Adweek reports that Kraft Heinz has 
selected Droga5, New York, as its new creative agency 
for the Kraft Mac and Cheese and Philadelphia Cream 
Cheese brands. The selection came without a review. 
CP+B and Leo Burnett formerly handled work for the 
brands… Ad Age reports that Hilton has selected WPP’s 
MediaCom as its media agency of record for cross-channel 
planning and traditional media buying following a review. 
The incumbent had been Publicis Media’s Digitas.
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FunnyTweeter.com

I wasn’t allowed to 
watch “A Charlie Brown 

Christmas” as a kid 
because of my Peanut 

allergy.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY


