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SKINNY BUNDLES FIND CUSTOMERS, BUT NOT PROFITS
ADVERTISER NEWS
  Nissan’s Juke subcompact crossover has been dropped 
from the manufacturer’s lineup. Nissan sold 10,157 Jukes 
in the U.S. in 2017, down 48 percent from a year earlier. 
Autonews.com points out that the target buyer was young 
men, but the car’s rear seating was cramped and lacked 
headroom. The Juke remains one of the brand’s better-

selling nameplates in Europe, with 95,000 
in sales there last year... Boston Beer 
Company missed earnings expectations, 
and net income was down to $23.5 million in 
the second quarter. The company says this 
was mostly due to an increase in marketing 

expenses and lower gross margins. The company has 
recently invested heavily in its Sam Adams beers, including 
its Boston Lager and seasonal offerings, in hopes that it 
will push the once popular drink back to growth. Boston 
Beer’s Angry Orchard was the silver lining in Q2 thanks 
to the February launch of  its trendy rosé cider... Consumer 
acceptance of environmentally friendly sleep products is 
on the upswing, says furnituretoday.com. “Naturepedic’s 
sales are growing at double digits year over year,” reported 
Barry Cik, co-founder of Naturepedic. We’re opening up 
licensee retail organic mattress galleries across the country 
in partnership with local mattress retailers. Also, mattress 
stores are getting lots of sales with our Verse mattress, 
which is GOTS [Global Organic Textile Standard] certified 
organic, non-toxic and specifically designed for children 
and teenagers.”... Anheuser-Busch reports that revenues 
in the U.S. slumped by 3.1 percent in the second quarter 
as sales of its major brands—Budweiser and Bud Light—
continued to drop. In response, the company announced 
that it will create a new executive position—chief non-
alcohol beverage officer. Non-alcoholic drinks constitute 
some 10 percent of AB InBev’s volumes, and it’s aiming 
to boost the proportion of low- and no-alcohol sales to 20 
percent of the total by 2025, reports the Financial Times. 
But in the second quarter, the category fell a damaging 43 
percent, according to The Wall Street Journal.

THE CULPRIT: THE RISING COST OF PROGRAMMING
 A report by Digiday says streaming TV services like 
YouTube TV are looking to reach cord-cutters with 
cheaper channel packages delivered via the Internet. But 
it’s apparently been hard for these services to turn a profit 
due to the rising programming costs.
  The so-called skinny bundles reach more than 6 
million subscribers. The biggest players 
are Dish Network’s Sling TV (2.2 million 
subscribers) and AT&T’s DirecTV (1.8 
million). They’re followed by Hulu’s live 
TV service (1 million) and YouTube TV 
(800,000). Sony’s PlayStation Vue has a 
reported 500,000.
  Meanwhile, an estimated 92 million people still pay for 
the traditional services.
  Right now the skinny-bundle providers are losing money. 
The reason: They’re paying more to carry various TV 
channels than what they charge customers each month. 
YouTube TV, for instance, costs $40 per month but pays 
about $49 per month to channel owners, according to 
The Information. Their hope is that as they pick off more 
consumers from traditional pay-TV, they can increase ad 
revenue by coupling scale with advanced ad targeting.  
  These virtual MVPDs hope to provider true addressable 
advertising, or the ability to target individual households, 
and potentially even individual TV viewers.
  Virtual MVPDs have two minutes of ad inventory for every 
hour of programming on the channels in their services. 
Sling TV, DirecTV Now and FuboTV are already selling 
into these ad slots. Hulu has gradually started to sell into 
its live TV service, and YouTube plans to do the same by 
the start of the next broadcast TV season this fall.
  “They don’t have the scale as of yet, but the ability 
to target is one of their main selling points right now,” 
Matt Denerstein, managing director of cross-platform 
investment at Mindshare North America.
  Another selling point is the uniqueness of the services 
themselves. Hulu, for example, doesn’t plan to sell its live 
TV inventory on a standalone basis in 
the near future. It’s selling packages 
across its ad-supported subscription 
video and live TV services, the idea 
being that advertisers are buying TV 
the way people are used to watching 
it: sometimes live and sometimes on-
demand.
  Advertisers are showing greater 
interest in virtual MVPDs. One 
media buyer said he’s seen CPMs 
between $30 and $70 for 30-second 
commercial spots across the virtual 
MVPDs he’s tested recently; David 
Gandler, CEO of FuboTV, said his 
company is getting CPMs above $40.
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NETWORK NEWS
  CMA Fest will premiere Wednesday, August 8th at 8 PM 
(ET) on ABC. The three-hour prime-time special broadcasts 
for its 15th straight year with Thomas Rhett and Kelsea 
Ballerini returning as hosts. Filmed during Nashville’s 
47th annual CMA Fest in June, the TV special showcases 
29 of music’s hottest acts, with performances by Jason 
Aldean, Dierks Bentley, Luke Bryan, Florida Georgia 
Line, Darius Rucker, Blake Shelton, Chris Stapleton, 
Carrie Underwood and Keith Urban, among others. CMA 
Fest is executive produced by Robert Deaton… There’s 
a behind-the-scenes change on CBS’ 
high-profile new fall drama series FBI, 
from Law & Order and Chicago boss 
Dick Wolf. Craig Turk, who wrote the 
pilot episode, has stepped down as 
executive producer and showrunner 
of the series over creative differences. 
He’ll be replaced by former Person Of 
Interest executive producer and co-
showrunner Greg Plageman in his 
return to CBS. Plageman will executive 
produce alongside Wolf, Arthur W. 
Forney and Peter Jankowski. Turk’s departure, which 
is said to be amicable, will not impact production on FBI, 
which is slated to begin next week in New York. Missy 
Peregrym, Zeeko Zaki, Sela Ward, Jeremy Sisto and 
Ebonée Noel star. FBI is from Universal Television and 
CBS Television Studios... Deadline reports that Rhona 
Mitra has been tapped for a recurring role on The CW’s 
series Supergirl. She’ll play Mercy Graves, Lex Luthor’s 
longtime bodyguard. Also cast in a recurring role on the 
DC series is Robert Baker, who will play Mercy’s brother, 
Otis Graves. Mitra most recently starred as Dr. Rachel 
Scott on TNT’s military drama The Last Ship. She also 
recurred on Season 4 of FX’s The Strain… ABC Studios’ 
most prolific comedy creator, Kenya Barris, is leaving his 
overall pact at the studio a little over a year into the four-
year term. Barris’ overall deal will terminate in August. He 
will remain an executive producer on all of his shows, and 
he’ll continue to work on the ABC Studios projects he has 
in development. Multiple media reports say Barris could 
be headed to a lucrative, multi-year deal with Netflix… 
Univision says the third season of its drama series El 
Chapo finished strong, reaching 2 million viewers, who 
tuned in to all or part of the series finale, and averaging 1.1 
million Total Viewers 2+, 458,000 Adults 18-49 and 220,000 
Adults 18-34 for the one-hour broadcast, according to 
Nielsen. Co-produced by Story House Entertainment 
and Netflix, Season 3 of El Chapo had its broadcast TV 
premiere on Univision on July 9th. The 13-episode third 
and final season follows the notorious drug lord from 2009 
to 2017, as he loses his strength, his allies and ultimately 
his freedom. The series was created by Silvana Aguirre 
Zegarra and Carlos Contreras and produced by Daniel 
Posada… Deadline says there’s a new co-lead character 
on Fox’s cop series Lethal Weapon that will be played 
by American Pie alum Seann William Scott. His name 
is Wesley Cole, a war veteran and a father. Former Psych 
star Maggie Lawson has been tapped to play his ex and 
mother of his child in a recurring role on the upcoming third 
season of the show from Warner Bros. TV. 

WHY IS CHICK-FIL-A SELLING MEAL KITS?
  Chick-fil-A will become the first fast-food chain to offer 
meal kits when it begins a trial run of ingredient boxes 
to cook its signature chicken at its 150 Atlanta outlets 
next month. The $15.89 Mealtime Kits will be available 
from August 27th to November 17th. They will include 
pre-measured ingredients to make recipes like chicken 
parmesan, chicken enchiladas and chicken flatbread to 
feed two people that can be cooked at home in 30 minutes. 
  So why is the restaurant chain doing it? The meal kit 
“trend” is now a $2.5 billion industry growing at a rate 

of 20 percent per year, according 
to Pentallect, a food industry 
consultancy. Nielsen reports that about 
10.5 million households, or 9 percent 
of consumers, have purchased a meal 
kit either online or in-store over the 
past six months. And a quarter would 
consider purchasing one in the next six 
months, the equivalent of 30.1 million 
households.
   Meal-kit sales in grocery stores 
jumped 27 percent last year to almost 

$155 million, according to Nielsen. Weight Watchers 
and Walmart will join Whole Foods, Kroger and Target 
in selling ingredient boxes in stores this year. And even 
original meal kit developer Blue Apron says it will start 
selling kits in stores by the end of this year. It will also offer 
individual boxes online.
  Moneyish.com reports the average meal kit subscription 
runs around $10 a plate and $60 a week. While that seems 
rich compared to buying your own groceries, busy cooks 
tell Moneyish that these boxes often save more time, 
money and calories than just getting takeout.

NEW-VEHICLE RETAIL SALES TO DROP AGAIN?
  New-vehicle retail sales in July are expected to fall from 
a year ago on a selling-day-adjusted basis, according 
to a forecast developed jointly by J.D. Power and LMC 
Automotive. Retail sales are projected to reach 1,156,200 
units, a 3.2 percent decrease compared with July 2017. 
(July 2018 has one less selling day than July 2017. Without 
the selling-day adjustment, retail sales would be down 7.1 
percent.)
  “While it’s disappointing for the retail sales pace to post 
declines again, it’s important to remember that July only 
has 24 selling days this year, the fewest for the month since 
2012 and one less weekend than last year,” says Thomas 
King, senior vice president of the Data and Analytics 
Division at J.D. Power. “More notable is that incentive 
spending is on pace to post year-over-year declines for 
the first time in 54 months.”
  Incentive spending through the first two weeks of July 
was $3,665 per unit, down $204 from the same time last 
year. The decline has been driven by reduced spending on 
cars, down $579, while spending to trucks/SUVs is up $5.
  “Reduced spending is a positive indicator for the health 
of the industry, but it is being driven solely by performance 
from cars,” King said. “Sustaining lower levels of incentives 
will remain a challenge, and considerable potential exists 
for spending to rise at the end of July and in the months 
ahead.”
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Conan O’Brien

Around the third sangria, the 
women catch on that nobody 
invited me, but by then I’m off 

to the next book club.
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SUPERVALU ACQUIRED IN $2.9B DEAL
  CNBC reports that Amazon’s acquisition of Whole Foods 
has spurred its first big deal among the grocery distributors. 
United Natural Foods Inc. says it’s acquiring SuperValu 
in a deal valued at $2.9 billion. The purchase means UNFI 
can lessen its reliance on Whole Foods, a relationship that’s 
been shrouded in uncertainty ever since Amazon acquired 
the natural grocer. Whole Foods accounts for roughly a third 
of UNFI’s business and has a contract with the distributor 
that’s set to expire in 2025.
  The report says it’s unclear whether Amazon will renew 
that contract or attempt distribution on 
its own. UNFI has warned in regulatory 
filings that a loss of that contract could 
“materially and adversely” impact UNFI’s 
business.
  The purchase of SuperValu gives UNFI 
access to 3,323 wholesale stores that 
service its retail distribution business. In 
a press release, the company says the 
deal “greatly expands UNFI’s customer 
base.”
  UNFI is also buying SuperValu’s retail 
business, which operates under banners such as Cub 
Foods and Shoppers. UNFI plans to divest that business.
  It’s likely there will be more consolidation ahead. U.S. 
grocers are under pressure from European competitors Aldi 
and Lidl, which are attacking them on price. Meanwhile, 
Amazon and Walmart are squeezing them from the high 
and low end. As more grocers combine or fade away, food 
distributors will likewise need to join forces for scale.

WSJ: TARIFFS ARE COSTING U.S. CONSUMERS
  The Wall Street Journal reports that consumers are 
starting to see higher prices for recreational vehicles, soda, 
beer and other goods that now cost more to make as a 
result of recent tariffs on metals and parts.
  The article points out that when costs rise, manufacturers 
usually must make a choice: They can absorb bigger bills for 
aluminum, steel and imported components, or they can pass 
the increases along to customers. Many manufacturers in 
recent days, including Coca-Cola and Polaris Industries, 
have said they plan to raise prices.
  U.S. steel and aluminum prices are up 33 percent and 
11 percent since the start of the year, as producers and 
their customers begin to price in the tariffs that the Trump 
administration first applied on foreign-made metal in March. 
Tariffs on a host of additional imported products from China 
have added costs for companies that use those components 
to assemble their products in the U.S.
  Domestic manufacturers have been on a hot streak. 
Factory output is up 22 percent since a recession low in 
June 2009. Industrial stocks have climbed this month as 
companies including 3M and Honeywell reported higher-
than-expected sales and profits. Some of those companies 
say tariffs are less of a concern than rising labor and 
shipping costs, and that they’d make production changes 
before raising prices.
  But other executives and investors fear rising costs as a 
result of the tariffs could sap customer demand and crimp 
profits. Some companies, meanwhile, say they believe a 
strong economy will support higher prices.

ACCOUNT ACTIONS
  Deadline reports that Ant Farm, among the highest-
profile entertainment marketing companies, is shutting 
down in 60 days. Sources say Omnicom is cutting all 
business that is not showing a profit. That means they’re 
shutting down the entire Los Angeles-based company.  
Their most recent work was for movies including the 
Tomb Raider reboot and Mission: Imposible—Fallout... 
Adage.com says Nintendo has launched a media review 
in the U.S., according to multiple people familiar with the 
matter. Publicis Media’s Blue 449 is the incumbent on 

the account and will defend in the pitch. 
Los Angeles-based External View 
Consulting Group is managing the 
search process. Nintendo spent an 
estimated $73.8 million in measured 
media in the U.S. in 2017, according to 
Kantar Media.

CBS EXPECTED TO MEET ON 
MOONVES TODAY
  Multiple media reports say CBS’s 
board of directors will meet today via 

conference call to discuss allegations of sexual misconduct 
against Chairman and CEO Les Moonves.
  News broke last week that six women over multiple 
decades say the executive, one of the most powerful 
players in the global media landscape, harassed them.
  In a statement to CBS, Moonves said: “I recognize that 
there were times decades ago when I may have made 
some women uncomfortable by making advances. Those 
were mistakes, and I regret them immensely. But I always 
understood and respected—and abided by the principle—
that ‘no’ means ‘no,’ and I have never misused my position 
to harm or hinder anyone’s career.”

THIS AND THAT
  Shareholders of the Walt Disney Company and 21st 
Century Fox have agreed to a $71.3 billion purchase plan 
that gives Disney the bulk of Rupert Murdoch’s media 
empire. Regulators in more than a dozen countries must 
still give their approval. But the shareholder votes brought 
to a close a six-month corporate showdown by Disney and 
cable giant Comcast for supremacy in the rapidly changing 
media business... Last week Twitter reported declining 
monthly active users. Analysts had expected the social 
media company to see a monthly average of 338.5 million 
users, up from 336 million last quarter. But Twitter hit only 
335 million. That sent the stock tumbling 14 percent.
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Larry The Cable Guy

Dancing with the Stars has 
been renewed for 2019, 
marking the 27th year in  

row that I won’t be  
watching the show.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY


