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TVB: CORE AD SPEND ‘UP SLIGHTLY’ SO FAR THIS YEAR
LANZANO SAYS AUTO ‘BETTER THAN EXPECTED’
  Today marks the start to the second half of the year, and 
so far 2019 has seen television holding its own considering 
it’s been a year without the benefit of political or Olympic 
advertising dollars.
  “It’s a little bit better than I thought it would be,” says TVB 
president Steve Lanzano. “Broadcasters felt pretty good 
about the first half of the year.”
  While first-quarter comparisons are difficult because a year 
ago the Winter Olympics impacted marketers’ spending, 
the data from Q2 sheds more light on 2019. 
Core ad spending is “up slightly,” according 
to Lanzano. While that’s to be expected 
considering advertisers don’t face the risk of 
displacement from political or Olympic ads 
in an odd-numbered year, there are also encouraging signs.
  Lanzano credits improved spending in categories including 
telecom, insurance, health clinics and hospitals, and even 
fast food — a category he says has been a “problem child” 
for local TV in recent years as QSR brands trimmed 3-4 
percent from their spot budget year after year. What’s 
changed is that during the first half McDonald’s increased 
its local spending versus a year ago. Whether it’s a 
turnaround, a pause or a bottom for the category, Lanzano 
says the industry probably won’t really know until there are 
several more quarters of data to digest.
  No category matters more than automotive, and that figure 
is tracking behind a year ago. “It’s not up, but it’s better 
than expected. We’re doing much better than other media, 
according to Kantar,” Lanzano says. One culprit is that both 
General Motors and Fiat Chrysler changed media-buying 
agencies, and he says that can sideline spending as the 
transition between the shops is made.
  “What is really moving the market, especially for dealers, 
is their pre-owned vehicles,” says Lanzano. “There’s about 
4 million pre-owned vehicles coming off lease this year and 
we’re seeing some of the dealerships start advertising their 
pre-owned business, which is not something they have 
traditionally done.”
  He points to a NADA survey that shows 40 percent of 
dealerships say they’re planning to start advertising their 
used-vehicle business.
  “The biggest issue is the price of vehicles is at an all-time 
high. A lot of it has to do with 70 percent of the car sales 
are SUVs versus sedans,” Lanzano says. Research has 
shown when the gap between the monthly payment for a 
new and used car is $110 or more, buyers steer toward the 
pre-owned lot. Depending on what happens with threatened 
tariffs, that gap could grow even wider.
  Yet even as new vehicle sales have been essentially flat 
so far in 2019, other than a few zero-percent financing 
offers, most brands have held back on incentive programs. 
“They’re really not pushing the incentive market, which

(Continued on Page 2)

ADVERTISER NEWS
  Walmart has expanded next-day delivery to 13 additional 
states as it gears up for back-to-school season, with plans 
to offer the service in about 75 percent of the U.S. by year’s 
end, Bloomberg reports. The offer launched in May in three 
markets in the West, and it will now be available in parts 
of the South and Midwest... Online sneaker marketplace 
StockX has achieved a valuation of more than $1 billion 
through its latest round of financing. The rise of such 
resale sites has manufacturers and retailers rethinking 

their distribution strategies amid the buzz 
generated by devoted “sneakerheads,” 
The New York Times reports... Four Los 
Angeles Nordstrom stores will add Rent the 
Runway drop boxes to give the fashion rental 

platform’s subscribers a way to have their returns and new 
requests processed more quickly. The feature is expected to 
drive foot traffic to the stores, and Rent the Runway expects 
to put boxes in more Nordstrom stores in other states in the 
future... Abercrombie & Fitch is expanding its rollout of 
CBD-infused lip balms, sugar scrubs and other body care 
products from Green Growth Brands to about 160 of its 
more than 250 stores, CNBC reports. The hemp-derived 
ingredient was legalized by Congress late last year and 
the CBD industry is on track to hit $22 billion in sales within 
three years, according to Brightfield Group... Shoppers will 
soon be able to buy now, pay later at H&M stores in the U.S. 
Chain Store Age reports the fast-fashion giant and global 
payments provider Klarna are expanding their partnership 
to include the U.S. market. The agreement, which includes 
H&M’s online and in-store channels, is designed to provide 
“frictionless and flexible payments.” It includes Klarna’s 
“Shop Now, Pay Later” option. It also includes a streamlined 
post-purchase experience for deliveries and returns. The 
new feature will be available only to members of H&M’s 
loyalty program. It’s expected to go live in the U.S. this 
fall... Pepsi says starting early next year its Aquafina brand 
of water will be test-marketed in aluminum cans at some 
retailers and food-service providers. Pepsi acknowledges 
that while many kinds of fizzy water already comes in 
aluminum containers, drinking still water from a can would be 
“a newer behavior” for many people. In recent years, public 
sentiment has turned against single-use plastic items, which 
can end up accumulating in landfills or floating in oceans. 
The New York Times says that across the world, only 9 
percent of all the plastic ever made has been recycled; by 
contrast, 67 percent of the aluminum bought by consumers 
every year is reused... The RealReal, a secondhand luxury 
retailer, saw its stock jump last week after raising $300 
million in its initial public offering. According to CNBC, its 
practice of having a staff of 100 experts to verify its high-end 
products aren’t counterfeits has led The RealReal to make 
$207 million in revenue last year. Founded in 2011 by Julie 
Wainwright, The RealReal is a primarily online marketplace 
for authenticated luxury goods.
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KANTAR SEES POLITICAL AD SPENDING AT $6B
  The 2019-2020 election cycle is expected to generate $6 
billion in political advertising spending, according to a new 
report from Kantar. Broadcasters are expected to attract 
$3.2 billion in political ad spending, with cable picking up 
$1.2 billion.
  Digital media is expected to get a 20 percent share of 
spending, or $1.2 billion, up from four years ago. Radio will 
get $400 million in political ad spending.
  “Overall, an extended Democratic primary fight would 
likely be a short term, second quarter 2020 sugar high,” said 
Steve Passwaiter, general manager for the CMAG service 

at Kantar’s media division. “In fact, a long 
primary and a Democratic convention fight 
would most likely reduce total campaign 
spending as it would reduce the amount 
of time the eventual Democratic nominee 
would have to raise and spend money for 
the general election.
  Kantar said its estimates include 
only ads sponsored by candidates for 
federal office, and not by political action 
committees.
  The tidal wave of political spending 
creates a crowded situation for brand 
advertisers. In the last election, spot 

advertisers saw their share of TV inventory fall from 77 
percent to 51 percent.
  Political advertisers tend to flock to local news. During the 
final weeks of the prior election season, Kantar also found 
that political advertising took up 43 percent of available slots 
on local news in battleground markets, as compared to just 
10 percent at the start of the season.
 Kantar found that as a result some advertisers (11%) 
stopped spending on local TV during the last phase of the 
campaign. Most others cut the number of spots they bought.

18M+ WATCH SECOND DEMOCRATIC DEBATE
  Thursday’s Democratic debate averaged 18.1 million total 
viewers across NBC, MSNBC and Telemundo, according 
to Nielsen, better than the 15.3 million who watched 
Wednesday, Broadcasting & Cable reports.
  Among the 18.1 million, there were 5.3 million viewers 
25-54 and 4.4 million in the 18-49 demo. The live stream 
saw 9 million viewers and 14 million video views across all 
platforms Thursday. The debates ran from 9 to 11 PM (ET).
  NBC News said Thursday was the highest-rated 
Democratic presidential primary debate, surpassing one in 
October 2015 by 2.6 million total viewers and 378,000 in the 
25-54 demo.
  The moderators were NBC’s Lester Holt, Savannah 
Guthrie, Chuck Todd, Rachel Maddow and Telemundo 
anchor Jose Diaz-Balart.
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means you have to move inventory by advertising, which is 
good for us,” Lanzano says.
  Beyond watching how the automobile market moves in 
the second half, Lanzano says the TVB is keeping tabs 
on how political spending develops. The first Democratic 
primaries aren’t until next February, but some local stations 
will start benefiting by the end of the year. “We’ll start seeing 
some money in the third quarter and ramping up in Q4,” he 
predicts. “We’ll do pretty good in 2020, but we’ll see. It’s kind 
of early right now.”
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CABLENET CHATTER
  MTV’s Double Shot At Love with DJ Pauly D and Vinny 
hit ratings highs with its season finale last week, numbers 
that helped push it to the No. 1 new cable series for 2019. 
Thursday’s finale episode (0.77) at 8 PM was the highest-
rated episode of the season after the series premiere week, 
up 22 percent vs. the season average, according to Nielsen 
Live+Same Day numbers. The series averaged 787,000 
viewers for the season finale, and 689,000 total viewers on 
average across the season. Double Shot at Love received 
an average rating of 0.74 in the 18-34 demo for the full 
season, topping the previous No. 1 series on cable, VH1’s 
Cartel Crew... Nathan’s Famous Fourth 
of July International Hot Dog-Eating 
Contest will air live from Coney Island, 
Brooklyn, N.Y., on Thursday at noon 
(ET) on ESPN2. The one-hour telecast 
marks the 16th consecutive year ESPN 
has televised the event. Prior to the main 
event, the Women’s Championship will 
begin at 10:45 AM (ET) on ESPN3 and 
streaming live on the ESPN app. ESPN 
commentator Adam Amin will do play-
by-play of the eating competition. All eyes 
will be on Joey Chestnut as he attempts 
to break his world record of 74 hot dogs 
and buns in 10 minutes... The new series Going for Sold 
will debut on HGTV on Thursday, Aug. 1 at 11 PM (ET). The 
series stars real estate agent Jon Pierre Tjon-Joe-Pin and 
his wife Mary, a former flight attendant who left her career 
to pursue her love of design and start their home renovation 
business. In each episode, the busy parents of two turn 
forgotten homes into charming and affordable properties 
that appeal to young families looking for a high-end look 
without the hefty price tag... USA’s Miz & Mrs. will return 
with new episodes rounding out its first season on Tuesday, 
Aug. 6 at 10 PM (ET). The docuseries follows the lifestyle 
of married WWE superstars The Miz and Maryse. After 
trading the Hollywood Hills for a quiet life in Austin, Texas, 
the power couple soon discover there’s nothing “quiet” 
about a life filled with two dogs, two cats, their baby, a crazy 
live-in mother-in-law and the demands of their careers... 
Ghost Hunters will return after a 15-year absence on A+E 
on Wednesday, Aug. 21 at 9 PM (ET). Grant Wilson and 
his handpicked group of professional ghost hunters use 
their decades of field experience to investigate hauntings 
across the U.S. The new crew working alongside Grant 
includes paranormal investigators Daryl Marston, Kristen 
Luman, Brandon Alvis, Mustafa Gatollari, Brian Murray 
and Richel Stratton... Psychic Kids will follow Ghost 
Hunters at 10 PM (ET). Ten years ago, the series chronicled 
the journeys of children who were learning to control their 
extraordinary abilities — and it changed their lives. Those 
original kids, who are now successful young adults, will work 
to empower a new generation of young psychics alongside 
trained licensed therapists... Comedian Sebastian 
Maniscalco has beeni named host of MTV’s Video Music 
Awards. The VMAs will appear live on Aug. 26 from the 
Prudential Center in Newark, N.J. Maniscalco’s book Stay 
Hungry was a best seller. He’s also appeared in movies, 
including Green Book.

Jim Gaffigan

My wife says, ‘Camping’s 
a tradition in my family.’ 

It was a tradition in 
everyone’s family, ‘til we 

invented the house.


