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ANOTHER SOFT SALES MONTH FOR THE AUTO INDUSTRY
HYUNDAI, FCA UP; GM, TOYOTA, NISSAN DOWN
  June U.S. sales at Hyundai and Fiat Chrysler rose, 
while General Motors, Toyota, Honda and Nissan fell as 
the industry appeared headed to its sixth straight monthly 
decline, Automotive News reports.
  Hyundai stretched its streak of winning months to 11 with a 
1.5 percent increase. FCA, boosted single-handedly by Ram 
trucks, inched up 1.9 percent. Subaru, Kia, Mitsubishi and 
Volkswagen were other winners among smaller brands. 
Toyota, which ended a six-month skid in 
May, was back in the deficit column with a 
3.5 percent decline.
  After the June results are tallied today, 
when Ford is scheduled to report results, 
total U.S. light-vehicle sales are forecast to 
drop for the sixth time this year as sales to 
individual customers and demand for cars 
continue to weaken across the industry. 
Sales were off 2.2 percent in June without Ford’s final tally.
  Still, the seasonally adjusted annual sales rate for the first 
half of the year was projected yesterday by GM to come in 
at about 17 million. At the start of the year, most analysts 
were projecting sales for the year to come in below that 
level after four years above, including a 2016 record.  
  There were 26 selling days last month, one fewer than 
June 2018, when the industry racked up one of its biggest 
gains of the year. “Auto demand was better than anticipated 
in the first half and we expect strong performance in the 
second half of the year,” said GM Chief Economist Elaine 
Buckberg. “If the Fed cuts rates, as widely expected, lower 
financing costs will provide further support to auto sales.”
  GM’s June sales dropped an estimated 0.9 percent. 
Demand fell 5.9 percent at Chevrolet but rose 18 percent 
at Buick, 8.2 percent at Cadillac and 8 percent at GMC, 
the Automotive News Data Center estimates. For the 
year, GM’s U.S. sales are off 4.3 percent.
  FCA was lifted by a 45 percent surge at the Ram brand. Ram 
pickup deliveries jumped 56 percent to just over 68,000, 
enough to help the truck outsell Chevrolet’s Silverado and 
solidify its standing as the No. 2 large pickup in the first half 
of the year.
  Volume dropped 12 percent at Jeep, 4 percent at Chrysler, 
17 percent at Dodge, 35 percent at Fiat and 29 percent 
at Alfa Romeo. Jeep, one of the hottest brands last year 
with a U.S. sales gain of 18 percent, has seen deliveries fall 
every month this year.
  FCA said fleet sales totaled 49,495 last month and 
represented 24 percent of total volume. Toyota’s June 
sales dropped 3.5 percent, with volume down 3.5 percent 
at Toyota and 3 percent at Lexus. At Nissan, deliveries 
skidded 15 percent behind a 15 percent drop at the Nissan 
brand and an 8 percent slide at Infiniti. Honda Motor’s 
sales dropped 7.3 percent, with volume down 6.3 percent
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ADVERTISER NEWS
  Dunkin’s newest unit in California is the first location in 
the western U.S. to test digital ordering kiosks, which are 
also in place in eight locations on the East Coast. Nation’s 
Restaurant News says the eatery, Dunkin’s 100th in 
California, is one of the chain’s next-generation footprint, 
which include cold-brew taps and features tailored to digital 
and mobile ordering and pickup... Amazon is now its own 
biggest shipper. The e-commerce giant was delivering nearly 

half of its own packages by the end of May, 
according to Rakutan Intelligence, by way 
of a report in Axios. The company was 
responsible for 48 percent of its shipments, 
while the U.S. Postal Service delivered 
33 percent, and United Parcel Service 
carried 17 percent. FedEx rounded out the 
list with less than 2 percent. Just two years 
ago, the USPS delivered about 63 percent 

and Amazon carried about 15 percent of its packages. At 
that time, UPS carried about 20 percent... Nike has pulled 
a sneaker featuring the Betsy Ross flag featuring the 13 
original states after former NFL player Colin Kaepernick 
and others said it was offensive, asserting that the symbol is 
linked to slavery... Macy’s is looking to add an 800-foot office 
tower on top of its iconic Herald Square store in New York City. 
The office space, when completed, will add 6,000 workers 
to the 140,000 Macy’s employees who already work in the 
area, The New York Times reports... Walmart has instituted 
a new rule that bans the sale of tobacco products to anyone 
under the age of 21. The rule applies to the chain’s namesake 
stores, its Neighborhood market locations and Sam’s Club. 
The retailer is also eliminating the sale of dessert- and fruit-
flavored electronic cigarettes... Sally Beauty and Procter & 
Gamble have partnered to launch a new line of hair care 
products for black women named My Black is Beautiful. 
Black consumers, according to Nielsen, spent $63 million 
on ethic hair and beauty products in 2017... Annual clothing 
sales at Costco now top $7 billion, The Washington Post 
says. The chain has seen sales climb 9 percent every year 
going back to 2015. The warehouse club chain’s annual sales 
top better known fashion names, including Neiman Marcus, 
Old Navy and Ralph Lauren... Target plans to open three 
more small-format stores on or near university campuses to 
meet the food and daily essentials needs of on-the-go college 
students, Supermarket News reports. Slated to open their 
doors this fall, Target says, are a 20,000-square-foot store 
on the University of Kentucky campus in Lexington, Ky.; a 
22,000-square-foot store on the Michigan State University 
campus in East Lansing, Mich.; and a 21,000-square-
foot store near the University of Washington in Seattle... 
American consumers ages 21 to 34 represent 17 percent of 
the population, but only 10 percent of wine sales, according 
to Nielsen. “This is an issue for the wine category,” says 
Danny Brager, SVP of Nielsen’s beverage alcohol practice. 
“The heartland of wine is boomers and seniors.”
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MEDIA STOCKS OUTPERFORM BROADER MARKET
  Media stocks grew 25 percent in the first half of the year, 
better than the broader stock market indices, Media Daily 
News reports. The Dow Jones U.S. Broadcasting & 
Entertainment Index rose 24.9 percent for the first six 
months of 2019 through midday Monday trading. The 
broader Dow Jones U.S. Media Index is up 24 percent. 
Dow Jones’ U.S. Media Agency Index grew 13 percent.
  By way of comparison, the Dow Jones Industrial Index 
is higher by 14 percent, while the S&P 500 is 18 percent 
more and Nasdaq grew 22 percent.
  Some of the top performers continue to include digital 

media platforms: Facebook up 47 
percent to $192.31; Netflix growing 39 
percent to $372.68; Amazon 28 percent 
more to $1,917.50, and Apple rising 27 
percent to $201.
  One of the biggest growth stories: 
Connected TV platform Roku is up 
198 percent for the first six months of 
the year to $91.14. That’s 110 percent 
higher versus a year ago.
  Large, traditional media companies 
also touted gains, with Walt Disney 
growing 29 percent to $141.55; 
Discovery 23 percent more to $30.54; 

Charter Communications rising 39 percent to $397.14 
and Comcast improving 25 percent to $42.54.
  Two potential media companies involved in a possible 
merger also added gains: Viacom rising 18 percent to 
$30.20 and CBS 15 percent higher to $50.36.
  Other top performers include satellite TV pay TV provider 
Dish Network Group, which is 54 percent higher to 
$38.47. Twitter gained 25 percent to $36.03.
  One rare laggard is AMC Networks, which is virtually flat 
for the first six months at $54.83, down 12 percent from a 
year ago.

ANOTHER SOFT SALES MONTH FOR AUTO
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at Honda and 16 percent at Acura. Hyundai’s 1.5 percent 
increase came on higher retail sales and strong crossover 
demand. Hyundai said three CUVs – the Santa Fe, Tucson 
and Kona – posted double-digit gains in retail volume.
  June marked the sales debut of the Palisade, Hyundai’s 
large three-row crossover, and volume totaled 383 units. 
Overall, Hyundai’s light truck sales rose 10 percent.
  Among other automakers, volume rose 0.4 percent at Kia 
and 9.6 percent at the Volkswagen brand, but dropped 15 
percent at Mazda.
  Most other luxury brands posted gains last month, with 
volume up 0.7 percent at Mercedes, 7.5 percent at BMW, 
0.7 percent at Volvo, 6.4 percent at Porsche and 137 
percent at Genesis. Sales dropped 0.3 percent at Audi, 
20 percent at Jaguar and 5.6 percent at Land Rover.

THIS AND THAT
  Sony’s PlayStation Vue is following suit with its virtual 
MVPD competitors and raising prices on all tiers of its 
streaming TV service. Sony will increase each tier by 
$5. Existing customers will see the new price beginning 
on their first billing cycle on or after July 31... Publicis 
Groupe has completed its estimated $4 billion acquisition 
of data-driven and precision-marketing company Epsilon 
from Alliance Data Corp. The companies agreed to do 
the transaction in April.
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CABLENET CHATTER
  The Wynonna Earp fandom can finally rejoice. There will 
be a fourth season of the popular series, with production on 
Season 4 scheduled to begin later this year for premiere in 
summer 2020 on Syfy. That will make for a two-year gap 
between Seasons 3 and 4. Wynonna Earp follows the life 
of the great, great granddaughter (Melanie Scrofano) 
of famous lawman Wyatt Earp. Tim Rozon, Dominique 
Provost-Chalkley and Katherine Barrell also star... The 
live telecast of the Formula 1 myWorld Austrian Grand 
Prix on ESPN2 on Sunday earned the largest U.S. television 
viewership for the event since it returned to the F1 schedule 
in 1997. With an average of 640,000 
viewers, the audience was up 48 percent 
over ESPN2’s telecast last year (431,000 
average) and up 94 percent from the 
telecast on CNBC in 2017 (330,000 
viewers)... After the success of CNN’s 
continuing miniseries chronicling the 
decades — beginning with The Sixties in 
2014 — all the way up to The 2000s last 
year, it seemed natural to do a follow-up 
on the movies of those years. Enter the 
new six-part limited series, The Movies. 
Each weekly installment is two hours and 
focuses on a particular decade from the 
Golden Age onward, opening with the Eighties on Sunday 
and continuing every Sunday through Aug. 11.

FNC TOPS IN CABLE NEWS, AGAIN
  It would almost be old news that Fox News Channel has 
topped cable news for a 70th consecutive quarter and is 
again the most watched outlet on all of basic cable. But with 
historic viewing highs for last week’s two-night Democratic 
debate on MSNBC, the Q2 win for FNC is even sweeter.
  Basically steady with dips of 6 percent and 4 percent in 
total day and primetime audiences, respectively, from the 
same period last year, Fox News averaged 1.3 million in the 
former measure and 2.4 million in the latter. That put Fox 
News as No. 1 in all of basic cable, followed by MSNBC in 
both categories. TNT was in third place in the 8-11 PM slot, 
while HGTV was third in total-day viewership.
  Down 18 percent in both total day and primetime viewership 
from Q2 2018 to 531,000 and 761,000, CNN was 15th in total 
day and eighth in primetime on all of cable.

AUTO LEGEND LEE IACOCCA DIES AT 94
  Lido Anthony Iacocca, the auto industry icon best known 
as “Lee,” has died at the age of 94, CNBC reports.
  A child of Italian immigrants, Iacocca became one of the 
most powerful — and best known — executives in Detroit, 
rising to become president of Ford Motor in late 1970.
  After being fired in a dispute with company heir Henry 
Ford II, Iacocca joined the then-struggling Chrysler. He won 
federal loan guarantees that helped the automaker avoid a 
potential 1980 bankruptcy.
  Iacocca was associated with at least three iconic vehicles. He 
has been widely credited as the father of the Ford Mustang, 
the K-Car that helped revive Chrysler, and the minivans that 
for years were the most profitable products offered by the 
third-largest of the Detroit automakers.

Jim Gaffigan
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