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BIA: TELEVISION’S AUTO DOLLARS AT RISK TO DIGITAL
INDUSTRY LOOKS TO RESPOND VIA ATTRIBUTION
  BIA Advisory Services forecasts local broadcast TV 
will take 27.2 percent of all local media spending in the 
automotive category this year. That equates to $4.13 billion 
of the $15.18 billion it estimates auto ad spending will total 
in the local market. Cable’s share is projected to be 6.2 
percent, or roughly $1 billion. But TV’s hold on 
those dollars is becoming increasingly strained, 
according to BIA Managing Director Rick Ducey.
  “What we’re looking at in our forecast going to 
2023 is that all of the local advertising growth in 
the auto sector is going to be in digital channels,” 
he said on a webinar yesterday. “It’s going to take 
50 cents of every dollar and basically consume all of the 
oxygen in the room, taking all of the growth.”
  By 2023 BIA estimates broadcast TV’s share of auto dollars 
will slip to 23.2 percent, with cable’s share decreasing to 
5.1 percent. So while BIA projects auto ad spending will 
increase to $16.65 billion in 2023, the net effect will be less 
money in TV’s pocket. At the same time, digital’s share will 
climb from its current 39 percent to 51 percent.
  One way TV hopes to hold onto automotive advertising 
is through better attribution data that confirms what 
broadcasters have long known: running TV spots translates 
into more car sales. It would counter what Ducey said has 
been the “pretty seductive” targeting precision and outcome 
measurements and other attribution tools that ad buyers 
now get from digital platforms. “It definitely attracts a lot of 
spending,” he said.
  In recent months a group made up of broadcasters, 
advertising executives and tech and data vendors have 
been working on devising an agreed-upon set of definitions 
and rulebook for TV attribution models. Broadcasters 
say TV attribution is still a mix of creating standards and 
establishing baselines. “We need some basic general 
agreement on some basic metric that would form a very 
base level measurement report,” said Brad Danaher, 
director of TV solutions at Experian Marketing Services. 
He thinks education is also a big part of current effort.
  But Keven Stuart, VP of research at Hearst Television, 
said while defining common terms may be a good thing, he 
thinks the industry shouldn’t go too far. “We do need some 
guardrails, but I don’t believe they need to be too high. I 
don’t want to stifle advancements to the attribution model 
given all that’s coming up in the future with advances in 
technology,” he said.
  Beyond definitions, who picks up the tab is still an open 
question. “Who’s paying for it is the biggest problem I’ve 
seen,” said Tribune Media Chief Revenue Officer Angela 
Betasso. Some TV stations look at data as something 
unique to offer clients and as a differentiator from their rivals. 
But in other cases, the feeling is the advertiser should pay 
since it allows them to see the broad swath of data across

(Continued on Page 2)

ADVERTISER NEWS
  Volkswagen says it’s dropping both the Golf SportWagen 
and Golf Alltrack models from its lineup. The move comes 
as a major blow to station wagons, a body style that was 
ubiquitous in the years when baby boomers were children, 
but which has all but vanished in today’s SUV-crazed market. 

The list of wagons has grown steadily thinner 
over the last several decades, with only one now 
offered by the Detroit-based manufacturers that 
produced them by the millions in the 1950s, 1960s 
and into the 1970s. Buick has a station wagon it 
doesn’t even call a wagon, hoping it can generate 
more enthusiasm by dubbing it the Regal TourX... 

This holiday season, some shoppers will once again be 
able to shop in a Toys R Us store. The retailer will open 
two permanent stores in November – at Simon Property 
Group’s Galleria mall in Houston and at Unibail-Rodamco-
Westfield’s Garden State Plaza mall in Paramus, N.J. The 
stores are the product of a joint venture between software 
retailer b8ta and Tru Kids, the company that’s helping to 
manage the brand names left in the wake of Toys R Us’ 
liquidation last year... Uncertainty over when regulators 
will allow the Boeing 737 Max to fly again following two 
deadly crashes prompted Southwest Airlines, the largest 
U.S. operator of the jets, to remove them from its schedules 
through early November — a month longer than it estimated 
in late June. Southwest’s move follows similar schedule 
changes announced over the last week by American and 
United. Southwest says it will cancel about 180 flights a day 
out of about 4,000 flights because of the schedule change. 
Last month, the Dallas-based airline said it was targeting 
October for the planes’ return, which would have meant 
150 daily flight cancellations... Foot Locker will launch 
an incubator program called Greenhouse next month to 
create limited-edition collaborations with a range of new and 
established brands. The move is part of a larger strategy 
to shift from a focus on athletics to serving “youth culture,” 
Quartzy reports... CVS Health is embarking on a clinical 
trial of an in-home kidney dialysis machine invented by 
Deka Research & Development Corp., the firm of Segway 
creator Dean Kamen. The Wall Street Journal reports it’s 
the latest move by the pharmacy retailer to expand health-
care services to consumers with chronic health conditions... 
Uber and Cargo have partnered to produce a shopping 
app that will allow passengers to purchase items such as 
movies, travel accessories and tech gear. Uber riders in cars 
equipped with a Cargo console will be able to download the 
app and make purchases that come with 10 percent back 
in Uber Cash, CNBC reports... Ascena Retail Group 
yesterday said the winding down of its Dressbarn business 
is on target, as it released the locations of 53 stores to close 
by the end of August. Ascena said in May it planned to 
wind down Dressbarn and ultimately shut all 650 or so of 
the women’s clothing shops in order to focus on its more 
profitable brands, like Ann Taylor and Loft.
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U.S. HOUSING STARTS DECLINED 0.9% IN JUNE
  Home building in the U.S. declined in June, a fresh sign 
of weakness in the housing market, The Wall Street 
Journal reports. Housing starts, a measure of new-home 
construction, fell 0.9 percent in June from the prior month 
to a seasonally adjusted annual rate of 1.253 million, the 
Commerce Department said.
  Residential building permits, which can signal how much 
construction is in the pipeline, dropped 6.1 percent from 
May to an annual pace of 1.22 million. That was the biggest 
monthly drop since March 2016. “Lower mortgage rates 
are not spurring the home building industry to increase 

construction, as lack of skilled workers, 
cheaper material costs and land zoned 
for building continue to hamstring 
production,” said Robert Frick, 
corporate economist at Navy Federal 
Credit Union, in a note to clients.
  Economists had expected a 0.7 percent 
decrease for starts and a 0.3 percent 
decrease for permits.
  Housing-starts data are volatile from 
month to month and can be subject 
to large revisions. June’s 0.9 percent 
decline for starts came with a margin of 
error of 7.9 percentage points.

BIA: TV’S AUTO DOLLARS AT RISK TO DIGITAL
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a number of platforms. “That’s caused a slow adoption from 
the broadcast ownership companies,” Betasso said.
  Stuart said Hearst Television is already running attribution 
pilot projects with several clients, including in the automotive 
and home-improvement categories. They look at how store 
visits and website traffic are affected by TV spots. Hearst 
also nabbed a new client, a recycling company that created 
a campaign around Earth Day with attribution components. 
  “We’re in the infancy right now in local television attribution,” 
Stuart cautioned.
  While TV networks and national sellers are already getting 
requests for attribution data, local clients generally aren’t yet 
focused on it. “At the local level the price has to come down. 
That’s been an impediment,” said Danaher. “Measurement 
is not super cheap to do it properly and so we’re all trying 
to figure out how to make it more cost effective for local 
advertisers,” he said.
  That means sales reps need to get up to speed with how 
attribution is going to change their client conversations 
according to Sinclair Broadcast Group’s Automotive 
Research Manager Gini Resnick. “Today’s sellers are 
being required to think and operate in a more data-centric 
environment than ever,” she said. “They’re being held to the 
fire in terms of performance by advertisers that have never 
asked for it before.”

THIS AND THAT
  OpenAP is preparing to launch its marketplace, dubbed 
OpenAP 2.0, in October with guaranteed inventory from 
media firms including Fox, NBCUniversal and Viacom 
that will feature an automated workflow... The number of 
Americans applying for first-time unemployment benefits 
increased last week, but remained near historically low 
levels. Initial jobless claims rose by 8,000 to a seasonally 
adjusted 216,000 in the week ended July 13, the Labor 
Department said. The figure matched expectations of 
economists surveyed by The Wall Street Journal.
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CABLENET CHATTER
  In advance of the arrival of new episodes of Mad About You, 
Charter will be making all 164 episodes of the classic sitcom 
available to Spectrum subscribers starting Aug. 1. Charter’s 
Spectrum Originals is creating a limited series that reunites 
Paul Reiser and Helen Hunt. Those new episodes are 
expected to have their debut later this year during the holiday 
season. Charter created Spectrum Originals, a commercial-
free service, as an added free benefit to retain its cable 
subscribers... The Real Housewives of Dallas will return on 
Bravo on Wednesday, Sept. 4 at 9 PM (ET) with housewives 
Brandi Redmond, D’Andra Simmons, Kameron Westcott, 
LeeAnn Locken and Stephanie 
Hollman... Season 23 of the animated 
hit South Park premieres on Comedy 
Central on Sept. 25 at 10 PM (ET/PT). 
The show, which launched in 1997, was 
created by Trey Parker and Matt Stone. 
New episodes can be streamed on South 
Park Studios and Hulu the day after they 
premiere. The whole of the South Park 
library can be watched as well. The series 
features the misadventures of four foul-
mouthed boys in a small Colorado town in 
the Rocky Mountains: Stan, Kyle, Kenny 
and Cartman... FX has revealed the 
Season 4 cast for the limited series Fargo, toplined by Chris 
Rock. Production begins this fall in Chicago for premiere in 
2020. Joining Rock in the next installment are Jack Huston 
(Boardwalk Empire), Jason Schwartzman (Funny People), 
Ben Whishaw (Paddington 1 & 2), Jessie Buckley (Beast), 
Salvatore Esposito (Gomorrah), Andrew Bird (Baskets), 
Jeremie Harris (Legion), Gaetano Bruno (La porta rossa), 
Anji White (The Chi), Francesco Acquaroli (Dogman, Diaz 
– Don’t Clean Up This Blood), E’myri Crutchfield (Roots) 
and Amber Midthunder (Hell or High Water).

NIELSEN STRATEGIC REVIEW SET TO CONCLUDE
  Following Publicis’ acquisition of Epsilon and WPP’s 
sale of a majority stake of Kantar, Nielsen is the last major 
industry data business under strategic review, and at least 
one Wall Street firm expects that to resolve soon.
  “We expect [Nielsen] management to offer a bit more than 
a simple no comment,” BMO Capital Markets equities 
researcher Daniel Salmon writes in an update sent to 
investors, reported by Media Daily News. Salmon was 
referring to the publicly traded research firm’s Q2 earnings 
call, which the company has yet to schedule.
  Nielsen has been conducting a “strategic review” for nearly 
a year, and in November 2018 hired Madison Avenue and 
media industry veteran David Kenny to serve as CEO while 
it considers its options.
  Nielsen has offered scant comment on the direction, but 
given the M&A activity — and Nielsen’s history of selling itself 
back and forth to private equity firms — it’s possible it will 
once again be taken private, or split up and sold piecemeal.
  However that resolves, the vast majority of Nielsen’s value 
is in its media business, not its marketing research assets. 
According to BMO’s “sum of the parts” analysis of Nielsen’s 
current balance sheet, about 83 percent of the company’s 
enterprise value comes from its media research division.

Jimmy Kimmel

If you want to see what 
you’ll look like old, just 

have children.


