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A POSSIBLE SOLUTION: TRY INCREMENTALITY
  Savvy marketers operate across channels to reach current 
and potential customers. While search and social media 
– Facebook, in particular – are still the most popular, TV 
advertisers can be found on just about any platform, including 
radio, direct mail and out of home.
  In a column for AdExchanger, Tatari co-founder and 
CEO Philip Inghelbrecht says this is partly fueled by the 
drive for growth, but also from the fact that most advertising 
platforms have become easier to access and 
measure than ever before. Omnichannel 
strategies, however, have created a gap in 
TV measurement, and it’s akin to the issue 
of digital’s last-click attribution. A user may 
see three mobile ads before finally clicking 
through on a Google search result, but Google 
ultimately gets all the credit for the purchase.
  Translating this to TV, someone may have 
heard a radio ad three times, but the single airing of the TV 
ad gets the credit for winning over the customer. This stems 
from the fact that most traditional agencies will still default to 
the baseline-plus-lift model of measuring TV’s efficacy: Any 
unexplained traffic above the baseline is attributed to TV, and 
not the three radio airings in this particular example. 
  One solution to this flawed argument would be to focus 
on incrementality. Incrementality is achieved by measuring 
campaigns in a way that separates net new visitors, buyers 
or installers, from the users that would have already visited, 
purchased or downloaded even if they hadn’t seen the ad.
  For most people in the TV industry, incrementality is achieved 
by filtering out known (and large) digital traffic sources from 
the baseline – non-branded search or Facebook, for example. 
This is largely insufficient, regardless of whether it relates to 
streaming or linear TV; the correct handling requires dynamic 
baselining and control groups.
  Rather than calculating lift from a fixed baseline, a dynamic 
baseline is continuously recalculated to account for simple, 
short-term changes such as an uptick in morning traffic, 
which itself could be organic, but is also caused by other paid 
sources, such as morning radio. As such, airings later in the 
day only get credit for lift that would otherwise not have been 
achieved. They are measured 
incrementally.
  Establishing incrementality is 
achieved with control groups. The 
two groups are similar, but one 
sees a spot and the other does 
not. The difference in response 
measures incrementality. If brands 
do not control for incrementality, 
the measurement of responders 
will include those who would have 
visited or purchased, even without

(Continued on Page 3)

WHAT AGENCIES GET WRONG ABOUT MEASURING TV ADS
ADVERTISER NEWS
  The 2020 Chevrolet Corvette was unveiled last week at 
a glitzy ceremony in Orange County, Calif., and General 
Motors President Mark Reuss says the new version will start 
under $60,000, 7 percent more than the current car’s base 
price of $55,900. Prices of other versions weren’t announced, 
but the current Corvette can run well over $100,000 with 
options, The Associated Press reports. Engineers say they 
moved the V8 engine from the front to the middle of the car 

for better performance. They also changed its 
looks so it resembles European mid-engine 
race cars... A brand known for its inclusive 
sizing and advocacy for women is going to 
open a temporary concept store that may pave 
the way for future locations, Chain Store Age 
reports. Women’s bra and underwear company 
ThirdLove will open a temporary location 
in downtown Manhattan. Open Wednesday 

through the end of 2019, the store will offer a personalized 
bra fitting and try-on experience, with more than 60 percent 
of the space dedicated to innovative fitting rooms... DSW 
has been improving the shopping experience to fend off 
competition from direct-to-consumer brands, with in-store 
nail salons, shoe repair services and other features designed 
to drive more repeat visits. The moves seem to be working, 
Glossy reports: Sales rose 3 percent in the first quarter, 
and profits were up 6 percent... Albertsons began testing 
a delivery subscription service in March across several of its 
markets. Grocery Drive says about 12 stores now offer the 
service, and the company plans to bring it to more locations... 
Nation’s Restaurant News reports that Vintage Capital 
Management has officially bid to buy Red Robin Gourmet 
Burgers for $40 per share, regulatory filings show. Red Robin 
said it will consider the proposal from the private-equity firm, 
which already owns an 11.6 percent stake in the company... 
J.C. Penney has hired advisers to explore debt restructuring 
options that would buy more time for the money-losing U.S. 
retailer to forge a turnaround, people familiar with the matter 
tell Reuters. The 117-year-old department store chain has 
debt totaling roughly $4 billion.
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AVAILS
    If you want to work in media sales for the No. 1 duopoly in 
St. Louis, we have a great opportunity for you! KTVI (FOX) 
and KPLR (CW) have immediate openings 
for new business development/multi-media 
Account Executives. Experience required, 
with a proven track record in reaching 
goals and developing new business. Ideal 
candidate will be a self-starter who is detail-
oriented, a problem solver and a team 
player. College degree and at least 2 years 

of outside sales experience is required. 
CLICK HERE to apply. EOE.
  WJZY/WMYT, the Fox O&O television 
station in Charlotte, N.C., seeks a highly 
motivated Account Executive who 
will help local and regional advertisers 
achieve their business objectives 
through effective TV and digital 
advertising. The ideal candidate must 
be able to identify qualified targets, use 
strong communication and presentation 
skills throughout the sales process, and 

maintain a high closing ratio. A four-year college degree 
is required. Media sales experience is strongly preferred. 
Knowledge of media math, TV ratings and web metrics is a 
plus. CLICK HERE for details or to apply now. EOE/M/F/V/D.
  National broadcasting company seeks a community-minded, 
enthusiastic individual to fill a General Manager position for 
the Johnstown, Pa., Designated Market Area, consisting 
of the State College, Altoona and Johnstown markets. The 
GM is responsible for managing the operations and sales 
initiatives of a multimedia portfolio, including ABC and Fox 
affiliates. Bachelor’s degree in Business Administration, 
Finance or Economics. Minimum of four years of media sales 
management experience – preferably in broadcast TV sales 
– as a General, Local and/or National Sales Manager. Send 
resume and cover letter including desired compensation to: 
jobs@cunninghambroadcasting.com. EOE.
  KTSF, a well-established leader in Asian Language 
Television in the San Francisco Bay Area, seeks a driven 
Account Executive to be a key, engaging liaison between 
our television station and businesses to deliver outstanding 
results through the effective sales presentation of television 
and digital solutions. The ideal candidate will be energetic, 
positive, goal-oriented and have a sense of urgency. Must 
be highly organized and possess strong verbal and written 
communication skills. To apply for this position, please email 
your resume to Javier Ortiz; jortiz@ktsftv.com and hrd@
ktsftv.com.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  There are now upward of 700,000 podcasts, according 
to the podcast production and hosting service Blubrry, 
with between 2,000 and 3,000 new shows launching each 
month, The New York Times says... USA Today publisher 
Gannett is nearing a deal to combine with rival GateHouse 
Media, people familiar with the matter tell The Wall Street 
Journal, a move that would join the nation’s two largest 
newspaper groups by circulation.

NETWORK NEWS
  ABC News has confirmed that Texas Southern University 
in Houston will host the third Democratic debate in September, 
as the field starts to shrink from its original cavalcade of 
two dozen presidential hopefuls. ABC and Univision are 
hosting the debate on Sept. 12 and, if necessary, Sept. 13. 
The Democratic National Committee’s qualification bar is 
rising for candidates, which will help winnow the field. The 
polling threshold for the September debates will double from 
the previous level of 1 percent to 2 percent, and the number 
of individual donors will also double from 65,000 to 130,000. 
Just six candidates — Joe Biden, Beto 
O’Rourke, Pete Buttigieg, Kamala 
Harris, Elizabeth Warren and Bernie 
Sanders — have hit both the donor and 
polling targets, though there are still 
several weeks before the deadline to 
hit those statistical marks. September’s 
primetime debate will air live on ABC and 
on Univision with Spanish translation, as 
well as on ABC News Live streaming 
service... John Diggle’s other son will be 
introduced in the eighth and final season 
of The CW’s Arrow. Charlie Barnett (Russian Doll) is set 
as a new series regular in the role of John Diggle, Jr. Known 
as J.J., he’s the Flashpoint-born son of John Diggle (David 
Ramsey) and Lyla Michaels (Audrey Marie Anderson). 
Barnett joins previously announced new series regulars 
Katherine McNamara, Joseph David-Jones and Ben 
Lewis. Arrow returns for its eighth and final season on Oct. 
15 in its new Tuesday 9 PM (ET) time slot on The CW... 
Former Nightflyers star David Ajala is boarding CBS All 
Access’ Star Trek: Discovery as a new series regular for 
the upcoming third season of the sci-fi drama. Deadline 
says Ajala, the biggest new cast addition for next season, 
will play a new character, Cleveland Booker (a.k.a. Book).

PBS SETS DATES FOR FALL PROGRAMMING
  PBS has unveiled its fall programming slate, which 
includes premiere dates for Ken Burns’ 16-hour Country 
Music along with several other docunmentaries and the 
new contemporary-history series Retro Report on PBS.
  Also on tap are new editions of Frontline, POV, Great 
Performances, American Masters and Independent 
Lens; four-part documentary series College Behind Bars; 
and the fifth and final season of British drama Poldark.
  The new four-part docuseries College Behind Bars runs 
Monday-Tuesday, Nov. 25-26. Executive produced by 
Burns, it explores education through the eyes of incarcerated 
men and women trying to earn college degrees.
  Also new is Retro Report on PBS, a weekly hourlong 
magazine series hosted by journalist Celeste Headlee and 
artist Masud Olufani and featuring New Yorker humorist 
Andy Borowitz. It will premiere on Monday, Oct. 7.
  A week ahead of the Sept. 15 premiere of Country 
Music, PBS will air the 90-minute special Country Music: 
Live at the Ryman, a Concert Celebrating the Film by 
Ken Burns. Other related programming in September 
includes American Masters’ Charley Pride: I’m Just Me, 
Soundbreaking’s The Art of Recording and Austin City 
Limits’ Chris Stapleton/Turnpike Troubadours and 
Willie Nelson.
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Jim Gaffigan

Hot dogs are like 
strippers. No one wants 
to know the backstory.
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CBS DARK FOR 6.5M AS AT&T TALKS FAIL
  Amid tense contract negotiations between CBS and AT&T, 
the network went dark for 6.5 million DirecTV, U-verse and 
DirecTV Now customers across the U.S. on Saturday.
  Some customers also lost access to CBS Sports Network 
and the Smithsonian Channel, Deadline reported.
  AT&T said CBS is a “repeat blackout offender” after weeks 
of negotiations over pricing and streaming rights broke 
down, according to The New York Times. In a statement, 
CBS said: “This is just the latest example in AT&T’s long and 
clear track record of letting its consumers pay the price for its 

aggressive tactics to get programmers to 
accept below market terms,” adding that 
the blackout could last a “long time.”
  CBS was being paid about $2 per AT&T 
customer in what’s called retransmission 
consent fees, and the company is now 
asking for closer to $3 per customer, 
sources told The Times. CBS also 
reportedly wants to be able to offer its All 
Access streaming service separately.
  About 90 million of the 119 million homes 
that receive CBS get it through paid TV.

HOUSING STARTS FALL; PERMITS AT 2-YEAR LOW
  U.S. homebuilding fell for a second straight month in June 
and permits dropped to a two-year low, suggesting the 
housing market continued to struggle despite lower mortgage 
rates, Reuters reports.
  Housing starts decreased 0.9 percent to a seasonally 
adjusted annual rate of 1.253 million units last month as a 
rebound in the construction of single-family housing units 
was offset by a plunge in multi-family homebuilding, the 
Commerce Department said last week.
  Data for May was revised slightly down to show homebuilding 
falling to a pace of 1.265 million units, instead of slipping to a 
rate of 1.269 million units as previously reported.

WHAT AGENCIES GET WRONG ABOUT TV ADS
(Continued from Page 1)
seeing that particular TV spot. By subtracting a control group 
of people that were watching TV on the same day, same time 
and similar programming, the true incremental effect of TV 
can be measured.
  Marketing professionals have moved away from last-click 
to multitouch attribution, but it’s still far from perfect. The 
TV industry owes it to its constituents to evolve and enforce 
incrementality as the standard.
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Lewis Black

Do you know what 
“meteorologist” means 

in English? It means liar.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY

SUMMER TV SHOWS POST WEAKER NUMBERS
  Summer TV broadcast network viewing continues to show 
lackluster results versus a year ago, Television News Daily 
reports. Of the 26 returning TV broadcast network shows 
airing so far this period — through seven weeks — only four 
have shown growth versus a year ago in terms of Nielsen 
measured viewers.
  NBC has the top two leading shows: America’s Got Talent 
(Tuesday edition), at a 9.8 million viewer season-to-date 
number, according to Nielsen’s live plus same-day metric. 
The longtime summer reality competition show is down 14 
percent versus a year ago. This is well 
above NBC’s new Bring The Funny, a 
comedy competition series that’s been 
earning 6 million viewers this summer.
  ABC has the next three top summer 
efforts: Celebrity Family Feud (5.32 
million), The Bachelorette (5.25 million) 
and The $100,000 Pyramid (4.69 million). 
NBC’s American Ninja Warrior comes 
next at 4.65 million, good for sixth.
  CBS’ two returning major summer-reality 
efforts are next: The Amazing Race (4.5 
million) and Big Brother, Wednesday edition (4.5 million). 
NBC’s new music effort, Songland, is in ninth place at 4.41 
million, with ABC’s new Holey Moley completing the top 10 
at 4.38 million.
  Four shows exhibiting improvement over a year ago include: 
ABC’s To Tell The Truth, up 1.5 percent to 3.94 million, and 
CBS’ drama Whistleblower, up a massive 36.7 percent to 
3.6 million. Fox’s Beat Shazam added 10 percent to 2.45 
million, while Marvel’s Agents of S.H.I.E.L.D. is up 5.3 
percent to 2.2 million.

CONSUMER SENTIMENT STEADY IN EARLY JULY
  American households remained relatively confident about 
the economy in early July, and their expectations for longer-
run inflation firmed, The Wall Street Journal reports.
  The University of Michigan said last week its index of 
consumer sentiment was 98.4 in July, up slightly from June’s 
final reading of 98.2. That fell short of the 99.0 economists 
expected for the month’s preliminary reading; a final figure 
for July will be released Aug. 2.
  The details of the report were mixed. An index tracking 
sentiment about current economic conditions declined 
slightly in July, while an index tracking expectations about 
the future picked up marginally from June.
  In the July survey, longer-term inflation expectations 
reversed a dip seen in the prior month. Consumers now 
expect inflation of 2.6 percent in five to 10 years, up from 2.3 
percent in June, while household expectations for near-term 
inflation weakened slightly in July to 2.6 percent.

ACCOUNT ACTION
  AdAge reports that eBay has a new media agency. 
Following a review that began earlier this summer, the San 
Jose, Calif.-based retailer is consolidating its media buying 
with WPP’s MediaCom. The changes are a result of a global 
reorganization earlier this year in which regional markets 
now report to a single global team. eBay had been working 
with incumbent Publicis Media’s Blue 449 since 2016, with 
MediaCom handling certain markets, including Europe.


