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43% SAY TV PRIMARY OPTION; 16% SAY PHONE
  Online video may be on the rise, but traditional TV isn’t 
dead. That’s according to a new survey of Americans by 
the digital media consultancy Vorhaus Advisors and the 
law firm Manatt, Phelps & Phillips, which has clients in the 
entertainment and tech fields.
  When respondents were asked which medium is their 
primary entertainment outlet, the answer was unmistakable: 
television remains the first place people go 
— with a three-fold lead on smartphones or 
computers. Forty-three percent said TV, versus 
16 percent for the smartphone or 15 percent for 
a computer. About 10 percent said a connected 
TV device like Apple TV, Roku or Chromecast.
  “Traditional television consumption remains 
highly attractive, particularly among the 
population 35 years and older,” said Mike Vorhaus, CEO of 
Vorhaus Advisors.
  But the numbers show a different picture among Millennials. 
Among those 18-34, just 19 percent said TV is their primary 
entertainment media. That’s fewer than said the smartphone 
(29%) or computer (21%). In fact, video game consoles are 
nearly on par (15%) with TV among young adults.
  The report also puts some numbers on the growth of online 
viewing. Half of Americans say they watch online video daily. 
That includes two-thirds of the 18-34 group. While a lot of 
that is done on smartphones and computers, the survey finds 
online video viewing occurs across a number of devices, with 
connected TVs and tablets also frequently used.
  The digital video picture isn’t all bad for local TV stations. 
The survey found that one out of four people who said 
they watch livestreaming video say they’re tuning into local 
television newscasts. That’s more than the 21 percent who 
said they watch livestreaming national news. And when a big 
story breaks, 39 percent said they’ll consume livestreaming 
coverage of breaking news. Although it’s growing, for the 
time being livestreaming video consumption remains a 
niche activity. Among all adults 18+, the survey found just 
26 percent watch livestreaming video on a daily basis. That 
number is a bit higher (33%) among those 18-34.
  In terms of what else people are watching, 74 percent of 
online users said they subscribe to SVOD services, with 
nearly 60 percent using Netflix. Consumers also said 
they’re likely to buy up to an additional 1.6 services. “SVOD 
and OTT continue to grow, and traditional pay TV remains 
under pressure from cord-cutting,” Vorhaus said. “Our 
data suggests that skinny bundle offerings are an effective 
strategy for winning back traditional pay TV consumers.”
  The survey found 35 percent are interested in subscribing 
to a “skinny bundle” as a streamlined alternative to cable 
packages, with 47 percent saying cost is the primary reason 
for cord-cutting.
  The survey is based on data collected June 13-17 among 
2,007 online users 18 and older. Download a copy of the full 
Manatt-Vorhaus Digital Strategy Study HERE.

SURVEY: TV STILL AMERICA’S TOP ENTERTAINMENT PICK
ADVERTISER NEWS
  Bed Bath & Beyond has launched a review of its banners, 
which also include Cost Plus World Market and Christmas 
Tree Shops, as part of a larger turnaround strategy, interim 
CEO Mary Winston said. According to Bloomberg, plans 
also call for organization restructuring, cost-cutting moves 
and other efforts to boost sales... Ace Hardware has named 
Benjamin Moore as its primary paint supplier, a move 

expected to eliminate Sherwin-Williams from 
many Ace stores. The Wall Street Journal 
reports Benjamin Moore will sell its namesake 
products at Ace stores and, later this year, 
will begin manufacturing Ace’s private-label 
Clark+Kensington paint brand... Amazon will 
invest $700 million in retraining for 100,000 
employees, or about one-third of its staff 

in the U.S., for new positions by 2025, the company said 
yesterday. New and expanded voluntary training programs 
will be focused on preparing employees to advance within 
the company or carve out new careers in other industries... 
IKEA plans to release a new lineup of smart home products, 
including a water-resistant wireless remote, motion sensor, 
spotlights, its first Tradfri filament LED bulb and an E12 
bulb for ceiling fans and chandeliers. The Verge reports the 
products will be compatible with Apple HomeKit, Amazon 
Alexa and Google Home... State Farm is on the hunt for 
thousands of new employees to fill jobs in claims, underwriting, 
technology and customer service, according to a report in 
the Murfreesboro (Tenn.) Voice. Many job seekers already 
applied via a virtual career fair the Illinois-based insurance 
giant held yesterday. State Farm is looking to find workers in 
places like Murfreesboro; Atlanta; Bloomington, Ill.; Tempe, 
Ariz.; Richardson, Texas; DuPont, Wash.; Charlottesville, 
Va.; New Albany, Ohio; and Greeley, Colo., among others... 
Volkswagen’s Love Bug has been squashed by the SUV 
boom. The German automaker marked the end of production 
of the iconic Beetle at its plant in Puebla, Mexico, earlier this 
week and wasted no time talking about what will take its place: 
a compact sport utility vehicle. It’ll be a beefed-up version 
of a model sold in China. Demand for the Beetle and other 
hatchbacks has been crushed by years of low gasoline prices 
and the American consumer’s appetite shifting toward SUVs 
and pickups. Trucks have been capturing record share of the 
U.S. market, prompting automakers including Fiat Chrysler 
and Ford to drop many of the passenger car models from 
their lineups... American Eagle Outfitters will begin selling 
products infused with cannabidiol (CBD) later this year, NBC 
News reports. It joins Abercrombie & Fitch, CVS, Sephora, 
Ulta Beauty and other large retailers that are selling or have 
announced plans to sell products containing the ingredient, 
which is the non-psychoactive chemical in marijuana plants. 
The apparel retailer will sell CBD-infused lotions, muscle 
balms and aromatherapy products developed and supplied 
by Green Growth Brands, the Toronto-headquartered 
cannabis company said yesterday.
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NEXSTAR, AT&T SET TO RESUME TALKS
  AT&T and Nexstar Media Group officials are expected to 
meet today at DirecTV headquarters in El Segundo, Calif., 
Multichannel News reports.
  It will mark the first time they’ve meet face-to-face since the 
broadcaster’s 120 television stations went dark to DirecTV, 
DirecTV Now and Uverse customers on July 3.
  Nexstar stations in 97 markets went dark after the parties 
reached a stalemate in retransmission consent negotiations. 
Since then, several federal legislators have chimed in on the 
dispute, urging AT&T to accept what Nexstar has called its 
offer of an unconditional extension that 
would keep the channels on the air as 
negotiations continued.
  AT&T is disputing Nexstar’s 
characterization of the extension, 
claiming it was rife with conditions, the 
most pressing being that the distributor 
would have to agree to its rates being 
retroactively applied. AT&T claims 
Nexstar is demanding a doubling of its 
current retrans rates.
  Nexstar says that over the past 20 
months it has reached 390 retrans deals for its stations with 
cable operators. The broadcaster says it has continued to 
negotiate in good faith with AT&T and has offered it the same 
rates it has offered other large distributors.

NETWORK NEWS
  The upcoming 15-episode sixth season of ABC’s How 
To Get Away With Murder will be its last. The show has 
been an anchor in ABC’s TGIT programming block since its 
premiere in 2014, and has cemented star Viola Davis’ name 
in history as the first woman of color to win an Emmy Award 
in the Lead Actress in a Drama Series category. A solid 
ratings performer with big delayed viewing lifts, the series 
last season ranked as the No. 1 program in Thursday’s 10 
PM hour among Adults 18-34 and Women 18-34 and more 
than doubled its Live + Same Day Adult 18-49 rating, jumping 
by +114 percent in Live + 7 Day playback.

SINCLAIR’S Q2 SHOWS STRONG REVENUE GAINS
  With big political advertising revenues on the horizon, 
ramping up at the end of this year and going into 2020, 
Sinclair Broadcast Group is already seeing some strong 
results in a non-political period, Television News Daily 
reports.
  Sinclair’s preliminary second-quarter 2019 results are 
estimated to post $721 million in media revenues — in line 
with the company’s estimate of between $716 million to $725 
million. A year ago, Sinclair posted media revenues of $695.9 
million, up 9.2 percent from the same period in 2017.
  Projections are that in 2020, a presidential election year, a 
record revenue in political advertising will be spent, estimates 
which could total $6 billion to $8 billion — a potential boon for 
many TV station groups.
  Sinclair also announced it has struck a multi-year distribution 
deal with Charter Communications for carriage of its TV 
stations and Tennis Channel. The deal will add Marquee 
Sports Network when it launches in Q1 of 2020.
  Sinclair owns, operates and/or provides services to 191 
television stations in 89 markets.
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Jimmy Fallon

Thank you, hard taco shells, 
for surviving the long journey 
from factory, to supermarket, 
to my plate and then breaking 
the moment I put something 

inside you. Thank you.

AVAILS
  CBS-Los Angeles seeks a dynamic, experienced Account 
Executive to represent platforms in 17 O&O markets 
including KCBS2/KCAL9-Los Angeles, 
CBSN-Los Angeles and CBSLA.com. 
If you are a creative self-starter who 
wants the opportunity to sell the Rams 
and Chargers, the Masters, the PGA 
Championship, March Madness and 
more, we want to hear from you! All qualified candidates 
MUST apply at www.cbsandyou.com (internal applicants) 

or www.cbscorporation.com (external 
applicants). No phone calls or emails! 
Qualified candidates will be contacted 
for an interview. CBS is an EOE.
  WPBF 25, the Hearst-owned ABC 
affiliate in the beautiful West Palm 
Beach market, has an 
incredible opportunity 
for you! WPBF 25 is 
looking for a dynamic 
sales superstar to join 
our phenomenal sales 

team. The ideal candidate will bring both 
Broadcast and Digital sales experience and will possess the 
drive and ability to thrive in a fast-paced, highly competitive 
market. Your creativity, originality and passion for developing 
new business will be encouraged and rewarded! CLICK 
HERE to apply. EOE.
  WDSU-TV, New Orleans, is looking for a Digital Sales 
Manager to provide energized leadership for our digital 
sales initiatives. If you are looking for a great city with out-
of-this-world food, music, culture and history, this could 
be the job for you! The ideal candidate should possess a 
passion for new media and enjoy staying up to date with 
its evolution, understand digital marketing strategy, and 
can thrive in a customer-focused team environment. CLICK 
HERE to apply. EOE.
  KAZT-TV Channel 7 in the Phoenix (Prescott), Ariz., DMA 
has an immediate opening for Chief Engineer.  Responsible 
for managing the station’s engineering and technical 
operations, including a full-power transmitter in Prescott and 
oversight of Master Control, Class A transmitter in Phoenix, 
plus 4 additional translators. Must have 3-5 years of hands-
on RF experience and the ability to take KAZT-TV to the 
“next generation” of ATSC 3.0 and 4K technology. Please 
send your resume to: Richard Howe, Station Manager: 
rhowe@aztv.com.
  If you want to work in media sales for the No. 1 duopoly in 
St. Louis, we have a great opportunity for you! KTVI (FOX) 
and KPLR (CW) have immediate openings 
for new business development/multi-media 
Account Executives. Experience required, 
with a proven track record in reaching 
goals and developing new business. Ideal 
candidate will be a self-starter who is detail-
oriented, a problem solver and a team 
player. College degree and at least 2 years 
of outside sales experience is required. CLICK HERE to 
apply. EOE.

See your ad here Monday! CLICK HERE for details.
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‘REEF BREAK’ TOPS IN JUNE FOR AD VIEWABILITY
  The top TV show for ad viewability in June was Reef 
Break, according to new data from TVision reported 
by Broadcasting & Cable. Viewability is defined as the 
opportunity to view commercials during a program because 
someone was in the room while the ads were playing.
  Reef Break (ABC) was the top show on broadcast with an 
88.1 percent viewability score. The next three top shows 
on broadcast were all on CBS: NCIS, Life in Pieces and 
Elementary. No. 5 for the month was Masters of Illusion 
on the CW.

  On cable, the top show for ad 
viewability was Ancient Aliens, which 
racked up an 88 percent viewability 
score. The next three highest-scoring 
shows on cable all appeared on HGTV: 
Island Life, Lakefront Bargain Hunt 
and Beach Hunters. USA’s Chrisley 
Knows Best rounded out the top five.
  TVision also ranks TV commercials 
by Creative Attention Score, which 
measure how well an ad captures 
viewer attention — which means the 

viewer is looking at the screen — compared to other ads in 
the same pod.
  The top ad featured McDonald’s and Uber Eats. Other 
top-scoring ads were for the Ram 1500 truck, Walgreens, 
Mr. Clean Clean Freak and Pedigree. The top ad among 
women was for Wayfair. The top ad for men was for 
Progressive insurance.

DECADES TO LAUNCH ON FOX TV STATIONS
  Fox Television Stations has reached a multi-year 
agreement to carry Weigel Broadcasting’s Decades 
television network. Effective in the third quarter, Decades 
will be carried on Fox-owned stations in 12 markets, upping 
the network’s U.S. coverage to 60 percent with 65 television 
affiliates nationwide.
  Decades will launch on Fox stations in New York, Los 
Angeles, Dallas, San Francisco, Houston, Atlanta, Tampa, 
Phoenix, Detroit, Minneapolis, Austin and Gainesville.
  Nostalgia diginet Decades, which features original series 
Through the Decades, presents a daily time capsule that 
invites the audience to relive, remember and relate to a 
variety of classic television series and genres from the 
1950s to the 1980s.

7/12/2019

George Carlin

Have you ever noticed that 
anybody driving slower 
than you is an idiot, and 
anyone going faster than 

you is a maniac?

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

FCC REVISES KIDVID PROGRAMMING RULES
  The FCC has voted to revise some of the obligations 
that broadcast TV stations have to carry informational and 
educational programming for children, Variety reports.
  The changes, adopted on a 3-2 vote, reflect the push by 
broadcasters to loosen the obligations established under 
the landmark Children’s Television Act in 1990, which 
established a detailed set of regulations that broadcasters 
have to comply with to retain their licenses from the FCC.
  The FCC also issued a notice of proposed rulemaking to 
study other adjustments — what FCC described as effort to 
“modernize” — to the rules.
  The changes include expanding by one 
hour the time periods in which stations 
can run programs that comply with CTA 
rules. Stations can now carry educational/
informational programming as early as 6 
a.m., rather than 7 a.m., through 10 p.m.
  TV stations under the CTA are obligated 
to run 156 hours a year of educational 
and informational (E/I) programming. 
Under the rule changes, stations are 
allowed to carry up to 52 hours a year of 
E/I programming in the form of specials or short-form content 
rather than ongoing series. Stations can also shift up to 13 
hours of programming per quarter onto a multicast stream 
rather than their primary broadcast channel.

PUBLICIS GROUPE IN RESTRUCTURING EFFORT
  Publicis Groupe is undertaking two new phases of its 
ongoing restructuring that’s seen the holding company build 
out its “Power of One” model first introduced by former 
chairman and CEO Maurice Levy in 2015. The latest reorg 
will be rolled out in the U.S. only, AdAge says.
  The first phase reorganizes Publicis Communications 
U.S. agencies — those include Saatchi & Saatchi, Leo 
Burnett, BBH and Publicis — into three zones: east, west 
and center. Each zone has been appointed a chief executive, 
although not every organization housed inside Publicis 
Communications U.S. has been placed into a zone.
  The second phase follows the closing of Publicis’ $4 billion 
acquisition of data-marketing giant Epsilon. With Epsilon 
now at the core of the company, Publicis set up an executive 
committee that will help integrate it into the daily operations 
of its other four hubs: Publicis Communications, Publicis 
Media, Publicis Sapient and Publicis Health.

CONSUMER PRICES EDGE HIGHER IN JUNE
  Americans paid more for rent, clothes and autos in June, but 
consumer inflation was largely held in check by falling energy 
prices, MarketWatch reports. Waning inflation is one of the 
chief reasons the Federal Reserve is likely to cut interest 
rates by the end of the month.
  The consumer price index rose 0.1 percent in June, 
the government said yesterday. Economists polled by 
MarketWatch had forecast no change. The increase in the 
cost of living over the past 12 months slipped to a four-month 
low of 1.6 percent from 1.8 percent.
  Another closely watched measure of inflation, however, was 
not as tame. The so-called core rate that strips out food and 
energy jumped 0.3 percent last month, marking the biggest 
increase in a year and a half.


