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STRONG U.S. ECONOMY AIDS UPWARD REVISION
  In an update to its U.S. Local Advertising Forecast 2019, 
BIA Advisory Services forecasts the total local media 
marketplace in 2019 will be slightly stronger than expected 
earlier in the year, with ad revenue reaching approximately 
$148.8 billion.
  The elements supporting the advertising marketplace, BIA 
says, include a strong economy, an early start to the 2020 
election, and most notably, increases in mobile 
and mobile-social advertising.
  Traditional media will retain a significant portion 
(60 percent) of the overall spend with $89.2 billion, 
with digital advertising revenue at 40 percent with 
$59.5 billion. But the future of online/digital ad 
revenue is progressively increasing, with a 2018-
2023 compound annual growth rate (CAGR) 
of 9 percent. Over the same period, traditional advertising 
revenues will see a decrease in the 2018-2023 period with a 
CAGR of -1.4 percent.
  “This is a very interesting time for local media,” said Mark 
Fratrik, SVP and chief economist, BIA Advisory Services. 
“Although it’s a non-political year, the sheer number of 
Democratic candidates running and the significant attention 
this presidential race is garnering is driving earlier than usual 
advertising revenue across television and mobile/social 
channels. Additionally, we are more bullish on certain digital 
advertising platforms like mobile due to its targetability, 
measurability, attribution and high level of adoption by 
consumers.”
  The forecast has direct mail ($37.2 billion, 25% share) 
as the largest piece of the overall local advertising pie for 
2019. BIA says direct mail — including direct solicitation, 
couponing and catalogs — remains an effective means of 
communication to reach certain households for national and 
local advertisers.
  Local video ($29.5 billion, 19.9% share) is second and, 
according to the forecast, becoming very competitive 
with online, out-of-home and mobile video. BIA says OTA 
television remains the dominant force in capturing local 
advertising — even this year, without a substantial number 
of political ads.
  Mobile ($21.8 billion, 14.6% share) is third, with advertising 
revenue growing on all fronts. It’s followed by Desktop/
Laptop/Tablet (Online/Interactive), with $20.2 billion, or a 
13.6 percent share. Local radio ($14.5 billion, 9.8% share) 
rounds out the Top 5.
  “It can be surprising to see that direct mail continues as 
such an important medium,” Fratrik says. “However, it 
directly targets more households than any other channel and 
mobilizes local consumers to make purchases, especially 
when combined with campaigns that make use of digital 
platforms. The key for revenue growth (and protection) today 
is not just to look at the media in your sector, but across all 
local media because you compete across all ad channels 
today.”

BIA: U.S. LOCAL AD REVENUES TO HIT $148.8B IN 2019
ADVERTISER NEWS
  Fiat Chrysler Automobiles is recalling nearly 83,000 
Jeep Cherokee vehicles equipped with V-6 engines for a 
transmission clutch defect that may shift vehicles to neutral, 
Automotive News reports. An FCA spokesman says the 
recall concerns 2014 model-year Jeep Cherokee SUVs, 
and that customer feedback prompted an investigation 
that discovered a component designed to affect gear 

changes may not adequately manage fluid flow. 
If this occurs, the transmission may unexpectedly 
shift to neutral, increasing the risk of a crash. 
Additionally, the recall affects approximately 
10,485 vehicles in Canada, 287 in Mexico and 
6,758 outside North America. FCA is unaware of 
any related injuries or accidents... Home Depot 
has reassessed previous concerns that it had 

about whether Millennials would purchase homes and shop 
at the retailer as they grew older, Business Insider reports. 
To better understand this important demographic, Home 
Depot assembled an internal team made up of Millennials 
to provide them with deeper insights. One result of that effort 
is that the home improvement retailer discovered that many 
Millennials had grown up with the chain, including attending 
its workshops, and were now, as adults, ready to become 
regular customers... The number of Chinese citizens who 
came to visit and shop in the U.S. declined by a larger-
than-expected 10 percent in 2018, according to data from 
the Commerce Department. Forbes says that downward 
trend has continued during the first half of 2019 with a further 
5.3 percent drop in Chinese tourists to the United States... 
Starbucks has apologized to six police officers in Tempe, 
Ariz., after a barista asked them to move out of the line of 
sight of a customer who expressed unease at their presence 
or to leave the store. Starbucks, which received criticism on 
social media when the news became public, emphasized its 
positive relationship with local police and the local force’s 
role in keeping its “stores and the community a safe and 
welcoming place,” The New York Times reports... Procter 
& Gamble is looking for its next hit within the household 
insecticide market, according to The Wall Street Journal. 
This spring the company launched a line of bug sprays and 
indoor traps that are kid- and pet-friendly under the Zevo 
brand. Pest control, which includes topical, household and 
outdoor products, is a $1.3 billion industry that’s grown 6 
percent in the past four years, according to Nielsen. To bring 
the product to market, P&G has changed the way it innovates, 
launching the product first online and using a smaller time to 
make more nimble decisions... The U.S. women’s national 
soccer team wasn’t the only big winner at the World Cup, 
CNBC reports. Nike sponsored 14 of the 24 teams this year, 
including three that made it to the final four. A special version 
of the USA women’s team’s jersey, released Sunday, has 
reportedly sold out in many sizes for women, men and kids. 
Nike says jersey sales have surged 200 percent compared 
with the last tournament held four years ago.
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AVAILS
  WFTS, the ABC affiliate owned by E.W. Scripps in 
beautiful, sunny Tampa, Fla. (Market No. 11), is hiring 
Account Executives to join a winning team where culture 
is king! Candidates must have a proven track record in new 
business development, strong digital product knowledge, a 
consultative approach to selling, and excellent presentation 
and negotiation skills. If you’re high energy, have a passion 
for helping businesses grow, and are excited by new media, 
you will thrive at WFTS. CLICK HERE for more info or to 
apply now.

  WDSU-TV, Hearst Television-owned 
NBC affiliate in New Orleans, has 
an opening for a highly motivated, 
dynamic and results-driven Account 
Executive. The AE will be responsible 
for selling WDSU-
TV, MeTV, WDSU.
com, digital services, 
audience extension, 
OTT and our specialty 
apps. New business 
development is our 

No. 1 priority. If you want work for the best and live in a 
great city with a unique and rich culture and history, lots of 
activities and events all year long, not to mention the best 
cuisine in the country, click HERE to apply. WATCH. EOE.
  ABC7 Los Angeles seeks  a Media & Marketing Planner 
who will work with the VP of Sales Marketing to help 
create, develop and implement KABC sales and marketing 
strategies, cross-platform solutions and promotion 
executions. Minimum 2-5 years of media planning / marketing 
/ project management experience, as well as knowledge 
of and ability to analyze and interpret local TV and digital 
research. Experience with promotions and sweepstakes 
management is a must. Keynote and Wide Orbit experience 
preferred. Bachelor’s degree required; marketing degree 
preferred. CLICK HERE for more info or to apply now. EOE.
  WRCB TV, NBC, in scenic Chattanooga, Tenn., seeks 
an experienced Account Executive to service established 
clients and develop new business. You must have a strong 
track record of increasing station revenue on existing 
business in addition to developing new business in both 
traditional television and digital sales. Minimum of 2 years 
of broadcast television sales required. If you are a strong 
competitor and also a team player, we should talk. Submit 
resumes only to sales@wrcbtv.com. EOE.

See your ad here tomorrow! CLICK HERE for details.

KOHL’S GOES NATIONAL WITH AMAZON RETURNS
  Kohl’s is now accepting unpackaged Amazon returns at 
its more than 1,100 stores nationwide, Chain Store Age 
says.
  Kohl’s and Amazon previously piloted the program in 
some 100 Kohl’s stores in the Los Angeles, Chicago, and 
Milwaukee markets. In April, the chain announced it planned 
to roll out the service to all stores in July.
  The service allows customers to drop off eligible Amazon 
items for a free return at a designated counter in Kohl’s, with 
no box or label required. Kohl’s packages and sends the 
items to Amazon returns centers on behalf of the customers.

RECORD VIEWERSHIP FOR WORLD CUP FINAL
  Sunday’s U.S. women’s national soccer team victory in the 
2019 World Cup ranked as one of the highest-rated soccer 
telecasts in the history of the sport, despite a mid-day time 
slot for a match played in France, CNN Business reports.
  About 14 million people watched on TV in the U.S. on 
Sunday, according to Nielsen. With Fox’s streaming 
viewership added to the total, about 14.3 million people 
tuned in for the U.S.-Netherlands match. An additional 1.6 
million watched it in Spanish on Telemundo.
  Last year’s men’s World Cup final between France and 
Croatia averaged 11.4 million viewers 
on Fox, which means the U.S. women 
drew a 22 percent bigger audience in 
the states. In 2015, the women’s World 
Cup final was played in the evening and 
was a huge ratings draw, with about 25 
million viewers watching on Fox.
  The network said Sunday’s face-off 
ranked as the “most-watched soccer 
match on English-language television 
in the U.S.” since the 2015 final. 
Viewership during the match peaked at 
19.6 million viewers.

ANOTHER AD FORECAST DOWNGRADED
  Zenith has downgraded its global ad-spending forecast 
for 2019, now predicting 4.6 percent growth to $639 billion, 
MediaPost reports. That’s down a bit from the 4.7 percent 
growth the Publicis Groupe media agency had forecast in 
March.
  The revised forecast follows similar downgrades last 
month by both GroupM and Dentsu Aegis Network for 
spending growth this year. 
  But Zenith stressed it believes its current forecast would 
be a “strong result” given that it would come on top of robust 
growth achieved last year, which the firm now says reached 
6.4 percent. That’s an upgrade from the previous estimate 
of 5.9 percent.
  Growth is expected to taper slightly in the following two 
years, Zenith now predicts, including 4.4 percent for 2020 
and 4.3 percent for 2021. In the U.S., growth this year is 
projected at 5.7 percent. That’s on top of 8.2 percent growth 
for 2018, which was infused with election and Olympics 
spending.
  Zenith says almost half of this year’s $28 billion in global 
growth will come from the U.S., which is benefiting from 
strong internet advertising growth, pegged at 15.4 percent, 
ahead of the global average of 11.7 percent.
  Although the internet ad market is slowing down worldwide 
as it matures, this category will account for 52 percent of 
global advertising expenditure in 2021, exceeding the 50 
percent mark for the first time. This increase is fueled by 
the overlapping channels of online video and social media, 
which are expected to grow at average rates of 18 percent 
and 17 percent a year, respectively.
  Print continues to drop from $164 billion in 2007 to $70 
billion this year. Broadcast television is now beginning 
to shrink, though not nearly on the same scale. Zenith 
forecasts traditional television ad revenues will shrink 
from $184 billion in 2018 to $180 billion in 2021. Radio will 
increase its ad revenue by 1 percent annually.
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Stephen Colbert

I have a mug that actually 
verifies that I’m the world’s 

best dad. That’s a mug. 
That’s not me talking. You 

can’t just buy those.

https://scripps.wd5.myworkdayjobs.com/en-US/Scripps_Careers/job/Tampa-FL---WFTS/Account-Exec---WFTS-TV_JR020815-1
https://hearst.referrals.selectminds.com/television/jobs/account-executive-6235
https://www.youtube.com/watch?v=4mEHqVRwn8c&feature=youtu.be
https://jobs.disneycareers.com/job/glendale/media-and-marketing-planner-kabc-tv/391/12404176
http://sales@wrcbtv.com
https://www.spotsndots.com/site/forms/online_services/classified_ad/
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WAREHOUSE WORKERS PLAN PRIME DAY STRIKE
  Amazon’s Prime Day is one of its busiest times of the 
year. And warehouse workers in Minnesota are hoping the 
spectacle surrounding that day will also shine a spotlight on 
their issues with the retail giant, Fortune reports.
  Workers plan to strike for six hours on July 15, the first half 
of Prime Day 2019, at the fulfillment center in Shakopee, 
Minn. It’s just one of more than 100 warehouses, but it could 
be a microcosm of larger employee unrest. This is the first 
time Amazon workers have walked out on a big sale day.
  Among the issues being protested is an alleged failure 

on Amazon’s part to convert more temps 
to full-time employees and production 
quotas, that organizers say have created 
safety issues for workers. Amazon, 
in a statement to Fortune, called the 
allegations “baseless.”
  Amazon says pay ranges from $16.25 
to $20.80 an hour, and workers get 
comprehensive benefits including health 
care, up to 20 weeks parental leave, paid 
education, promotional opportunities 
and more.

  The company added that 90 percent of Amazon associates 
at the Shakopee fulfillment center are full-time employees. 
And more than 100 temporary workers have converted to 
full-time status so far this year.

THIS AND THAT
  Raising the federal minimum wage to $15 per hour by 
2025 could boost pay for 17 million people, according to 
Congressional Budget Office estimates. But it could also 
cause 1.3 million people to lose jobs. House Democrats 
could vote on a plan to hike the federal minimum wage to 
$15 per hour later this month... Apollo Global Management 
will shell out $500 million to buy the radio division of Cox 
Media Group, Inside Radio reports. The price, disclosed in 
a filing with the FCC, covers 63 stations across 11 markets.
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Steven Wright

Someone asked me: If I were 
stranded on a desert island, 
what book would I bring? ... 

“How to Build a Boat.”

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

LEXUS STILL NO. 1 ON NADA REPORT CARD
  Dealers again ranked Lexus as the most-liked auto brand, 
according to the winter 2019 National Automobile Dealers 
Association Dealer Attitude Survey, Automotive News 
reports. Lexus also claimed the top spot in NADA’s summer 
2018 survey.
  Toyota, Subaru, Honda and Porsche rounded out the 
top five in the latest poll, unchanged from the summer 2018 
survey. In the winter and summer 2017 surveys, Lexus 
ranked second, behind Toyota. Before 2017, Lexus was No. 
1 for several years.
  NADA released just the 10 most-liked 
brands and declined to reveal which ones 
improved or dropped the most.
  Mercedes-Benz ranked No. 6, moving 
up one spot and pushing Audi to No. 7. 
Volvo was No. 8 and Jeep was No. 9. 
Acura ranked 10th, bumping Ram from 
that spot and the top 10. NADA wouldn’t 
say where Ram fell in the winter survey.
  NADA twice a year surveys franchised 
dealers about relationships with their 
automaker partners. The survey 
measures satisfaction with franchise value and policies, and 
the brands’ field staffs. The survey also measures a brand’s 
willingness to consider dealer input and dealers’ desire to 
grow their relationships with the brand.

SENATOR TO DIRECTV: BRING BACK NEXSTAR
  Prompted by the absence of Nexstar-owned Connecticut 
TV stations WTNH and WCTX Hartford-New Haven from 
DirecTV’s lineup due to a retrans impasse, Sen. Richard 
Blumenthal (D-Conn.) has written the heads of both 
companies to urge them to get the stations back on the 
satellite service, Broadcasting & Cable reports.
  More than 120 Nexstar stations nationwide have been 
off DirecTV, DirecTV Now and AT&T U-verse TV since 
Wednesday after DirecTV declined an extension offer.
  In the letter, Blumenthal said he was taking no sides, but 
he clearly seemed to be favoring the broadcaster position. 
He said the “denial of service” was unfair and unnecessary. 
He also told them to negotiate “in good faith” to reach an 
agreement.
  As part of that process, he said the stations should go back 
up until at least Aug. 2, citing Nexstar’s extension offer to do 
so. As for DirecTV, he said that the “cutoff seems to have the 
sole purpose of enhancing DirecTV bargaining leverage — 
with severe harm to consumers.”

POLL: 1 IN 4 DON’T SEE RETIREMENT AHEAD
  Nearly one-quarter of Americans say they never plan to 
retire, according to a poll that suggests a disconnection 
between individuals’ retirement plans and the realities of 
aging in the workforce.
  Experts say illness, injury, layoffs and caregiving 
responsibilities often force older workers to leave their jobs 
sooner than they’d like.
  According to the poll from The Associated Press-NORC 
Center for Public Affairs Research, 23 percent of workers, 
including nearly 2 in 10 of those over 50, don’t expect to stop 
working. Roughly another quarter of Americans say they will 
continue working beyond their 65th birthday.


