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IT’S A RARE AREA OF NATIONAL AGREEMENT
  It’s no secret that it’s tough to be in the news business 
these days. With the 2020 presidential election on the 
horizon, newsrooms are re-evaluating their strategies.
  According to a recent article from the International News 
Media Association (INMA), The Digital Transformation 
of Newsrooms to be Readers First, they’re undergoing 
a massive cultural shift, which sounds like good news for 
the news consumer. CivicScience has been 
tracking the trust in media issue since just before 
the November presidential election in 2016.
  When the study began in August 2016, complete 
lack of trust was at its highest point with well over 
half of the country being in the “I don’t trust any, 
they all seem biased” camp. Fast-forward to 2019 
and the feeling of distrust has actually fallen by 22 
percent. Of those who don’t trust any media, 53 
percent are men.
  Overall, from the more than 26,000 responses from U.S. 
adults, local TV news is the most trusted, followed closely 
by broadcast network news, then cable network news. 
Of those who choose local TV news, more than half are 
women and 76 percent are over the age of 35.
  Coming in with the smallest percentage of responses are 
those who trust posts on social media, which is no surprise 
given what took place with foreign interference in the 2016 
presidential election with targeted fake news posts. Of 
those saying they most trust social media posts, 29 percent 
are new and younger voters between 18-24.
  Civic Science found that a person’s choice of which 
news source they find most unbiased affects how they see 
several key issues, including the economy and jobs, illegal 
immigration, and climate change and the environment.
  Take the economy and jobs. Those who are the most 
concerned trust a national network newscast the most. 
Those who are least concerned don’t trust any media at 
all. Folks that trust cable news networks also have less 
concern. On illegal immigration, those who don’t trust 
any news media to be unbiased have the most concern, 
followed by those who most trust cable news networks. To 
the contrary, those who most trust national newspapers are 
the least concerned.
  Finally, on climate change 
and the environment: Those 
most concerned trust national 
newspapers and network 
broadcast news. Those who don’t 
trust any news media are the least 
concerned, followed by those who 
most trust cable network news.
  But there’s one exception, 
where regardless of your political 
persuasion, trust is as close to

(Continued on Page 3)

LOCAL TV NEWS: STILL MOST TRUSTED NEWS SOURCE
ADVERTISER NEWS
  Costco has added digital membership cards to its mobile 
app, USA Today reports. App users can use the digital 
cards when they enter Costco stores, but they can’t be 
used at the retailer’s gas stations and shoppers can’t pay 
using the app... Barneys New York is reportedly raising 
debtor-in-possession financing in preparation for a possible 
bankruptcy filing that could happen next week, sources 

tell CNBC. The retailer is working to avoid filing 
for bankruptcy, but it is struggling after the rent 
was raised on its Manhattan flagship... Business 
Insider says McDonald’s has added international 
food items to U.S. menus this year and will test a 
second round of menu items beginning next month 
at dozens of Connecticut-area stores. The August 
test will include a McFlurry variety from Canada, 
Japan’s McChicken McMuffin and a Savory Ranch 

Burger from Mexico... Amazon grew net sales by 20 percent 
in the second quarter, hitting $63.4 billion, which CEO Jeff 
Bezos said was due to the introduction of one-day shipping 
for Prime members. The one-day shipping investment 
affected the online retail giant’s $2.63 billion second-quarter 
profit, which rose a lower-than-expected 3.6 percent year 
over year... Walmart continues analyzing how autonomous 
vehicles can move groceries throughout its supply chain, 
Chain Store Age reports. The discount giant’s latest pilot of 
self-driving vehicles in its grocery supply chain is a test of an 
autonomous vehicle from Gatik. The Palo Alto, Calif.-based 
startup specializes in providing autonomous vehicles for B2B 
short-haul logistics. In March, Arkansas passed legislation 
allowing for autonomous vehicles to operate in the state. 
This enables Walmart to test an autonomous vehicle to move 
customer orders on a two-mile route in Bentonville, where 
the company is headquartered, between two of its stores... 
J.C. Penney is among the latest additions to Fitch Ratings’ 
“loans of concern” list, indicating a high risk of default on 
a $1.6 billion loan balance at the department store retailer, 
according to an emailed report. Also added to the list in July 
were mattress maker Serta Simmons Bedding, online 
jewelry retailer Blue Nile and cosmetics company Revlon.
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AVAILS
  KMBC-TV, Hearst Television’s ABC affiliate in Kansas 
City, has an opening for an experienced Account Executive. 
We are looking for an AE who is highly motivated, can grow 
revenue on existing accounts and secure new advertisers 
to the station. Ideal candidate will have strong business 
development experience as well as the ability to effectively 
negotiate. If you have a proven track record of producing 
revenue on multiple platforms, click HERE to apply. EOE.
  National broadcasting company seeks a community-minded, 
enthusiastic individual to fill a General Manager position for 

the Johnstown, Pa., Designated Market 
Area, consisting of the State College, 
Altoona and Johnstown markets. The 
GM is responsible for managing the 
operations and sales initiatives of a 
multimedia portfolio, including ABC 
and Fox affiliates. Bachelor’s degree 
in Business Administration, Finance or 
Economics. Minimum of four years of 
media sales management experience 
– preferably in broadcast TV sales – as 
a General, Local and/or National Sales 

Manager. Send resume and cover letter including desired 
compensation to: jobs@cunninghambroadcasting.com. 
EOE.
  WJZY/WMYT, the Fox O&O television station in Charlotte, 
N.C., seeks a highly motivated Account Executive who will 
help local and regional advertisers achieve their business 
objectives through effective TV and digital advertising. The 
ideal candidate must be able to identify qualified targets, use 
strong communication and presentation skills throughout 
the sales process, and maintain a high closing ratio. A four-
year college degree is required. Media sales experience is 
strongly preferred. Knowledge of media math, TV ratings and 
web metrics is a plus. CLICK HERE for details or to apply 
now. EOE/M/F/V/D.

See your ad here tomorrow! CLICK HERE for details.

ECONOMIC GROWTH SLOWED TO 2.1% IN Q2
  The U.S. economy slowed but still grew at a solid clip in the 
second quarter as strong consumer spending offset a drop 
in business investment, keeping the decade-long expansion 
on track amid trade tensions and cooling global activity, The 
Wall Street Journal reports.
  Gross domestic product, a broad measure of goods and 
services produced across the economy, rose at a 2.1 percent 
annual rate in the second quarter, adjusted for seasonality 
and inflation, the Commerce Department said. That’s down 
sharply from a 3.1 percent pace in the first quarter.
  Non-residential fixed investment — which reflects spending 
on software, research and development, equipment and 
structures — fell at a 0.6 percent rate, compared with a 4.4 
percent rise in the first quarter.
  Trade was a drag on growth, as exports fell at a 5.2 percent 
rate while imports rose slightly, expanding the trade deficit. 
Shoppers picked up the slack, however. Consumer spending, 
which accounts for more than two-thirds of the economy, 
rose at an inflation-adjusted annualized rate of 4.3 percent 
in the second quarter, up from its first-quarter pace of 1.1 
percent and marking the strongest reading since late 2017.

BILL WOULD END RETRANS, COPYRIGHT LICENSES
  Veteran teammates in an effort to reform the retransmission 
consent system have introduced new legislation that would 
repeal retransmission consent — though not must-carry — 
and compulsory copyright licenses, including the satellite 
license, Multichannel News reports.
  Elements of both retrans (good faith bargaining 
requirements) and the satellite license are set to expire 
unless the Congress renews the STELAR law by year’s end.
  The Modern Television Act of 2019 was introduced by 
Reps. Anna Eshoo (D-Calif.) and Steve Scalise (R-La.), 
which they said would address “perennial 
broadcast TV blackouts.” It contains 
familiar asks, including preventing 
blackouts and providing for outside 
arbitration of negotiation impasses.
  “This year, there have been over 200 
blackouts. That’s more than double 
the number from a few years prior. In 
fact, my constituents are facing major 
broadcast blackouts right now,” Eshoo 
said. “These outdated regulations end 
up hurting consumers in their wallets.” 
  Broadcasters, who argue the retrans system is working 
fine but also that the compulsory license needs to go, came 
out in opposition. “NAB respectfully opposes legislation 
introduced by Reps. Eshoo and Scalise that we believe 
would undermine America’s world leadership in free and local 
broadcasting,” said National Association of Broadcasters 
executive VP Dennis Wharton. “We look forward to working 
with Reps. Eshoo and Scalise – and other policymakers – 
as we strive to preserve a local broadcasting system that is 
the envy of the world.
  “In an era of social media dysfunction and the loss of daily 
newspapers, local television remains an indispensable 
force for good by exposing corruption at City Hall, keeping 
communities safe during natural disasters, and delivering 
the most popular source of free entertainment and sports 
programming.”

NETWORK NEWS
  Amid solid ratings, Fox has ordered a 10-episode third 
season of Gordon Ramsay’s 24 Hours To Hell and 
Back. The restaurant makeover show from the host, chef, 
producer and hospitality expert is TV’s No. 1 cooking show 
for the 2018/2019 season among adults 18-49 and total 
viewers (1.4/6 among adults 18-49, and averaging 4.5 
million total viewers). The series features Ramsay traveling 
to struggling restaurants around the U.S. in his state-of-the-
art mobile kitchen and command center, Hell on Wheels... 
The League alumna Katie Aselton is set as the female lead 
opposite Nate Bargatze in his multi-camera ABC comedy 
pilot, Deadline reports. Based on the life and comedy of 
Bargatze, the series follows Nate (Bargatze) and his wife 
Laura (Aselton) who move from California to Nate’s native 
Tennessee, where his parents still live, to raise their 6-year-
old daughter... The CW will debut the half-hour anthology 
series Two Sentence Horror Stories on Thursday, Aug. 8, 
with back-to-back episodes from 9-10 PM (ET). The series 
will consist of eight singularly themed half-hours featuring 
Nicole Kang (Batwoman), Jim Parrack (Suicide Squad) 
and Aleyse Shannon (Charmed), among others.
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MORE BOOMERS STAYING IN THE LABOR FORCE
 The majority of Baby Boomers (U.S. adults born 1946 to 
1964) are still in the labor force, and the oldest among them 
are staying in the labor force at the highest annual rate for 
people their age in more than half a century.
  In 2018, 29 percent of Boomers ages 65-72 were working or 
looking for work, outpacing the labor market engagement of 
the Silent Generation (21%) and the Greatest Generation 
(19%) when they were the same age, according to a new 
Pew Research Center analysis of official labor force data.
  The modern high rate of older Boomers staying in the labor 

force is attributable to both Boomer 
women and men. Throughout adulthood, 
Boomer women have been more likely 
to be in the labor force than earlier 
generations, paving the way for their high 
labor force participation at the ages of 65-
72 (25%). At the same time, 34 percent 
of Boomer men ages 65-72 were in the 
labor force in 2018. Older men have not 
participated in the labor force at that rate 
since the early 1970s.
  Looking at younger Baby Boomers, 66 

percent of adults ages 54-64 were in the labor force in 2018. 
Though surpassing the Silent and Greatest generations 
when they were the same age, that’s not a modern record 
since a similar portion of this age group was in the labor force 
during the Great Recession.
  The high rate of Boomer labor force participation – relative 
to recent generations – is consistent with workers’ rising 
expectations that they will work past age 65. The Employee 
Benefit Research Institute found in a 2016 survey that 
45 percent of workers ages 55 and older expected to retire 
after age 65, up from 15 percent of such workers in the 1996 
survey.

THIS AND THAT
  The Justice Department has cleared T-Mobile to proceed 
with its $26 billion merger with Sprint, but the deal still faces 
a federal antitrust lawsuit brought by more than 10 state 
attorneys general. The companies agreed to the DOJ’s 
demand that they help DISH Network become a fourth 
national carrier by selling the satellite service $5 billion worth of 
assets, which DISH agreed to retain for at least three years... 
Twitter will stream limited live coverage and a 20-minute 
nightly highlight show from the 2020 Summer Olympics in 
Tokyo under a deal with rights holder NBCUniversal.
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STUDY: 100M LACK BROADBAND INTERNET
  A new report that addresses the topic of broadband 
internet access in the U.S. features a startling statistic: 
Almost a third of U.S. households don’t have access to a 
broadband internet connection.
  According to the Rural America and Technology report 
published by The NPD Group last week, 31 percent of 
U.S. households didn’t have a broadband connection. 
In this case, a broadband internet connection would be 
defined as a connection that provides either a minimum 
of 25Mbps download speed or greater. The report notes 
that 31 percent of households without 
broadband would work out to “roughly 
100 million consumers” who don’t have 
access to broadband connections and 
that most of these households are in 
rural markets.
  The NPD Group’s statement on the 
report also went on to note the effects 
of not having broadband on these rural 
communities, Digital Trends reports. 
While these households may have 
internet access, it may be at a slower 
speed, which can preclude these consumers from taking 
full advantage of online activities like telecommuting to 
work or streaming videos.
  “The so-called digital divide, between those that can or 
cannot make the best use of the internet, can be clearly 
felt in rural markets where the lack of broadband impacts 
everything from entertainment to the educational system,” 
Eddie Hold, the president of NPD Connected Intelligence, 
said in a statement. “And even the state-level data masks 
the underlying reality that in the most rural markets in 
America, less than 20% of households have a broadband 
connection.”

SINCLAIR UNIT TAPS SAANKHYA AS 5G PARTNER
  ONE Media 3.0, a subsidiary of Sinclair Broadcast 
Group, has announced an agreement with Saankhya 
Labs to accelerate the development of a 5G in the U.S., 
Rapid TV News reports.
  Saankhya Labs is developing an end-to-end cooperative 
network platform including radio nodes and mobile end 
user devices. The platform will enable 4G and 5G wireless 
operators to offload OTT and live content dynamically onto 
“one-to-many” broadcast DTT networks. This platform sits 
at the center of 5G convergence.

LOCAL TV: STILL MOST TRUSTED NEWS SOURCE
(Continued from Page 1)
equal as it gets. It’s local TV news.
  To bring this full circle, learning from the inaccurate 
assumptions in the national media coverage of the 2016 
presidential election, media is under even more pressure 
for the 2020 presidential election.
  The national network news media are recognizing the 
urgency to restore trust in media and to not miss the real 
story. Their most obvious path is through the most trusted 
news media in America, local TV news stations, which are 
also their own network affiliates and plan to incorporate 
their grassroots reporting into their networks’ national 
coverage.
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