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SURVEYS: PRICE KEY POST-PANDEMIC PRIORITY
  Product availability is a concern for 53% of grocery shoppers 
as they ponder a future after the coronavirus pandemic 
recedes, according to online surveys conducted in mid-June 
by Acosta, a consumer packaged goods marketing firm.
  Forty-five percent of the people Acosta surveyed said they 
believe finding low prices when shopping will be among 
their top concerns when shopping once the health crisis 
passes, and 48% said they expect to place a priority on 
social distancing, Retail Dive reports.
  Nearly a third of participants in the 
research say they have increased their 
consumption of vitamins and supplements, 
and 21% are eating more foods classified 
as natural, organic or vegetarian. Thirty-
three percent said their diet has become 
less healthy than it was before the pandemic began.
  Panicked shoppers raced to stock up on essentials as the 
pandemic took hold in the U.S. in March, and it appears the 
empty store shelves they left behind remain top of mind as 
people consider what life will be like after the coronavirus 
relaxes its grip on their lives.
  Notably, people are more worried about being able to find 
what they want when shopping than they are about what 
those items will cost, even as grocery prices rise at their 
fastest pace since 2011 and the economy reels after months 
of lockdowns.
  The USDA expects retail food prices to climb by an average 
of 3% in 2020, outpacing the cost of eating out. Meanwhile, 
the Federal Reserve is worried that the economy could be 
in its shakiest shape in decades.
  Acosta’s research underscores the impact the falling 
economy has had on Americans’ wallets. Overall, 37% of 
shoppers polled by the marketing firm said they have been 
weakened financially by the pandemic.
  An even greater percentage of millennials (43%) reported 
that their finances have declined since the arrival of 
COVID-19, while smaller percentages of the Gen X and 
Baby Boomer segments of the population were likely to say 
their financial situation has worsened.
  Despite the sharp rise in online orders food retailers 
have experienced during the pandemic, relatively few of 
the research participants cited e-commerce services as a 
priority as they look ahead.
  Twelve percent of shoppers said having the option to 
pick up groceries after the pandemic ends was a priority, 
while 10% reported feeling that way about grocery delivery 
services.
  Participants in the research also said factors like the 
availability of specials, checkout speed and customer 
service were important when they envision life after the 
health crisis.
  A privately held sales and marketing agency based in 
Jacksonville, Fla., Acosta has more than 100 offices around 
the world with more than 30,000 employees.

ACOSTA: PRODUCT AVAILABILITY WEIGHS ON SHOPPERS
ADVERTISER NEWS
  Walmart has moved its Open Call event to a virtual format 
this year because of continuing concerns about the pandem-
ic. The seventh annual event, which gives entrepreneurs a 
chance to pitch their products to the retailer, will now feature 
virtual one-on-one meetings as well as other online events 
to help small businesses and find new suppliers… Target 
has directed “a leading online news publisher not to run its 
ads in stories related to the Black Lives Matter movement,” 
reports The Wall Street Journal. The story says the prac-

tice known as blocklisting is used when 
marketers want to avoid having their ads 
associated with controversial stories. Paul 
Wallace, Vice Media’s vice president for 
global revenue products and services, said 
that coverage of Black Lives Matter stories 

was the most popular news in June, but that ad prices were 
57% lower for that content because so many companies 
avoided running ads… Costco locations across the U.S. will 
continue to offer a designated shopping hour, between 9 AM 
and 10 AM Monday through Friday, for senior citizens who 
are members of the warehouse club. The warehouse club 
chain, which had previously planned to reduce the days it 
offered special shopping for older members and those with 
disabilities or the immune-compromised, decided to stick 
with its current hours for an indefinite period after COVID-19 
cases began to spike in many states that have “reopened” 
with the goal of boosting the economy... About 22% of small 
businesses that received Paycheck Protection Program 
assistance from the federal government have either fired 
workers or expect to lay them off once their loans run out, 
according to a survey of member companies in the National 
Federation of Independent Business. “As owners finish 
using their loan, more are finding that economic conditions 
are unable to support current staffing levels,” said the NFIB 
in a statement… New York & Co. owner RTW Retailwinds 
has filed for Chapter 11 bankruptcy protection after facing 
deep financial distress since the onset of the COVID-19 cri-
sis. The apparel seller says it plans to close “a significant 
portion, if not all” of its brick-and-mortar stores in bankruptcy. 
The company is also “evaluating any and all strategic alter-
natives,” including a sale of its e-commerce business and re-
lated intellectual property... Chipotle Mexican Grill will test 
cauliflower rice as more consumers cut grains out of their 
diet. Consumers will be able substitute cauliflower rice in 
place of white or brown rice at 55 locations in Colorado and 
Wisconsin, starting tomorrow. The new option is made with 
grilled cauliflower and seasoned with cilantro, lime juice and 
salt and will cost an extra $2... PepsiCo yesterday reported 
that its quarterly revenue fell as fewer consumers bought 
its drinks at restaurants or convenience stores as a conse-
quence of the coronavirus pandemic. But its food business 
fared better, with products like Cheetos and oatmeal seeing 
strong growth. CEO Ramon Laguarta chalked it up to Pep-
si’s investments, from brand rejuvenation to e-commerce.
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Q1 RETAIL OPERATING INCOME TAKES A BEATING
  Even when the Great Recession dampened consumer 
confidence and drove up unemployment things weren’t as 
bad for retailers as they have been during the COVID-19 
crisis, according to a new analysis from Retail Metrics.
  Days after the World Health Organization declared a 
pandemic in March, retailers across the U.S. were forced 
to shut their doors for many weeks to help stem the spread 
of the virus. The result: The retail sector’s first-quarter 
operating income fell 57.7% compared with last year – and 
71.1% when not including Walmart, which was allowed to 

keep operating to sell essential items 
like food, a new report says.
  This marks the worst retail earnings 
performance since the group began 
tracking retail earnings in the late 1990s.
  According to Retail Metrics, the previous 
low for retail earnings came during the 
Great Recession, when earnings landed 
down 26.6% year over year in the fourth 
quarter of 2008. The largest quarterly 
decline that followed the dotcom bubble 
was a drop of 11.7% in the fourth quarter 

of 2000, Retail Metrics said.
  While earnings gaps have been widening in previous years 
between mall and non-mall retail earnings, the difference 
grew significantly this quarter as mall-based retailers had 
to close in many places due to the pandemic. First-quarter 
earnings for mall chains plummeted 626%, but off-mall 
companies saw only a 26% income drop.
  Given the mandated store closures and revenue drops, 
many businesses took cost-saving measures including 
furloughing workers, permanent store closures and 
expanded curbside pickup.

88% OF AUTO DEALERSHIPS TOOK PPP LOANS
  Data released last week by the U.S. Small Business 
Administration and analyzed by Automotive News shows 
that 16,226 Paycheck Protection Program loans totaling 
between $7.8 billion and $12 billion were approved for U.S. 
new-vehicle dealerships in the second quarter.
  The number of loans represents about 93% of all privately 
owned U.S. dealerships. The six large, publicly traded retail 
groups, representing 925 dealerships, did not participate in 
the program.
  According to the loan documents compiled by the SBA, 
the cash infusion retained at least 761,000 U.S. dealership 
jobs — though that number likely was higher because a 
large number of the loans did not specify the number of jobs 
retained. The loans given to dealers ranged from as little as 
$39 to more than $5 million, though the data provided was 
incomplete.
  The SBA did not disclose the names or addresses of 
recipients of loans less than $150,000, nor did it identify the 
exact amount of each loan made that was greater than that 
figure.
  Within the data, the SBA identified 44 loans it made to 
new-vehicle dealers that were $5 million to $10 million each, 
including to two Jim Ellis Automotive Group dealerships in 
Atlanta. Others in the highest tranche of loans include Galpin 
Motors in North Hills, Calif.; Ricart Properties in Groveport, 
Ohio; and Regal Automotive Group in Lakeland, Fla.

NETWORK NEWS
  Fox has greenlit the comedy The Moodys, which follows 
a tight-knit, but slightly dysfunctional, family through their 
misadventures, for a second season. The series stars 
Denis Leary and Eilizabeth Perkins as a cantankerous 
married couple who reunite with their three adult children 
in Chicago for the Christmas season. It premiered Dec. 
4, 2019 on Fox, and aired two half-hour episodes back-
to-back for three weeks, for a total of six episodes for its 
first season. The series is adapted from the Australian 
series A Moody Christmas... Tom Bergeron will not 
be returning to host the 29th season 
of Dancing with the Stars. The long-
time host, who has been on the show 
since 2005 and over 400 episodes, 
revealed the news on social media. He 
called the show the “most unexpected 
gift of my career.” This comes as the 
long-running reality competition series, 
which is based on British format Strictly 
Come Dancing, faces the COVID-19 
production challenges ahead of its fall 
debut... Jimmy Fallon has become the 
first late-night host to get back to the studio as The Tonight 
Show returned to 30 Rock. Fallon returned to a modified 
Studio 6A to film last night’s episode of the NBC late-night 
show, and he and the show’s house band The Roots will 
continue to film in the New York studio with a limited crew. 
This comes four months after the host started filming At 
Home editions of his show... And the body of actress Naya 
Rivera was recovered in the Southern California lake 
where she disappeared nearly a week ago, the Ventura 
County Sheriff confirmed yesterday. Officials announced 
earlier in the day that divers had found a body but did not 
confirm until later in the day that it was that of former Glee 
star Rivera, who went missing Wednesday during a boating 
trip with her young son, who was found unharmed, at Lake 
Piru north of Los Angeles. Authorities said there was no 
sign of foul play or that the actress died from a suicide. 
Naya Rivera was 33 years old.

TEGNA REBRANDS JUSTICE NETWORK CHANNEL
  Tegna said it is relaunching its Justice Network multicast 
channel on July 27 as True Crime Network, which, in 
addition to broadcast, will offer its programming as an on-
demand streaming service.
  Tegna’s stations and other affiliates will continue to 
carry the 24-hour, seven-day a week, linear network on 
secondary digital channels, while the company tries to 
cash in on the fast growth of OTT viewing. 
  Premion, Tegna’s OTT ad company, will manage the ad 
sales for the streaming platform, which will include a mix 
of Premion’s direct sale inventory and programmatic ads.
  With True Crime, Tegna is diving deeper into a competitive 
arena already populated with networks including 
Discovery’s ID, E.W. Scripps’ Court TV and Dan Abrams’ 
Law&Crime Network.
  The service will launch with hundreds of hours of on-
demand content from the network’s library. True Crime 
Network’s programming will include Cruise Ship Killers, 
Poisonous Liaisons, The Last 24, Dr. G Medical 
Examiner and Handsome Devils.
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Larry The Cable Guy

Not saying it was hot today, 
but instead of my dog going 

outside and chasing the 
neighbor’s cat, he just stayed 

in the house and trashed 
them on Twitter.
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PANDEMIC POLITICS HIT TV AIRWAVES, TVB SAYS
  Campaigns and super PACs continue to direct more 
resources to local broadcast TV to reach voters at home. 
That’s according to TVB, which says many campaigns are 
focusing their messaging on how elected officials have 
handled the pandemic.
  The government’s response to the pandemic continues to 
remain a divisive issue among political parties. According 
to Pew Research, this is especially true as Republicans’ 
concerns about the virus have largely decreased while 
Democrats’ concerns have remained steady since April.

  Political advertisers are harnessing the 
power of local broadcast TV’s reach to 
connect with Americans on this topic.
  In early June, Democratic super PAC 
Priorities USA invested nearly $6 million 
in ads to run on TV in key battleground 
states, with messaging around the 
Trump Administration’s response since 
the onset of the pandemic.
  Republican group One Nation invested 
millions into a series of ads that will run 
in Montana, North Carolina and Iowa, 

promoting Republicans’ response to the coronavirus.

THIS AND THAT
  A Morning Consult survey of consumers showed that 61% 
of respondents said a brand’s decision to boycott Facebook 
wouldn’t change their view of the company or they didn’t 
have an opinion about the matter, while 30% would view 
the company more favorably... After weeks of increased 
pressure, Washington’s NFL team will consign its “Redskins” 
nickname to history. As Bloomberg News reports, the 
team has reacted to public calls, including from stadium 
naming-rights sponsor FedEx, to drop the nickname... The 
Treasury Department reported yesterday that the deficit hit 
$864 billion last month, an amount of red ink that surpasses 
most annual deficits in the nation’s history and is above the 
previous monthly deficit record of $738 billion in April.
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FunnyTweeter.com

My son can play any 
song by ear on the 

piano. I can sort items 
for the recycling bin.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

COACH REPS TO HIGHER ACCOUNTABILITY, SALES
  “Engagement without accountability is entitlement,” says 
Cy Wakeman, drama researcher, global thought leader, 
and New York Times best-
selling author. Maybe the sales 
rep who keeps blaming their 
inability to close the deal on a tough prospect needs to be 
held accountable. Managers: That falls on you.
  Workplace accountability requires your employees to have 
a specific mindset to succeed, but they won’t always get 
there on their own. You need to coach them into making a 
commitment, and they must buy into what 
you’re asking them to do.
  If your rep is working with a prospect that 
keeps cancelling an important meeting, 
they need to draw on their resilience 
and be accountable. They can’t continue 
to point to the prospect as the reason 
for their failure. And they shouldn’t get 
impatient and give up on that prospect.
  When coaching in these situations, 
ask your rep to explain the steps they’ve 
taken to reschedule the meeting. Then 
outline additional steps they should take, such as sending a 
message and sharing content with the prospect on LinkedIn. 
This kind of coaching helps them think outside the narrow 
box they may have put themselves in.
  When reps are willing to learn and change, they’ll benefit 
from coaching that helps them go the extra mile. As they 
develop their own resilience, they’ll come up with their own 
ideas on how to pursue a tough prospect. And they’ll be 
much closer to achieving the “high accountability” levels that 
drive productivity.
  Source: SalesFuel - Manage Smarter.

ADOBE: $368.8B IN ONLINE SPENDING IN H1 2020
  The shift to online shopping that began in March drove 
record sales for the first half of the year.
  That’s according to a new report from Adobe, which found 
that compared to pre-pandemic sales for the period starting 
March 1, online transactions were $77 billion higher than 
expected, with e-commerce levels tracking higher than 
holiday shopping levels (November and December). The 
first six months of 2020 have driven $368.8 billion in online 
spend.
  Online shopping continued to surge in June, according to 
Adobe, generating a record $73.2 billion in total spend, up 
76.2% over last year. However, online grocery and apparel 
daily sales declined 18% and 15% respectively in June 
versus May as consumers returned to brick-and-mortar 
stores in reopened states.
  The report also revealed a rise in prices for clothing and 
food. After months of significant price decreases, online 
apparel prices were up 2.7% month-over-month and 4.3% 
year-over-year in June.
  “Retailers are slowly raising prices to improve their margins, 
on their latest offerings, and to better capitalize on the online 
apparel landscape that has become a much more significant 
marketplace for transacting,” Adobe stated.
  Online grocery prices have increased 4.2% during the past 
six months. In June, grocery prices crept up slightly, 0.05%, 
from May levels.
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