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MINDSHARE: ONLINE SHOPPING HERE TO STAY
  As COVID-19 cases reach record numbers in the U.S., 
consumers are worried about a second lockdown and many 
believe it will take longer for the economy to reopen than 
previously thought.
  That’s according to the sixth and most recent “New Normal” 
COVID-19 tracking data released this week by global media 
and marketing services company Mindshare. 
  However, it isn’t all doom and gloom: “Wave Six data 
shows that levels of confidence and happiness are returning, 
but there is still fear of a new [outbreak] 
and the situation becoming worse before 
stabilizing,” the report says. “There are 
also signs that certain media consumption 
behaviors attained during lockdown will 
continue for the foreseeable future.”
  Since late March, Mindshare has conducted bi-weekly 
surveys of 1,000 consumers in each of the following markets: 
China, the U.S., Germany, the UK, Mexico, India, Singapore, 
France, Italy, Spain and Canada.
  While 59% of all consumers tell Mindshare they worry about 
a new lockdown, “this is truer for Spain (78%), where second 
waves of local lockdowns are already taking place,” the 
report says. “China and the U.S. are currently the least likely 
to agree to this worry of new lockdown measures.”
  Slightly more than half of those surveyed worldwide feel 
things will get worse before they get better.
  Responses are less optimistic about how quickly (or even 
if) pre-pandemic life will return. “Back in April, consumers 
globally believed that it would take around two to three 
months for the world to return to normal, and it was markets 
such as Mexico (38%) and China (36%), which were the 
most optimistic,” the report says. “Today, consumers fear it 
will take longer, and one in four think it will take more than a 
year to be back to normal.”
  Younger people believe things will bounce back faster than 
their elders: 22% of those over 55 believe it will take more 
than one year to recover; only 12% of 18-24s agree.
  Across the world, people say they’re adapting to the 
pandemic in a number of ways, from saving money to being 
more aware of their behavior and the environment to wearing 
protective gear and developing other new habits that may 
continue after economies reopen.
  Online shopping is becoming routine. Mindshare found a 
significant increase among respondents 65 and up, who are 
catching up with other age groups. More than 80% now say 
they shop online as much or more than they did before the 
pandemic — up from 55% in March.
  “There has been an increase in online shopping since the 
beginning of lockdown as consumers had to fast track this 
behavior and adopt it in order to get their essentials,” the 
report says. “The latest results confirm this is a behavior that 
is here to stay, particularly with the older generation. Despite 
being able to go to physical stores across most markets, only 
14% of [all] consumers are doing so.”

STUDY: SOME FEAR LOCKDOWN 2.0 ON THE HORIZON
ADVERTISER NEWS
  Amazon has begun testing its Scout delivery robot in 
two more U.S. markets after launching pilots in Irvine, Ca-
lif., and Snohomish County, Wash., last year. Robots de-
ployed in Franklin, Tenn., and Atlanta will make deliveries 
on weekdays to select customers and will be accompa-
nied by human employees... Best Buy says it has brought 
back about half the workers the company furloughed in 
response to the impact of the coronavirus pandemic. The 
consumer electronics retailer said sales during Q2 were up 

about 2.5% year-over-year as shoppers 
returned to stores, and the chain’s online 
sales jumped 255%. Best Buy also says 
it will permanently raise its starting hourly 
pay to $15 and give all current hourly em-
ployees a 4% raise effective Aug. 2, the 

day after pandemic incentive pay is set to expire... A co-
alition of retailers that includes Kroger, Walgreens, CVS 
Health, Walmart and Target is working to find and test 
viable alternatives to the single-use plastic bag. The co-
alition has earmarked more than $15 million to launch its 
“Beyond the Bag” program, and is soliciting design ideas 
from around the globe… ALDI has chosen Baldwin Coun-
ty, Ala., as the site for its new $100 million distribution and 
regional headquarters, a facility that will ship products to 
more than 80 stores when it opens in 2022. The company 
also plans to open four stores in the Phoenix area by the 
end of 2020, part of the grocer’s nationwide push to add 70 
additional locations to its U.S. roster this year… About 71% 
of men and 54% of women plan to purchase electronics or 
computer-related equipment for back-to-school this year, 
according to the National Retail Federation... Starbucks 
will offer its Starbucks Rewards loyalty program members 
new payment options beyond the prepaid cards beginning 
in the fall. Users will be able to link credit and debit cards 
and PayPal accounts to pay within the mobile app, and 
members who prefer to pay in person will still earn loy-
alty points... Microsoft has rolled out the Teams Rooms 
Premium tier, giving organizations the option to have their 
meeting room logistics managed by Microsoft for $50 per 
month. The tech giant also gave third-party apps the ability 
to integrate with Teams, in addition to unveiling the Mi-
crosoft Dataflex platform… News from Neiman Marcus: 
The “Your Neiman’s” digital hub enables customers on nei-
manmarcus.com to take advantage of services including 
setting up a personal shopper appointment in-store, tak-
ing advantage of curbside pickup, gaining access to on-
line events and more… A federal judge has dismissed a 
lawsuit that accused Burger King of misleading vegan, 
vegetarian and other customers into thinking that it made 
its Impossible Whopper on different grills than those used 
for its beef and chicken dishes. U.S. District Judge Raag 
Singhal ruled that the plaintiffs in the case had failed to 
show that consumers were tricked into paying higher pric-
es because of the cooking method used.
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AVAILS
  News Director – ABC 6: Standard Media Group LLC, 
a new and growing media company, is searching for an 
innovative leader to run the newsroom of its ABC affiliate 
in Providence, R.I. (DMA #56). The News Director is 
responsible for developing and maintaining the news budget, 
hiring and managing their staff, and leading the editorial 
process for content delivered by WLNE-TV. We are looking 
for a leader with a proven track record of developing and 
distributing news across broadcast, digital and social 
platforms. 3-5 years of newsroom leadership is preferred. 

Please send resume and state referring 
source to: cantonio@abc6.com. EOE.
  WRAL-TV in Raleigh, N.C., is seeking 
a Strategic Accounts Manager. The 
mission of the Strategic Accounts 
Manager will be to prospect and 
develop new business and grow existing 
business on local, regional and national 
accounts that we have identified as 
business development accounts. While 
new business is a primary focus, the 
Strategic Accounts Manager will grow 

existing business shares through promotions, content 
development and partnership opportunities. To apply, visit 
www.capitolbroadcasting.com. A pre-employment drug 
screening is required. EOE. M/F.
  WCCB Charlotte/Bahakel Digital – Award-winning CW in 
the nation’s 21st television market seeks a multi-platform 
marketer to join our already successful team. 
Ideal candidate has 3-5 years of experience in 
broadcast TV and digital media sales, with an 
emphasis on new business development. Must 
demonstrate an ability to think creatively, sell 
strategically and communicate effectively in a 
multi-media environment. Four-year degree in business, 
communications, advertising, marketing or related field is 
desirable. Please email resume to: Elaine Cox, Local Sales 
Manager: ecox@wccbcharlotte.com. No calls, please. EOE.

See your ad here tomorrow! CLICK HERE for details.

PEACOCK HITS 1.5M APP DOWNLOADS IN 6 DAYS
  NBCU’s Peacock appears to be having a somewhat 
better launch than Quibi did, based on data from app store 
intelligence firm Sensor Tower.
  While numbers pointing to new app downloads aren’t a 
complete picture of consumer adoption for a cross-platform 
service, they can provide a window into early traction 
outside of any official numbers provided by the companies 
themselves.
  In Peacock’s  case, Sensor Tower says the mobile app was 
downloaded around 1.5 million times across the U.S. App 
Store and Google Play within its first six days on the market.
  For comparison, that’s 25% more than the 1.2 million installs 
Quibi saw during the same period post-launch in the U.S., 
but only 12% of the 13 million downloads Disney+ generated 
within its first six days.
  Sensor Tower chose not to compare Peacock with HBO 
Max due to the fact that HBO’s new service replaced the 
existing HBO Now app, which was already preinstalled on 
consumer devices.

TV SPEND SURGES FOR PREMIUM STREAMERS
  Video streaming platforms continue to see soaring airings 
and total TV spending, due to new premium streamers, 
Television News Daily reports.
  From June 21-July 20, video streamers spent $106.7 million 
in national TV marketing spend versus $16.1 million for the 
same period a year ago, according to iSpot.tv.
  Over that year-long period, Disney+, Apple TV+, HBO 
Max and Peacock have launched premium video platforms.
  National TV impressions for the most recent period are at 
12 billion, versus 2.9 billion a year ago. Total national TV 
airings are also higher, 53,462 airings 
versus 19,135.
  The biggest individual spender was 
Amazon Prime Video, at $33.1 million.
  Largest total impressions per individual 
streamer over the most recent period: 
Disney+ (2.1 billion). Peacock at 1.53 
billion); Amazon Prime Video (1.45 
billion); Hulu (1.14 billion); and Apple TV+ 
(762 million). HBO Max is at 584 million.
  In addition to paid advertising, Disney+, 
Hulu, Peacock and HBO Max posted big 
impressions from non-paid TV advertising, due to airings on 
sister linear TV network divisions.
  In terms of TV networks on the receiving end of paid 
advertising, the NBC Television Network got the most in 
estimated TV spend over the most recent month long period: 
$13.9 million.
  CBS was at $11.7 million; Fox, $5.6 million; ESPN, $5.2 
million; TNT, $5 million; TBS, $5 million; ABC, $4.4 million, 
Discovery, $4.2 million; Comedy Central, $4 million; and 
USA Network, $3 million.

SURVEY: VIRUS TO PRESSURE HOLIDAY TV SPEND
  Because of the disruption to business caused by the 
COVID-19 pandemic, advertisers plan to put more money 
into digital ads and decrease spending on TV during 
the upcoming holiday season, according to Advertiser 
Perceptions.
  Advertiser Perceptions has been doing bi-weekly surveys 
of advertisers and media buyers since the start of the 
pandemic.
  Reducing spending during the traditionally strong back-to-
school, Thanksgiving and Christmas holidays will be tough 
on the TV industry. 
  During the crisis, advertisers have put a premium on flexibility 
in media, from canceling or pausing to reallocating buys and 
replacing creative. As a result, Advertiser Perceptions says 
the outlook is brightest for paid search, e-commerce, digital 
video and paid social media – channels that support real-
time changes.
  “The pressure on flexibility will only grow, so how quickly 
media can shift dollars to other parts of their portfolios 
is survival stakes,” said Lauren Fisher, VP/Business 
Intelligence at Advertiser Perceptions. “Salespeople have 
to become fully conversant across all areas of business, 
so they can educate buyers fully on adjusting the mix and 
facilitate the reallocation of impressions.”
  Streaming will keep growing, according to the survey, which 
found that 43% of advertisers have beefed up their spending 
on connected TV and over-the-top ads during the crisis.
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We are living in a 
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a museum belongs 
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EXISTING HOME SALES SURGED 21% LAST MONTH
  Sales of existing homes jumped nearly 21% in June 
compared with May, according to the National Association 
of Realtors.
  It was the largest monthly gain since the Realtors began 
tracking the data in 1968 and came after sharp declines over 
the previous three months due to the coronavirus pandemic. 
Sales were still 11.3% lower annually.
  This count is based on closings, so it represents contracts 
signed in late April and May, before much of the national 
economy began to reopen and before the most recent surge 

in coronavirus cases.
  “The housing market is hot, red hot, 
based on the data and the anecdotal 
prevalence of multiple offers,” said 
Lawrence Yun, chief economist for the 
Realtors “The urban area is less hot. 
We are clearly seeing trends for smaller 
towns or suburbs.”
  Home sales could have been more 
robust, had there simply been more 
homes for sale. The supply of existing 
homes available fell a remarkable 18.2% 

annually to just 1.57 million homes for sale at the end of 
June. Based on the current sales pace, that represents a 
four-month supply. Last June 350,000 more homes were on 
the market.

NHL SETS STANLEY CUP QUALIFIERS SCHEDULE
  The National Hockey League says its Stanley Cup 
Qualifiers games will start Aug. 1, with NBC Sports airing 
up to 120 hours of coverage, Next TV reports.
  The NHL’s regular season was canceled in March because 
of the COVID-19 pandemic. The league will resume play 
with 16 teams competing in a round of qualifying games, 
and eight other teams playing in a round robin to determine 
playoff seeding. Those will be followed by the Stanley Cup 
playoffs and championship.
  NBC Sports will show games on NBC, NBC Sports Network 
and USA Network, with 10 hours of action each day from 
Aug. 1 to Aug. 5, starting with the New York Rangers taking 
on the Carolina Hurricanes.
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Forget hobbies and 
interests. Dating apps 
should require people 
to share their Amazon 

order histories.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

DISH, COX MEDIA GROUP IN RETRANS BATTLE
  More than a dozen Cox Media Group stations in 10 markets 
went dark to Dish Network customers yesterday after a 
restraining order meant to keep the properties available 
throughout negotiations was dissolved, Multichannel 
News reports.
  This is the second retrans dispute Cox Media parent 
Apollo Global Management has had with Dish this year. In 
January, Apollo pulled stations in 10 markets it had recently 
purchased from Northwest Broadcasting. That blackout 
lasted about two months after a truce was reached in March 
to allow Dish customers access to news 
and information at the beginning of the 
COVID-19 pandemic.
  This latest dispute involves about 14 
stations in 10 different markets. The 
affected stations include: WSB-TV, 
Channel 2 (ABC, Atlanta); WFXT-TV, 
Channel 25 (Fox, Boston); WSOC-
TV, Channel 9 (ABC, Charlotte, N.C.); 
WAXN-TV, Channel 64 (IND, Charlotte, 
N.C.); WHIO-TV, Channel 7 (CBS, 
Dayton, Ohio); WFOX-TV, Channel 30 
(Fox, Jacksonville, Fla.); WFOX2-TV, Channel 32 (MNT, 
Jacksonville, Fla.); WHBQ-TV, Channel 13 (Fox, Memphis, 
Tenn.); WFTV-TV, Channel 9 (ABC, Orlando, Fla.); WRDQ-
TV, Channel 27 (IND, Orlando, Fla.); WPXI-TV, Channel 
11 (NBC, Pittsburgh); KIRO-TV, Channel 7 (CBS, Seattle); 
KOKI-TV, Channel 23 (Fox, Tulsa, Okla.); KMYT-TV, 
Channel 41 (MNT, Tulsa, Okla.).

BILLBOARD AD SALES TAKE A DIVE, PLUNGE 40%
  Surprising as it may seem now, 2020 was supposed to be 
a great year for billboard ads, Bloomberg reports.
  New kinds of marketers, like the burgeoning marijuana 
industry, were flocking to outdoor advertising, letting it 
outshine other media.
  Then COVID-19 hit, forcing restaurants and other stores 
to close. In all, local businesses that account for 60% of 
out-of-home ad sales began cancelling spots. According to 
researcher Magna Global, the second quarter of 2020 will 
show a 40% drop in revenue from a year earlier.
  When financial results come out in two weeks, Clear 
Channel Outdoor Holdings and Outfront Media are 
expected to post declines of up to 50%, based on company 
forecasts and Wall Street estimates.
  “We were really experiencing a golden age for out-of-home 
advertising,” said Anna Bager, chief executive officer of the 
Out of Home Advertising Association of America, an 
industry group.
  Unlike other legacy media like newspapers and magazines, 
out-of-home ads were forecast to grow annually through 
2024, buoyed by spiffy digital signs and new customers like 
weed dispensaries, Magna Global estimated in December. 
Shares of Lamar Advertising, the leader with a market 
value of more than $6.6 billion, rose 29% last year.
  The companies have moved to conserve cash and refinance 
debt. Outfront suspended its dividend, cut its workforce and 
trimmed investment. Lamar slashed its payout and outlays 
on lucrative digital billboards by half amid forecasts of a 
17% drop in quarterly sales. Outdoor companies are also 
offering clients discounts and easier payment schedules.


