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E-COMMERCE TITAN’S VALUE UP 32% TO $415.9B 
  Technology companies, led by a U.S. digital commerce 
giant, dominated an annual ranking of the world’s most 
valuable brands, Chain Store Age reports.
  Amazon maintained its position as the world’s most 
valuable brand, according to the 2020 BrandZ Top 100 
Most Valuable Global Brands ranking compiled by Kantar 
and WPP. The online giant’s brand value jumped 32% this 
year to $415.9 billion and accounts for a third 
of the Top 100’s total growth.
  Apple held on to the second spot as its brand 
value rose 14% to $352 billion. Microsoft 
came in third at $326.5 billion, followed by 
Google at $323.6 billion and Visa at $186.8 
billion.
  Alibaba ($152.5 billion), Tencent 
($151 billion), Facebook ($147.2 billion), 
McDonald’s ($129.3 billion) and MasterCard ($108.1 billion) 
round out the Top 10.
  The total brand value of the Top 100 global brands reached 
$5 trillion, equivalent to the annual GDP of Japan. It has 
increased by 245% since 2006, when the total brand value 
first reached $1 trillion.
  U.S brands represented more than half of the Top 100. 
Asian brands represented a quarter of the Top 100, with 17 
from China (including Alibaba and Tencent) and two from 
Japan (Toyota and NTT). 
  The retail sector gave a strong performance, growing the 
fastest (21%) in brand value driven by the major e-commerce 
players. Workout apparel retailer, whose brand value rose 
40% to $9.7 billion, was one of the fastest risers as it expands 
its focus to include work-appropriate clothing and online 
fitness classes for people at home.
  MasterCard entered the Top 10 for the first time this year, due 
to strong financial performance, supported by growing brand 
equity especially in engaging consumers: successfully fitting 
into the “ecosystem” of their daily lives and gaining a close 
emotional connection through its purposeful positioning.
  Five new entrants appeared in the Top 100, led by Chinese 
entertainment brand TikTok, followed by UnitedHealthcare 
(No. 86), Bank of China (No. 97), Lancôme (No. 98) and 
Pepsi (No. 99).
  TikTok, the popular short-video-sharing social network 
owned by Chinese entertainment company ByteDance, was 
the highest new entry this year, taking the No. 79 spot. Its 
brand value was $16.9 billion.
  Now in its 15th year and commissioned by WPP, the 
valuation behind the BrandZ Top 100 Most Valuable Global 
Brands was conducted by brand equity research experts 
Kantar. The ranking combines rigorously analyzed market 
data from Bloomberg with extensive consumer insights from 
over 3.8 million consumers around the world, covering more 
than 17,500-plus different brands in 51 markets. This year, it 
used valuations data incorporating stock price performance 
from April 2020 to reflect the impact of COVID-19.

THE WORLD’S MOST VALUABLE BRAND IS STILL AMAZON
ADVERTISER NEWS
  Workout wear brand Under Armour has created a face 
mask designed to keep the wearer cool and kill bacteria 
during exercise. The company tried 13 different prototypes 
to come up with the triple-layer Sportsmask, which 
features antimicrobial technology that the retailer says has 
been shown in lab tests to kill the coronavirus that causes 
COVID-19… Burger King is reporting flat same-store sales 

in the U.S., a sign of recovery from declines 
brought on by the pandemic as patrons return 
to the drive-thru, while many dining rooms 
remain closed. The quickserve segment has 
been the quickest to show recovery, with 
transactions down just 13% the week of June 
7, compared to the same period last year, 
according to NPD Group… BMW’s fifth-
generation battery cells will be made using 

renewable energy, which will eliminate approximately 10 
million tons of CO2 over the next 10 years. The carmaker’s 
plans will force suppliers to source more non-coal generated 
electricity… Adidas and Puma have announced that they 
will pause global advertising on Facebook and Instagram 
in July in an effort to support the removal of hate-speech 
from the sites… Postmates, which filed for an IPO last year 
before deciding not to proceed, is reconsidering doing so 
again. The food delivery service is also looking at possibly 
being acquired by Uber as it seeks to remain viable in the 
increasingly competitive market… Guitar Center exchanged 
about $56.4 million in bonds due in 2022, representing 
90.7% of the aggregate principal on the bond group, the 
company says. Guitar Center announced the exchange 
offer in May, following a missed interest payment. Following 
the initial disclosure of a debt exchange, Moody’s and S&P 
Global both summarily downgraded Guitar Center to default 
levels, viewing the exchanged as distressed as it fell short 
of the bonds’ initial terms... Giant Food has launched a new 
e-commerce platform that includes its former Peapod.com 
and Giantfood.com online shopping sites and the Giant 
Food app, the company says. The new platform will operate 
under the Giantfood.com name. Customers who previously 
used the Peapod service will not experience any disruption 
in service, the grocer said... Chipotle Mexican Grill is 
partnering with Shopify to help farmers in its supply chain 
sell directly to consumers. Chipotle Mexican Grill is rolling 
out the Chipotle Virtual Farmers Market, based on the 
Shopify e-commerce platform. The virtual market will allow 
farmers who supply Chipotle to launch improved versions of 
their own e-commerce websites and individually sell meat, 
dairy, grain products, and other items directly to consumers 
across the country... Microsoft reportedly plans to launch 
a new Xbox system in August that will be compatible with 
Series X games. The system, code-named Lockhart, was 
to debut in June, but challenges from the pandemic and 
Black Lives Matter protests prompted the company to 
change the date.
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AVAILS
  Senior Account Executive: WMBF-TV, the NBC affiliate 
in sunny Myrtle Beach, S.C., is seeking an experienced, 
dynamic, self-motivated individual 
to join our winning sales team. This 
position is responsible for growing 
existing accounts and developing 
new business by providing excellent customer service and 
offering multi-platform advertising solutions, which include 
WMBF-TV, Bounce TV and a suite of digital media products. 
Minimum of 3+ years in broadcast media and digital sales 

and a bachelor’s degree in business or 
a related degree is preferred. Please 
apply ONLINE and be prepared to 
attach a resume. EOE.
  WMC-TV, the Gray Television NBC-
affiliated television station in Memphis, 
Tenn., has an immediate opening for 
an energetic and extremely motivated 
multi-platform sales professional. 
Candidates must possess strong 
presentation and communication 
skills, experience working with 

advertising agencies, plus proven success in new business 
development. Matrix and Wide Orbit experience a plus. 
We’re looking for a self-starter with the ability to operate in 
a fast-paced, entrepreneurial environment. A minimum 5+ 
years of customer engagement experience in the area of 
broadcast advertising-marketing required. CLICK HERE to 
apply. EOE.

See your ad here tomorrow! CLICK HERE for details.

A DIFFERENT BACK-TO-SCHOOL LIST THIS YEAR
  Look for an increased focus on hand sanitizer and other 
personal hygiene products as consumers prepare their 
back-to-school shopping lists for fall 2020, Chain Store 
Age reports.
  According to a new survey of more than 6,700 U.S. 
consumers planning to make school-related purchases this 
fall from shopping rewards app Shopkick, 63% say they 
are thinking differently about upcoming back-to-school 
spending due to COVID-19 and planning to put less of 
their dollars toward frivolous purchases and more toward 
essential items and remote learning tools.
  With safety top of mind across the board, 83% plan to 
make purchases to protect their children and students 
returning to school, including hand sanitizer (97%), cleaning 
wipes (89%), paper products like tissues and paper towels 
(73%), masks (71%), gloves (44%) and disposable cutlery 
for lunchtime (44%).
  More than three out of four respondents (77%) plan to stock 
up on essential items (masks, hand sanitizer, toilet paper), 
citing general hygiene and safety practices (46%), fear of 
another COVID-19 outbreak (40%), and fear of essential 
items selling out at the store (10%) as reasons for doing so.
  However, despite social distancing measures, two-thirds 
(66%) of respondents plan to do their back-to-school 
shopping in-store. Nearly all (95%) plan to shop in-store 
at big-box retailers like Target and Walmart, followed by 
office supply stores (37%), club stores (25%), drug stores 
(24%), and grocery stores (20%).

VIACOMCBS, SINCLAIR IN NEW AFFILIATION DEAL
  ViacomCBS and Sinclair Broadcast Group have 
announced a multiyear agreement to renew eight CBS 
network affiliations for Sinclair stations, including two top 50 
market affiliates in Salt Lake City and Austin, Texas.
  ViacomCBS also reached an agreement to renew the 
affiliation of WTVH Syracuse, N.Y. to which Sinclair provides 
services. The nine markets combined reach 3% of the U.S. 
audience, serving more than 3 million television households.
  Sinclair is one of the largest operators of CBS affiliates, 
reaching 8% of the U.S. and serving more than 8 million 
households across 23 markets.
  Sinclair’s CBS affiliates will remain 
locally available to subscribers of CBS All 
Access, CBS’ digital subscription video 
on-demand and live streaming service, 
and will continue to be widely distributed 
across virtual and traditional multichannel 
video programming distributor platforms.
  The agreement consists of renewals for 
CBS affiliates KUTV Salt Lake City; KEYE 
Austin, Texas; WGME Portland, Maine; 
WTVH Syracuse, N.Y.; KGAN Cedar 
Rapids, Iowa; WSBT South Bend, Ind.; KRCG Columbia, 
Mo.; KHQA Quincy, Ill.; and KTVO Ottumwa, Iowa.

YOUTUBE TV RAISES MONTHLY PRICE BY $15
  Google’s virtual pay-TV service, YouTube TV, has 
announced its first price bump in a year, upping its monthly 
charge by $15 to $65 a month. The price bump began 
yesterday for new subscribers. For existing subscribers, it 
will be initiated for the billing cycle starting July 30.
  The subscription OTT service, which serves live-linear 
access to more than 80 pay-TV channels, has around 2 
million subscribers, according to figures released during the 
Q4 earnings call for parent company Alphabet.
  In a blog post published yesterday, Google/YouTube 
attributed the price increase to a recent program licensing 
deal with ViacomCBS, which added BET, CMT, Comedy 
Central, MTV, Nickelodeon, Paramount Network, TV 
Land and VH1 to the YouTube TV program guide. 
  With the price increase, YouTube TV is now significantly 
more expensive than the top vMVPD service, Hulu with Live 
TV, which offers around 65 channels for $55 a month. 
  Dish Network’s Sling TV, which has slipped to third place 
in terms of vMVPD customer base sizing, delivers more than 
50 channels in its “Blue” iteration for $30 a month.

THIS AND THAT
  The NBCUniversal Owned Television Stations’ division 
has entered into a multiyear partnership with Mediaocean to 
help advertisers access NBC Spot On’s inventory through 
Mediaocean’s Spectra platform. NBC Spot On is the Owned 
Stations’ division advanced video advertising business 
designed for local/regional CTV and OTT advertisers. 
Advertisers can now buy NBC Spot On’s inventory across 
100% of U.S. DMAs and NBC Sports Regional Networks... 
AMC Theatres has pushed back re-opening 450 theaters in 
the U.S. from July 15 to July 30. The nation’s largest exhibitor 
had planned to jumpstart operations in about two weeks 
following a government-mandated shutdown in March due to 
the coronavirus pandemic.
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Whitney Cummings

Wearing a mask has been 
kind of liberating. At least 
men I don’t know aren’t 
yelling at me to “smile.”

https://gray.tv/careers#currentopenings
https://www.spotsndots.com/site/forms/online_services/classified_ad/
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AUTOMAKERS’ INCENTIVES REACHED APEX IN Q2
  U.S. automakers are scheduled to report June and Q2 
car and light truck sales today. Analysts are forecasting 
June sales will fall by 25% from a year earlier. That’s an 
improvement from the declines in April and May, reflecting a 
slow recovery in retail demand hit by coronavirus shutdowns, 
Reuters reports.
  The Q2 numbers reflect a peak for the U.S. auto industry’s 
efforts to use consumer discounts, low interest loans and 
other incentives to prop up demand during the pandemic.
  Since March, U.S. automakers have rushed to prop up 

demand with rich incentives to keep 
sales moving. The deals have been good 
enough and over the next few months, 
industry officials and analysts say sales 
could be hurt because of tight inventory.
  On a per vehicle basis, spending on 
discounts was at record levels for June at 
about $4,441 per unit, a significant 12% 
increase from $3,966 per unit for June 
2019, according to J.D. Power.
  In April, a month after automakers 
halted production due to the coronavirus 

outbreak and a massive 40% decline in sales, per vehicle 
spending peaked at about $5,000 for the year, jumping about 
40% from the same period last year.
  Total incentives offered by automakers since March until 
June end are estimated to be down about 12% to $18.6 
billion, from a year earlier, as sales volume have fallen 28%, 
according to J.D. Power.

DONE DEAL
  Sinan Sadar has been promoted to the newly created 
position of director of news talent recruitment 
at Hearst Television. Since 2015, he has been 
the news director of WJCL-TV in Savannah, 
Ga., after serving as news director for WPTZ 
/ WNNE, the Hearst stations in Burlington, 
Vt./Plattsburgh, N.Y., from 2008 to 2015. In 
his new role, Sadar will work with news and 
human resources management and station 
executives to help identify top talent to join the 
company’s news operations throughout 26 media markets.
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FunnyTweeter.com

If you want to know what 
you really look like hand 
your phone to a 5-year-

old to take a picture.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY

TRUMP CAMPAIGN RESERVES $95M+ IN TV TIME
  President Trump’s campaign has booked more than 
$95 million in broadcast television time this fall, as the 
re-election has been pushed onto the defensive in recent 
months in many states key to the president’s success in 
November, NBC News reports.
  The investments run across six states that Trump won 
in 2016, but where recent polls have shown the president 
either tied with former Vice President Joe Biden or behind 
— Arizona, Florida, North Carolina, Ohio, Pennsylvania 
and Wisconsin. The new buys run from Sept. 8 through 
Election Day.
  So far, the Trump campaign has 
reserved the most for Florida, where 
it’s booked more than $32 million. The 
plurality of that spending is planned for 
the Tampa area, with Orlando close 
behind.
  The next-largest investment is in Ohio, 
a state Trump won by 8 points in 2016, 
but one where two recent polls from 
Quinnipiac University and Fox News 
found Biden leading, albeit well within 
the margin of error. The majority of the $18.4 million booked 
there is split across the Columbus and Cleveland markets.
  The campaign is reserving $16.2 million in Pennsylvania, 
primarily in Philadelphia; $15.8 million in North Carolina, 
with Charlotte and Raleigh receiving more than half 
that investment; $7.4 million in Wisconsin, primarily in 
Milwaukee, the site of the Democrats’ partially-virtual 
convention; and $5.2 million in Arizona, all in the Phoenix 
market.

FIREWORKS SALES BOOMING DUE TO COVID-19
  The next COVID-19 shortage could be fireworks. With 
cities across the nation canceling public displays this 
Independence Day, sales of fireworks are soaring as more 
families opt to put on their own shows, USA Today reports.
  “Fireworks sales have been unprecedented and stronger 
than ever in the history of my being in this industry and I’ve 
been in it for 50 years,” said Bruce Zoldan, CEO of Ohio-
based Phantom Fireworks, which has approximately 
80 stores throughout the U.S. and supplies thousands of 
retailers nationwide.
  Since around mid-May when states started phased-in 
reopenings, Zoldan said sales have shot up and have not 
slowed down. He said the company was planning on a 15% 
increase in sales this year, but estimates sales are around 
115% higher than 2019.
  The American Pyrotechnics Association also is 
predicting a record year in consumer fireworks sales, said 
Julie Heckman, the association’s executive director.
  There’s not expected to be a surplus of fireworks available 
by Saturday and some varieties are already sold out in 
some parts of the country.
  July 3 and the holiday are historically the busiest days of 
the year for Phantom and competitors, Zoldan said.
  “Unfortunately, we’re not going to have enough inventory 
to carry us through the entire first four days of July,” Zoldan 
said. “We expect that there will be a lot of empty shelves 
or partially empty shelves. Whoever shops late will end up 
buying whatever we have left over. It won’t be a lot.”


