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NIELSEN’S ‘GAUGE’: BROADCAST NETS RECEDE
  Streaming platforms and cable networks increased their 
share of TV viewers’ time in June, while broadcast networks 
shrunk some. Netflix remains the top streamer, taking up 7% 
of all TV viewing for the month.
  Those are the findings from Nielsen’s second monthly 
release of The Gauge, which tracks total usage of TV across 
all platforms. For June, cable retained the biggest share of 
viewers’ attention, taking up 40% of total TV usage across 
the full day, while streaming grabbed a 27% share of usage.
  Both of those were up 1 percentage point vs. the initial 
Gauge rankings in May. Cable and streaming each took a 
point off of broadcast networks, which slipped from 25% to 
23% of total TV use. That’s not a huge surprise given that 
late May marked the end of the traditional broadcast season, 
while cable likely got a boost from high-profile sports events 
like the NBA and NHL playoffs.
  Other TV usage — including gaming, VOD and streaming 
from cable boxes and playback of physical media — was 
stable at 9% of total usage.
  Netflix had the largest share of any 
streaming platform with 7% of total TV 
usage, a point ahead of YouTube (6%, 
including its YouTube TV service). Hulu 
(3%) and Amazon Prime Video (2%) 
were both even, while Disney+ ticked up 
to 2%. All other streaming platforms combined for 8% of total 
TV use.
  Among individual titles for the week of June 14-20, the NBC 
drama Manifest was the top performer. It had a huge week 
with nearly 2.5 billion minutes of viewing time for its first two 
seasons, among the highest tallies for an acquired title since 
Nielsen began tracking weekly viewing 10 months ago. The 
spike in viewing — it more than doubled the previous week’s 
tally — came in the same week NBC canceled the show after 
three seasons.
  Loki ascended to the top spot among original streaming 
series in its second week on Disney+. The Marvel series 
grew to 886 million minutes of viewing time, a 21% gain over 
its premiere. Pixar’s Luca also had a big debut on Disney+, 
topping the movie chart and finishing second overall with 
1.57 billion minutes of watch time.
  Nielsen’s streaming ratings cover viewing on TV sets only 
and don’t include minutes watched on computers or mobile 
devices. The ratings only measure U.S. audiences, not 
those in other countries, and currently only include Amazon, 
Disney+, Hulu and Netflix.
  Nielsen’s new measure of TV usage showed streaming 
platforms pulled in a bigger share of viewers’ time in May 
than broadcast networks. The ratings service said then 
that Netflix and YouTube alone made up 12% of the time 
Americans spent in front of their TVs.
  Streaming made up 26% of total TV usage in May vs. 25% 
for OTA networks. Cable had the largest slice of the TV-
viewing pie, with 39% of May’s total usage.

STREAMING, CABLE GROW AUDIENCE SHARE IN JUNE
ADVERTISER NEWS
  After a successful test phase at a Walmart distribution 
center in Brooksville, Fla., the retailer plans to roll out robot-
ics technology from Symbotic at 25 of its 42 distribution 
centers around the U.S. The process employs high-speed 
robots to automate the tasks of retrieval, sorting and stor-
ing, as well as to build customized pallets that will make un-
loading and stocking easier and more efficient… Apple is 
attempting to have suppliers produce 90 million units of its 
upcoming iPhone models, a 20% increase from standard 
yearly production of 75 million handsets during a model’s 
launch year, CNBC reports. Analysts note that 5G technol-
ogy is continuing to be a significant factor in consumers’ 
phone upgrades… Sprouts Farmers Market will provide 
recipes, digital guides, customer challenges and other 
wellness content for the online health and fitness platform 
MyFitnessPal, becoming the app’s first retail partner. The 
two companies are building on 2020’s successful “Squash 
Your Goals” healthy eating challenge... General Motors hit 
its production target to finish building and shipping nearly 

30,000 Chevrolet Colorado and GMC 
Canyon midsize pickups, which were 
awaiting chip parts, to dealers this week, 
the Detroit Free Press reports. But start-
ing next week, GM must idle four of its 
North American plants that build midsize 

SUVs — including Lansing Delta Township Assembly — 
for two weeks due to the chips shortage. GM plant workers 
say there are tens of thousands of midsize SUVs parked, 
awaiting chips to complete production and ship to dealers... 
Nissan Motor has extended U.S. production downtime 
for the Altima until the start of August due to the ongoing 
global microchip shortage. The mid-sized sedan model 
has not been built in Canton, Miss., since June 4, which 
includes the regular two-week summer shutdown. Nissan 
sold 61,930 units in the first half of the year, down 10% from 
a year earlier. Meanwhile, Altima, Titan and Frontier pro-
duction also will be idle for two days each in the first half of 
August, Automotive News reports… Ruby Tuesday has 
expanded plans for a new barbecue brand that was origi-
nally intended to be a virtual concept but will now also be 
available to dine-in customers. The Libby’s BBQ brand will 
include pulled pork and brisket entrees and sandwiches, 
as well as side dishes such as baked beans and coleslaw, 
Nation’s Restaurant News reports… Bed Bath & Beyond 
is giving a big boost to its bedding and sleep offerings via 
a partnership with Casper Sleep. The home goods retailer 
is adding Casper products to its website, mobile app and in 
select stores. As part of the deal, Casper will open its first-
ever branded shop-in shop at Bed Bath & Beyond’s newly 
designed flagship on 6th Avenue in Manhattan. The store 
is set to reopen Thursday after undergoing a major reno-
vation. In addition to the flagship, Casper products will be 
available at the Bed Bath & Beyond store in Manhattan’s 
Tribeca neighborhood and in Bridgewater, N.J.
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AVAILS
  WCSC has a rare opportunity for the right applicant to join 
our sales management team in wonderful Charleston, S.C. 
The Digital Sales Manager is responsible 
for all aspects of WCSC digital revenue goals 
and works closely with the Sales Manager to 
coordinate sales efforts with the local team. 
Also act as the Digital Point Person for all 
communication with Gray Digital Media, WCSC 
staff and clients. CLICK HERE to apply online; search for 
WCSC. EOE.

  Gray Television’s powerhouse station, 
WVUE FOX8, home of the New Orleans 
Saints, is seeking a highly experienced 
Major Accounts Manager. We’re looking 
for the right person to join our amazing 
team. Located in iconic New Orleans, 
we offer a great work environment and a 
competitive compensation package. The 
preferred candidate will be experienced 
and passionate about selling 
sponsorships and sports partnerships. 
Qualified applicants please apply online 

and attach your resume along with a cover letter. No phone 
calls, please. EOE-M/F/D/V.
  Hearst Television’s WMOR/Tampa, Fla., one of the premier 
independent stations in the U.S. in a top growth market, 
is seeking an experienced Research 
Director. The Research Director will be 
part of the station’s management team and 
analyze data to present meaningful stories 
and strategies to outside customers and 
internal staff on promotions. If you’re an organized, detail-
oriented team player with exceptional written and verbal 
presentation skills, and have a desire to join a destination 
company offering a tremendous growth opportunity, CLICK 
HERE to apply!

See your ad here tomorrow! CLICK HERE for details.

DONE DEAL
  Meredith Corp. has promoted Corey Hanson to VP and 
GM of its Portland, Ore., duopoly KPTV 
(FOX12 Oregon) and KPDX (FOX12 Plus 
– MyNetwork), effective Aug. 2. Hanson 
currently serves as VP and GM of WALA, 
Meredith’s FOX affiliate in the Mobile, Ala. 
/Pensacola, Fla., market. This is a return 
home for Hanson, who served as station 
manager at KPTV/KPDX before accepting 
the VP/GM position at WALA. She will succeed Adrienne 
Roark.

ACCOUNT ACTION
  Healthcare giant CVS Health has called a U.S. agency 
review, Campaign US reports. The review spans CVS 
Health’s creative, branding, data and CRM accounts, but 
doesn’t include media, according to sources. CVS Health 
consolidated its $159 million media account with UM in 2019. 
The account includes health insurance company Aetna, 
which CVS Health acquired for $70 billion in 2018, as well as 
prescription benefit business CVS Caremark.

REPORT: SUPER BOWL LVI ADS ARE 85% SOLD OUT
  One month after NBCUniversal finished its upfront 
negotiations but offered few details about its haul, the 
company is sharing some specifics about its biggest upfront 
ever — and has revealed that it’s well on its way to wrapping 
Super Bowl LVI ad sales in record time, Adweek reports.
  As part of what the company said was its largest sports 
upfront marketplace in history, NBCU has already sold 85% 
of its in-game advertising inventory for the Super Bowl — 
seven months before the Feb. 13 event. NBCU has secured 
as much as $6 million per 30-second spot, sources say, a 
9% increase over what CBS charged 
advertisers to appear in February’s 
Super Bowl LV.
  But brisk Super Bowl sales were just a 
fraction of NBCU’s overall upfront, which 
surpassed 2019’s haul of nearly $7 billion.
  NBCU secured volume and price 
increases in the low-20s through its 
entire portfolio, the company said, while 
broadcast prime pricing was up 26%-
30%.

IN THIS AUTO MARKET, 100K MILES IS JUST FINE
  If the latest analysis from Edmunds is any indication, car 
dealers may be inclined to hold on to those trade-ins with 
100,000 or more miles. That’s because cars with that level 
of mileage are selling at considerably higher prices and 
with quicker turn times than they were a year ago, Auto 
Remarketing reports.
  Vehicles with 100,000 to 109,999 miles fetched an average 
transaction price of $16,489 at dealerships last month, 
Edmunds said. Not only is that up 31% on a year-over-year 
basis, Edmunds has never before seen average transaction 
prices that high on that class of vehicle.
  Not to mention, the average turn time on those vehicles 
was 30.5 days in June, down from 37.7 days a year ago.
  The analysis dissects the top 10 vehicles within this 
100,000-109,999-mile class from last month. The model 
with the biggest jump in ATP was the Chevrolet Silverado 
1500, whose prices rocketed 49% year-over-year to $26,914 
in June. The Ford F-150 was next, as its ATP climbed 43% 
to $25,924, according to Edmunds. And in third was another 
pickup: the Ram 1500, whose ATP rose 42%.
  Among these old timers, the models with the steepest 
drops in turn times were the Jeep Wrangler (down 37% at 
29.7 days), the Ram 1500 (down 28% at 27.4 days) and the 
Honda Civic (down 25% at 28.3 days).

U.S. JOBLESS CLAIMS FALL TO PANDEMIC LOWS
  Applications for unemployment benefits fell to a new 
pandemic low, showing a healing labor market, and the 
number of people receiving jobless aid has also trended 
lower as many states end enhanced pandemic programs, 
The Wall Street Journal reports.
  Jobless claims declined to 360,000 in the week ended July 
10 from a seasonally adjusted 386,000 a week earlier. Last 
week’s applications count marked the lowest level for claims 
since March 2020.
  The four-week moving average, which can smooth out 
volatility in the weekly figures, fell to 382,500, also a 
pandemic low.
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REPORT: FREE AD-SUPPORTED TV SEES GAINS
  Despite the proliferation of subscription streaming services 
in the streaming market, ad-supported streaming options 
continue to gain momentum, according to Horowitz 
Research’s recent State of Viewing and Streaming 2021 
report.
  Forty-six percent of TV content viewers in the U.S. report 
using an ad-supported streaming service (AVOD) at least 
monthly, and a full 28% use a free ad-supported TV (FAST) 
service with ad-supported linear channels in addition to 
their on-demand offerings.

  According to the Horowitz study, 
consumers are using a range of ad-
supported services with linear content. 
Pluto TV, Tubi, The Roku Channel app, 
and IMDb TV are among the services 
consumers report using most often.
  Ad-supported streaming services don’t 
yet command the share of viewing enjoyed 
by subscription-based services, a market 
dominated by original aggregators like 
Netflix but which also includes a wide 
range of direct-to-consumer alternatives 

like Disney+, Peacock and Discovery+.
  However, the growth of these FAST services signals an 
important turning point for media companies struggling to 
adjust their business models to the streaming environment, 
Horowitz says. 

THIS AND THAT
  Building Back Together has launched a new TV and digital 
ad highlighting support for the Bipartisan Infrastructure 
Deal that President Biden announced alongside a group 
of Democratic and Republican lawmakers last month. 
The 30-second ad will run on digital platforms and air on 
broadcast and cable TV in Washington, D.C. The buy 
kicks off a $10 million campaign... Revenues for OTT 
video services surged to $92 billion in 2020, and a stronger 
showing is likely this year, P&S Intelligence reports. 
The dramatic growth of video on demand, faster internet 
speeds and broader adoption of smart devices and internet 
are factors in the growth, and gaming will probably be the 
dominant sector going forward.
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streaming service (AVOD) at 

least monthly.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

PEW: LOCAL TV NEWS RISES IN DIFFICULT YEAR
  The average audiences for two key evening news time 
slots on the Big Four affiliated TV stations were up in 2020 
over the year before, according to a new Pew Research 
analysis.
  Pew said local TV news was on par or outpacing network 
and cable news.
  Pew, which issues an annual review of key audience and 
economic indicators from a variety of sectors and sources, 
pointed out that audiences for the 4-7 PM and 11 PM-2 
AM time slots were each up an average 4%. (Pew cited 
Comscore data.)
  Total revenue (according to MEDIA Pro 
Access/BIA) was $18.4 billion in 2020, 
an 8% increase over 2019, driven by 
election advertising.
  Gray Television, Nexstar Media 
Group, Scripps, Sinclair Broadcast 
Group and Tegna — the big publicly 
held broadcast groups (and thus with 
publicly reported numbers) — reported 
a total $2 billion in political ad revenue, 
up from $1.2 billion in the 2018 mid-term 
election year, but almost two and a half times the $843 
million spent in 2016, the most recent prior presidential 
election year.
  While digital advertising remains a fraction — less than 
10% — of total TV station ad revenue, the category was up 
6% to about $1.4 billion.

NEXTGEN TV EXPANDS IN PHOENIX TO 11 STATIONS
  NextGen TV has expanded in the Phoenix market, 
an early testing ground for the technology, with 11 local 
stations now offering ATSC 3.0 broadcasts. 
  The 11 local stations that have launched the ATSC 
3.0 broadcasts in Phoenix include The E.W. Scripps 
Company’s KASW (CW, Ch. 61) and KNXV (ABC, Ch. 
15), Fox-owned-and-operated KSAZ (Fox, Ch. 10) and 
KUTP (Fox10 Xtra, Ch. 45), Meredith Local Media’s 
KPHO (CBS, Ch. 5) and KTVK (Independent, Ch. 3), 
NBCUniversal-owned KTAZ (Telemundo, Ch. 39; finalizing 
its service availability by the end of the summer), Arizona 
PBS’ KAET (PBS, Ch. 8), TEGNA’s KPNX (NBC, Ch. 12), 
and Univision’s KFPH-CD (UniMas, Ch. 35) and KTVW 
(Univision, Ch. 33).
  Phoenix is one of the most advanced markets delivering 
NextGen TV broadcast services and is an area where 
NextGen TV services were extensively tested in recent 
years.

ARTS & CULTURE PATRONS REMAINING CAUTIOUS
  According to an April 2021 survey from AMA Analytics, 
81% of arts and culture patrons said they 
were fully vaccinated against COVID-19, 
a very large percentage compared to the 
total U.S. population.
  Nonetheless, just half said they would 
attend a cultural event, while 38% said they’re waiting until 
COVID-19 infection rates have decreased further.
— Media Group Online’s Arts & Culture 2021 Profiler
  For more information and a one-week free trial, visit Media 
Group Online.

https://www.mediagrouponlineinc.com/2020/04/17/click-here-for-a-free-sample-package-and-a-one-week-free-trial/
https://www.mediagrouponlineinc.com/2020/04/17/click-here-for-a-free-sample-package-and-a-one-week-free-trial/

